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Better Service to 
Customers and 


Larger Net Profit 
to You! 


HERE S no magic about the Simplified Webster Plan. 

It’s just plain common business sense. Simplifica- 
tion that pleases your customers 100%. Simplification 
of stock and inventory expense that insures you a larger 
net profit. 

ONE WEBSTER LINE that comprises three price 
fields. A long-needed innovation six months ago— 
today a tried and proved success. It will pay you to 
standardize on the Webster line. Full information on 
request. 

F. S. WEBSTER COMPANY, INC. 
(ESTABLISHED IN 1889) 
338 CONGRESS STREET, BOSTON 
Branch Warehouses 


CHICAGO .- NEW YORK * PITTSBURGH . SAN FRANCISCO . PHILADELPHIA 
MILAN PARIS LONDON 
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I. MULTIKOPY: The world’s top- 
notch carbon paper; absolutely su- 
preme quality; advertised for 40 years; 
custom-built; “A Kind For Every Pur- 
pose”; a builder of good will and profits. 
All colors, finishes and weights. Win- 


ner No. 1. 
I. STAR-DEFENDER: For the mid- 


dle-price field; represents utmost value 
possible forthe price; full line of colors 
and weights. Winner No. 2. 
iil. BATTLESHIP: Anextremely well- 
made low-price tissue; will wear well 
and give good satisfaction. All standard 


colors and weights. Winner No. 3. 


Simplification al<o includes Webster’« Typewriter Ribbons 


three numbers —STAR, O. K. anc 1 HUB. Complete in- 


formation mailed gladly on request 
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§ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of officeequipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office cevices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Itscompre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
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APPLIANCES 


PUBLISHED ON THE FIRST DAY OF EVERY MONTH 


The Office Appliance Co. 


417 S. Dearborn St. 


fb 


Chicago 
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fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


{ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 


; : EVAN JOHNSON, President Cc. F. MALHOIT, Treasurer 
tige It serves a clientele J OHN A. GILBERT, Secretary senna not be returned unless post- 
C. H. EVERLY, V. President D C. MILLER, V. President ageisenclosed by the sender. 


composed of managers and 
agent ¢ for the various office 





H.W. MARTIN, Assoc. Ed. 


OTTO KNEY, Asst. Ed. 





Correspondents should give 
their names and addresses, 


= — and sup- J. A. PALMER, Cir. Mgr. B.C. WALLSTEN, Mgr. Copy Dept. which will be withheld from 
phes, commercial stationery W. S. LENNARTSON, Manager Service bureau publication if requested. 
dealers and many of the 

largest corporations in the C. H. EVERLY. Eastern Mer. GC. WHEELER, Asst. Mgr. { ADVERTISING RATES 


United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


© SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year,$2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 


1601 Pershing Square Building, 100 East 42nd Street, New York 
Phone Ashland 8319 


4% 





by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


we 


§ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
theindustry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the fieldit serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 


upon application — only 
articles of office equipment 
or directly related products 


eligible. 


{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


q “Office Appliances”’ is reg- 
istered in the United States 
Patent Office, Washington, 
BD. C. 


{ COPYRIGHT. Contents 
covered by Copyright, 19 30, 
by The Office Appliance 
Company. 
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Accounting Devices Co....176 
Acme Staple Co........... 134 
Add-A-Unit Partition Co. .218 
Adjustable Table Co....... 215 
Adjustit Display Spec. Co.232 
Ph i, din Gies6e0 a6 on se 202 
Allen & Co. - 210 
Allen-Wales Corp secwoeee 
All-Steel-Equip Co......... 197 
Alma Furniture Co........223 
American Clip Co... 159, 60 
American Electric Co...... 104 
American Embossing Co...228 
American Lead Pencil Co.. 52 
Amer. Multigraph S. Co...173 
Amer. No. Machine Co....138 
Amer. Writing Mach. Co..155 
Ames Safety Envelope Co.233 
Ames Supply Co sete & 
Arlac Dry Stencil Cp.....225 
Atias Staty. Corp.. a 
Ault & Wiborg Co., The. ..167 


Aurora Metal Cabinet Wks.2 


Auto. File & Index Co..... 95 
Mn ce cecenesbn’ 203 
Autopoint Co... 59 
Azora Rubber Co 230 
B 
Bachrach Specialty Co..... 206 
Baltimore Index Mfg. Co. .227 
Bankers Box Co ee 
Barr-Morse Corp ecoceckan 
Barrett Desk Machines....128 
Baxter, R. H. (Rube) .196 
Beach Publishing Co...... 233 
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Berger Mfg. Co ‘ ..117 
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British Stationer...........240 
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Burroughs Add. Mach. Co. .242 
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Canode Ink & Offi. Sup. Co.102 
Cardinell Inkout Mfg. Co. .218 
Carpenter, E. W., Mfg. Co.230 
Celluloid Adhesive Co.....193 
Clarotype Co., The..... » 233 
Clemetsen Co., The........ 47 
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Columbia Rib. & Carb. Co.184 
Columbia Steel Eq. Co 48 
Columbian Art Works 194 
Colytt Laboratories, The. .231 
Conklin Pen Co., The...... 99 
Conrades Mfg. Co......... 198 
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Corona Adding Machine 145 
Corona Typewriter......... 133 
Corry-Jamestown Mfg. Co.220 
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Crown Ribbon & Carb. Co.198 
Currier Mfg. Co.. 221 
D 
Davenport-Taylor Mfg. Co.153 
Davids, Thaddeus, Ink Co. .190 
Defiance Sales Corp. 216 
Detroit Metal Spec. Co....111 
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Diebold Safe & Lock Co.105-6 


Diemer, John F., Co.......207 
Dietz, J. F., Co ree? 
Downey, The C. L., Co....233 
Dunleavy Co., The «+0324 
DuPont, EB. 1., DeNemours.169 
E 
Eaton, Crane & Pike .197 
Economy Products Corp. ..208 
Elliott Address. Mach. Co..135 
Elliott-Fisher Co...........239 
Emerson Electric Mfg. Co. 57 
Endlok Parts Co., Inc..... 186 
EXnglewood Desk Co........ 53 
DE Mio cecescececens 151 
Esterbrook Steel Pen Co...233 
Eureka Blotter Bath Co...226 
Evansville Desk Co........ 204 
Eveready Mfg. Co......... 154 
Faber, A. W. . 90 
Faber, Eberhard 180, 81 








Gee, GEG ceaee oc 00ees 208 Re GO co csccccceces 196 
Faultless Caster Co........ 66 Leipzig Trade Fair........ 86 
i Mi ic ceene teas ees 219 Leopold Desk Co....... 123, 4 
Filing Equipment Bureau. .17$ Listo Pencil Corp.......... 232 
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Free Hand Binder Co...... 219 Luther Ink & Stp. Pad Co.215 
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Furnas Furniture Co......224 meee GR, BOs cccsccsecse 74 
Manifold Supplies Co...... 43 
Gardner, P. A., Lthr. Wks.232 DY UU cn de cendusdeaees 231 
General Eclipse Co........2 Marr Duplicator Co........ 212 
General Fireproofing Co., Meilicke Systems, Inc..... 213 
MD pececesenceaccecss 114, 15 Meilink Steel Safe Co., The.100 
General Office Eqpt. Corp. .239 Metal Office Furn. Co....96, 7 
General Pencil Co.......... 185 Meyer & Wenthe.......... 211 
General Stamping Works. .193 Miller Bros. Pen Co........ 212 
General Typewr. Exch..... 153 Milwaukee Chair Co....... 2 
These advertisements present the products of 
the leading manufacturers in each division of 
the industry. Because of the ground for honest 
differences of opinion the publishers obviously 
cannot undertake to guarantee transactions be- 
tween advertisers and customers. They do, 
however, offer their service in resolving any. 
disagreements between advertisers and cus- 
tomers, which result from relations established 
through the journal. 
Gies, Walter G., Co........230 Mittag & Volger, Inc...... 41 
Globe-Wernicke Co...... 87, 8 Modern Mfg. Co............220 
See GO, Bis Gee écccccesle Pt D, owcscesouwensou 236 
Grand Rapids L. L. Bdr. Co. 65 Moore Push-Pin Co........ 216 
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Jaclin Stationery Co.>..... 49 Phillips Rib. & Carb. Co..112 
Jamestown Metal Desk Co. 56 Pierce, S. K., & Son Co... .209 
Jasper Chair Co...........238 PG De Spa cecinsceesens 168 
Jasper Desk Co............238 Portable Adding Mach. Co.145 
Jasper Office Furniture Co.183  Press-Stone Mfg. Co.......205 
Jasper Seating Co......... 60 Pressteel Engineer. Corp...139 
“ Q 
Kalamazoo Stationery Co..219 
DE Gibccedeeccéeonces 150 Quality Park Envelope Co. 62 
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Rice Preducts Co.....ceces 221 
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Roberts, Weldon, Rub. Co.187 
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Rotospeed Co............4+:. 155 
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Sherman-Manson Mfg. Co.211 
Shipman-Ward Mfg. Co...151 
Sibley, Edw. L., Mfg. Co...156 
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Silverglo Lamps, Inc....... 182 
Simonson, R. A., & Co..... 229 


Smead Manufacturing Co.. 78 
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Typewriters 
Smith Noise & Shk. Elimr.231 
Smith Tw. Sales Corp..... 199 
Southern Carb. & Rib. Co.214 
Speed Key Mfg. Co........ 233 
Standard Mailing Mach. Co.138 


Stationers’ L’se Leaf Co... 85 
Steel Equipment Corp..... 119 
Steel Fixture Mfg. Co..... 204 
Stewart, R. A., & Co...... 129 
Stiffel-Freeman Safe Co...190 
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Storms, H. M., Co.........3384 
Sturgis Posture Chair Co..217 
Stylograph Corp...........:. 230 
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Sun Rubber Co., The...... 84 
Superior Tape & Sealer Co.154 
Swan Pencil Co., Inc...... 223 
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Tell City Desk Co......... 200 
Terrell’s Equip. Co......... 241 


Therman Leather Goods Co.201 
Thompson Time Stamp Co.233 
- b. 2 Se See 232 
Todd Co., The... 
Toledo Metal Furniture Co.122 
Turner & Harrison Pen Co.231 
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Underwood Elliott-Fisher 
CO. ..0cc0+.808, Back Cover 
Underwood Tw....Back Cover 
Union Ribbon & Carb. Co. .231 
U. S. Envelope Co......... 121 
U. S. Lace Paper Wks....212 
U. S. Pencil Co.. (recnwen 224 
U. S. Tw. Ribbon Mfg. Co.228 
Universal Fixture Corp...227 
Vv 
Van Dorn Metal Furn..... 166 


Van Valkenburg, L. D., Co.232 
Varityper, Incorporated... .153 
Victor Safe & Eqp. Co.141, 2 
Volger, B. G., Mfg. Co...129 
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Wabash Cabinet Co....... 120 
Wememeeee CO. ..sccccccece 191 
Wark-Beacon S1. Furn. Co.222 


Wennter, F. B.. COcccccvces 2 
Weis Mfg. Co...... 67, 8, 9, 70 
Western Furniture Co..... 207 
Weston, Byron, Co......... 228 
Wholesale Typewriter Co..134 
Wiggins, John B., Co...... 229 
Wilson-Jones Co......... 72, 3 


Woodstock Typewriter Co.243 
Worcester Wire Nov. Co..222 
Wrenn Paper Co........... 108 
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Yankee Paper & Spec. Co.219 
Yawman and Erbe Mfg. Co, 
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Adding Machines 


Allen-Wales Corp.. : ..-113 
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Books, Memo 

Hanson, J . Co. 81 
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Org. Verlagsgeselischaft 229 
Box Files 
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Brief Cases 
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Bulletin Boards 
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, 230 
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Business Shows 
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Toledo Metal Furn. Co . 122 
Calculating Devices 

Meilicke Systems, Inc 213 

Reliable Tw. & A. M. ¢ 131 
Calculating Machines 

Allen-Wales Corp. . .113 

Barrett Desk Machines .128 

Burroughs Adding Mach. (o.242 


Lanston Monotype Machine Co.128 


Portable Adding Machine Co..145 
Calendar Pads and Stands 

Baxter, R. H. (Rube). 196 

Columbian Art Works.. 194 

Defiance Sales Corp..... 216 


Carbon Papers 
(See Ritbons and Carbons.) 
Card Cases, Pocket 
Gardner, P. A., Leather Wks.232 
Improved Boehner Binder Co.231 














Viggins, The John B., Co. 229 Sainberg & CoO. ......0eeseees 207 
Cash ~ Re Sun Rubber Co.............++ s4 
Nat'l Cash Register Co., The. 82 Desk Pads, Glass 
Portable Add. Machine Co... .145 Fox, Geo. E., & Co.......... 76 
Casters, Chair, Etc. Poemer BMGs. Oo, .ccseccccssoces 168 
Faultless Caster Co.......... 66 Ravenswood Office Spec. Co. ..226 
Rice Products Co.........+:;. 221 Betehoss & GOO. cccccdeccccoss 207 
Chair Pads and Cushions Desk Pads, Linoleum 
Continental Felt Co.... 216 rem, Geo. B.. & Gd.ccccccces 76 
Economy Products Corp....... 208 Ideal Linoleum Top Co...... 228 
a, Gee Mise GP Ge osbessoss 76 Petar BERR. Giccos cedescoveses 168 
Polar Mfg. Co .168 ee OS ae 207 
Sainberg & Co . .207 Wagemaker CO. ..ccccccceses 191 
Sun Rubber Co. -- 8&& Desk Pending-Letters Holders 
Chairs American Clip Co........ 159, 60 
Brower Furniture Co.... .188 Desk Signs and Tablets 
Colonial Chair Co....... . Bl Davenport-Taylor Mfg. Co. 153 
Conrades Mfg. Co. : .198 Desk Trays 
Crocker Chair Co .201 American Electric Co........ 104 
Pea (GO. © sc enesonodaee 9s Automatic File & Index Co.. 95 
Gunlocke, W. H., Chair Co..208 Berger Mfg. Co... .ccccesecss 117 
Hey wood-Wakefield posiéuces 206 Foz, Geo. B., & Co,......... 76 
Jasper Chair Co............. 238 General Fireproofing Co...114, 15 
Jasper Seating Co............ 60 Globe-Wernicke Co. ...... 87, 8 
For the benefit of the subscribers the lines 
advertised are here classified. Many of the 
requirements of the modern business office are 
represented. Should subscribers be interested 
in any article of office equipment not listed 
here, they are cordially invited to communi- 
cate with the service bureau, through which the 
information will be promptly and cheerfully 
furnished by letter, without obligation. 
Lamb, Geo. L.. onceseeeas 220 Imperial Methods Co......... 215 
Milwaukee Chair Co —— Jamestown Metal Desk Co... 56 
New Indiana Chair Co.... ..164 Macey Co., The.........+++. 74 
Pierce, 8. . & Son. — Metal Office Furniture Co..96, 7 
Press-Stone Mfg. Co.... . .205 Sainberg & CO......c-ceeeee 207 
Royal Metal Mfg. Co......... 195 Weis Mfg. Co....... 67, 8 9, 70 
ee Ge access saceeunee Worcester Wire Novelty Go, '222 
Sturgis Posture Chair Co....217 Desk Work Distributors 
Toledo Metal Furniture Co. ..122 Bristow, Stanley R.......... 232 
Wark-Beacon Steel Furn. Co. .222 Fox, Geo. E., & Co.......... * 
Check Protectors & Writers Mfrs. Globe-Wernicke Co. ...... 87, 
Pere GA. cecceseccooees 211 Horn, W. C., Bros. & Co..... 231 
Hedman Mfg. Co.... cee. Sainberg & alanis cee 207 
Safe-Guard Ck. Writer Co... Victor Safe & Equip. Co.141, 2 
pmbioneeeehaeeeseos --143, 161 Desks 
_ SSRs era 175 Alma Furniture Co.......... 223 
Check Protectors and yetene, Weed Auto. File & Index Co....... 95 
Reliable Tw. & A. M. C.....131 Bentley & Gerwig Furn. Co. gi: 
Check Sorters meee. Tee. Gienerscsencases 17 
Kohlhaas Co., The...........156 Clemetsen Co. ......cceeeceee My 
Checks, Stamped Metal Columbia Steel Equip. Co.... 48 
Meyer & Wenthe....... 211 Corry-Jamestown Mfg. Corp. .220 
Stewart, R. A., & Co. .129 i wasn eeknedacocnsedes 220 
Clips, Paper Englewood Desk Co.......... 53 
(See Paper Clips) Evansville Desk Co.......... 204 
Coin Bags, Trays 3 Netesye General Fireproofing Co..114, 15 
Downey, C. L., The......... 22 Globe-Wernicke Co.........! 87, 
Copy Cards aK index) Gunn Furniture Co........... 188 
Stylemraph Ce. wcccscccceces 230 Hoosier Desk Co.........+... 80 
Copyholders Imperial Desk Co.....sccsees 64 
American Clip Co.. Indiana Desk Co............+. 165 
American Electric Invincible Metal Furn, Co....110 
i On psecaceeseceets 151 Jamestown Metal Desk Co.... 16 
Readeasy Copyholder ........ 232 Jasper Desk Co..........605. 238 
Copying Devices and Supplies Jasper Office Furniture Co....183 
Eureka Blotter Bath Co..... 226 Leopold Desk Co......... 123, 4 
Yawman & BPrbe......... 79, 108 "Ze “arrrrrrrer 74 
Costumers Metal Office Furn. Co...... 96, 7 
Conrades Mfg. Co..........-:. 198 Myrtle Desk Co........ses0:. 107 
Furnas Furniture Co......... 224 Olsen, O. C. &., Co......6.. 227 
Globe-Wernicke Co. ...... 87, 8 Orpin Desk Giltneess conendaned 234 
Jamestown Metal Desk Co.... 56 Shaw-Walker Co. ..........:. 91 
eS a Sa egyoteK< 220 Steel Equipment Corp....... 119 
Sanymetal Products OCerp..<.. 215 Steel Fixture Mfg. Co....... 204 
Covers, Washstand Tell City Desk Co........... 200 
Auto-Oven, Imc. ....cccscees 208 Van Dorn Metal Furniture. ..166 
Cuspidors Weeemener Ga” es cceseerees 191 
Detroit Metal Spec. Corp....111 Weis Mfg. Co...... 67, 8, 9, 70 
wees Tee, Ge. ccescovcses 208 Western Furniture Co........ 207 
Cutters, Paper and Card Yawman and Erbe Mfg. Co. 
Ideal School Supply Co...... MR _.—Ss ap uebbndbcdbecsctuceeees 79, 103 
Dating Stamps Directory Boards 
Amer. Numbering Mach. Co. ..138 Davenport-Taylor Mfg. Co....153 
Fulton Specialty Co.......... 233 Display Fixtures 
Meyer & Wenthe........... 211 Adjustit Display Spec. Co...232 
Stewart, R. A., & Co........ 129 All-Steel-Equip Co............ 197 
Desk Calendars DOGGe Be. DOs i<ccsccesbess 117 
Baxter, R. H. (Rube)....... 196 Onken, The Oscar Oo........ 230 
Columbian Art Works........ 194 GO, Ts ctscenenascocses 232 
Defiance Sales Corp..... ..216 Universal eure nae pee dees 227 
Desk File Racks Bupieating Si 
Impr. File & Rack Co....... 150 Amer uitigraph Sales Co...173 
Desk Memo Pads et. Wan Ons 6ensnans ede 55 
Sn, i o0eec6s0ceesi 220 First Natl “Distrib, ee 151 
Desk Lamps General Stamping Works..... 193 
Wastes Hts. O8......ceee 208 Marr Duplicator Co........... 212 
Silverglo Lamps, Inc......... 182 Reiner’s Rotaprint, Inc....... 130 
Desk Pads, Blotter ee eee 155 
Boorum & Pease Co......... 237 Safe-Guard Ck. Writer sa 
a. Gs Ming Ge Giiccccatas 1 8 _.¢09+088éhedenenbensenee "161 
Ree 230 Standard Mailing Mach. ne .138 


Duplicating Machine Supplies 
names Dry Stencil Op........ 225 
Canode Ink & O. 8. Co...... 102 
Dick, A, GPs - ca cetcsssecs 55 
Marr Duplicator Geiosso waiser 212 
Rotospeed Co. ......6cccecuus 155 

Electric Fans 
Emerson Electric Mfg. Co.... 57 

Envelopes 
Ames Safety Envelope Oo....2338 
Bushnell, Alvah, Co.......... 235 
Diemer, Jotn F., C©o......... 207 
Globe-Wernicke Co......... 87, 8 
Nat'l Fiberstok Env. Co..... 195 


Quality Park Envelope Co.... 62 
Smead Mfg. Co 
U. 8. Envelope GQBe ovcecacese 121 


Envelope ers 

Office Appliance Co., The....158 
Standard Mailing Machines Co.138 

velopes, luloid 

Bee. GO. anccbns geedessss 231 

icators ( le Fluid) 

Inkout Mfg sbevcess — 
rasers (blackboard) 

N. Y. Silicate Book Slate Co. .230 
rasers (Chemical) 

Inkout Mfg. Co.......esseees 218 
Erasers (Rub 


) 
American Lead panes, Dee . 52 
Faber, A. W., Inc. ba 


Faber, Eberhard ........- 180, 
Roberts, Weldon, Rubber Co. st 
Exhibitions 
Leipzig Trade Fair........... 86 
Nat'l Business Show Co...... 174 
Expense Books 
Beach Publishing Oo......... 233 
Defiance Sales Wc cc cddseos 216 
Harvey, Fred W., Co........ 230 
I. D. L. Mfg, & Sales Corp. .223 
File Boxes, Collapsible 
Bankers Box Co.........+.++ 46 
MOP-OS GR, csscccescevssese 150 
File Boxes, Metal 
Auto. File & Index Oo....... 95 
Pressteel ay Corp... ..139 
Rockwell-Barnes Co. ........ 187 
Filing Cabinets, Cloth 
Diemer, John F., Oo......... 207 
Globe-Wernicke (Co. ...... 87, 8 
DUOHMBOR, Fa cccccocvcéecososs . 
Imperial Methods Co......... 215 
meee Oe., BOG. oc cccvsiccces 74 
eee & Gis os covecetosees 207 
Filing Cabinets, Metal 
All-Steel-Equip @o. .......... 197 
Aurora Metal Cabinet Works. .238 
Auto. File & Index Co....... 95 
Bentson Mfg. Ms cccvevesses 227 
momma? Bee, Obes vssccacesses 117 
Columbia Steel Equip. Co.... 48 
Corry-Jamestown Mfg. . .220 
General Fireproofing Co...114, 15 
Globe-Wernicke Co......... 87, 8 
Imperial Steel Cabinet ee .200 
Invincible Metal Furn. Co....110 


Jamestown Metal Desk Co.... 56 
Lefebure Corp. 196 


weaeey Ge, Wibewabheensésaan 74 
Metal Office Furn. Co..... 96, 7 
Pressteel Engineer. Corp .139 
Service Steel Prod. Co....... 
Shaw-Walker Co. ............ 91 
Steel Equipment Corp........ 119 
Steel Fixture Mfg. Co........ 204 
Terrell’s Equipment Co...... 241 
Van Dorn Metal Furniture. ..166 
Yawman and Erbe ‘g. Co. 
weve sncensinddeedbbens 4 79, 108 
Filing Cabinets, Wood 
Auto. File & Index Co....... on 
Globe-Wernicke Co. ....... 87, 8 
Imperial Methods Co......... 215 
Masay Gu... Bebsiccsciccscet 74 
Shaw-Walker Co. ........... 91 
Wagemaker Co. ...cccccscess 191 
Weis Mfg. Co....... 9, 70 


Yawman and Erbe Miz’ "Co. 
oonpacennien bd0edbhaesaam 79, 108 
Filing Supplies 


Bae, SG: Bae Diecccvecase 202 
American Clip is setavess 159, 60 
Auto. File & Index Co....... on 
Balto. Index Mfg. Oo....... 227 
Bushnell, Alvah. Co......... 235 
Dunleavy Co., The.......... 224 
Filing Eonipment Bureau. ...179 


General Firerroofing Co...114, 15 
Globe-Wernicke Co......... 87, 8 


Imperial Methods Co......... 215 
Invincible — Furn. Co...110 
Benen Co, Wie scnvencveansaa 74 
Nat'l Fiberstok. Envelope Co. .195 
Oxford Filing Supply Co..... 100 
Quality Park Env. Co........ 62 
Rockwell-Barnes Co. ........ 187 
Simonson, : Pata 06:0 Sc00 

Smead Manufacturing Co..... 78 
Steel Equinment Corp........ 119 
Wabash Cabinet Co.......... 120 
Weis Mfg. Co........ 47, 8, 9, 70 


Yawman and Erbe Mfg. Co. 


Forntain Pens 
Conklin Pen Co., The 99 
Sheaffer. W. A., Pen Co...92, 38 
Furniture Finish 


DuPont, FE. 1., DeNemours. .169 
Furniture Polish 

Glohe-Wernicke Co. ...... 8 

Van Dorn Metal Furniture. ./166 
Gold Stamping 

ARR. Se. Ges Di sc scr adeen 202 
Gummed Cloth 

Atmuer, ©. 2, QGiisvisredese 202 
Gummed Tape Sealers 

Superior Tare & Sealer Co...154 
Income Tax rd 

Greswwess GO. ccccdiccccsses 229 











6 


Index Card Signals 


Cook, H. ¢ ( 116 
Graf, George B Co 225 
Macey Co., The » we 
Moore Push Pin Co 216 
Index Tabs 
Aigner, GU J Lo 202 
Auto. File & Index | vod 
Balto. Index Mfg. ( 227 
Celluloid Adhesiv« Co lvs 
Inks, Adhesives, Etc. 
Ault & Wiberg Co 167 
Canode Ink & Office Sup. Co..1l02 
Davids, Thaddeus, Ink Co 190 
General Eclipse Co “14 
Higgins, Chas. M., & Co 207 
Kwiketik Co 217 
Luther Ink & Stamp Pad Co.215 
Sanford Mfg. Co 202 
Inkstands 
Atias Stat'y Corp 58 
Bachrach Speciality ( 206 
General Eclipse Co 214 
Sengbuech S-C Inkstand Co 63 
Labels, Law Book and Number 
Aigner, U. J 202 
Leads for Mechanical Pencils 
American Lead Pencil Co 52 
Faber, A. W Im vu 
Leather Goods 
Nat'l Brief Case Mfg. Co 209 
Leether Upholstered Furniture 
Gunlocke, W. H., Chair Co 203 
Press Stone Mfg. Co 205 
Letter Distributors 
Bristow, Stanley R 232 
Globe-Wernicke Co 87 8 
Imperial Methods Co 215 
Kohihaas Co., The. 156 
Letterheads 
American Embossing Co 228 
Lettering and Show Card Pens 
Bridgeport Pen Co. 224 
Library uipment 
General Fireproofing Co 114, 15 
Globe-Wernicke Co 87, 8 
Linoleum Desk Tops 
Fox, Geo. E., & Co 76 
Ideal Linoleum Top Co 228 
Polar Mfg. Co nines 168 
Sainberg & Co 207 
Wagemaker Co. iv1 
Leckers and Storage Cabinets 
All -Steel-Equip Co 197 
Aurora Metal Cabinet Works. 238 
Berger Mfg. Co 2 117 
Corry- Jamestown Mfg. Corp. .220 
General Fireproofing Co...114, 15 
Globe-Wernicke Co... s7, 8 
Invincible Metal Furn. Co 110 
Macey Co., The..... 74 
Steel Equipment Corp .119 
Terrell'’s Equipment Co 241 
Van Dorn Metal Furniture 166 
Yawman and Erbe Mfg. Co 
79, 103 
Loose Leaf ‘Books and ‘Byatems 
Accounting Devices Co 176 
Boorum & Peare Co 237 
Endlok Parts Co., Inc 186 
F-B Mfg. Co 219 
Grand Rapids L. L. Binder Co. 65 
Lefebure Corp 46, 
Lioyd, W. G., Co ose 176 
Nat'l Blank Book Co -- 89 
Neva Clog Products, Inc.189, 193 
Sheppard, ( E., Co 1v2 
Stationers L. L. Co. = 
Wilsen-Jones Co : 
Locks, Combination, for ame. ‘Ete, 


Sesamee Co 
Loose Leaf Covers, 
Aigner, G 


amb. & Decor. 


Loose Leaf Sesochenen, Celluloid — 

Markilo (Co . 231 
Loose Leaf Metals 

Carpenter, BE. W., Mfg. Co 230 

Endlok Parts Co., In« 186 

Loose Leaf Metals ( 211 
Mail Distributors 

Bristow Stanley R 232 
Map Tacks 

Graff, George RB ( 225 

Moore Push Pin Co 216 
Matched Office Suites 

Clemetsen Co r 47 

General Fi eerecing Co..114, 15 

Leopold Desk Co 123 4 

Macey Co., The 74 
Memorandum Books 

Wilson-Jones Co 72, 38 
Memorandum Devices 

Bristow, Stanley R 222 

Currier Mfg. Co 21 

Fox, Geo. I & Co 76 
Moisteners 

tachrach Specialty Co 106 

Sengbusch 8-C Inkstand Co 63 
Motors, Electric 

Emerson Electric Mfg. Co ST 
Numbering Machines 

American Numb. Mach. Co 138 

Force, Wa 4 & Co 71 

Roberts Numb. Mach. (Co.177. 78 
Office Partitions and Railings 

Add-A-Unit Partition Co 218 

Globe-Wernicke Co — = 
Office Supplies, Wholesale 

Jaclin Stationery Co 49 
Oil, Office Machine 

Claretype Co 

Deflance Sales Corp 
Order Books, Duplicate, Triplicate 


Kalamazoo Staty. Co.. 219 


Pads, Columnar 
toorum & Pease ( 237 
Kalamazoo Staty. ( 219 
Paper 
Eator Crane & Pike 197 








Weston, Byron, Co 228 
Wrenn Paper Co 108 
Paper Clamps 
American Clip Co 159, 60 
Atlas Staty. Corp 58 
Esterbrook Steel Pen Co 2 
Van Valkenburg, L. D 232 
Paper Clips 
American Clip Co 159, 60 
Cook C., Ce 116 
Graff, George B., Co 225 
Rockwell-Barnes Co 7 
rip Top Mfg. Co 232 
Van Valkenburg, L. D 232 
Paper Fastening Machines 
Acme Staple Co 134 
Bump Paper Fastener Co 150 
Defiance Sales Corp 216 
Eveready Mfg. Co 14 
Hotchkiss Sales Co 4 
I. D. L. Mfg. & Sales Corp. .225 
Neva Clog Products, Inc.189, 193 
Parrot Speed Fastener €; 137 
Rockwell-Barnes Co 187 
Sibley, Edw. L.. Mfe. Co 156 
Vietor Safe & Eqpt. Co 141, 2 
Paste 
(See Inks, Adhesives, Etc.) 
Pen and Pencil Clips 
Defiance Sales Corp 216 
Van Valkenburg, L. D 232 
Pencil Sharpeners 
Graff, George B., Co 225 
Hunt, C. Howard, Pen Co 91 
Pencils, Cedar 
American Lead Pencil Co 52 
Faber, A. W., Inc 90 
Faber, Eberhard 180, 81 
General Pencil Co 185 
Swan Pencil Co 223 
U. S. Pencil Co 224 
Pencils, Thin Lead, magesine 
Autopoint Co. .. 59 
Listo Pencil Corp ‘ 232 
Sheaffer, W. A., Pen Co 92, 3 
Pens, Lettering and Show Card 
Bridgeport Pen Co. 224 
Pens, Steel 
Esterbrook Steel Pen Mfg. Co.233 
Hunt, ©. Howard Pen Co 191 
Miller Bros. Pen Co 212 
Turner & Harrison Pen Co. 23 
Picture Hooks 
Moore Push Pin Co 216 
Pins and Pin Containers 
Defiance Sales Corp 216 
Platens, Typewriter 
Amer. Writing Mach. Co 155 
Ames Supply Co.... 45 
Postal Scales 
Hanson Scale Co 231 
I D. L. Mfg. & Sales Cp.. 223 
Pelouze Mfg. Co. 55 
Publications 
British Stationer 240 
Buro-Bedarf-Rundschau 240 
Mon Bureau 236 
Punches 
American Clip Company. .159, 60 
Atlas Staty. Corp. his 
Boorum & Pease Co 237 
Defiance Sales Corp 216 
Globe-Wernicke Co. 87 
Push Pins 
Moore Push Pin Co 216 
Ribbon Dispensing Machine 
Tybon Corp , . 228 
Ribbons and Carbons 
Allen & Co.. pen 210 
Ault & W iborg ‘Co 1867 
tuckeye Ribbon & Carbon Co.172 
Canode Ink & Off. Supp. Co..102 
Columbia Rib. & Car. Mfg. Co.184 
Crown Ribbon & Carbon Co..198 
Imperial Mfg. Co 194 
Little, A. P., Inc.. 212 
Manifold Supplies Co 43 
Mittag & Volger . 41 
Neidich Process Co at 236 
Old Town Rib. & Car. Co...208 
Pacific Carb. & Rib. Mfg. Co. 83 
Phillips Rib. & Car. Co.. 112 








Queen Ribbon & Carbon Co...192 

Rockwell-Barnes Co 87 

Southern Carbon & Ribbon Co.214 

Storms, H. M., Co 24 

Tybon Corp 228 

Union Ribbon & Carbon Co 1 

U. S. Typewr. Rib. Mfg. Co 8 

Webster, F. 8., Co 2 
Rubber Stamps 

Mever & Wenthe 211 

Stewart, R. A., & Ci 129 
Safes 

Berger Mfg. Co 117 

Diebold Safe & Lock Co 105, 6 

General Fireproofing Co 114, 15 

Globe-Wernicke Co S77, 8 

Macey Co., The : 74 

Meilink Steel Safe Co., The. .100 

Steel Equipment Corp 119 

Stiffel-Freeman Safe Co -190 

Van Dorn Metal Furniture 166 

Vietor Safe & Equip. Co.141, 2 

Yawman and Erbe Mfg. Co. 

° ; : 7%, 103 

Safety Deposit Boxes 

General Fireproofing Co 114, 15 

Invincible Met. Furn, Co .110 
Scales 

Hanson Scale Co .231 

Pelouze Mfg. Co .155 
Scrapbooks 

Hanson, J. L., Co ‘ -- 81 

Horn, W. C., Bro. & Co 231 
Screens, Office 

Lamb, Geo. L..... «2a 

Polar Mfg. Co..... .168 
Sealing Wax 

Luther Ink & Stamp Pad Co. .215 

Sanford Mfg. Co .202 
Seals, Notary and Corporation 

Meyer & Wenthe. .-211 

Stewart, R. A., & Co......... 129 
Shelf Boxes 

All-Steel-Equip. Co.. ..197 

Berger Mfg. Co ~ee 

Diemer, John F., Co .207 

Globe-Wernicke Co 87, 
Shelving 

All-Steel-Equip. Co. .... .197 

Berger Mfg. Co.... ee ee 

General Fireproofing Co...114, 15 

Globe-Wernicke Co 87, 8 

Steel Equipment Corp. 119 

Van Dorn Metal Furniture 166 
Sign Markers 

Fulton Specialty Co. 238 

Hellesoe, Hans H.. 222 
Signs 

Davenport-Taylor Mfg. Co 153 
Sorting Devices 

Kohihaas Co. ..... 156 
Stamp Affixers 

Standard Mailing Mach. Co. .138 
Stamp Pads 

Fulton Specialty Co. . 233 

Luther Ink & Stamp Pad ‘Co 215 


Meyer & Wenthe.... , 211 


Mun-Kee Products Corp. . 61 
Peerless Carbon & Ribbon Co.229 
Stewart, R. A., Co.... 129 
Stands for Office Machines 
Adjustable Table Co..... 215 
Harter Corp. ........ — 
Searles Elec. Weld. Works. .208 
Sherman-Manson Mfg. Co... .211 
Toledo Metal Furn. Co. 22 
Stapling Machines 
Acme Staple Co . 134 
Defiance Sales Corp. 216 
Eveready Mfg. Co. of Boston.154 
Hotchkiss Sales Co.. se00 Oe 
Neva-Clog Products, Inc.189, 193 
Parrot Speed Fastener Cp 137 
Stationery, Embossed, Engraved 
American Embossing Co _— 
Wiggins, John B., Co.... 509 
Stationery, Wholesale Commercial 
Jaclin Staty. Co... 49 
Stationery Racks 
Currier Mfg. Co........ 221 
Imperial Methods Co... 215 
Jamestown Metal Desk Co 56 





THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive use of 
subscribers and advertisers 
various commissions this bureau calls upon practically 


every member of the staff. 


In the execution of its 


It answers by personal 


letters all inquiries upon matters germane to the field, 
it furnishes special reports upon articles of office equip- 
ment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertis- 
ing copy, furnishes list of desirable agents and dealers 
in nearly every country, aids foreign dealers in securing 


U.S. A. lines, and in many other ways 
service, all without charge. 
e made, and are making, good use of this bureau; 


hav 


manufacturers in every section of the field hav 
evidence of the service. 


file 


in case 


performs useful 
Subscribers in every land 


e had 


Subscribers’ requests for cata- 
logues to bring their files up to date, or to replace the 


of fire or other form of destruction, are 


broadcasted in a bulletin which is mailed frequently 
to leading manufacturers 





OFFICE APPLIANCES 

Ravenswood Off. Spe« Co .226 
Stencils 

Meyer & Wenthe 211 

Stewart, R. A... & Co 29 
Stenographers’ Note Books 

Boorum & Pease Co 37 

Rockwell-Barnes Co 187 
Stools 

Conrades Mfg. Co 198 

Crocker Chair Co 01 

Toledo Metal Furniture Co 122 
Storage Cases 

Bankers Box Co . 46 

Kay-Dee (x rhe 150 

Rockwell-Barnes Co 187 
Swinging Typewriter Stands 

Amer. Writing Mach. Co 155 

Globe-Wernicke Co 87, 8 

Weis Mfg. Co 67, 8, 9, 70 
Tables 

Berger Mfg. Co 117 

General Fireproofing Co 114, 15 

Globe-Wernicke Co... 87 8 

Guth, H. I Associates 210 

Lamb, Geo L , 220 

Macey Co., The... 74 

St. Johns Table Co ‘101 

Van Dorn Metal Furniture...166 
Tablets 

Rockwell-Barnes Co 187 
Telephone Accessories 

American Electric Co 104 

Colytt Laboratories ...... 23 

Victor Safe & Equip. Co..141, 2 
Thumb Tacks 

Graff, George B., Co.. 225 

Moore Push-Pin Co 216 


Time Stamps and Recorders” 
Thompson Time Stamp Co... ..23 
Transfer Cases 





All -Steel-Equip Co. .......... 97 
Aurora Metal Cabinet Wks..238 
Auto. File & Index Co....... 95 
 §& FF Sere 117 
Columbia Steel Equip. Co..... 48 
General Fireproofing Co. .114, 15 
Globe-Wernicke Co. 87, 8 
Bee GO, BeOccccccescocce 74 
Shaw-Walker Co. .....s0++:: 91 
Steel Equipment Corp........119 
Van Dorn Metal Furniture. 166 
Weis Mfg. Co......67 9, 70 
Yawman and Erbe Mtg.” to. 
PUTT CTTTI TTT TTT TTT 79, 1038 
Trimming Boards 
Ideal Schooi Supply Co....... 193 
Type, Typewriter 
Amer. Writing Machine Co...155 
Ames Supply Co.... . 4 
Typewriter Cleaning Material | 
Amer. Writing Mach. Co .155 
Clarotype Co. .........55. 233 
Gies, Walter G., Co 230 
Sanford Mfg. Co 202 
Webster, F. 8S., Co.... 2 
Typewriter C.shion Keys 
Munson Supply Co....... 15 
Peerless Key Co we 149 
Speed Key Meg .233 
Typewriter Cishion Knobs S ‘Feet 
Ames Supply Co. ‘ 45 
Azora Rubber Co "230 
oo i. Oe Ci cccens . 6 
Peerless Key Co 149 
Smith Noise & Shock Elimi 
nator . om 
Typewriter Parts and Tools’ 
Amer. Writing Machine Co...155 
Ames Supply Co , 45 
Typewriters, Mfrs. of 
Amer. Writing Mach, Co 
tarr-Morse Corp. 
Corona Typewriter 
Elliott-Fisher Co. ........ 
General Office Equip. Co 
Remington Rand Business Sv« 
Royal Typewriter Co 
Smith, L. C., & Corona Tws..133 
Underwood Elliott-Fisher Co 
‘ e . 239, tack Cover 
Underwood Typewriter Co 
Ss06eedens seee Back Cover 
Varityper Incorporated ne 
Woodstock Typewriter Co 
Typewriters, Rebuilt 
Amer. Writing Mach. Co 
General Typewr. Exch 
Regal Typewriter Co 
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> WANTS and FOR SALE © 


The rate for Classified Advertisements is eight cents a word. Minimum charge, $1.60. 





SITUATIONS WANTED 


BUSINESS CONNECTION DESIRED: By an American with 
sales and executive experience in office appliance field. Experi- 
enced in branch and district management, the selection, train- 
ing and handling of subordinates, and executive phases of or- 
ganization work. Recent connection twelve years. Exceptional 
references character, ability, ete. Resident western New York 
and prefers that location, but would consider other ctions if 
conditions warrant. Address T-66, care Office Appliances, Chi- 














MAN with several years’ experience in active export 
time assistant export manager, seeks new 
Particularly interested in stationery or 


EXPORT 
work, during part 
export connection 
office equipment. Speaks Spanish, French and German fluently 
and some Portuguese. Will gladly consider any meritorious 
proposition. Address X-151, care Office Appliances, Chicago. 





SALESMAN with twelve years’ experience as store manager for 
large stationery and office equipment house seeks similar con- 
nection with another company. Able to take full charge of 
buying and managing store activities. A specialist in handling 
accounts of large customers. Excellent references. Address 
W-64, care Office Appliances, Chicago. 





HIGH GRADE combination man, twenty years’ mechanical ex- 
perience, typewriters and adding machines. Selling ability. 
Good personality. Open for A-1l proposition February 1. Prefer 
fair sized city. Address S-98, care Office Appliances, Chicago. 





POSITION WANTED as manager retail office furniture depart- 
ment; twelve years’ experience, thorough knowledge competi- 
tive lines. Age 36, single, good health, steady. Audress P-i9, 
care Office Appliances, Chicago. 





successful outside retail office 
make change to 


YOUNG MAN with 
furniture selling experience 


ten years’ 
would like to 











travel and sell for steel manufacturer. Address G-88, care 
Office Appliances, Chicago. 

SALESMEN WANTED 
SALESMAN: High type, ages 25 to 38, well educated, neat 
appearing and with a personality to meet executives. The com- 


pany is the largest of its kind in the Office Appliance Business, 
well advertised and established. Salesmen to specialize on 
Fanfold Billing Machines and Adding Machines. Salary while 
you are organizing territory, then commission with a drawing 
arrangement. Apply by letter giving age, record of last em- 
ployment and references. Address Y-63, care Office Appliances, 
Chicago. 





FAST SELLING SIDE LINE for salesmen covering regular ter- 
ritory. Sells to stationers, gift shops, druggists, hardware and 
dry goods stores. Big profit, easy to carry, sells on sight. We 
distribute through salesmen only, no jobbers. This is an 
unusual proposition and warrants your immediate attention. 
Give references, lines carried and territory covered. Address 
THE ROBERTS SPECIALTY MFG. CO., INC., 38 Chauncy 
Street, Boston, Mass. 





OUR TWO HIGH-GRADE TYPEWRITER SPECIALTIES can 
be sold by typewriter salesmen, repair men, supply and spe- 
‘ialty salesmen. This is a golden opportunity for any salesman 
‘alling on office trade. Territories are being allotted now. 
Write for details and selling plans. Address E-208, care Office 
Appliances, Chicago 





SIDE LINE OR FULL TIME SALESMAN wanted, all territor- 
ies, for commercial stationery specialty Complete sales kit 
furnished. 25% commission. Every dealer will want our special 
assortment. Write giving territory covered and previous trade 
experience Address K-60, care Office Appliances, Chicago. 





“RAPIDOGRAPH,” the new Rotary Stencil Printing Duplicator, 
sells for $25, and is a better of the low-priced duplicators on 
the market Literature and printed samples free. GENERAL 
STAMPING WORKS, 238 E. 24th St., New York, N. Y. 





SALESMAN WANTED by well known Pencil Manufacturer, 
yne handling a few other lines preferred, to cover New England 
States and smaller towns of Pennsylvania and Ohio. Commis- 
sion basis. Must be well acquainted with the Stationery trade. 
Reply B-152, care Office Appliances, Chicago. 





SALESMAN—Side line or full time, to carry our signs to retail 
commercial stationers Complete fast selling line of stock 
signs; many to retail at one dollar. Also all special signs We 
pay 259 commission. State territory covered and experience. 
The Theolen Co., Inc., 606 W. Lake St., Chicago. 








SALESMAN with knowledge of records or systems experience 
to sell to consumers visible records of nationally known manu- 
facturer. Indicate preference of city for local territory. Give 
xperience, present earning, references, etc. Box J-65, care 
Office Appliances, Chicago. 





ENVELOPES: Exceptional opportunity with New York manu- 
facturer of flat and expanding envelopes and specialties. A 


high grade line priced slightly below the market. Either full 
r part time in exclusive, protected territory Please write 
fully, stating territory covered, etc Address R-60, care Office 


Appliances, Chicago 


WONDERFUL NEW SIDELINE—Big commission with order; 
Sell printing for every business at half price; copyrighted illus- 
trations free; just take order, we do the rest. Write for sample 
line. Merchants Assn., Insurance Center Bldg., Chicago. 


MANUFACTURERS OF NATIONALLY KNOWN, low priced 
Stationery Item want competent agent for Metropolitan New 
York. One who is looking for additional line calling on Com- 
mercial Stationers and Jobbers. Commission basis. Address 
L-68, care Office Appliances, Chicago. 








SALESMAN WANTED—To sell dealers in Southern Territory. 
Must have knowledge of sales promotion methods and ability 
to maintain and build a high class dealer organization. Port- 
able Adding Machine Co., Inc., 51 Madison Avenue, New York 
City. 





HIGH GRADE LINE office furniture needs first class salesman 
for New England and New York State, outside Metropolitan 
district. Full time required. No side lines. Address H-68, care 
Office Appliances, Chicago. 





SALESMAN—Desk pads, cloth filing cabinets, side line, com- 
mission basis, for New England territory. Address F-85, care 
Office Appliances, Chicago. 








SALES EXECUTIVES WANTED 


AN OLD ESTABLISHED office equipment corporation located 
in New York, at present expanding its selling organization, re- 
quires district managers for centers east of the Mississippi. 
A thorough knowledge of visible records, loose leaf equipment 
and machine bookkeeping supplies required. We seek high type 
men with a proven sales record and sufficient executive train- 
ing to organize and develop a selling force. An unusual oppor- 
tunity for capable men accustomed to earning $5,000 to $10,000 
a year or more. Profit sharing basis. Address E-207, care 
Office Appliances, Chicago. 











DISTRIBUTORS WANTED 





BARRETT DESK ELECTRIC districts still open are Charlotte 
for North Carolina and South Carolina; Atlanta for Georgia and 
Florida; Birmingham for Alabama; New Orleans for Louisiana 
and Mississippi; Houston for South Texas; Fort Worth and 
Dalias for North Texas; Oklahoma City for Oklahoma; Kansas 
City for Kansas; Omaha for Nebraska; Denver for Colorado; 
Salt Lake City for Utah; San Francisco and Oakland for North- 
ern California; Portland for Eastern 
Washington; Minneapolis and St. Paul for Minnesota; Vancou- 
ver for British Columbia; Winnipeg for Manitoba. Mr. H. G. 
Wells, Assistant Sales Manager, will visit above cities soon to 
Interested distributors 


Oregon; Spokane for 


assign exclusive district sales rights. 
should write immediately to Lanston Monotype Machine Com- 


pany, Monotype Building, Philadelphia, Pa. 





NATIONALLY KNOWN manufacturing corporation of office 
and factory specialties desires distributors for Texas, La., Min- 
nesota, Wisconsin and Central States. Large repeat crders 
for supplies. Must have sales organization. Chas. Russell, Inc., 
88 Broad, Boston. 





DISTRIBUTORS and established sales organizations sell Tele- 
phone Dial Protector; no competition; unlimited potentialities; 
exclusive territories given established firms. Pan-American 
Clearing House, 33 West 42nd St., New York. 








REPRESENTATIVE AVAILABLE 


GREATER NEW YORK REPRESENTATION DBSIRED. Fif- 
teen years’ successful contact in this territory with stationery 
ind office furniture trade. Filing Equipment lines preferred. 
Any staple line will be carefully considered. Address V-62, 
care Office Appliances, 1601 Pershing Square Bldg., New York. 














TYPEWRITER SALESMEN AND MECHANICS WANTED 
WANTED—Experienced typewriter salesman. Have opening 
for one of the best city territories in the United States. Royal 
ugency, also Multigraphs, Dictaphones and Victor Adding Ma- 
chines. Well established. Apply F. B. White Typewriter Co., 
Inc., El Paso, Texas. 








WANTED—tTypewriter and adding machine repairman. Must 
be steady and capable. Answer fully, giving age, experience, 
married or single, salary and references. C-63, care Office 
Appliances, Chicago. 





WANTED: Good repairman for all makes of Typewriters and 
Adding Machines, must come well recommended, Typewriter 
Repair & Sales Company, 118 East Adams Street, Muncie, Ind. 





WANTED — Expert mechanic. Must thoroughly understand 
Royal and Underwood. Good permanent position for high-class 
man. Apply F. B. White Typewriter Co., Inc., El Paso, Texas. 


WANTS AND FOR SALE—Continued next page 











WANTS AND FOR SALE—Continued from preceding page 








FOR SALE AND WANTED TO BUY 





billing and bookkeeping machines 
Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 


ELLIOTT-FISHER 











ELLIOTT-FISHER machines bought, sold and rebuilt. Teeter- 
Warsh Co., Plankinton Arcade, Milwaukee, Wis. 


NATIONAL Cash Registers, all styles, sizes bought, sold and 


Street, Albany, 





ALL MODELS ELLIOTT-FISHER billing and bo 
chines bought : 


OFFICE APPLIANCES 


BUSINESS OPPORTUNITIES 


BUSINESS OPPORTU NITY—For sale in Eastern Pennsylvania, 
Stationery, office supply and office equipment business. Town 
of 120,000 inhabitants; doing nice volume of business and net 
profits higher than Nationai Association average. Exclusive 
agency for some of the best known lines of equipment. Good 
location, in central business section. Established and well 
known in surrounding localities. Other interests reason for 
selling. Address D-64, care Office Appliances, Chicago. 








FOR SALE—A one-half interest in a newly opened Office 
Furniture and Supply Store, one year old and going good. 
In need of an experienced salesman to also act as manager and 
take charge of sales. Located in Central States in a city of 
over 60,000. Hold four valuable franchises. A real opportunity 
for the right man with $3,500. Address Z-101, care Office Appli- 
ances, Chicago. 





FOR SALE—Stationery, Books, Office Supply and Equipment 
Business in city of 20,000 Good territory in Central Indiana. 
Address A-61, care Office Appliances, Chicago 








>on Oe T. R. Hastings, Highland Park, Ill. Filed 
March 15, 1927. Granted November 5, 1929. 


vor R. Gautier and Harold E 





Serial No. >, 608, 





RECENT PATENTS 1,734,134. ’ Bookbinder Wm. Russell 


a corporation of Massa- 
Filed March 3, 





Kline, New York, N. Y. (assignor to The 
McBee Binder Company, Athens, Ohio, a 


Copies of patents herein listed can be ob- corporation of Ohio). Filed December 22 
tained from the Commissioner of Patents, 1927. Granted November 5, 1929. Serial 
Washington, D. C., for ten cents each in No. 241,871 


Berlin-Zehlendorf, 


cash, postofice money orders or certified 1,734,168. Vertical filing cabinet. David 
Stamps and personal ehecks not E. Hunter, Muskegon, Mich. (assignor to 
accepted. The Shaw-—-Walker Company, Muskegon, 


Typewriting machine. 


Mich., a corporation of Michigan). Filed 
August 13, 1927. Granted November 65, 


’ 21, 1928 Granted 1929. Serial No. 212,785 
Serial No. 279,429. 1,734,171. File drawer compressor. Fred 


October 29, 1929 


Typewriting machine. Jesse B. Lineberger, Grand Rapids, Mich. (as- 


: : ty Stamford, Conn. (assi 

Waldheim, Elizabeth, = 
Underwood Elliott Fisher Company, New 
r.. a corporation of Delaware) 


Granted October October 29, 1929. 


signor to Metal Office Furniture Company, 


Fisher Company, Grand Rapids, Mich., a corporation of 


corporation of Dela Michigan). Filed November | 28, 1927. 
25, 1927 Granted Granted November 5, 1929 Serial No. 
Serial No. 235,535 236,143 


1,734,374. Paper aligner for billing ma- 


Typewriting machine. Adolph chines. Louis Fred Hagemann, Niagara 


Kupetz, New York, 
Underwood Elliott Fisher Company, New 
mesne assignments to | * 2 
Filed March 22, 
of Delaware). 

Granted October 22 


177,300 


filed December 6, 


Granted October 22, 1929 
123 


(assignor tO fFalis, N. Y. (assignor to American Sales 
: Book Company, Ltd., Toronto, Canada, a 
corporation of Delaware) qurnacation of Ontario. Canada) Filed 
Granted October 29, June 17, 1926. Renewed January 12, 1929. 
Granted November 5, 1929 Serial No. 
Binder for loose leaf books. 116,593. 

Gerald Basil Sykes, 1,734,399 Lock device for numbering 
Original application machines. George Primbs, Jr., Pocatello, 
Serial No. 238,033 Idaho. Filed January 8, 1929. Granted 

December 6, 1926 November 5, 1929. Serial No. 331,058. 
Divided and this application filed June 26. 1,734.444. Paste jar. Arthur Paulson, 
Granted October 29, 1929. Serial No New York, N. Y. (assignor to Christean 


February 8, 1929 


Iverson, Inc., New York, N. Y.) Filed 


means for binders June 6, 1925. Granted November 5, 1929. 
Chicago, Il. Filed ‘Serial No. 35,405. ; + 
Granted October 29, 1929 1,734,480. Typewriting machine. George 


G. Going, Middletown, Conn. (assignor to 
Remington Typewriter Company, Ilion, N. 


Arrangement of pieces of fur- y 4 corporation of New York). Filed 


the organization of February 6, 1928. Granted November 5, 


accounting departments. 1929. Serial No. 252,399 


Filed March 8, 


Standard Register Company) Granted October 29, 1929. Serial 


‘ Versailles, France. 1,734,496 Mechanical memorandum. 
and in France March Malvin Lichter, New York, N. Y. (as- 
signor to Malvin Lichter, Inc., a corpora- 
tion of New York). Filed August 13, 1928. 


device for fountain Granted November 5, 1929. Serial No. 


close, Chicago, Ill 


Serial No. 46,397, 
LeRoi E. Hutch 
y 


October 29, 1929 


Remington Rand 


ander Fritsch, Mazatlan 
to John Lawrie, Chicago, IIl.). 
Granted October 29, 1929. 


Mexico (assignor 


Filed March 15, 


and Wm. D. Grose- 299,274. 
(assignors to Autopoint 1,734,518. Banking stop for typewriters. 
Ill., a corporation of Frederick P. Gorin, Seattle, Wash. Filed 
Filed December 5, 1927. Granted February 1, 1926. Granted November 5, 
Serial No. 237,756. 1929. Serial No. 85,292. 
pen. Frank C. Deli 1,734,538. Calculating machine. Robert 
Groseclose, Chicago, II. H. Strother, Montclair, N. J _(assignor to 
Autopoint Company, Chi- Remington Accounting Machine Corpora— 
Ill., a corporation of Illinois). Filed tion, New York, N. Y.,. a corporation of 
Granted October 29, 1929 New York). Filed August 21, 1922. Grant- 
4 7 ed November 5, 1929. Serial No. 583,391. 
means for loose leaf 1,734,642. Envelope and portfolio Oscar 
Martin, Chicago, Il J. Olm, Minneapolis, Minn. (assignor to 
1928. Granted October Quality Park Envelope Company, St. 
313.397. Paul, Minn., a corporation of Minnesota). 
means for binders. Al Filed July 19, 1926. Granted November 5, 
Chicago, lll. Filed Nov 1929. Serial No. 123,339 , 
Granted October 29, 1929 Serial 1.734.644. Card delivery case. Wm. H. 


Ostrander and George E. White, San 


Diego, Calif Filed February 26, 1927 


venholder and ink _ 26, 927. 

Fore. Andover, Mass. Granted November 5, 1929. Serial No. 
Granted October 29, 171,107. - ’ : se 

347,397 1,734,653. Paper clip. Samuel Talisman, 

Loose—leaf binder. Charles H Sen Bernardino, Calif. Filed April 18. 1928. 


Manifolding machine. Edward n : ~ Sree E 
ie Franz, Jr., Milwaukee, Wis. Filed August Granted November 5, 


1929 Serial No. 


Granted October 29, 1929. Serial 271,083. 


American Sales Book Company, Ltd., To 
ronto, Canada, a corporation of Ontario, 
5 means for loose 


Billing—machine aligner. 
ry 


1.734.658. File for papers. John Freder- 
leaf ick Veil, Leigh-on-Sea, England. Filed 
Dornes, Chicago, Ill. June 8, 1925, and in Great Britain June 
Records Equipment 10, 1924. Granted November 5, 1929. Ser- 
lil., a corporation of ial No. 35,692. 


Filed June 21, 1928. Granted Oc 1.734.728. Manual and power-operated 


Sales Book Company 
Listing mechanism for adding stock, Ill. 


Granted October 239, 


Renewed Mar Ill. (assignor to Portable Adding Machine 


No. 287,128 typewriter. Otto A. Hokanson, Wood- 
> nism fc (assignor to Woodstock Type- 
Barrett, Evanston, writer Company, Woodstock, Ill, a cor- 
poration of Illinois). Filed February 5, 
Ill., a corporation of 1926. Granted November 5, 1929. Serial 


Original application filed August No. 86,118. 


Granted October 29, 1929 : i 
application filed 


an Antonio, Tex. (assignor to A. B 
a corporation 


Card-filing system Rolland 


50,219. Divided and 1.734.898. Loose leaf binder. Isaiah Con- 
August 31, 1927 rad, Columbus, Ohio (assignor to F. oO. 
1929. Serial No. Schoedinger, Columbus, Ohio). Filed Sep- 


tember 20, 1928. Granted November 5, 
1929. Serial No. 307,194. 
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1,735,008. Telephone attachment. Albert 1,735,199. Means and method of assem- 1,735,581. Card index and file. Malcolm 
E. Lipp, Philadelphia, Penna. Filed Sep- bling nibs and feed members for fountain McDonald, Orenco, Oreg. Filed August 31 
tember 23, 1927. Granted November 12, pens. Charles Jakob Funk, Chicago, Ill 1927. Granted November 12, 1929. Serial 
1929. Serial No. 221,495. (assignor to The Wahl Company, Chicago, No. 216,616. 

1,735,028. Data computer. Wm. P. Wil- a corporation of Delaware). Filed 1,735,638. Pencil sharpener. Harry Co- 
son, Detroit, Mich. Filed August 22. 1927. August 14, 1924. Granted November 12, hen, Washington, D. Filed Oct. 11, 
(Granted under the act of March 3, 1883, 1929. Serial No. 731,896. ie 1921. Granted November 12. 1929. Serial 
as amended April 30, 1928, 370 O. G. 757.) 1,735,211. Bookbinder. Louis F. Parr, No. 507,032. 


trante Jovember : 929. al Ne Chicago, Ill. Filed April 23, 1927. Granted 1,735,857. Aut hic register. Louis 
ee Serial No. November 12, 1929. Serial’ No, 186,011, F. Hagemann and Walter Greig, otc 
age? og ; : . é 1,735,214. Index tab. George W. Schaef- Falls, N. Y. (assignors to American les 
_ 1,735,031. Loose-leaf _ binder. Royde n fer. South Braintree, Mass. (assignor to Book Company, Ltd., Toronto, Ont., 
Eugene Beebe Jr.. Burlington, Vt. Filed Addressograph Company, Chicago, Ill, a ada, a corporation of Ontario, ok a4 
March 8, 1927. Granted November 12, corporation of Delaware). Original oon Filed March 30, 1922. Granted November 


1929. Serial No. 173,702. cation filed October 1, 1925. Serial . 19, 1929. Serial No. 547,986. 

1,735,033. Cash register. Friedrich W. 59,825. Divided and this application filed 1,735,858. Autographic register. Louis 
F. Berger, Berlin, Germany (assignor to May 8, 1928. Granted November 12, 1929. F. Hagemann, N ra Falis, N. Y. (as- 
The National Cash Register Company, Serial No. 276,054. signor to ameloam’ Sales Book Company, 


Dayton, Ohio, a corporation of Maryland). 1,735,224. Fountain pen assembling. Ltd., Toronto, Ont., Canada, 
Filed March 5, 1927, and in Germany John C. Wahl, Chicago, Ill. (assignor to tion of Ontario, Canada). Filed November 
March 11, 1926. Granted November 12, The Wahl Company, Chicago, Ill, a cor- 20, 1923. Granted November 19, 1929. 


1929. Serial No. 173,178. poration of Delaware). Filed September Serial No. a 802. 
1,735,046. Finger moistener. Carl C 13, 1924. Granted November 12, 1929. se 870. TTP Brevity machine. Alfred 
Harris, Orange, Mass. Filed May 23, 1928. Serial No. 737,540. G. F. Kurowski, Brooklyn, N. Y. (assign— 


17133,388 
























































No. 1,738,718. Copyholder for typewriters; patented December No. 1,736,409. Loose leaf holder; patented November 19. 1929, 
10, 1929, by Elizabeth McGill, Welisville, Kans. Serial No. 361,401. by Benjamin E. Lawrence, Chicago, ill, Serial No. 247,076. 

No. 1,737,136. Check protector; patented November 26, 1923, No. 1,738,835. Fountain pen; patented December 10, 1929, by 
by Vincente S. Zapanta, San Francisco, Calif. Serial No. 302,- Hans Lessing, Berlin-—Charlottenburg, Germany. Serial No. 136,- 
317. 517. 


No. 1,738,120. File folder; patented December 3, 1929, by Adolph 
H. Schaffert, Rochester, N. Y., assignor to Yawman and Erbe 
Nonsense Company, a corporation of New York. Serial 


No. 1,736,194. Pencil; patented November 19, 1929, by Howard 
L. Fischer, St. Paul, Minn., assignor to Brown & Bigelow, St. 
Paul, Minn., a corporation of Minnesota. Serial No. ,708. 


No. 612, 

No. 1,733,388. Desk accessory; patented October 29, 1929, by No. 1 738,008. Telephone attachment; patented November 13, 
Morris Piltzer, Los Angeles, Cal. Serial No. 215,117. 1929, by Albert E. Lipp, Philadelphia, Pa. Serial No. 221,495. 
Granted November 12, 1929. Serial No. 1,735,262. Mucilage bottle. Wm. W. 8S. or to Underwood Elliott Fisher Company, 
280,003 Carpe nter, Chicago, Ill. (assignor to San- New York, N. Y., a corporation of Del- 

1,735,062. Cash register. Bernis M. ford Manufacturing Company, Chicago, aware). Filed November 12, 1925. Grant- 
Shipley, Dayton, Ohio (assignor by mesne lll., a corporation of Illinois). Filed No- ed November 19, 1929. Serial No. 68,532. 
assignments to The National Cash Reg- vember 30, 1927. Granted November 12, 1,736,067. Cash register. Samuel Brand, 
ister Company, Dayton, Ohio, a corpor- 1929. Serial No. 236,624. Dayton, Ohio (assignor to The National 
ation of Maryland). Filed January 21, 1,735,273. Envelope. Benjamin R. Har—- Cash Register Company, Dayton, Ohio, a 
1924; renewed August 3, 1928. Granted ris, Chicago, Ill. Filed June 13, 1924. corporation of Maryland). Filed June 3, 
November 12, 1929. Serial No. 687,536. Granted November 12, 1929. Serial No. 1927. Granted November 19, 1929. Serial 

oe 073. Mucilage dispenser. Wm. W. 719,710 No. 196,325. 

S. Carpenter, Chicago, Ill. (assignor to 1,735.318. Memorandum book. Leslie P. 1,736,068. Cash register. Wm. C. Brown, 
§ Sandel Manufacturing Company, Chi- Huey, St. Louis, Mo. Filed June 6, 1923. Dayton, Ohio (assignor by mesne assign— 
cago, lll., a corporation of Illinois). Filed Granted November 12, 1929. Serial No. ments to The National Cash Register 
January 10, 1927. Granted November 12, 643,741. Smeeny Darton, Oot 1 age nee | 
1929. Serial No. 160,066. 735.37! > ¢ Ns Js ‘ Maryland). e pr ’ . rante 

735,121. Typewriting machine. Joseph cargee vinnie ae. Barl James November 19, 1929. Serial No, 708,939. 
Lindburg, Fort Hamilton, Brooklyn, N. N. Y¥. (assignors to Jamestown Metai 1,736,112. Paper holder for typewriters. 
’. (assignor to Underwood Elliott Fisher quipment Company, Inc., Jamestown, N. Ludwig Denzer, Hamburg, Germany. 
Company, New York, N. Y., a corporation Y., a corporation of New York). Filed Filed May 4, 1929, and in Germany March 
of Delaware). Filed Feb. 6, 1928. Granted February 27. 1926. Granted November 12 28, 1929. Granted November 19, 1929. Ser- 
November 12, 1929. Serial No. 252,138. 1929 Serial No 91.177 F ial No. 360,486. 

1,735,138. Carbon sheet attaching ; ide ie oe ge 1,736,125. Typewriting machine. Wm. 


means. Jesse A. B. Smith, Stamford, 1,735.446. Pen and ink stand. Nathan © Michelsen, Woodhaven, N. Y. (assignor 
Conn. (assignor to Underwood Elliott R. Ww aters, St. Louis, Mo. (assignor to to Royal Typewriter Company, Inc. 
Fisher Company, New York, N. Y., acor- Waters & Waters Manufacturing Com- york, N. Y., a corporation of New York). 
poration of Delaware). Filed July 14, 1928. pany. St. Louis, Mo., a corporation of filed October 23, 1927. Granted November 
Granted November 12, 1929. Serial No. Missouri). Filed April 23, 1926. Granted 19, 1929. Serial No. 227, 
292 851. November 12, 1929. Serial No. 104,067. 1,736,135. a + desk. Paul 
1,735,195 Stapling device. Jesse G. 1,735,556. Fountain pen. Gustave Wal- Schiefer, San Diego, and Robert W. Getty, 
Bates, Chicago, Ill. Filed Sept. 20, 1928 frid Elmwall, New York, N. Y. Filed National City, Calif. Filed September 24. 
Granted November 12, 1929. Serial No. June 15, 1926. Granted November 12, 1929. 1925. Granted November 19, 1929. Serial 
307,198 Serial No. 116,121. No. 58,307. 
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TRADE OPPORTUNITIES 


The detailed inquiries which follow have been received direct 
from readers of Office Appliances. They are tangible business 
opportunities which are well worth following. 














Wants Abroad 


Trade Opportunities Reported by the United States 


Will Be F 


Foreign 


Department f Commerce ound on Page 197 











Abroad—H. W. Dowd, combination export manager, 5713 Eu 
clid avenue, Cleveland, Ohio, wishes appliances, furniture and 
supplies lines for the office equipment trade in foreign markets. 
Only lines alli with steel filing cabinets, safes and filing sup 
plies are desired 

Frankfort-on-the—Main, Eschh, Germany Paul Freisleber 
Heinrich Rosslerstrass« Wishes to establish agency conn 
tions with American manufacture f office supplies and ger 
eral stationer tems He has a we established business among 

mn t t j Germany) and central Europe Mr 
Fre eben can furnish reference both as to business ability 
und as to finar standing 

Oslo, Norway—Reider S. Schioll, Ltd., commission merchant 

nd gene igent, wishes to form nnections with Americar 

ufacturer f typewriters, supplies novelties and general 
office ipplie . represen Norway 

Shanghai, China—The Universal Trading Company, Ltd., 203 
Szechue road, | ©. Box 1134, import exporter and general 

mir gent, wishe t Se ire i line of telephor exter 
sion bra t sé t nd metal ng cabinets, rebuilt adding 
and ulcula re hine ind rebu cash registers Manufac 
turers interested w kindly get in touch with this company, 
sending catalogues and price lists 

Vienna, Austria—The Progress Company, Henry Weiniger, 

I eH ! tr to 


istr sse 18, ill, wishes secure the agency 


for American r de typewriters and office specialties The con 

} a lars and well-established sales staff covering the 
entire Europear ntiner American references will be submit 
ted to manufacturer nterested 


Wanted Here at 





Tulsa, Okla Tl Tulsa Desk Company. 123 East Four 
street, desir to receive office furniture catalogues from manu 
ire ind | ns looking s s franchises G. 5S 
Le owr rm iger, has spent number of years 
t flice eq ! eld; previous con ns ine e the I 
re Hi Tow ( ! New Y } as. i Trick & Mur 
~ VW W r I nkK Sup] ( mpan\ Oklal ma ¢ 
Okla ind Tu i Stat nery Company. Tulsa, Okla 
Bluefield, W. Va W A. Campt P. O. Box 865 (at I nt 
’ l agent f i t rance pan) wishes to re r t 
t} Tice f l as a trav ng representative, call 
er tr He is a broad knowledge of filing equi 
te ind supp desks, chairs and safé 
~ nt tw ears wi the Remington Type 
writ ‘ ' \ ng sa in Most of his experier 
} I nin ret ne but as he has ne purchasing from the 
ma fa r ellir t t nsumer, he feels that 
‘ ld i I esenting a manufacturer s esstf 
Chicago, Ill \ ! ext l in marketing a repre- 
© ative s and f teel and wood desks 
hai nd filing pplies at ret proximately four years 
wis} t ‘ uM " t cturer as salesmar 
gon dé I He is had factor tr ning in steel filing 
and filing ter At presé employed in a retail 
establishmer ( ! ndence fr manufacturers interested 
< 1 be i Sem-21 f Office Appliances, 41 
South De treet, C! iS 
Los Angeles, Calif._-Western W! Stationers, Ltd., 228 
South Los Ange treet, wishes to make connections with mar 
t ' nm ti nd try preferal or in exclusive basis 
I blished Pacific coast, mainta 
Tt s bot! I Angeles and San Fra 
I , r ver the ter tory frequently 
Newark, N. J I W. VanWagener, lf Se nd avenue, wishe 
t make a new t tior H prefer 1 position selling « 
the road : er portunities. He has had 
wide « t ‘ r mmer nery, leather good 
and boc Hi it years’ ex! i retail stationer 
ind t be = i ever t from office boy t 
r ger! H “ f statior y, t « and leather goods 
W years f i ] tmer t A ten-year connection 
“ had I Publis} g npar New York, N. ¥ 
1 oncer wil of bus W with this or r 
“ iveling an extensive territor 4 b KS a 
lendars. Mr. Van Wagener is at press traveling, but ir 
liries directed to } e at Newark will reach him prom 
Newburgh, N. Y ‘ rles Rosner r ! pened a re 
store t 1 Br iw handle iz f mmer al 
« yne ind ff pment H d res to receive cata 
gues, price ts and de ed infor n from n ifacturer 
the nd He ons part typewriters, | 
new and rebu It is ntent est s a re ld 
ment It “ Mr I r r fron i 
ur s of adding } heckwr Tt furnit 1 i 
desks and filing equipment—office stationery, loose leaf device 
and supplic et 
Providence, R. |! Bené Inc office tfitter stationer and 
str t T? my wishes t bring it ilogu files up t 
dad ind w r ‘ at gue i pr lists from m u 


Foreign Trade in 1929 


A Statement by William L. Cooper, Director, Bureau of Foreign 
and Domestic Commerce 


The year 1929 w a re rd breaker ir r foreign trade, bot) 
exports nd ryir ‘ e} wing — nereass over the preceding 
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year, and reaching totals which, when adjustment is made for 
changes in the buying power of money, decidedly surpass any 
attained even during the war and the immediate post-war boom. 
This gratifying result was not brought about by any temporary 
causes It marks the continuance of a movement practically 
unbroken since 1921 and 1922 This movement reflects the 
steadily growing efficiency of American industry in production 
and of American merchants in pushing sales it also indicates 


the high and advancing buying power of the people with the 
consequent increasing demand for those raw materials and 
foodstuffs, many of a luxury or semi-luxury character, which 
our own country is unable to produce at all, or only in insuf- 


ficient quantities 
Just how much the foreign trade of 1929 surpassed that of the 
year before is not known at this writing If December shows 
the same figures as that month did in 1928, our total exports 
will amount to about $5,300,.000,000, or between three and four 
per cent more than during the preceding year, and our imports 
0 about $4,450,000,000, an increase of eight per cent 
Imports have increased more than exports, therefore, 
ance of commodity trade in favor of tne United 
somewhat than in 1928 it was still very large, 
somewhere between $800.000,000 and $900,000,000 in value 
withstanding this excess of exports, there was a very 
erable influx of gold during the year, in sharp contrast 


arge net gold export in 1928 There was, 


the bal- 
was 
however, 

Not- 
consid 
with the 
however, a net export 


States 


less 


of gold during November and December 

The gain in export trade for 1929 was confined, in the main, 
to the first four months of the year, during which our foreign 
sales were nearly $300,000,000 greater than in the corresponding 


1928 months showed either less 


1928 


aining eight 


months of The ren 
i compared with 


increase or an actual decrease as 


Increased Exports of Factory Products 


most conspicuous feature of the 
exports of the products 
the foreign sales of 
(the latter by far 
of $3,250,.000.000 


As in most recent years, the 
trade of 1929 was the expansion in the 
of our factories For the year as a whole, 
inufacured and finished manufactures 
ne ighborhood 


semi-n 


i * group) were in the 

This means a gain of approximately $300,000,000, or ten per cent, 

ver 1928 Year by year American manufactures have been 
growing in popularity in foreign markets. The total for 1929 
was eighty or ninety per cent greater than that for 1922, only 
seven years ag nd nearly 200 per cent greater than in the 
average year of the immediate pre—war period, after allowing 
fe the higher 1e United States now leads the 





level of prices. Thé 





world as an exporter of factory products Finished manufac 
tures, which before the war represented only about three-tenths 
of our exports, are now half of the much larger total The im- 
portance of this huge exportation of manufactured goods as a 
stal er of industry and employment is obviously very great 


because of reduced exports of cotton and tobacco, 
the total vaiue of agricultural exports in s somewhat 
ess than in 19258 Foreign sales of foodstuffs, wl h, with cot- 





ton and tobacco, make up the ere bulk of the agricultural 

xport showed, in the aggregate, little change in 1929 as 
compared with 1928, some decrease in wheat and a marked 
decline in barley and rye bei! Tset by increased exports of 
n t products, corn and frui nuts The gains in foreign 
s s of meats and lard, which appear both in quantities and 
v ! ur n gratifying contrast with the general downward 
tendency of other recent years 

Statistics Affected by Price Variations 

The statistics of import trade in the last three or four years 

I e been much affected by price var Thus, in 1925 and 


rubber prices soared, bringing u} cidedly the total value 
of all imports Since that time rubber dropped greatly in 
price and notwithstanding steadily ncreasing quantities, the 
value of rubber imports has fallen off There has been on the 
whole a downward tendency in ther 





¢ 


the prices of <« er major com 
modities, such as coffee, silk, sugar and tin In contrast with 
in increase of seven or eight per cent in the value of imports 
in 1929, it is likely that the quantitative indexes, when finally 
worked out, wil how a gain f at least one xth over 1928 
Furt! more, W the val f orts l was approxi 


mately the same as in 1926, the quantities imported 





were very 

r h larger 
Many leading imports into the United States made record in 
jas regar quantity This was true f such ma tems as 
sill rubber, tin, unrefined copper and newsprint paper, as 
we s of mar others tubber purchases re hed the huge 
total of mors han a billion and a quarter pounds, with a gain 
wenty e or thirty per cent, s compared with 1928 For 
severa f these important items, notably cx i, rubber, paper 
nd tir the percentage of increase in value as compared with 
28 was less than in quantity The high buying power of the 
United States is indicated by the fact that it takes approxi- 
ly seven-tenths of the total commercial silk supply of the 
“ d, and that furs, which showed an increase of about eight 
per cent as compared with 1928, ranked sixth among our imports 
of last year Particularly high percentages of increase were 
shown in the imports of unrefined copper, for further treatment 
I Amer n as well as in the imports of the less im 
portant item of refined copper itself Our imports of copper 
resent t a large extent the production f mine controlled 


possible the mai 
copper 
precise 


ntenance 


by American capital 
export 


and they make 
trade in refined 
0 soon to make a statement as to the 
change in the geographic distribution of our trade in 1929 as 
mpared with the preceding year Figures for ten months 
show an increase in the value of exports to all six of the con 
with the highest percentage of gain in shipments to 
America Sales to our northern neighbor, Canada, in- 
reased very greatly Those to Cuba and Mexico showed a 
substantial increase during 1929 as against declines in several 
earlier years Imports from all the continents were also greater 
in 1929 than the year before, and there was no very conspicuous 
difference in the relative percentages of gain As usual, our 
exports to Europe, North America, Oceania and Africa were 
greater than our imports from those continents, while the 
balance of trade was greatly against this country in the com- 
erce with Asia and against it to a very considerable amount 
n the commerce with South America considered as a whole. 


vet te 


inents 


Sy th 
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MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 


“Man’s progress from a state of savagery 
that was general to the highest moral, in- 
tellectual and social expression of modern 
civilization has been achieved through grad- 
ually unfolding knowledge.”—Selected. 

. ¢ a 


“If the day and the night are such that you 
greet them with joy, and life emits a fragrance 
like flowers and sweet-scented herbs, is more 
elastic, more starry, more immortal—that is 
your success. All nature is your congratula- 
tion, and you have cause momentarily to bless 
yourself. The greatest gains and values are 
farthest from being appreciated. We easily 
come to doubt if they exist. We soon forget 
them. They are the highest reality. Perhaps 
the facts most astounding and most real are 
never communicated by man to man. The true 
harvest of my daily life is somewhat as intangi- 
ble and indescribable as the tints of morning or 
evening. It is a little start-dust caught, a seg- 
ment of the rainbow which I have clutched.”— 
Thoreau. 

a 


“The Copernican theory of astronomy 
was heresy. In 1543 death saved the schol- 
arly Copernicus from the Inquisition. 

“Bruno, the philosopher, and member of 
the Dominican order, was burned at the 
stake in Rome in February, 1600, for ad- 
vancing the Copernican theory and ‘other 
heresies.’ Galileo, the physicist and astron- 
omer, proved the truth of the Copernican 
theory by his telescope. For this and ‘other 
heresies’ he was sent to the Inquisition. To 
save himself from the rack he recanted ‘the 
heresy of the earth.’ After some years of 
wretched persecution, he died in 1642. 

“In the year 1929, a churchman in Boston 
was reported to have said of the Einstein 
theory: 

“*The outcome of this doubt and be- 
fogged speculation about time and space is 
a cloak beneath which lies the ghastly ap- 
parition of Atheism. * * * I have my own 
ideas about the so-called theories of Ein- 
stein. It seems nothing short of an at- 
tempt at muddying the waters so that with- 


out perceiving the drift, innocent students 
are led away into a realm of speculative 
thought, the sole basis of which, so far as 
I can see, is to produce a universal doubt 
about God and His creation.’ 

“Einstein’s theories are based upon the 
experiments of Dr. Michelson of the Uni- 
versity of Chicago. The incidents recorded 
show some progress in the 386 years since 
Nicholas Copernicus breathed his last, since 
neither Michelson nor Einstein will be torn 
on the rack or burned at the stake. But the 
statement of the Boston divine sends the 
mind clicking back to the Middle Ages.”— 
Selected. 

ee 


“If we will analyze our thinking we shall be 
able to determine which thoughts are the light 
thoughts, and which are the heavy; we shall 
see that the heavy thoughts are what we call 
negative thoughts and the light thoughts are 
positive thoughts. The negative thoughts in- 
clude thoughts that are not Godlike; thoughts 
of hate, worry, fear, discord, criticism; fault- 
finding, sorrow, lust, and greed. These and 
kindred thoughts form man’s only burden. The 
strange thing about it all is that he does not 
need to have them. They are his excess bag- 
gage.”—Unity. 

* *~ * 

“He that speaks the truth executes no private 
function of individual will, but the world utters 
a sound by his lips. He who doth a just action 
seeth therein nothing of his own, but. an in- 
conceivable nobleness attaches to it, because 
it is a dictate of the general mind.”—-Emerson. 

es « 


“Our whole life is startlingly moral. There 
is never an instant’s truce between virtue and 
vice. Goodness is the only investment that 
never fails. In the music of the harp which 
trembles round the world it is the insisting on 
this which thrills us.”—Thoreau. 

a * a 


“Good thoughts and good actions can never 
produce bad results; bad thoughts and bad 
actions can never produce good results.”— 
James Allen, 
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The Right Honorable, the Lord Mayor 
of the City of London 
Sir William Alfred Waterlow, K.B.E., J.P. 


Whose message of good will to the 
National Stationers Association of 
the U.S. A. is presented on page 26. 
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@ 
EDITORIAL 


For the thought of us at the Christmas, friends here at home and friends 





in many other lands, our genuine appreciation. Your good will is a treasure that 
inspires greater cffort to deserve it. The kind sentiments expressed in your letters 
and on your cards we do sincerely hold toward you. We reach far over mountains, 
plains and seas to clasp your hand in friendliness wishing that the New Year will 


bring to you content and happiness in full measure. 
<-> 


We Make a Prediction 
a N view of the many forecasts that went awry during the past few months, 

a prediction for business in 1930 may appear venturesome, yet we do make a 
prediction which is that the industry will flourish and undergo considerable ex- 
pansion during the next twelve months. 

Should general business thrive, the office equipment industry will naturally 
share in the success. 

Should general business show inclination to languish, no effort to stimulate 
it will be spared and many of the products of this field will be drawn upon for the 
purpose. Moreover, the demand for the products of the industry abroad is 
growing. 

\fter the recent deflation of stocks, Old Man Business arose from where 
the cataclysm had left him, dusted off his trousers, shook the bits of mortar and 
brickdust out of his hair, smoothed the dents in his derby and looked around 
to discover what had hit him. His first impression was that his life had been 
miraculously spared from the debris of the collapsing business structure, but with 
the gradual quieting of the confusion, the settling of the dust and the cessation 
of anguished roars, the old man glanced about and found his business house in- 
tact. A shingle was gone here and there, and a few bricks were knocked out of 
the chimney, but the building itself was as solid as of yore. There had been only 
a strong wind at the moment of deflation. Some folks expected that by some 
magical hocus-pocus stocks would be re-inflated; that the new condition was 
temporary. Now, however, most people consider that it was fortunate the market 
deflated before it exploded! The new condition is accepted and readjustment 
on a sound basis is in progress. 

Naturally, there was some shrinkage of business in the diminishing purchase 
of things which “easy money” bought. The “easy money” illusion has been dis- 
sipated but real values remain unchanged. The legitimate business enterprises 
whose shares were chips in the greatest game in the world were not injured. They 
are just as sound as they were before. The cessation of “paper profits” releases 
money for sound enterprises that was held by high “call rates.” 

Fictitious value was a wild horse that ran away. Fortunately, he was caught 
before smashing the buggy and ruining the harness. The six per cent animal be- 
tween the shafts is safe and we are going comfortably on our way. 

Big business in many forms is planning expansion and improvement; rail- 
roads, public utilities and private industries. Many millions will be spent this 
year by the government. Christmas trade throughout the country was enormous. 

Readjustment to the new and sounder conditions is being made rapidly. Re- 
ports of general business are highly encouraging. In the office equipment industry 
is no evidence of recession of demand. Most of the concerns in the field are 
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doing about all they expect to do at this season. Nowhere have we heard the 
note of pessimism or discouragement except from those who are by nature pessi- 
mistic. Our industry is necessary to the successful conduct of every other in- 
dustry. The outlook is encouraging. 

Forward office equipment industry 


<-> 


The Aged Typewriting Machine 


He Official Bulletin of the National Typewriter Dealers’ Association quotes 
[ prominent typewriter manufacturer who says that when any standard 
writing machine reaches the age and condition where its allowance value is 
$12.50 or less, it ought to go to the junk pile to be sold for old metal. To 
repair such a machine is expensive and unsatisfactory. To rebuild it would 
be putting more labor and material into it than the machine is worth, and 
the result would still be an old model. 

Most dealers have several of these ancient machines. If they are active, 
they are not a credit to the store or the maker; if inactive, they are a dead 
weight. When rented or sold they are likely to breed dissatisfaction and 
hinder sales that would be profitable to dealer and customer. 

The automobile industry junks its worn-out cars. It looks upon them 
as a menace to legitimate trade improvement. After a car has served a 
certain time it is regarded as having fulfilled its destiny. It has paid for itself. 
Money spent in renewal of parts and refurbishing might better be spent in 
the purchase of a new car. Why may not the typewriter industry follow 
the same policy? 

There is such a thing as too much conservatism. Non-productive. stock, 
or stock which is not productive in the right way, should be gotten rid of 

destroved—or, if it has a legitimate market value, sold at any price which 
will move it. The room that such stock takes is worth much more than its 
presence. If it isn’t worthy of going out the front door, it should be pushed 
out the back door. There is a certain market for scrap iron, which is sold 
by the hundredweight. Better let the superannuated machine go this way 
than to be a blot on an otherwise fair escutcheon. 

Such is the argument. We invite the views of dealers on this topic. 


> 


ORDERS 


The first thing a soldier must learn is to obey orders. A soldier who does not 
obey orders is not a soldier—he is a prisoner in the guard-house. 

Elbert Hubbard once wrote a notable sketch about a man named Rowan who 
obeyed orders in unquestioning faith and with unhesitating promptitude. He called 
it, “A Message to Garcia.” A good deal has been made of the obedience of that man 
Rowan 

And yet there have been times when men excused themselves from obedience 
with, it would seem, resultant satisfaction to themselves. The men who give the 

rders are not always right 

No less a chief than Napoleon made his mistakes in giving orders. On one 
occasion, having been inspired by the wonderful sight of a gunboat successfully riding 
out a storm, he ordered a naval review in a storm. His imagination was aroused at 
the thought of the whole navy mastering the waves as the little gunboat had done 

But Napoleon, great as he was in land maneuvres, knew little of naval affairs 
Admiral Bruix, who received the orders for the review, replied, “Sire, I cannot obey.’ 
He refused to risk the lives of his sailors. He was promptly demoted and sent to 
Holland. Rear Admiral Magon was given the orders for the review and he carried 
them out. Two hundred bodies were washed ashore! 

Neither this incident, nor any other that might be told, can be sufficient excuse 
for failures to carry out instructions in business or in military affairs, save in the 
extreme instance. Orders should be obeyed, but let us admit that there may be 
exception to the rule when the man receiving the orders is absolutely certain that he 
knows more about the matter than his chief and knows beyond peradventure that 
obedience will be fatal to the cause. Let him then refuse to obey, explaining carefully 
his reasons, willing to take the consequences of the refusal, even though it prove as 
disastrous to him as obedience would have proved to others. 

When and if a man is to refuse obedience, it must be because he would rather 
be right than obedient 

(Frank Farrington’s Business Talks) 


(All rights reserved) 








MR. WALKER 


A FORECAST FOR 
NINETEEN=THIRTY 


By Arthur J. Walker, President, The National 


Stationers’ Association of the U.S.A. 


HE succEss of any industry is dependent in a great measure on two 

factors ; namely, the ability and vision of its business leaders to direct and de- 
velop its growth; and the condition of the territory or country as regards its 
requirement of the product, or the relationship of demand to supply. 

From my observation, the great majority of men who are the heads of the 
stationery and office equipment businesses in this country, are as well fitted to 
successfully conduct their business as those men in corresponding positions in 
other typical industries. They are keen merchandisers and manufacturers who, 
by the very nature of their work, must keep abreast of the times. 

It would seem, therefore, that the forecast for the year 1930 should be based 
principally on the outlook of the demand for stationery and office equipment by 
the commercial interests of our country. The year just concluded has been better 
than the average and trade was more consistently satisfactory over the twelve 
month period than is usually common to our business. The slight decline in volume 
during October and November which, in common with other lines, was attribut- 
able to the stock market situation, was not so noticeable in December. In fact, 
the holiday month, based on reports from several of the large cities, showed an 
improvement over the year preceding. 

Continuing into the New Year, the previous fall decline should be gradually 
recovered from during the early part of 1930 as the effects of the stock market 
collapse fade farther from the memory of the public. This would indicate that 
the demand for our merchandise during the last half of the New Year will de- 
velop to a more satisfactory proportion than we will enjoy during the first half. 

Recognition can fittingly be made of the report of the President of the Na- 
tional Association of Building Owners and Managers which includes the state- 
ment that the construction and alteration program of office building space in 1930 
will approximate $300,000,000. This item alone will afford a fertile opportunity 
for those stationers handling commercial furniture. 

President Hoover's personal interest in the commercial and financial con- 
dition of our country has been notably manifested by the conferences he called 
with the various business interests. Favorable results may be expected of his 
recommendation that a program of public and private improvements be under- 
taken wherever possible to insure a minimum of unemployment and act as a 
stimulant to business. : 

In conclusion may I not only wish for all those in our industry a year of 
accomplishments, but venture to predict that at its conclusion we will have enjoyed 


substantial returns for our efforts. 


CO" i eee 
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CHICAGOANS? INFLUENCE 
MENT OF OFFICE EQUIDMERNT INDUSTRY 


By Hobart W. Martin, Associate Editor of Office Appliances. 





iN DEVELOD=- 


Reprinted 


from the Twenty-fifth Anniversary Number of Chicago Commerce, 


Official Publication of the Chicago Association of Commerce 


HE OFFICE equipment industry as an entity is a 
ah alin of the same quarter century that has 
seen the creation and development of the admirable 
journal, Chicago Commerce, whose twenty-fifth anni- 
versary is celebrated with the present issue. Prior to 
the period named the production and distribution of 
office utilities was but a series of vocations among 
which no thought of a common interest had arisen. It 
was in Chicago where the essential solidarity of the 
industry was first visioned, and here were set in motion 
the influences which were to establish an “industry 
consciousness” in the minds of those composing the 
held of office equipment and to develop that cooperation 
and unification of interest without which the industry 
could not have become conscious of a common aim. 
This coordinated industry now holds an important 
position among the country’s foremost enterprises and 
sends its manufactures to the market places of the 
world. 

In Chicago, too, was formed the first national asso- 
ciation in any division of the industry and here were 
developed several of the “key products’ which have 
had a far-reaching influence in business offices through- 
out the world. 

The typewriter is the very keystone of the arch of 
the office equipment industry. The man who invented 
the first typewriting machine to achieve commercial 
success was not a Chicagoan, but lived and worked in 
Milwaukee, so that the Middle West, at any rate, can 
claim the invention and Chicago, as a part of that sec- 
tion, can share the distinction. 

However, Chicago can claim the first rebuilt type- 
writer enterprise to be established as an organized busi- 
ness—an important development which takes worn 
units and restores them to a condition of usefulness in 
the business and professional world. Now other types 
of machines are being rebuilt, thus minimizing waste 
and bringing the benefits of practical machines to many 
who would otherwise be obliged to do without. 

Here, too, was developed (if not invented) the first 
loose leaf book of account, forerunner of an industry 
whose products today encircle the world and have 
everywhere revolutionized and made easier the art and 
practice of accounting. 

Calculating Machine Developed 

In Chicago was developed the first successful key- 
driven calculating machine. The young Chicagoan who 
built the first successful key-driven calculating machine 
was poor in immediate cash, so he had to build his first 
model in a small box out of wooden slats and rubber 
bands. But the point of the matter was that it worked. 
Money was soon after forthcoming and a metal model 
was built that worked. Today this machine has a 


world-wide distribution. 


Two practical adding machines of the lever type had 
their origin here and are here manufactured, both do- 
ing a lucrative business. 

One of the most important inventions in the whole 
field of office equipment—the addressing machine— 
originated here and has its principal plant and offices in 
this city. It was developed by a young man whose 
first device consisted of an endless band of rubber type 
addresses. Later he invented the embossed metal plate 
and the machines familiar today, which are used not 
only for addressing, but for putting names and ad- 
dresses on billheads, circulars and for many other pur- 
pe ses. 

Duplicator Invented Here 

Chicago is the original home and a Chicagoan is the 
inventor of what is probably the most widely known 
stencil duplicating machine in the world. The inventor, 
now known in many lands, came to Chicago years ago 
from Western Illinois with a stencil device he had in- 
vented for duplicating lumber lists and for like pur- 
poses. This man, inventor of the stencil and the ma- 
chine, is the man responsible for much of the progress 
in the art of stencil production. He heads the com- 
pany which bears his name, and its products are sold 
wherever devices of this type are used. 

Another well known company producing a stencil 
machine of the rotary type also had its origin here and 
here maintains its factory. 

Chicago has three of the most important establish- 
ments in the world manufacturing postal scales. One 
is a pioneer in the art, but all three concerns originated 
here. Their business is extensive and profitable. 

Changing the Pencil 

The man who invented and produced the first thin- 
lead mechanical pencil with a workable propelling prin- 
ciple whereby the lead can be quickly pushed forward 
and firmly held until used, with a reservoir for refills, 
is a Chicagoan. His invention has set the world to 
writing with mechanical pencils. 

This city is the manufacturing and distributing head- 
quarters for not less than four types of adding ma- 
chines; two or more addressing machines; an auto- 
graphic register; and items of office supplies too 
numerous to mention. 

The list of manufacturers in the office equipment 
industry having their plants here in Chicago, numbers 
no less than one hundred forty-six. 


Public Demand Created 
In looking backward over a generation the thought 
comes insistently that the public has never demanded 
an invention. Nowhere has the cry gone up—‘We 
want a machine that will write—or add—or keep 
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books.” Forty years ago the same kind of people 
walked the streets of Chicago as we meet today. They 
didn’t miss the typewriters, the cash registers, the cal- 
culating machines, the automobiles, because they never 
had had them. When the genius and courage of inven- 
tors presented such mechanical conveniences they were 
greeted with derision. The public had to be taught— 
the demand created. Today we look upon mechanical 
progress with a complaisant eye. We are used to be- 
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lieving that almost anything is possible to the right 
combination of wheels and levers. Almost we have 
machines that present all the attributes of thought ex- 
cept the will to think. 

Our present industrial position is attributable in a 
good measure to these machines which have multiplied 
our productive and administrative powers, giving to 
every thinking man a score of inanimate slaves to do 
his bidding. 


°**CUT BPARCELING BUDGET NEXT.”°° 
SAYS UNCLE SAM 


Written Expressly for Office Appliances 


By Waldon Fawcett 


N THESE days of highly-specialized business re- 
4 search, it isn’t so often that an _ exploration 
started by one crowd has its greatest effect in quite 
a different quarter. Yet, that rarity is due in the 
Government’s latest quest for leaks or wastes in 
merchandise distribution. The National Retail Dry 
Goods Association—made up principally of depart- 
ment store executives—has sicked Uncle Sam on the 
problems of wrapping and packaging for retail deliv- 
ery. But, if secrets be told, it is the business-out- 
fitting community which stands to get the biggest 
kick from the outcome. 

The double application and significance for “the 
business commissary” are not far to seek. Offfice 
equipment interests, along with all other market- 
ers, are due to feel a certain interest in any move, 
near or remote, which has for its object the in- 
crease in efficiency and the reduction of cost in 
fetching and carrying goods. To be sure, the local 
delivery responsibilities of the office outfitter are 
somewhat different from those of the department 
store or specialty shop which bespatters with its 
bundles the far-flung residential districts. All the 
same, the wrapping, packing, tying and sealing 
activities in diverse fields are as one in basic prin- 
ciples. If Uncle Sam actually discovers fresh short- 
cuts the recipes may be translatable from terms of 
garments to terms of office machines and furniture. 
If the shipping rooms and delivery departments are 
spendthrifts with excelsior and wadding in one com- 
modity pew, why not in others? 

Leaving this contact on one side, we find, on the 
other side, even bigger news for the business supply 
camp. The ultimate objective in this Federal pro- 
gram, in co-operation with the mercantile interests, 
is the simplification or standardization of packing 
and packaging materials and all the species of attire 
that goes into the “dressing” of goods for the final 
journey to ultimate consumers. Here, obviously, is 
where stationers, paper houses, etc., get aboard. 
Reduction of varieties, revision of approved sizes 
and other moves in this conservation game are 
bound to have a far-reaching effect upon the demand 
for folding and set-up boxes, all manner of papers 
from kraft to tissue, twine, sealing tape, adhesives, 


and, in short, the whole gamut of this branch of 
business supplies, not forgetting, of course, the bags 
and envelopes which are coming into increasing 
favor lately as receptacles for small purchases as 
well as large. 

The Department of Commerce did not get into 
this mission through any spirit of meddlesomeness. 
The invitation from the National Retail Dry Goods 
Association was one of the by-products of the wave 
of “institute” organization which has lately swept 
the field of trade associations. An institute was 
set up in the department store field. Eager to make 
a show of service in this direction, it first staged an 
inquiry of its own dealing particularly with the 
trend to “unit packing,” so-called, or prepacking at 
the factory designed to carry through to ultimate 
point of consumption. Thrilled with the outcome, 
ambition sprouted to have the Federal staff under- 
take a full-stature probe of parceling at the retail 
level. The plotters said, diplomatically, that they 
wanted Uncle Sam’s detached and impartial view- 
point—his ability to give the job of analysis of prac- 
tices to experts unhampered by any prejudices or 
preconceived notions. 

Save for the matter of finding money for the job, 
the Department of Commerce staff would have no 
hesitancy in jumping into the opening. For some 
time past the Federal fact-hunters have been in- 
trigued (if we may drag in our sadly overworked 
word) by the idea of squeezing the water out of 
packing and packaging routine. To date, the only 
approach to this problem has been in a few some- 
what restricted trade lines that have, by common 
consent, reformed their own container layouts. To 
attack the major problem was plainly a temptation. 
Especially when the tempters pointed out that the 
department stores in the United States distribute 
annually 3,000,000,000 packages and a saving of so 
little as 10 per cent of present costs of packing and 
wrapping would send some $9,000,000 to surplus 
every year. Only to think, then, what would be the 
saving if all independent retail establishments and 
sales agencies were included in the millenium. And 
if the savings could mount as high as 25 per cent, 
as some qualified persons seem to think is possible 
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Approaching this formidable investigative pros- 
pect, Uncle Sam has tried a trick he learned when 
warming up to the coming general Census of Dis- 
tribution. It was agreed that a “feeler” or try-out 
venture should be made. ‘That would cost the Gov- 
ernment not more than, say, $1,000 to $2,000 if lead- 
ing stores would actively co-operate as their man- 
agers said they would. And the test tubes would 
then show in very short order whether wrapping 
and packaging methods and materials really need 
overhauling as much as has been reputed. Also, 
whether the prospective savings would justify the 
candle. 

The sampling survey of actual store practice was 
made during the closing weeks of 1929 and the open- 
ing weeks of 1930 in a group of six large, representa- 
tive department stores, located in the New York 
and Boston districts. Formal announcement of re- 
sults will be made by Department of Commerce 
officials early in February. Then the next move will 
be up to the merchants and marketers of the coun- 
try. If the record of observations creates the sen- 
sation that is expected, there is little doubt but 
that a cry will go up for Uncle Sam to dig deeper, 
and to extend the scrutiny to other sizes, types and 
classes of stores, at the same time bringing into 
the picture stores in communities which, because 
of geographical location or other reasons, are not 
to be set down as conventional or average. 

Plan for Extensive Survey in 1930 

In anticipation of this reaction, tentative plans 
have been sketched for a project in 1930 that would 
extend this survey of parceling habits to at least 
three stores in each of the following cities: New 
York, Washington, Dallas, Pittsburgh, Milwaukee, 
Portland, Oregon, San Francisco, Boston, Atlanta, 
St. Paul, Chicago, St. Louis, Los Angeles and De- 
troit. Through the subsidiary department stores 
which they are operating throughout the United 
States, the large mail order houses are being brought 
into the picture and it is expected that it will not 
be long before the storage and warehouse interests 
will be knocking at the door, as these awaken to the 
fact that their position is something more than that 
of innocent bystanders. 

The strongest promise of tangible and construc- 
tive results from this survey comes by reason of the 
simple, direct and straightforward methods pursued 
in the field work. Department of Commerce agents, 
under the directin of George A. Cooper and H. P. 
Dalzell, have gone into the stores that have con- 
stituted the working “laboratories” and, selecting 
representative items of stock, have followed these 
to the packing and shipping departments and have 
studied the actual every-day operations of folding, 
interior packing, boxing, wrapping, tying or sealing, 
marking and addressing, etc. Whenever any queer, 
freak or illogical methods have cropped out there 
has been a cross-examination. Likewise when there 
have been uncovered any home-made economies. 

Incidentally, the ferrets from the Department of 
Commerce have been looking into the stock rooms 
of the packing and delivery institutions. And here 
they have had some of their severest shocks. In 
otherwise ably-administered business houses they 
have found valuable storage space cluttered with 
surplus and obsolete packing materials, odd sizes 
In certain actual instances, em- 


of containers, etc. 


ployees confessed that they not only did not use the 
stagnant stock, but could not remember why it had 
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been purchased. The sleuths had to go to the rec- 
ords of the purchasing department to ascertain why 
the jammed stock had been ordered in the beginning. 
Meanwhile there was scarcely room to store the 
current supplies needed under a more concentrated 
schedule. 

To cite a typical example of the things that have 
come to light, even in these early stages, there may 
be visualized the penalties of mitfit boxes. It is 
found that in some establishments there has been 
little or no studied effort to reconcile and accommo- 
date the standbys of stock to the boxes, cases, or 
other forms of containers regularly carried for deliv- 
ery purposes. The result is that many articles go 
out in oversize boxes. This is a waste in itself. 
But, worse yet, it appears that, in order to prevent 
the contents from shifting the packers are using, in 
these maladjusted containers surplus quantities of 
wrapping paper and other buffers that cost an 
appalling sum in the total. 

If anything were needed to clinch the impression 
that this survey will ultimately spell new business 
as well as technical enlightenment for the business 
outfitters, it is to be found in the scope or “reach” 
of the inquiry. Actually, there are three grand divi- 
sions in the investigation. First, there is the study 
of the pack-and-carry or pack-and-take proposi- 
tion,—the requirements of wrapping for the “carry 
away’ or “cash and carry” customers who take their 
purchases with them. Secondly, the survey is 
focused on the packaging suited to the requirements 
of store delivery—urban, suburban and interurban— 
by store vehicles. Thirdly, the examination takes in 
packaging for parcel post, and express, thereby pro- 
viding, of course, a special slant to the business 
equipment field. 

While the Government men are emphasizing the 
while that their only role in this adventure is the 
research one and that they will make no “recom- 
mendations,’ but leave that to the trade associa- 
tions, it is obvious that the disclosures are going to 
be automatically turned into recipes forthwith. 
Why, stores in Boston that had their sins of omis- 
sion and commission exposed by the efficiency 
hounds from Washington, have already voluntarily 
taken the lessons to heart and have cut costs to 
the tune of thousands of dollars. One has only to 
be told that fifty-one specific examples of waste 
have been uncovered in the packing and delivery de- 
partment of our proudest department stores, to be 
prepared for a house cleaning. 

It is in the forecast of concrete reforms, in so far 
as that dare be attempted, that keenest interest may 
center for the equipment and supply trade. Take 
the manner in which spot-lighting will bring to a 
head the competition between twine and gummed 
paper tape. The Federal appraisers of practices, 
we may repeat, are not going to play favorites here 
or elsewhere. But the mere circumstance of the 
showdown may make revisions of opinion and of 
practice in many private quarters. By the by, it 
seems likely that one sequel will be the extension 
of standardization from No. 1 to No. 2 and other 
extensively used grades of tape. 

One of the surprises of tomorrow is indicated for 
wrapping paper. A jumper-to-conclusions might 
assume that the result, if any, of the scandal in 
some packing rooms would be to summon a more 
complete range of paper sizes so that there would 
be an end to the present evils of overlapping and 
overstufing. Not so. The tip is that the new 
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practice will call for sheets of larger dimensions, 
but sheets which can be halved or subdivided at will 
in the packing room to yield unwasteful fractions 
that will be just suited to the needs of stock items. 
Half a hint there is, too, that the future will see a 
much more extensive use of color—color in wrap- 
ping paper, in bags, envelopes, an auto- 
matic aid to separations and classifications of stock 
passing through the packing and delivery depart- 
ments. 

The farther progresses the attack of the Com- 
merce experts on the main issue, the wider opens 
the door upon a vista of lesser opportunity for 
changes in parceling habits. A possible “extra” will 
be the perfecting of a standard method of tying and 
affixing address labels. Indeed, just now, the Divi- 
sion of Simplified Practice at The Department has 
given ear to a reformer who desires that a blank 
for an address label be attached to the standard 
purchase form. In prospect also is uniformity of 


etc.— as 
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practice covering “cautionary labeling”—the placing 
of stickers, rubber stamp imprints, etc., warning 
handlers of the fragile or perishable character of 
package contents. Tying practice that employs 
twine, but does away with an excessive number of 
knots is a slated prescription. Wider use of chip- 
board through employment of more efficient sizes 
is another hunch. Finally, the Government’s survey 
has dragged into the light a secret scandal of store 
wrapping—undue anticipation of “returned goods.” 
Clerks, left to their own devices, have formed the 
habit of removing the original protective covers 
supplied by manufacturers of goods, rewrapping the 
goods and holding the original wrap in reserve so 
as to be able to restore first appearances if the goods 
are returned by a purchaser. This jugglery is 
found to be costing the stores 2 pretty penny. 
While not giving advice, Uncle Sam’s specialists 
whisper that it is one kink in packaging psychology 
that is all wrong and is sheer extravagance. 
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Foster's favorite saddle horses 
in foal to a famous Ken- 


KENTUCKY NELL’’—one of Mr 
one of his string of brood mares now 
tucky stallion 


W. H. Foster—Equestrian 
Since retiring from the presidency of The General Fire- 
proofing Company, Youngstown, Ohio, and assuming the 
Chairmanship of the Board of Directors, W. H. Foster has 


“sone back to the farm.” We have his word for it. 


Mr. Foster’s principal crop is Kentucky saddle horses. 
Mostly prize winners, we take it, as the string entered in 
three events at the horse show in the new Equestrium in 


Cleveland in November carried off three blue ribbons, some 
reds and some purses 
Pictured herewith are two of the winners. Kentucky Nell 


vith Mr. Foster up and Barrymore of Orchard Hill, a fine 





two-year-old stud whose figure will appeal to all horse 
lovers. 

A recent communication from Mr. Foster indicated his 
intention of journeying to Kentucky for the purpose of pur- 
chasing five or six more horses to augment his stable of 
eleven. 

We predict for the breeding farm the same success that 
attended Mr. Foster in his steel furniture and other enter- 


prises. 














BARRYMORE OF ORCHARD HILL, by King Barrymore 
(8861) by Bourbon King (1788) two year old stud, owned 
by W. H. Foster. In all events in which this young stal- 
lion has been shown, he has won the Blue Ribbon. He 
also won the Championship in his class both at Lexington 
and Louisville, Ky. He is a five-gaited saddle horse. His 
ancestors on both sides are among the finest bred Ken-— 
tucky saddle horses. The Kentucky thoroughbred is the 
King of riding horses. He is compact of intelligence, 
courage, sound sinews and loyalty. To those who love 
him he is a perfect friend. 
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GROUP OF OF- 
FICE MACHINES 
SHOWN AT THE 
LAST LEIPZIG 
TRADE FAIR IN 
DICATES THE 
WIDE RANGE OF 
OFFICE PQUIP 
MENT PRODUCTS 
PRESENTED 
The Spring Fair 
this year will bb 
held from March 
to March 12 The 
Leipzig Fair in 
international event 
has been held 


without interrup 
tion for nearly 700 
years 








Company, 


A WELL CONCEIVED WINDOW DISPLAY.—tThe illus ATTRACTIVE 

tration above shows an attractive exhibit of Rand Visible The 

merchandise recently put on display in one of the win 

dows of the Grimes-—Stassforth Stationery Company of : 
Los Angeles, who have been unusually successful in in- windows of Bristol & Bristol, 
troducing visible methods of record keeping to west coast boxes bear 


business men They have found the type of display here 
shown very helpful in stimulating interest and gaining 
new customers 


an artistic design 


idapted effective display pictured created 








INDIANAPOLIS 


IXHIBIT OF THE BUSINESS FURNITURE COMPANY 


I 
BUILDING CONGRESS AND TRADE SHOW HELD LAST 
I 


y the Indiana Building Congress for the purpose of bringing under one roof the materials, equipment and tools 


of all kinds used or connected with the construction and 


Company combined in its exhibit the steel desks and files 
Rapids: the products of Terrell’s Equipment Company of ‘ 
Cc uny. Chicago; the safes and vault doors of The Herring 
t wood desks of the Doten—Dunton Desk Company The 


architects and 
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THE CHAIN STORE—WEHEREIN DOES It 
MENACE THRE INDEPENDENT DEALER? 


Some Facts and Factors That Belie the General Impression That Chain 
Stores Are Sounding the Death Knell of the Inde- 
pendent Retailer 


at OLF! WOLF!” cries the retail merchant who 

w begins to lose business when a chain store 
“The chains are upon us. What 
They’re too big 


opens in the next block. 
chance have we to compete with them? 
for us to fight.” 

This call of distress is caught up and broadcast by loud 
speakers at local commerce chambers, Rotary clubs, etc. 
There are, to be sure, some who have fallen behind; but 
there are independent dealers whose sales volume has con- 
tinued to show a healthy increase and whose profit figures 
These dealers begin to wonder just how 
much of a threat there is in the “Chain Store Menace.” 
Their businesses are in good condition; the advent of the 
chain store has not crushed them; they are prepared to meet 
competition; they not only know the merchandise they sell, 
but are acquainted with accepted practices of good busi- 
—stock control, and advertising, 
buying, etc. Such dealers are inclined to doubt the sup- 
posed menace of the chain store. 


are unimpaired. 


ness cost sales analysis, 


A retail merchant in a small town—so the story runs— 
was filled with consternation on hearing that a large chain 
organization planned to open a store in his vicinity. His 
first impulse was to sell his store and leave town. Before 
taking this action, he visited another town where the chain 
had a store already established. He interviewed several in- 
dependent merchants and was surprised and delighted to 
learn that these retailers were well disposed toward the 
chain store. One merchant even went so far as to say that 
if the chain couldn’t pay its rent he would be willing to 
pay it himself in order to keep the chain store in operation. 

This is probably an extreme case, but it illustrates the 
point that not all independent retailers are existing in fear 
of ultimate extinction through the activities of chain stores. 


Incompetence, Not Chain Stores, Menaces Independents 


Dr. Julius Klein, Assistant Secretary of Commerce, U. S. 
Department of Commerce, states emphatically that compe- 
tition has not nearly so large an influence in causing busi- 
ness failures as is supposed. According to a survey made 
by a reliable commercial credit-rating concern, only three 
and six-tenths per cent of the failures in 1928 could be at- 
tributed to competition. Nearly one-third were listed under 
the heading, “Incompetence.” Lack of capital, which is 
closely related to incompetence, because it indicates a lack 
of knowledge of what is required to establish a business, 
accounted for thirty-five per cent of the failures. These 
figures, of course, refer to all types of business and perhaps 
would not apply to the same extent to retailers only. Yet 
the retailer must acknowledge that the figures include him, 
and it would be well to practice introspection to ascertain 
whether or not the blame for failure has been wrongly 
placed. 

“Knowledge,” says Dr. Klein, “is the sovereign specific.” 
Armed with knowledge, the independent retailer can laugh 
at the despairing words of the ubiquitous “viewers with 
alarm.” Invariably, in the history of successful enterprises, 
thorough study of available data, analysis of cost of doing 
business, the examination of pertinent facts, and the ap- 


plication of the knowledge thus gained, are found to be the 
basic reasons for the growth and progress of business. 

The independent merchant has little reason to bewail his 
fate. Knowledge is available to him. The United States 
Department of Commerce and other agencies are ready and 
willing to offer assistance. It remains but for the dealer to 
bestir himself, to reach out, to study, to keep pace with 
changing conditions. 


Chains Teach a Lesson in Efficiency 


The modern chain store organization is successful be- 
cause it is built and operated in accordance with the ac- 
cepted principles of scientific management. If it is true that 
some chains engage in unethical practices they will not 
endure. The truly successful chain has attained its position 
through exercising efficiency in all the phases of its organi- 
zation. 

According to Edward A. Filene, Boston merchant and 
economist, it is in the reduction of the cost of distribution 
that the independent retailer has not kept step. Department 
of Commerce statistics indicate that about twenty per cent 
of the retail purchasing dollar is wasted in the cost of dis- 
tribution. In other words, the retail customer pays a dollar 
for merchandise that would cost him only eighty cents if 
distribution methods were thoroughly efficient. 

Most of the waste in distribution is caused by the old- 
fashioned merchant who refuses to keep step with the times. 
he buys in very small lots or else he overstocks. Cost 
analysis and stock control are beyond his comprehension 
because he will not have anything to do with “new fangled 
ideas.” This type of merchant will be forced out of busi- 
ness by competition either from a chain store or an alert 
and progressive independent. He cannot succeed because 
he is his own principal enemy. With his passing, a con- 
siderable share of the loss in distribution will be eliminated. 

By leading the way toward elimination of the great waste 
in distribution, the chain stores not only serve the publié 
by reducing the retail cost of merchandise, but also present 
the independent dealer with an opportunity to follow suit 
by also practising efficiency in all his merchandising activi- 
ties. 


Chains Can’t Handle All the Trade 


George B. Everitt, president of Montgomery Ward & 
Company, says, “No one store or class of stores can do all 
the business in any town. There is, and always will be, 
ample room for the independent whose eyes and ears are 
open and whose mind is awake.” 

Another official of the same company, Merritt Lum, 
states that chains are particularly successful in retailing 
“convenience” items which do not relate to the style ele- 
ment, or the service feature, or do not require a special 
knowledge of the product in order to sell it. He indicates 
further that independent stores selling specialties have 
grown almost as rapidly as the chains. 

Reflect for a moment on the myriad items sold in a com- 
mercial stationery store. How many are merely “con- 
venience” items? How many properly classify as special- 


ties? When it is realized that a large proportion of com- 








2? 
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mercial stationery selling is done by outside, “special” saies- 
men, it is obvious that the retail commercial stationer has 
even less to fear from chain competition than other classes 
of merchants. 

It is interesting to note that in spite of chain store com- 
petition, more than sixty per cent of the retail business in 
the United States is still done by independent retailers. 
Further, the Commercial Company reports the 
opening of 4,252 new independent stores as against 937 main 
store branches in August, 1929. Because of the ballyhooing 
given the development of chain stores, this fact, viz., that 
number much 


Service 


independents are increasing in relatively 


faster than chains, is not generally known. 

The Business Week of September 21, 1929, stated that 
chain companies close branches which sell less than $250 
worth of goods a week. Chain stores operate on such a 
smail margin of profit that it is not worth while to continue 
Yet independent 
suburban 


a branch with such a small sales volume. 
merchants, especially in the smaller towns and 
locations, can live comfortably on the profits earned on a 
$10,000 or $15,000 annual sales volume. 

Figures compiled in the trial census of distribution con- 
ducted last year by the Department of Commerce in eleven 
large cities, representatives of all parts of the country, in- 
that forty-two per cent of all the retail outlets had 
As this 
census was taken in the larger cities, it is logical to presume 
that the percentage would be higher in the smaller towns 
and villages. Inasmuch as more than half the people in the 
United States—more than half the buying public—live in 
towns of less than 2,500 population, where chain stores ad- 
mittedly could not exist profitably, there seems little doubt 
that the independent will continue to be a vital factor in the 


dicate 
a total annual sales volume of less than $10,000. 


distribution process. 
Some Advantages of the Indepenaent 
The retailer of the future, whether he is a unit of a chain 
organization or an independent merchant, must operate in 
accordance with correct principles of distribution if he is to 
endure. The attacks his 
problem vigorously, who buckles down to work rather than 


progressive independent, who 


expending his energy complaining about chain store com 
petition, has every reason to expect success, because he pos- 
sesses some decided advantages over his chain store 
neighbor 

The independent does not have to write to headquarters 
n to take certain steps he may deem advisable 


He is not restricted by or- 


tor permissi 





‘nt local conditions. 
that 


bility of action, an 


under c 


ganization rules might hamper him in emergencies. 


Thus, he has mo opportunity to exercise 
his initiative and ingenuity, to be his “own boss.” 


[The matter of service is emphatically in favor of the 
primary appeal of the chain store is price, 
“T'll call up Blank’s 
It'll cost 


a litttle more, but they know just what cut of meat I want. 


independent. The 
yet very frequently the housewife says, 
and have them send up the meat and groceries. 


and they'll deliver the whole order.” 


As evidence that an independent can succeed despite the 
proximity of chain stores, The Nation’s Business, in its issue 
of July, an illustration of a row of six stores. 
One of the center stores was unoccupied. The other five 
was, “Could an inde- 


1929, printed 


housed chain stores. The question 


pendent be found who was capable enough to go in and 


meet this competition? In the October issue of Nation’s 


business, another pictur of the same group of stores was 


printed, showing the formerly empty store occupied by 


a baker 
It can be done 


who 1s operating ata pront 
Failures are not caused by chains, but 
Knowledge, facts, data 


by incompetence in some form 


are available By interpreting and applying them to his 
own enterprise, the independent can successfully cope with 
any kind of competition, and cheerfully share the stage with 


the chain store 
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Royal Declares an Extra Dividend 
According to the Wall Street Journal of December 27, 
1929, the Royal Typewriter 
dividend of fifty cents and the semi-annual dividend of $1.50 


Company declared an extra 


on common stock, placing the stock on a $3.00 annual basis. 
Six months ago a semi-annual dividend of $1.25 and an 
extra dividend of twenty-five cents were declared by the 
company. 

In addition to the common stock dividends, the regular 
semi-annual dividend of $3.50 was declared on preferred 
stock. All dividends are payable January 17, the common 
dividends to stock of record January 10, and the preferred 
to stock of record January 26. 

—<———_— 
Commercial Teachers’ Convention at Stevens Hotel 

The National Commercial Teachers’ Federation met in 
convention at the Stevens Hotel, Chicago, for three days, 
December 26, 27 and 28, 1929. 


The sessions were well attended and much interest was 





exhibited in the display of business equipment and ma- 
chines that was held in connection with the convention. 
A full report of the meeting will appear in the February 
APPLIANCES. 
eG 
New Underwood Representative for Western 
Tennessee 
Russell has been appointed representative of the 
Western 
headquarters in the city of 


issue of OFFICE 


V. R. 
Underwood Typewriter Company in 
Mr. Russell has: established 
Jackson, Tenn. 


Tennessee. 


The Guest Book 


F. CHESLEY, proprietor, Peerless Appliance Company, 
manufacturers of duplicating machines, Louisville, Ky., 
called on November 27. 

R. D. BROWNE of the 
kegon, Mich., paid Office Appliances a visit on December 4. 
He reports a good outlook for 1930 in the office furniture 
field. 

GEORGE WOLCOTT, who for many years has been 


the Pacific Coast manager for the Irving-Pitt Manufactur- 


3rowne-Morse Company, Mus- 


ing Company, and at the time of the merger of the Wilson- 
Jones and Irving-Pitt companies, was a director of the lat- 
ter, is now with the Wilson-Jones Company on the Coast. 
He called on December 6. In covering the Orient last year 
he traveled more miles than most pecple do in a lifetime. 
C. M. CONGER, formerly 
Manufacturing Company, and since the merger vice-presi- 


president of the Irving-Pitt 
dent of the Wilson-Jones Company, paid a call at this office 
on December 6. Mr. Conger and Mr. Wolcott called 
jointly 

HOWARD L. WATKINS of the National Bank Supply 
Company, Milwaukee, governor of the sixth regional dis- 
trict of the National Stationers’ Association, spent a few 
moments with the staff of Office Appliances on December 
12. He was accompanied by J. HARRY JENNISON, who 
resides in Chicago, but represents The Weis Manufacturing 
Company, Monroe, Mich., in a large contiguous territory. 

FRED C. SCHAEFER, Sanford 
Manufacturing company in the Northwest and has his head- 


who represents the 


quarters in St. Paul, spent an hour in this office on Decem- 
ber 18. Mr 
being done by the Northwest 
tion with the dealers of that section. 

CHARLES H. HYATT, well known in the office equip- 
ment field on the Pacific Coast, and residing in San Fran- 
cisco, called December 18. Mr. Hyatt is an officer of the 
J. L. Hanson 


on the Coast 


Schaefer spoke interestingly of the fine work 
Travelers’ Club in coopera- 


Company of Chicago, whom he represents 
He also handles the lines of the American 
and the Defiance Sales Company. He was 


Han- 


Clip Company 
accompanied by John S. Gram, president of the J. L. 


son Company. 


WILLIAM AUSTIN BURT NOMINATED 
FOR HALL OF FAME 


At a recent session of the Michigan State Legislature a 
resolution was offered and passed relative to presenting 
the name of William Austin Burt, of the first 
typewriter, called the Typographer, as a candidate for the 
Hall of Fame of New York. The action came as a cul- 
mination of eight or nine years’ effort on the part of Horace 
Eldon Burt, grandson of the inventor, to have his dis- 
tinguished grandparent memorialized in the Hall of Fame. 


inventor 


In 1920, Horace Burt received the suggestion of nom- 
inating his grandfather’s name for a place in the Hall of 
Fame from Mrs. Helen Ekon Starrett, founder of the Star- 
rett School for Girls. Ever since Mr. Burt has been actively 
engaged to that end. 

Following the broadcast of the inauguration ceremonies 
at Washington March 4, 1929, Edgar R. Harlan gave an 
address over Station WHO, Des Moines, Iowa, concerning 
William Austin Burt with particular reference to his activ- 
ities as a surveyor for the United States government in the 
lowa territory nearly a century ago. 

Considerable space is devoted to the history of the in- 
ventor of the Typographer in the latest edition of the Na- 
Cyclopedia of American Biography, published by 
James T. White & Company, New York, N. Y. The 
biography touches the high points in the career of this 


tional 


pioneer of the typewriter industry 

Mass., 
necessary for him 
He was mechanically inclined and 
His formal schooling 
From 


June 13, 
to go to 


The inventor born at Petersham, 
1792. 


work at an early age. 


was 
Circumstances made it 


studied assiduously in his spare time. 
consisted of a few weeks spent at a district school. 
some source he obtained a book on navigation, the perusal 
of which engendered in him a desire to become a naviga- 
tor. He was persuaded to give up this ambition by his 
mother who had lost her father at sea. During the period, 
however, young Burt designed and built a quadrant that 
was a fairly accurate instrument. 

When eighteen years of age he purchased a second-hand 
surveying compass and went into the business of survey- 
ing land in the vicinity of his home, which was at that 
time in East N. Y. When 
1812, United States 


the duration of hostilities. 


Aurora, war was declared in 


army and served for 


he joined the j 
Burt built a sawmill at Auburn, Mich. 
Michigan territorial council in 
internal im- 


Some years later 
member of the 
1827, 


He was a 
1826 and when he became interested in 
provements in the Michigan. 
supported the project of a canal around St. Mary’s Falls, 
which later resulted in the present Sault Ste. Marie canal. 

While acting as U. S 
northwest of Ohio, he 
strument that remedied the variations of the magnetic nee- 
dle in the compass caused by local conditions. He obtained 
1836 and exhibited the com- 
Philadelphia, in the same 


territory of He vigorously 


deputy surveyor for the territory 
invented the solar compass, an in- 


a patent on the invention in 


pass at the Franklin Institute, 


year. In 1840 he again exhibited the compass, on which 
he had made some improvements, and was awarded a Scott 
Legacy medal and twenty dollars in gold. Eleven years 


later he received a prize medal for the compass from Prince 
Consort Albert at the London’s World Fair. 

Burt’s surveying activities included laying the course of 
the fifth principal meridian in Iowa and numerous smaller 
surveys in the state of Michigan. In September, 1844, while 
surveying near Teal Lake, Marquette Mich., he 
and his compassmen found specimens of iron ore, the first 


county, 


recorded finding of iron ore in the district. 


Though the active life of a surveyor took up most of 
his time, Burt still found opportunities to exercise his in- 
ventive genius. He obtained a patent on an equatorial 
sextant in 1856, an improvement over the reflecting sextant 
which was then in use. 


The Typographer, harbinger of the modern typewriter, 
was his most noteworthy invention. For this machine he 
secured United States Patent No. 269, issued by President 
Andrew Jackson and Secretary of State Martin Van Buren, 
July 23, 1829. As far as is known, the Typographer was the 
first practical typewriting machine ever made in this or any 
other country. 

The Patent Office description of it is interesting. It 
reads, “The types are arranged on the under side of a 
segment carried by a lever pivoted to swing vertically and 
horizontally. The desired character is brought to the print- 
ing point by moving this lever horizontally to a position 
over the same character in the index, and the impression is 
made by then depressing the lever. Several styles of type 
have been used and they are arranged in two rows on the 
lever; these rows of type can be shifted on the lever to 
bring either one to the printing point. The paper is carried 
on an endless band which travels crosswise of the machine. 
This band is moved for letter space by the impression lever 
every time said lever is depressed to print. The line space 
is made by shifting the frame carrying the printing mechan- 
ism toward the front or rear of the machine, the paper 
remaining stationary. Ink pads are located at each side 
of the impression point, and all the type except the one 
in printing position are inked every time the impression 
lever is depressed. A dial is provided which indicates the 
length of paper in inches which has passed the printing 
point in printing each line, and as the operator knows the 
width of the paper being used the time to stop printing 
at the end of the line is indicated.” 

March 13, 1830, Burt used the Typographer in writing a 
letter to his wife. This letter, probably the first one ever 
typewritten, is now in the possession of his descendants. 
He wrote, “I have but just got my second machine into 
operation and this is the first specimen I send you except 
a few lines I printed to regulate the machine. You must 
excuse mistakes, the above is printed among a crowd of 
people asking me many questions about the machine.” 


The name Typographer was used in referring to type- 
writing machines until about 1874, when the term “type- 
writer” was generally adopted. 

The original model of the Typographer was burned in 
the United States patent office fire in 1836. Austin Burt, 
great-grandson of the inventor, built a replica of it from 
the description and drawing in the letters patent in 1893. 
The replica was exhibited at the World’s Columbian expo- 
sition in Chicago. It is now a treasured part of the type- 
writer exhibit in the National Museum in Washington. A 
duplicate of the replica has a place of prominence in the 
Science Museum in London, England. Unfortunately for 
Burt, the Typographer was so far in advance of the times 
that it found little market, causing him to give his attention 
to other things of more immediate value. 

At the age of sixty-six, William Austin Burt died in 
Detroit, Mich., August 18, 1858. 

For his service to the nation as a surveyor and as the 
holder of several public offices, and for his inventions, par- 
ticularly the Typographer, from which was evolved the 
modern typewriter, William Austin Burt is being urged for 
consideration in the Hall of Fame. 
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OFFICE FURNITURE AND THE 
HUMAN ELEMENT 


Some General Suggestions Which May or May Not Excite Agreement 


4 N THE previous issue some comment was made on the 
significance of the movement toward better 


surroundings, and the 


offices, the 
of harmonious relation 
wall coverings; the increasing influence 


with the ex 


importance 
between floor and 


ot women in ofnces, their num be TS 2TOWINEZ 
pansion of business and the multiplication of detail work; 
the necessary dominance of utility in the business office, and 
effect of 


that 


a few words concerning the psychological 


suitable environment We remarked the fact most 


objects are not unpleasing when in their appropriate setting, 
some famous man, 


which recalls the observation made by 


we have forgotten whom, that dirt is matter out of place. 


The work 


however, quite in keeping with harmony of ensemble, and 


going forward in a busy office is, 


evidence of 


that its details go forward coopera 


an office so arranged 
tively is likely to give the impression of efficiency, without 


undue haste or noise. This involves not only a trained per- 


sonnel, but proper furniture and equipment for the care of 
records and the performance of the work. The main office 
of a large institution is the point at which plans and ideas 
It is the cutting edge of the tool, so to speak, 
staff 


done to advance the business. 


are focused 
who decree 


The kind of 


severe in 


wielded by the brains of the managing 


what shall be 
equipment tor this part of the office need not be 
practical. It should be the 


its lines, although it must be 


best means of the concern using itt 


work shall be 
The right sort of furniture 


equipment within the 
in order that the 
with the minimum of fatigue 


and appliances minimize fatigue and nerve strain by encour- 


maximum ol gotten out 


aging orderly activities. 


William 


is eighty-four years old and in perfect condition 


Muldoon, the famous trainer and health builder, 
He mini- 
mizes the Where the 


mind is not engaged, he believes exercise to be worse than 


value of exercise merely as such 


useless. His formula for wornout nerves is rest and only 
enough physical work to keep the mind alertly engaged. 
The mind’s the thing, says Mr. Muldoon, according to an 
interview in a recent leading magazine, and the body is its 
The mind cannot function properly with a poor 
Any man can be duplicated in point 


servant 
servant, and vice versa 
of muscular power and activity, but the champion has that 
in his mind which carries him through to victory Mr 
Muldoon’s system seems to be to bring about harmony in 
the man himself through rest, freedom from worry, a mod- 
erate diet made up of what the patient likes to eat, and some 
brisk, physical work to bring the mind and body again into 
harmonious relations 

What bearing has this upon selling office furniture? Truly, 
it seems we have gone rather far afield. But the writer, in 
thought in that 


The thought, 


setting down the foregoing had a mind 


bears upon the ideas of the famous trainer 


indeed, might come within the field of a suggestion by a 
salesman to the effect that as efficiency is mental power 
at some point or other it is profitable to see that the minds 
employed at given tasks shall have the best possible chance 
to function without the sense of physical discomfort or con- 
fusion resulting in nerve strain and bodily disorders. Here 
we have the basis of an argument to be brought up sugges- 
tively, of course, to prove the point that the right physical 
that it is not altruistic, but 
The man 


equipment is good business 
profitable—not an expense, but an investment. 
who sells the equipment with which other men work cannot 
afford to narrow his mental horizon. He should read and 
keep himself in tune with his times, for the inspiration of a 
Is there, indeed, 
for correct-position than the 
Does it not apply to 


In fact, does 


new thought may come from anywhere 


any better argument chairs 
very one of which he have spoken? 
desks, to up-to-date files and filing systems? 
it not apply all along the line of office equipment, which, 
properly selected and used, cuts out drudgery and makes 
the work of the day an excursion of discovery? 

The same points apply to office arrangement, harmonious 
colors adapted to utilize natural as well as artificial 
light, etc. 

The writer believes that one who thinks the sale of the 
“bread-and-butter” lines of office furniture is a perfunctory 
matter, is making a serious mistake. We believe there is 
room for good salesmanship here as elsewhere—and that 


the field is not so arid as to some it may seem. 
Our Luxurious Times 


The “Better Offices” 
lever in lifting the sale of office furniture into the paying 


movement has proved a powerful 


column. It 
country, but it has stimulated manufacturers to put forth 
their best efforts in the study of the designs of the several 
historic periods and their adaptation to modern conditions. 
Out of this beautiful designs been 
evolved as well as established designs adapted. 
can purchase for the best appointed private offices any one 
of perhaps half a hundred variously named suites, most of 
which bear some of the specific characteristics of furniture 
Dealers who never heard 


has not only spread to every corner of the 


study new and have 


Today we 


popular at some time in the past. 
of period suites a few years ago are now selling them and 
rearranging their display rooms to show a greater variety, 
for the period suite is sold as a suite, not piece by piece, and 
the price argument is all but non existent provided the 
prospect can afford to own the suite offered. Usually it 
begins to dawn upon the customer that the question is not, 
“Can I afford to own a high grade suite?” but “Can I afford 
to be without one?” 

To visit a modern office furniture department in any one 


of the commercial furniture establishments which emphasize 





JANUARY, 1930 


furniture, such as that of the Dorsey Company of 


Dallas, Tex., a part of whose office furniture department is 


office 


shown in the illustration on this page, is for the layman 
a journey filled with delightful discoveries. He sees soft- 
toned desks in mahogany and walnut whose satiny surfaces 
reflect no glare; he sees desks beautifully inlaid with mother 
of pearl and with different woods; he sees carving as fine 
as any done by the old masters of the art; he tests drawers 
stick and 


effortless ease wholly new to his experience; he 


with an 
notes the 


which can’t be made to which move 


accessories that match the suite in every detail, even to the 
The 


desk accessories are of appropriate design and color; the 


waste basket, the files, the customer and the chairs. 


walls are of the right tone, and there is a deep pile rug on 


Comes then the climax, when he is invited to 


sit in the great chair and experiences a sense of tingling 


the floor 


comfort and relaxation which no chair has ever offered him 


before 


STORE OF 


THE 


ment (Presented by courtesy 


normal man to 


We do not 


inspect the display rooms of an up-to-date dealer in office 


believe it is possible for a 
office of his 
that 
He has seen beauty wedded to utility, 


turniture without desiring to possess an 


own fitted up after some of the arrangements have 


been shown to him 


and he will not forget. The seed has been sown, and if not 


forthwith, then some day, if fortune favors him, he will 
possess a private office with a period suite. We believe 
that it behooves every dealer to show his fine office furni- 


ture lines to as many people as he can induce to visit his 
store. Many sales will result, some immediately, and some 
later Others may not buy for years, and some never, 
but there will always remain the desire to possess that 
which was seen, and this, we submit, is the first and longest 
step in making the sal 

Some knowledge of furniture woods is desirable—what 


where they 


Most of the 


origin; Honduras gives quantities of mahogany, 


they are, come from, their characteristics, etc. 


walnut which is now so popular is of American 


also Brazil; 


birch—used in imitation mahogany—is an American wood 
is used here. Another favorite wood for partitions, panel- 
ings, etc., is the Australian eucalyptus, which is so exten- 
sively grown in California It is known as gum wood, and 


} 


fastest growing hardwood in the world. 


is said to be the 








EXAMPLE OF A HANDSOME FURNITURE DEPARTMENT AS ARRANGED IN THE STATIONERY 
DORSEY COMPANY OF DALLAS, 
of The 
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Oak, of course, is still staple, and is more extensively used 
other furniture A very beautiful wood 
sometimes used in the most expensive pieces is Circassian 
walnut, noted for its attractiveness of grain and color. 


than any wood. 


Steel, the Young Giant 


The production of steel plates or sheets and the means of 
fashioning them into office furniture are now so advanced 
that steel is well to the fore in the field. Manufacturers of 
steel furniture are now able to produce articles which have 
such distinctly desirable features that many offices are 
being equipped with steel throughout, except for the chairs 
and the period furniture in the suite of the chief executive. 
Sometimes the chief himself, not feeling that the more 
possibilities of wood are sufficient to offset the 
features which the man offers, has his own office 
equipped with steel furniture as well as the minor depart- 
Now we have aluminum chairs of very attractive 


ornate 
steel 


ments. 





TEXAS.—This depart- 


Macey Company, 


rear lobby of the 
Mich.) 


is the 
Grand Rapids, 


comfort, all combined with a 
Furthermore, these chairs, like 


design, great strength and 
lightness which is startling. 
steel, will take any wood-grain finish desired, or a plain 


finish, if wanted. 


The market for steel furniture is practically world-wide, 
and as a product for export it is ideal because it will stand 
rough usage anywhere and is manufactured in other coun- 
tries at present only to a small extent, so that American 
factories have a long start on the rest of the world. Its 
advantages in export are many and its disadvantages few. 
the latter arising chiefly from import restrictions or charges 


in some of the countries abroad. 


The outlook in the office furniture industry in both wood 
and steel for 1930 is bright. The industry is expanding. 
Manufacturers have now perfected plans more extensive 
and practical than heretofore, and dealers, on the other 
hand, are rapidly mastering problems of distribution. Our 
prediction is that a banner year may be expected in 1930. 

Chere is no serious cloud upon the horizon. The world 
is at peace, generally speaking, and the normal processes 
of trade are going forward without opposition. Both our 
exports and our imports are growing—indications of activity 


in every sphere. 
































THE MANSION HOUSE, 
LONDON, E. C. 4. 


December, 1929 


To The President of the 
Stationers’ Association of the 
United States of America 





My dear sir: 


It is with sincere cordiality that 
I send you New Year's Greetings 
wishing you, your Association and 
all its members happiness and 
prosperity in 1930. 

There is a wide ocean between 
us, but we do not regard it as a 
division. It is hearts across the 
sea, as well as hands, the hope and 
aspiration of our two nations be- 
ing prosperity and peace. 


Believe me, 


Yours very truly, 


Nh uakikus? 


Lord Mayor of the City 


of London 
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| THE _NATIONAL STATIONERS’ ASSOCIATION, 
MINNEAPOLIS, MINN. 


December, 1929 


Sir William Alfred Waterlow, 
K. C. B., Lord Mayor of London 


My dear sir: 


On behalf of the National Sta- 
tioners’ Association of the United 
States, I heartily reciprocate the 
sentiment expressed in your inspir- 
ing message received through 
OFFICE APPLIANCES and 
wish for the British organization 
in the New Year every good 
wished for our own. 

May unity of ideals and mu- 
tuality of good will ever make the 
seas between our nations but a 
channel for convenient and 
friendly contact by which may be 
promoted happiness and peace for 
ourselves and for the wide world. 











| 


Sincerely yours, 


ri: | Mrcee 


President, National Stationers? 
| Association 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 


this journal their headquarters. 


The staff at the main office, 417 South Dearborn Street, Chicago, and the staff 


at the branch in charge of C. H. Everly at 1601 Pershing Sauare Bldg., Pershing Square, 42nd St. and Park 


Ave., New York, will be happy to be of any possible service. 


While the facilities at New York 


are not so many as at Chicago, there will be found the same desire to serve. United States 
manufacturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London Correspondent, Mr. W. Teignmouth Shore, 
18 Templars Avenue, Golders Green, London, N. W. 11, England. 
Mr. Shore’s knowledge of the office equipment business 
and its possibilities in Great Britain makes his 


counsel valuable to 


those desiring to 


cultivate the British Market. 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11, England 


Note.—Mr. W. T. Shore, whose address is given above, is the authorized subscription representative of OFFICE 


APPLIANCES in the British Isles. 


New subscriptions should be sent to Mr. Shore. 


Renewal orders should be 


sent to OFFICE APPLIANCES’ home address, 417 South Dearborn street, Chicago, Illinois. 


A Happy New Year 

London, 3.XII.29. 
There is really no news to send, as there is always a bit 
of slack business time immediately before and after the 
Christmas are then devoting ourselves to 

family and other jubilations. 
that that 
hope that you have all had 
and that business will grow and flourish in the New Year. 


season, aS we 
And we have a shrewd notion 
way yourselves. So, 1 do 
a very jolly Christmas tide 


you do something 


There may be clouds flying about, but we cannot have 
sunshine all the way, and after all the silver lining to a 
cloud is all the brighter for the blackness of the front of it! 
The 


Good fortune to you all! 


sun always comes through! Bless his cheery face! 
Yours sincerely, 


W. TEIGNMOUTH SHORE. 


NOTE.—Mr. Shore’s good wishes are cordially recipro- 
cated by Office Appliances and by the industry in this 
country. 


A Message from Sydney R. Price 

Mr. Sydney R. Price, director and sales manager of L. C. 
Smith & Corona Typewriters, Ltd., London, tells me this: 

“To say that L. C. Smith & Corona Typewriters, Ltd., is 
looking forward to 1930 is to put it mildly. The upward 
trend these past months of our volume of business in every 
commodity has been most gratifying, and we are not merely 
hoping for the best in the coming year, we have been 
working for it, and know the expansion plans we have put 
in operation will surely bring results. In this development 
of our business the latest L. C. Smith success has been that 
of Miss Eleanor Mitchell (a member of our school staff) 
who a fortnight ago won the European Typewriting Cham- 
Miss Mitchell has held the title of ‘Champion of 
Europe’ for the last four years. She hails from the North, 
and has been winning champion- 
ships since the age of seventeen years. She was trained 
at the Oakworth Secretarial College, Southport, where her 


pionship. 


being a Lancashire lass, 


speed on the typewriter attracted such attention that she 
decided to go in for her first test whilst at school, on which 
occasion she tied for the European championship. During 
the last two years Miss Mitchell has demonstrated L. C. 
Smith throughout the principal towns in Great Britain, and 
has been welcomed in most of the principal colleges and 
scholastic institutions. She has also visited France, Bel- 
gium and Holland, and when at the recent Rotterdam Busi- 
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MISS ELEANOR MITCHELL OF THE L. C. SMITH & CO- 

RONA STAFF, LONDON, ENGLAND.—Miss Mitchell recently 

won the European Typewriting Championship for the fourth 
consecutive year. 


ness Exhibition, she had the honor of being presented to 
H. R. H., the Prince Consort of the Netherlands, who was 
very interested in her demonstrations and retained speci- 
mens of her work on the L. C. Smith. We have now been 
approached by a prominent film company for the services 
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of Miss Mitchell in the making of a ‘talkie’ film! What 
next? 

“In a few weeks’ time we shall be moving over to our 
new headquarters in Melbourne House (adjoining Bush 


House), where we have taken the whole of the fifth floor. 
Here the London sales staff and the headquarters execu- 
tives will be consolidated. Provided the politicians do not 
monkey with affairs of state during the coming year, 1930 


should prove a prosperous time for all of us.” 





——.@ 

The Right Honorable, the Lord Mayor of the City 
of London 

[The Lord Mayor of the City of 
Alfred Waterlow, K. B. E., J. P., 


National Stationers’ Association of the U 


Sir William 
whose message of good 
S. A. 
appears on another page, is a very distinguished figure in 
city He is Alderman of the Ward of 
Cornhill and chairman of the famous firm of printers and 
stationers, Messrs. Waterlow Limited. He was 
1871 School. He 


does not confine his energies to business, being also a keen 


London, 
will to the 


business circles 
and Sons, 


born in and educated at Marlborough 
player of lawn tennis and golf and an ardent fisherman. 


His year’s reign at The Mansion House is sure to be dis- 


tinguished 


—_— > — 

British Office Appliance Men Elect Officers 
At the annual meeting of the Office Appliance Trades 
Mr. G. V. Speke 
He has been 


Association of Great Britain and Ireland 


was elected chairman for the ensuing year. 


a member since the inception of the association and has 


always taken keen interest in the work, having been 
elected to the 
Speke is identified with the Acco Company, Ltd., 18 White 
London, E. C. 4, 
the company, which is the European and colonial side of 
Clip 


a very 


committee for the last seven years. Mr. 


friars street, being managing director of 


the well known American Company, Long Island 
City, New York 

He informs us that the association plans for the coming 
already well in hand, embracing a London exhibi 
next at the White City, and a 
Bingley Hall, 


important efforts that should result in better 


year are 


tion in February Provincial 


exhibition at Birmingham, in the autumn 


Further very 
service to the customer and greater publicity for the manu- 
under consideration, and details are ex 


facturer are now 


pected to be available shortly. 


He is much gratified that the association is so com- 
pletely representative of the office appliance industry of 
Great Britain and Ireland. It embraces without exception 


every important firm trading in these countries, and is thus 


able to speak and act with the unanimous support of the 


whole trade, and prevent its members from being exploited 
by outside interests 
All its exhibitions are co-operative efforts and confined 


to members, and are a minimum of 


thus run at expense 


with mass advertising on a larger and more important 


scale than would be possible from individual effort. They 


have always shown a surplus, which is returned pro rata to 


exhibitors. Their many unique features, such as uniformity 


of lay-out, variety of catalogue, lighting schemes, admit 


tance of the public in such a manner that equal opportunity 
stand holder, have 


guaranteed to each 


form of flattery, inasmuch as they 


of inspection is 
aroused the sincerest 


widely imitated. They have always been able 


a prominent man as opener and to choose dates 


have been 
to secure 
that do not clash with other important happenings or mem- 
bers’ commitments 

At the same time, it is recognized that the office appliance 
trade is international representing the brains of all the world 
It is, therefore, 


that these associations should be created in each 


and the manufacturers of many countries 


necessary 


country. In persuance of this scheme an International Union 


has been formed with present headquarters in London, 


OFFICE APPLIANCES 
Great Britain and Ireland, Austria, 
Holland Switzerland, which has 
By exchanging information and 


already embracing 


France, Germany, and 
already been productive. 
experience they have already afforded members vital help; 
several of the never-pay firms have already had to close 
their industry. The 
dignity of the industry and the standing of its representa- 
tives has been enhanced by the adoption of a standard of 
and mutual 


doors, to the great gain of honest 


trading in accordance with our importance, 
acquaintance has led to a better understanding of the “other 
fellow’s” point of view. 

We all recognize the debt due to American industry for 
the initiation and pioneer work that has resulted in the 
present prominence of our trade, it but remains for her 
to complete this mighty work by becoming a member of 
the International Union, which will always be incomplete 
without her representation. 

The French Exhibition 

In November the French Exhibition at 
Paris, was attended by the chairman (Mr. G. V. 


Porte Versailles, 
Speke) 
and a number of delegates representing the association. 
They were met at the Hotel Bristol by the chairmen and 
committees of the French and found that, 
owing to the political crisis, they were deprived of the 


associations, 


presence of the president or a cabinet minister as opener. 
They were able to assist materially at the opening cere- 
mony and the banquet that followed at the Hotel Lutetia in 
The Inter- 

publicity, 


conjunction with the German representatives. 
national interest thus displayed led to much 
both in the press and on the radio, where their arrival and 
The French colleagues 
visitors had them from 
that the delegation had been 
the means of securing them the necessary “good send off.” 

The period of the London Exhibition is selected for the 
give the 


speeches were given prominence. 
that the 
position, and 


gave assurance rescued 


an awkward 


next International meeting, and nothing would 
members greater pleasure than to welcome your delegates 
on that occasion, when a full attendance of the associated 
members is expected. 
ne ee es 
Mr. Malleson Appoints an Assistant 

T. T. Malleson, European sales cirector for the Royal 
[Typewriter Company, 
Suchomlinow as an assistant sales director covering Central 


Mr. Suchomlinow is particularly well 


recently appointed George N. 
and Eastern Europe 
fitted for the task he has undertaken and has already given 
evidence of his ability by some successful missionary work 
for Royal typewriters in the territory assigned to him. 
Mr. Suchomlinow is a graduate engineer of the Univer- 
sity of Kieff. 
and credit work and his knowledge 
guage spoken in the countries in which he is active, stand 
He first became con- 


His vears of experience in sales expansion 
of the commercial lan- 


him in good stead in his new work 
nected with the Royal organization some years ago doing 
cooperative work with Royal dealers in Poland. He has 


also had similar experience in Ceskoslovenska and Germany. 


nT ~ TS 

France Rents Powers Tabulator from Remington 
Rand 

Although there is a rumor to the effect that the French 


government is fighting against accepting a large order 


placed for tabulating machines to be used in connection 
with the proposed social insurance of that country, John A. 
Zellers, vice-president and director of foreign sales of Rem- 
ington Rand Business Service, Inc., according to the New 
York Evening Sun of December 16, says that the contract 
had been arranged last August on a rental basis and that 
the company has had no cancellation. 

The machines, manufactured by the Powers division of 
Rand at Kingston, Penna., British 


Powers been 


Remington and by a 
company operating under licenses, have 


shipped to France to be ready for operation this month. 


JANUARY, 1930 


Outlook in Danish Typewriter Market 


By Max Bodenhoff, Copenhagen 


In 1928 American typewriter importations into Denmark 


were as follows: Standard models, 1,249; portables, 647; 
rebuilts, 376. 
that 


standards 


year num- 
and 


Typewriter importations from Germany 


bered about 1,200 machines, including 
portables. 

Figures for 1929 will undoubtedly show an advance in 
The this 


advance is mainly that prices have been decreased a good 


importations of about 20 per cent. reason for 


deal. As the price of standard machines has lessened, fewer 


rebuilt machines have naturally been sold 

The German typewriter manufacturers have worked very 
hard to introduce their machines into the Danish market, 
and in order to assist their representatives to sell on the 
some German factories allow their 


partial payment plan 


agents six months’ credit. 

Regarding the business outlook for 1930 in typewriters, | 
am of the opinion that the volume of sales will be much 
greater that of 1929 
will be greater, because, for one reason, some of our well- 
sold American 


typewriters for many years, have gone over to the German 


than Importations from Germany 


established typewriter dealers, who have 


machines. It seems to me this may be due to a situation 
well understood, which has resulted in the displacement of 
established agencies and their replacement with other ar- 
rangements. The fact that prices for smaller lots of parts 
been increased, while larger lots are 
Low 


and accessories have 
relatively cheap, may have a bearing on the situation. 
prices for large lots benefit rebuilders who have the capital 
Finally, dealers experience a 
find that pur- 


to handle the bigger orders 


painful reaction when they outsiders can 
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chase new portable machines from the rebuilding compa- 
nies. Some typewriter dealers who have become special- 
ists in the business are now looking for other types of ma- 
chines, such as tabulating machines, duplicating machines 
and similar articles to deal in, so that they may be able 
to utilize their respective organizations should any changes 
occur in their relations with the typewriter industry. 

I have had the pleasure for many years to represent the 
Royal typewriter in Denmark, and I, personally, have never 
encountered any trouble of the kind I have mentioned, but 
I know several others who have. 


——$_$ > 


An Interesting Japanese Journal 


Office Appliances is indebted to Mr. Kyuji Kurata of 
Tokyo, Japan for two recent copies of the Tokyo Nichi- 
Nichi, which is one of the principal newspapers of Japan. 
It is published in English and contains all the news of the 
day to which we are accustomed in American newspapers, 
with, of course, special reference to Japanase affairs. In- 
deed, the Nichi-Nichi, general appearance 
and make-up are concerned, might be printed in San Fran- 
cisco or Melbourne. We observe with interest the comic 
strip, the news of the moving pictures, transportation time 
tables, stock exchange reports, and even an advertisement 
of a tea dansant at the Tor hotel. One of the most inter- 
esting articles is a scholarly editorial by a Japanese writer 


insofar as its 


on the Kyoto conference on pacific relations and a letter 
to the editor on the subject of the anti-saloon movement, 
from which it appears that in the town of Fukuoka Pre- 
fecture, made up entirely of miners, they voted to go abso- 
lutely dry so far as alcoholic beverages are concerned for 
a period of five years in order to build a primary school. 
This is prohibition with a laudable purpose and there is little 
doubt but that it will be willingly obeyed by practically 
one hundred per cent of the people in the district 











REPRODUCTION OF PHOTOGRAPH TAKEN 
organization is the general agent for the 
tives in France and in foreign countries 
iness during recent years. We are indebted to 

for the 


DURING THE 
OF THE ORGANISATION ECONOMIQUE MODERNE AT PARIS, FRANCE, 


foregoing 





REUNION OF THE AGENTS 
IN NOVEMBER LAST.—The 
Strasbourg Mills and at the banquet were gathered its representa— 
The organization has made a considerable extension of its bus-— 
Mr. Henri Fayol of the Organisation Economique Moderne 
information. 


ANNUAL 
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Second Spanish Business Show Held 
9 to 17 Week of 
Organization for the industry 


From November was a Commercial 


office equipment and the 


business men of Spain. During that time there was held 
in the Casa Lonja de Mar in Barcelona the second Spanish 
The event was under the patronage of the 
Ad- 
vance literature indicated that the second Spanish business 
than the 
previous by the office equipment 


business show. 


Chamber of Commerce and Navigation of Barcelona. 


show would be an even greater success premier 


exposition conducted a year 


industry of Spain 


One of the events of the week was the championship 
typewriting contest, to the winner of which was awarded 
the cup donated by the Cots Academy and the magazine, 
Actividad. Other contests were held to determine excel- 


lence in commercial and library filing, advertising, account 












OFFICE APPLIANCES 


yearly output reaches a figure of several hundred thou- 


sands. 

Manufacturers of office machines have the platens made 
under contract by large rubber goods producers in several 
different parts of Germany. Platen cores of steel are sent 


to the rubber factories to be covered and finished. Because 


of their inefficiency, wooden cores have been discontinued 


Soft rubber is no longer used for platen covering, prin- 


cipally because with it clear carbon could not be 


copies 
obtained. 

A difference of opinion existed in Germany some years 
ago as to whether platens should be light or dark in color. 
Inasmuch as most new office machines made in Germany 
are now fitted with dark gray platens, it is apparent that the 
advocates of dark platens won their point. 

Adler and the 


Some German typewriters, such as the 








A NEW YEAR'S MESSAGE from the President of the Stationers’ Association of Great 


Britain and Ireland: 


Here is a hearty shake of the hand from all of us to all of you. In one way we are 
too far apart, but in all others we are close together. With sincere good wishes for a Happy 
and Prosperous New Year, coupled with grateful appreciation of the wonderful kindness 


I enjoyed at the Montreal convention, I am 


Yours sincerely, 


(Signed) T. OWEN JACOBSEN, President, 
The Stationers’ Association of Great Britain and Ireland. 


T. OWEN JACOBSEN, J. P., President, 


The Stationers’ Association of Great Britain and Ireland, and to all the Members Thereof: 


We clasp your outstretched hand in true fraternity. 


To spirit there is no distance. 


Meeting the members of your association here is a great privilege. From those who have 


come we have caught inspiration to carry our own work onward. 


If our good wishes 


have power to influence events, you will realize all your anticipations in the year now be- 


fore us. 


(Signed) 





ARTHUR ]. WALKER, President, 
National Stationers’ Association. 








mercial organization and correspondence, and books 


ine ’ 
ing co 


of cultural value in connection with business and industry. 

Among 
either by the manufacturer direct or through agents were: 
Burroughs, Elliott-Fisher, All-steel, 


the American lines represented at the exposition 


Underwood, Reming- 


te Kardex, Hollerith, Powers, Comptometer, Corona, Dal- 
ton, Sundstrand, L. C. Smith, Library Bureau, Baker-Vaw- 
te Safe-Cabinet, Protectograph, Ditto, Sentinel and 
Mimeogt iph 

Photographs of the exposition reached us just as the 
Janua issue was going to press. Some of these views 
will appear in the February number with a detailed story 


the exposition. 
> — 
Platen Business on Large Scale in Germany 


he increase in the manufacture of typewriters and other 


years 


The 


ofhce machines in Germany during the past several 


has developed a strong demand for rubber platens 














Continental, are equipped with reversible platens. This per- 
mits the use of both sides of the platen covering, thereby 
lengthening the time in which the platen will function 
efficiently. 

The recovering of platen cores is not done by the rubber 
This 


most of the 


manufacturers. work is done by independent con- 


cerns located in larger cities in Germany. 
These companies purchase the rubber tubing from the man- 
ufacturers and fit it on the platen cores 

In the factories that make a specialty of producing rub- 
ber platen covers, other allied products are also manufac- 
tured. These items include rubber feet for typewriters and 
other office machines, buffers, twirlers, space-bars and sim- 


ilar articles—F. H. G 


; os ; 
Spencerian Pen Man Abroad 

D. D. McLeod of the Spencerian Pen Company, New 

York, went to Europe early in December on a business 

and other points before his 


trip. He will visit the factory 


return. 
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CLEMENT EHRET, President, 
The Office Equipment Manufacturers Institute. 


The Office Appliance Trades Association of Great Britain and Ireland desire to extend to you 
through OFFICE APPLIANCES and to the organization of which you are president, as well as to our 
other American comrades in the office equipment industry, sincerest good wishes, and hope that pros- 
perity shall be the dominant factor of the New Year. 


(Signed) G. V. SPEKE, Chairman, 
Office Appliance Trades Association of Great Britain and Ireland. 


G. V. SPEKE, Chairman, 
The Office Appliance Trades Association of Great Britain and Ireland. 


Your message sent to me through OFFICE APPLIANCES is a most welcome expression of senti- 
ments which we cordially reciprocate. We stand eye to eye with you in loyalty to our common indus- 
try and in faith in its high destiny. And we extend to you, your organization and to all Britons in 
our field our sincere wish that in the year before us you will realize health, happiness and prosperity. 


(Signed) CLEMENT EHRET, President, 
Office Equipment Manufacturers Institute. 

















MR. SPEKE MR. WARD 


NEW YEAR'S GREETING from 
The Typewriter Trades Federation of Great Britain and Ireland 
We are shaking hands heartily with 1929, for it was not a bad Old Year. We are welcoming 1930 


with high expectations of good times. Here's to wish all our fellow “Typewriter Men” in your country 
happiness and great prosperity in the New Year. Good luck to you all! 


(Signed) PARKER DRAKE, Chairman, 
The Typewriter Trades Federation. 


PARKER DRAKE, Chairman, 
The Typewriter Trades Federation, London. 


Thank you sincerely, Typewriter Trades Federation of Great Britain and Ireland, for your friendly 
message. May the good things you have wished for us for 1930 be yours also—and in abundance. 
With FORWARD TYPEWRITER TRADES for our slogan in the New Year, let our common 


enthusiasm and enterprise plant our banner on greater heights. 


(Signed) JAS. P. WARD, President, 
National Typewriter Dealers Association. 
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THE OFFICE EQUIDMERNT EXHIBITION 
AT BPARIS 


By Raphael Bernard, Advertising Manager, Paris Branch Office, The International 


Multigraph 


HIS YEAR the Office Exhibition was a tremendous 


success. Many reasons explain this fact. First, the public 
began to have an interest in these exhibitions: Paris Fair, 


Leather Week, Bank Week, etc 
concerning the Office Exhibition was better than usual \ 


second, the advertising 


great many posters covered the walls of Paris and we were 


pleasantly surprised to see different advertisements appear 


in well known newspapers, such as “Le Journal” (one of 


the best morning papers) and “L’Intransigeant” (an eve- 


ning paper having a large circulation). 
In preceding years this exhibition took place at “Magic 
halls l 


large was 
many 


and it 
For the 


place at the 


City,” but the were not enough 


stands. frst 


took 


Fair is held each year 


firms to get 
Office 
Palace, where the 

The only objection to this location is that 


impossible for 


time, therefore, the Exhibition 


Exhibitions Paris 
during May 
this exhibition palace is in a district a good way from the 
Nevertheless, since the first day (seventh 


center of Paris 


of November) the closing (seventeenth of the same 


many 


until 


month) we had a great visitors. 


The 


halls are quite new, very spacious and perfectly 


lighted. The colors chosen for the decoration were gray 
and pink; the effect was very pleasant. 
[The American firms represented were numerous and 


callers had the opportunity to note the excellent machines 
of Elliott Elliott Addressing Machine 
Company; The Multigraph Company; L. C. 
Smith & Corona Typewriters, Register Com- 
Smith Premier Typewriter Company; Ac- 
Machine Remington Rand Business 
Royal Typewriter Company, Inc.; Underwood 
Typewriter Company; The National Cash Register Com- 
Dalton Adding Machine Company Division of Rem- 
Ediphone of Thomas 


Fisher Company; 
International 
Inc.; Egry 
pany; Powers 
counting Division of 


Service, Inc.; 


pany; 
Business Service, Inc.; 
International Time Recording Company 


ington Rand 
A. Edison, Inc 
Division of the International Business Machines Corpora- 
tion; the Varityper, Inc., and others 

Some German firms were represented, such as Adrema, 
addressing machines; Schwartz Presse and Pressilo, dupli 
cating and printing machines; Orga, Stoewer, and Eureka 
typewriters 


Needless to say 


French 


firms playing a 


that all part 





Company 

in the office equipment industry were there. In the address- 
ing field, Mille-Bras, Vitadresse, Excelsior, Imprimadresse, 
were very interesting, whereas the Contin stand was worthy 


of attention for its well-built typewriters. I noticed also 
Armor, Carbel and Dragon, three well-known manutac- 
turers of ribbons and carbon papers. The office furniture 


this exhibition and 


(made of 


took a large place at kinds of 
desks were to be This 
latter kind begins to be very much appreciated here; the 
appearance of the modern steel desk gives pleasure to the 


many 


seen wood or steel). 


beholder, and it is of good fashion. 

A loud speaker was installed in each hall and by cour- 
tesy of Thomson-Houston Telephones Company, we some- 
times had the pleasure of hearing different records (ampli- 
fier system ‘Western Another use of these 


loud speakers was when an important proxy arrived. Then 


Electric’). 


exhibitors were apprised of the arrival and, be sure, all 
clerks were waiting for him!!! 

The conclusion is that at the present time every French 
business man studies the way to modernize his organiza- 
Three items attract him: addressing, duplicating and 
machines. The American very 
unfortunately, with the exchange, freight and 


tion. 
calculating machines are 
interesting; 
selling prices are very high. 

Typewriting Contests at Paris Show 
L’Intransigeant, of Paris, gave in its edition of Monday, 


duties, the 


November 18, a very entertaining account of the champion- 
ship typewriting contests held in connection with the Paris 
business show. The comparison between the noise of the 
typewriters and rolling machine gun fire was cleverly han- 
died. Personal “human interest” touches which heightened 
the effect of the story were, among others, references to the 
“machine gunner” who paused before the battle to apply 
a final dab of rouge and to Fraulein Olga Fischer, champion 
and with 
Miss 
graciousness, 
Miss Fischer 
the first three 


typist of Germany, “blonde, as is appropriate” 
doll.” Such compliments to 


characteristic 


“the face of a pretty 


Fischer, paid with French 


toward compensating 
among 


should go a long way 
for the fact that 
contestants in the European typewriter championship con- 


she did not finish 


tests, especially in view of her heading the list in the Per- 


fect Correspondence Contest. 


VIEW OF THE EXHIBIT OF 
THE INTERNATIONAL MUL 
TIGRAPH CO. AND PARTIAL 
VIEWS OF SOME OF THE 
OTHER BXHIBITS AT THE 
OFFICE EXHIBITION, PARIS, 
FRANCE, NOVEMBER 7-17, 
1929.—In the picture we note the 
Dalton, Adrema, and other ex- 
hibits as well as that of the 
Multigraph. At the rear of the 
iast named booth is Mr. Raphael 
fernard, Advertising Manager, 
The International Multigraph 
Co. 
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The figures given in the results of the contest are on the 
stroke basis which is used in Europe and is somewhat dif- 


ferent from the system used in contests on this side of 
the Atlantic. The contests at the Paris business show 
were international and the fact that various languages 


are used in such contests makes the stroke system of 


rating almost the only one which gives a simple and prac- 
tical basis for comparison. 














M. LAUTE 


\ former military officer, blinded dur- 


ing the war, participated in the con- 


tests He is responsibly connected 
with a large Paris insurance com- 
pany. It is said that his work is 


almost perfect 


The copy used in the European championship contests 


consisted of selections from English, French, German, and 
Spanish newspapers. 
The Character of the Contests 
Besides the European and French national typewriting 
speed and accuracy tests, there were five contests for which 
we have no exact counterpart in the western hemisphere. 
The 100-Word-a- Minute 


twenty 


contest consisted of writing for 


minutes from copy directly or from copy read to 


the typist The Repeated Sentence contest demanded that 
the contestant write repeatedly for five minutes a sentence 
The 


analogous to our amateur contest. 


of his own choice. Commercial contest is somewhat 
In the commercial con- 
test no one was allowed to take part who had previously 
participated in such a contest. Prizes were awarded to 
those participants who committed no more than one per 
cent of errors and entries were limited to typists who had 
a certified speed of not less than thirty words a minute. 
The Perfect Correspondence contest consisted of writing 
on the machine a certain number of letters dictated to the 


operators 
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PORTION OF HALL DURING 
THE TYPEWRITING CHAM- 
PIONSHIP CONTESTS HELD 
AT PARIS ON NOVEMBER 17. 
SEVENTY -TWO CONTEST- 
ANTS PARTICIPATED. 


The Good Secretary contest was established at the sug- 
gestion of a number of employers. In this contest each 
participant was handed an envelope which contained cer- 
tain tasks to be performed: There were two letters on 
which were short memos as to answering the letters. The 
contestant composed his own letters in answer and pre 
sented them for signing. A short circular letter was writ- 
ten on the machine, with a certain number of carbon copies. 

Another short circular letter was written on a stencil for 
duplicating. An ordinary invoice was written on the type- 
writer. There was copied a short document in a language 
other than that which the contestant used habitually. A 
handwritten manuscript with erasures and corrections was 
copied. 

Every one of these tests required writing in duplicate by 
means of carbon paper and in several cases it was also 
required to make out corresponding cards for filing pur- 
poses. 

Some of the Records 


Following are the names and records of those who stood 


first, second and third in the several contests: 
European Championship 
Gross Net 
strokes Errors strokes 
ee 11,321 69 10,631 
REOGNS TOE i6b06cdeadederviedecendee 10,068 51 9,558 
SEO. GerenRin® Vevee. soe ads bcnndecesens 9,509 36 9,149 





RENE KAHN 
Agent for the Smith-Premier 
typewriter, new president of 
the Typewriter Association 
of France. 


Championship of France 


Gross Net 

strokes Errors strokes 
Madame Dupuis puductdnest ris ou 10,608 §1 9,558 
Bee. GORD VWEeO oocccconcccvenukas 9,509 36 9,149 
Mile. Simone Morrisset 9,689 60 9,089 


M. Alfred Lipi and Madame Loucheron also made creditable 


records 








Commercial Championship 


Gross Net 
strokes Errors strokes 
Madame Lefebvre 8.049 31 7,739 
Mile. Theodora Coury 8,469 88 7,589 
Mile. Jacoby ; : 8,458 112 7,338 
Good records were also made by Milles. Varenne, Fanny 
Rinieri, Suzanne Bona and Jacqueline Marteau, and by M 


Sicard 
Perfect Correspondence 


Winners in this division included Fraulein Fisher (Germany), 


Mile. Jacqueline Marteau (France), Miss Eleanor Mitchell (Eng- 
land), Madame Loucheron (France), Mile. Jacoby (France). 
Repeated Sentence Contest (High Speed) 
Gross Net 
strokes Errors strokes 
Miss Eleanor Mitchell 4,144 10 4,044 
Madame Dupuis 3,727 ; 3,727 
Miss Green 3.669 24 3,429 


Here all the contestants made relatively high records. The 
ncluded Fraulein Olga Fisher, M. Alfred Lili 
Madame Loucheron, Mile. Vivien, Madame Lefebvre, Mile. Delo- 
met, Madame Boulanger, Madame Guibe, and Miles. Bourgoin 
Montigny and Varenne 


remaining ones 


Courty 


Good Secretary Contest 


Madame Loucheron won the cup offered by the ‘“‘Revue du 
Bureau Prizes of one hundred francs each were awarded to 
thirty-two of the remaining winners, the name of the priz 
following that of the winner: 

Messrs. Lipi (Contin); Sicard (Technographe); Sarfaty (Dag 
ron) 

Miles. Marteau (Armor): Vivien (Borgeaud): Montigny (Ar 
mor) Delomet (Liber); Jacoby (Fayol); Thielbaut (Ladas) 
Beaufils (Dagron) Verny (Liber) Varenne (Armor); Colet 
(Shannon); Martin (Dagron); Boizard (Arondel); Herbert (Con- 
tin); Loeser (Dagron); Cardot (Technographe); Rinieri (Elliott 
Fisher); Quentin (C. 8S. O. C.); Dronne (C. S. O. C.); Royer 
(Technographe); Noe (Elliott-Fisher); Roylou (Mon Bureau) 
Varin (Vieeminck) Michaut (Addressographe); Charrmers 
(Dagron) Faudon (Lavalley) Rivallin (Armor); Montfort 
(Smith Premier). 

Mesdames Dupuis (Smith Premier), and Van Delle (Liaudois) 

A special pr was awarded to M. Laute, a blind war veteran 
who use the typewriter daily in his work 

The typewriters used inthe contests included the Under- 
wood, Remington, Royal, L. C. Smith, Smith Premier, Orga 
deal, MAP, Contin, A. E. G., and Adler 

os 


French Typewriter Association Elects Officers 
Annual meeting of the Syndical Chamber of Writing Ma 


chines and Allied Industries (Chambre Syndicale de la 
Mécanographie), 8 rue Jean-Gougon, Paris, France, was 
held on November 8 last, and the following officers weré 
elected for the ensuing vear 


President, Mr. René Kahn, 20 rue Vernier, Paris XVII 


vice-presidents, Mr. Aupetit, 403 rue des Pyrénées, Paris 
XX; Mr. Chauvin, 12 rue St. Merry, Paris IV; Mr. Bu 
hecker, 13 Faubourg Montmartre, Paris IX; secretary, Mr 
Spat 7 rue Claude Bernard, Paris V; treasurer, Mr. Phil 
lippe, 11 rue Vendrezanne, Paris, XIII; archivist, Mr. Lang 
lais, 10 rue Joubert, Paris IX; auditors, Mr. Ray, 39 ru 


(Rhone), and Mr. Lefevre, 21 rue For 
Inf.). 
—E——— 
Some Notes from Germany 
Greif-Werke Aktiengesellschaft, 


as a new stock company with a capitalization of 


CThomassin, Lyon 


tenell Havre (S 


Goslar, Germany, was 


or inized 


400.000 Re cl smark, 


Werk vorn 


taking over the business of the Greif 


Deutsche Biiro-bedarfsgesellschaft Bruer & 


Company, Kom. Ges. The general managers of the new 
company are Carl Georg Bruer and Carl Bruer, both of 
Goslar The business will be carried on as heretofore 


The capital of the belongs to the family of 


Carl Bruer, who was the founder 


new company 


This firm manufactures 


ribbons, carbon papers, duplicating inks, stencils, etc. The 
firm of Roto and Debego Werke, Konigslutter, Germany, 
manufacturers of duplicators, is also connected with the 
new < ern 
* = 7 
Messrs. A. Beverlen & Company, Stuttgart, Germany, this 
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year celebrate their forty-fifth anniversary [he founder 


of the was Andrew Beyerlen, who about fifty 
years ago was employed as an engineer in the United States. 
Mr. Beyerlen was the first typewriter dealer in Germany. 
On his return to Germany forty-five years ago, he took 
with him a Remington typewriter which he introduced in 
He founded his firm in Stuttgart, the capital 
Another firm 


Remington typewriters is 


company 


Germany. 


of Wuerttemberg, a small German state. 
which the 
Glogowski & Company of Berlin. 


After some time Mr. Beyerlen gave up the sale of Rem- 


started with sale of 


ington typewriters and for many years was among the 


leading foreign sales agents for the Yost typewriter. 
* « 7 


Hannover, Germany, 


papers, duplicating 


Gunther Wagner, 
carbon 


Pelikan-Werke, 
manufacturers of 
inks, duplicators, etc., recently issued a house organ called 
“Pelikan-Blatter.” 


ribbons and 


* * * 


Mercedes Buromaschinen-Werke A. G. Benshausen Thur. 
Germany, announce a twelve per cent dividend on the stock 
stockholders as of 


670.746 


capital of 3% million Reichsmark, to 
June 30, 1929. 


Reichsmark. 


The profits last year amounted to 


* * * 


Che Soviet government has issued a special per- 


mit, allowing the import of some single machines and instru- 
and calculators are 


Russian 


ments for scientific use. Typewriters 


also included. This is a temporary import allowance. 
« * * 

The Polish government has issued a special permit to 
encourage export of Polish office appliances, such as metal 
rulers, pens, paper clips, punches, stapling machines, etc. 
The duty paid on raw materials imported to manufacture 
these goods will be refunded as follows For pens and 


metal rulers, 60 Zloty per 100 kg; paper clips, punches, etc., 
30 Zloty 100 ke 8 Zloty per 100 


| went into effect on 1929. 


stapling machines, 


November 1, 


per 

ke. This law 
x * a 

Che Tasma-Addiermaschinen G. M. B. H., Berlin W 35, 

Germany, has built a new type of adding machine, said to 

be ¢he smallest electrically operated adding and listing ma- 

chine. It 


2 This is an 
ment over the old type of machine, w 


hich had to be 


is 15 x 23 x 29 centimeters. improve- 


operated by a stylus due to the smallness of the numbers on 
the keyboard. This operating board has now been enlarged, 
space to use the fingers as in the case of 


allowing enongh 


the larger machines. A subtraction key is also provided. 


——— 


New Pencil Man in Pennsylvania 
Lead Hoboken, N. J., 


has appointed George | covering 


The American Pencil Company, 


(srice as representative 


Philadelphia, Eastern Pennsylvania and the entire state ot 
Marvland 
Mr. Grice has been connected with the American Lead 
Pencil Company for several years 
_ 


Esterbrook Announces New Price Schedule 


The Esterbrook Steel Pen Manufacturing Company, 
Camden, N. J., has announced a new price schedule effective 
January | A primary consideration in the preparation of 
the new price list was the overconiing of certain unfair 
practices that have come into being during the past few 
years. The schedule tends to stabilize prices with a view 


to making the sale of Esterbrook pens more profitable to 
ill dealers It 
with the Esterbrook Steel Pen Company in 


steel pen phase of the 


is expected that the trade will cooperate 


its endeavor to 
inimical in the 


eliminate practices 


office equipment industry 
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Los Angeles First Jail Uncovered by Remodeling 
Work 

When the Miller Desk and Safe Company enlarged their 
quarters at 211 West Second street, Angeles, they 
uncovered the doors of the Los Angeles first city jail. 
This was made a feature of the grand opening of the en- 
The Los Angeles papers 
featured the men took it up. Hun- 
dreds of people came to visit the new store and inspect the 


Los 


larged store on December 3. 


story and news reel 


Many of the prominent men in Los Angeles 
One of the Los 


old jail cells. 
civic affairs were present at the opening. 
Angeles papers gave the following sketch of the event and 
some recollections by Officer Cottle. 

“Jail doors that clanged on Los Angeles prisoners more 


than half a century ago, and which have been buried in 








OPENING A CELL DOOR OF LOS ANGELES’ ORIGINAL 
JAIL.—In remodeling an old building, the Miller Desk & Safe 
Co. of Los Angeles uncovered part of the city’s original cala- 


boose In the picture are, from left to right, Judge Samuel 
Blake, Officer Ray E. Cottle (41 years on the force); Julius 
Miller, Miller Safe Co.; County Jailer Clem Peoples, and W. 


J. Sanborn, president of the Los Angeles City Council 


walls were opened last night 


Policeman 


thirty-five 
Peoples of the sheriff's office and 
Los Angeles department, who wears 
and 


partition years, 
when Capt 
Ray Cottle of the 
badge No. 1, battered down 


ancient iron bars to view once more, at 211 West Second 


masonry exposed the 
street, the site of one of the old city prisons. 

“The Miller Desk and Safe Company, whose expansion 
program recently caused the tearing down of walls, made 
the showing of the old bastile doors a feature of their 
opening, which was held last night. 

“According to Officer Cottle, the jail was erected about 
fifty-three years ago, and had been closed for about thirty- 
hve years. 

“I booked two men for murder right at this spot,” he 
“The old 
booked a 


said, moving over to the middle of the room. 
jail was in the back and the office was here. I 
policeman here for murder after he had killed his wife and 
his mother and father-in-law. He was hanged.” 

“Officer Cottle has been on the police force forty years 
and six months, he said, and is the oldest man in the 
department. 

“The criminals of the old days were different,” he de- 
clared. “If they had it in for you they fought it out and 
did not shoot you in the back or take you for a ride.” 

“Three doors found imbedded in the walls. 

The cells had been taken out, but, standing in front of the 
old doors, Officer Cottle said that the middle cell was 
known as the ‘cooler,’ and that it was just that. Pipes led 


cell and when a person was put in 


steel were 


across the top of the 
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and did not shut up, the water was turned on and he was 
given a free bath. 

“Thugs and bandits, murderers and drunks, forgers and 
‘dopes’ looked out’ through these tiny windows in the dim 
light of the jail corridor in times gone past. Now the 
doors swing open once more, but this time if the jail tenants 
were there they would be gazing at snappy office equip- 
ment and at desks where, some day, a blond typist will 
be hammering out ‘Dear Sirs’ on a modern typewriter. 

“The presence of the old cell doors was discovered when 
workmen started tearing down a wall at the rear of the 
Miller store.” 

onieuatisiaiiedieetinks 
The Best Customer 

Not D. Rockefeller, but simply Stella, the sten- 
ographer, is found to be the very best customer on the 
books of an active Northwestern office stationer and out- 
fitter. His salesmen, working each office building in a cer- 
tain section of a large city from basement to roof, meet 
Stella, the Stenographer, and all her sisters, her cousins 
and her aunts in the many offices honeycombing these hives 


John 


of industry. 

And the sweetest this dealer and his 
office staff are those in dulcet tones over the phone: “Make 
me up another order, same as last,” which includes such 
staples as white and yellow paper, typewriter ribbons, clips, 
rubber bands, carbon paper, and whatever else each par- 
ticular Stella has been ordering from month to month. 

Many of the ‘phone orders at this office supply store 
They include a miscellaneous 


words to busy 


are those of a repeat nature. 
group of office supplies in most instances, confirming and 
re-confirming the good-will and patronage extended over 
and over. Each of the lady stenographers “sold” on the 
house, due to previous acquaintance with salesmen, picks 
up the telephone where a prior “miscellany” is on file, and 
requests simply a repetition of the previous order. 

“Those are my best customers,” stated the busy execu- 
tive the other day. “And it’s a pretty nice business.” 

“Sure,” said the trade paper reporter, “But how do you 
get them that way?” 

“Well, my outside salesmen are always working these 
office buildings,” he replied, “building up business. They 
make a number of personal calls each day, get in touch 
with the stenographers in these offices, who put in requisi- 
tions for the office supplies they need, and submit to the 
boss for OK. They keep the office ladies who do the order- 
ing for the office requirements “sold” on the house, and 
encourage these “repeat” orders of their individual miscel- 
laneous groups of supplies over the phone.” 

“How does that affect their commission,” he was asked. 

“Not at all. We pay all our contact men, our outside 
salesmen, as well as our inside salesmen, waiting on the 
‘drop-in’ trade, straight salaries. We find that this is the 
best policy all around. The salesman is contented. He 
knows he has a definite amount coming each week, and 
works hard all the time, with a steady evenness to his 
work.” 

Securing a large number of stenographers in the offices 
of the buildings of a particular end of town as permanent 
customers, his best customers—is therefore the method that 
has been effectively used to build a growing volume of office 


supply business for this Northwestern retailer.—C.M.L. 
—__—>—_————_ 


Atlanta House Reports Sales Ahead of 1928 

The Newell-Thomas Office Equipment Company, Atlanta, 
Ga., reports a good business for the past year. October 
sales exceeded those of any month that the firm has been 
doing business and, while sales for November were some- 
what below normal, due to the break in the stock market, 
December sales have been good, and indications are that 
the month will be a normal one. Sales for the year will 
run well ahead of 1928, the firm reports —J. H. R. 
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New “Rochester Brand” Cards and Filing Supplies 


After months of study and experiment Yawman and Erbe 
“Roches 


provides 


Manutacturing Company has developed the new 


ter Brand cards and filing supplies, which 


ee 


ROCHESTER BRAND 


8 . AR 


NO has 


S«3 


LETTER SIZE 4% TAB FOLOERS 
nEAWY WEIGHT 


ROCHESTER BRANO 


FILING SUPPLIES OF THE 
CO., IN SPECIAL CONTAINERS 


NEW ROCHESTER 
YAWMAN AND ERBE 


BRAND 
MFG 


the 


the 
they 


they state that can be for 


T hese 

( he ap 
good 
Brand” 


vertical 


best in quality obtained 


price cards and supplies are inexpensive, but 


the ordinary the word. The 


and 


are not in sense ot 


material is the price is low 

supplies comprise a complete line of 
All 
packed in green boxes and cartons of dis 


the 


‘ > 
Rochester 


cards, card guides, filing guides and folders 


items are neatly 


tinctive bearing “Rochester Brand” trade mark 


Cards are banded by hundreds and packed by thousands; 


by hundreds 


] 


immess 


folders are packed and guides by individual 


sets, thus inst clean ind easy handling 


wor 


These supplies are already meeting a ready market among 


customers whose needs are such that supplies of higher 
quality and greater cost would be an unnecessary expense 

A constant demand has demonstrated that there is a big 
narket t expensive cards to be used merely for tem 
orar urposes, and the rapid sale of these cards since 
they were offered to the publi proves that the “Y and E” 
recast was rrect ‘Rochester Brand” cards have a 
good appearance, uniform quality and thickness, and a good 
vriting surface Chey are not intended for competition with 
high-grade irds, but they are intended for those records 
vhich are constantly changing and which are of temporary 
alue In selecting a card stock for a given purpose it 1s 
talse economy to put a permanent re cord ona cheap card 
ind conversely it is wasteful to put a temporary record 
n a high-priced card For name lists or address lists 
which are temporary in nature or subject to constant re 
vision “Rochester Brand” cards are good enough The, 
ire furnished in light weight, white stock, either blank ot 
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inch and 6x4 inch sizes 


e..? 
XJ 


horizontally ruled, and in both 


“Rochester Brand” card guides are made of a high-grade 
buff stock of 15 pt. thickness and, like the rest of the 
line, they are intended for temporary records They can 
ve secured in 5x3 inch, 6x4 inch, and &x5 inch sizes, in sets 
of 25 alphabetic subdivisions 

Vertical filing guides an be supplied either a 1/ pt 
Manila stock of strong durabilitv or a 20 pt. eray Press 
yoard of exceptionally high grade In the letter size they 
ire available in sets of 25, 40 and 80 alpl ibet:c subdivisions 
ind in a set of 25 subdivisions tor the cap size 

The “Re hester Brand” folders are made of the best sul 
phite pulp—slow cooked and unbleached—which is gener 
ally recognized as the best pulp tor Manilla folders. The 
stock has a long fiber extending vertically to insure general 
durability, strength for folding and to prevent the folder 
from sagging down in the file It is made m accordance 


provide the 
the stock 
weight 


with a special formula which was developed to 


maximum length of service for the nature of 


[These folders are made in two weights—a medium 


of 8 pt. thickness, and a heavy weight of 10 pt. thickness 

All folder and guide tabs are die-cut to insure a uniform 
size and shape, thus guaranteeing to a customer a file of 
uniform appearanc 
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A Luxurious “Chair by Brower” 


The “Chair by Brower” here illustrated is No. 223%, 
made by the Brower Furniture Company, Grand Rapids, 
Mich. The wooden parts of the chair are of solid walnut 


The seat and back are down filled and are covered in gen 

















COMFORT AND DIGNITY COMBINED IN THIS 
“CHAIR BY BROWER 
1ine veal or calf skin. The back height is twenty-one inches. 
Che seat is twenty-five inches wide and twenty inches deep 
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Fine appearance and comfort are ideally combined to suit 
the exact need of business executives. 
Brower chairs are designed with the idea in mind that 


chairs in the office should be as attractive and as comfort- 
This is in line with the modern 
The 
Brower chair shown here is substantial and sturdy, yet it 
that 


able as those in the home 


tendency to make the business offices more livable. 


has a pleasing grace of line gives it an attractive 
appearance. 

Che 
having 
hold 


Brower,” has come to have a fine significance among deal- 


Brower Furniture concern, 


been in 


Company is a young 


business only a few years, making house- 


chairs. During these years, the phrase, “Chairs by 


ers of household furniture. The excellent reputation made 


in that field is being paralleled by the development of a 


similar reputation among dealers of office furniture 


\ descriptive folder illustrating the Brower line is avail- 

able to dealers on request. 
ae 
“Tom Thumb” Pencil 

The Wm. A. Welty Company, 36 South State street, 
Chicago, Ill, has brought out a small mechanical pencil called 
the “Tom Thumb This is about 2% inches long, with 
propel and repel mechanism, complete with eraser and 
magazine tor spare leads. It is a pencil a man would tnd 


convenient to carry in his trousers pocket when not wearing 


coat at work, or to wear in his sports clothes. 
black or black and gold, 


black and pear] lists 


a vest or a 


It is available in jade, white and 


listing at $2.00; the same model in 
at $2.50 


>_> — 
Low Priced Refillable Desk Pad 
Modern West 


street, Chicago, Ill, is offering to the trade a low 


Inc., 307 


The 
Monroe 


Manufacturing Company, 
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“MODERN” DESK 
PERFORATED 


PAD 
REFILLS 


WITH 


priced memorandum desk pad equipped with a block of 
Each pad contains 125 sheets. The cover 
refills 


perforated sheets. 


is fitted with a patented slide into which may be 


The cover is made of high grade imitation leather 
The refill pads 


slipped. 


and is offered in a choice of four colors. 


are edged in a color to match the covers. Samples of 


the new pad will be sent to dealers on request 


es ae 
A New Hush-a-Phone for the New Phone 
The adoption of the hand-set (or so-called “French”) 
telephone in the United States has been rapid, and with it 
has brought a new aspect to the old problem of privacy, 


office quiet and quiet wire 


The Hush-A-Phone Corporation, in cognizance of the 
demand for a practical phone silencer for the hand-set 
phone, has brought out a new model which will function 
with the same excellence which has characterized the 
“Hush-A-Phone” on the regular desk phone. 

The new Hush-A-Phone will provide a handsome and 
unique addition to the desk. Made of two-tone Bakelite, 
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it matches both mahogany and walnut furniture. It is em- 
bellished with a work of art in bas-relief and has the 
appearance of a handsome clock, about 10 inches high, 


concealing its function as a Hush-A-Phone for which it is 
instantly available. 
The accompanying illustration shows the Hush-A-Phone 


in use and illustrates the fact that it can be used as a 
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NEW HUSHAPHONE IN USE WITH HAND-SET 


receiver holder, or held in the hand in the usual way. In 
convenient for order 
leave both 


the former case, it would be very 


taking or checking lists, etc., since it would 


hands free. 

H. C. Tuttle, the president of the Hush-A-Phone 
poration, has recently returned from Europe where he found 
the hand-set phone almost exclusively in use and great in- 


Cor- 


terest was expressed in the function and value of the Hush- 
A-Phone. 

The Hush-A-Phone is already known throughout 
the United States as are now about 100,000 in use. 
Not only is it valued for privacy of conversation and im- 
proving hearing by keeping surrounding noises out of the 
transmitter, but it contributes to office quiet, with resultant 


well 


there 


efficiency and lessened nervous fatigue, concerning which 
in recent years. 
eo aaiees 
New Scripto Mechanical Pencil 

A much improved Scripto mechanical pencil, having the 
proper, repel, expel movements and holding the lead firmly 
withal, is now made by the Scripto Manufacturing Com- 
The production 


so much has been developed 


pany, Atlanta, Ga., to retail for ten cents. 
of a really satisfactory mechanical pencil for ten cents with 
a long lead which can be instantly replaced when worn out is 
an achievement little short of genius. But such a pencil, 
which comes in three 
sizes—pocket model, 5% desk model, 6% 
inches long, and golf or ladies’ purse model, 4 inches long. 

An outstanding improvement over previous models is 
that the pencil now loads directly at the tip. It is not 
necessary to take it apart. The lead is propelled, expelled 
or repelled by a slight turn of the ferrule. All exposed 
Because of a special 


it is said, is the new Scripto No. 4, 


inches long; 


metal parts are now heavily nickeled. 
construction at the tip, the lead will not break even though 
heavy pressure is put on it when writing—a boon to school 
children. 

Scripto pencils have become very popular, the demand 
having greatly outstripped the supply. The company is. 
rapidly expanding its production facilities. 
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POCKET MODEL SCRIPTO PENCIL NO. 4, 
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The New Class 5200 Dupligraph 
West Van 


low-priced machine 


The Buren 


street, 


Addressograph Company, 901 


Chicago, Ill, has produced a 
called the Class 5200 Dupligraph on which a clerk, with very 
little 


dressed letters in 


experience, can produce 500 dated, individually ad- 


an hour. A type impression of each letter 


is made one operation. The entire letter is embossed in 


and the impressions made or “typed” through 


a metal plate 


an inked r Che Class 5200 Dupligraph is a low-priced 





ECONOMICALLY PRICED 


NEW MODEL DUPLIGRAPH 


hand-operated machine that has a very low operating cost 

The letter plates for the Dupligraph are eight inches 
long and have a capacity for eight lines of typewriter styl 
type These plates are quickly fastened to the Dupligrap! 
letter 1 simple clamping device which keeps the 
plates rmily place Changes and corrections can be 
eas | paragraphs being interchangeable without 
list ther portions of the letter 

The Cl 5200 Dupligraph is easy to operate. Releasing 
a _letterh the supply carrier drops it into typing 
OSsitior ving a hand lever changes the name, address 
ind salutation plate, a different one for each letter—an easy 
backward stroke of printing carriage types the letter many 
times faster than it could be individually typewritten, yet 
the resulting letter has the same appearance as one typed 
n a typewriter Adjustments for placing different length 
etters e eas made. The ribbon action is automat 
At each stroke of the printing carriage the ribbon is moved 
slightly, insuring even wear of the ribbon and consequently 
uniform impressions on all units of the letter. Each ad 
dress plate is visible before passing into typing positio1 
Fro ! noted on the index card or position or 
color of tabs carried on the address plate, any desired grou 


or classif t umes can be selected to receive a letter 
ind other 1 es Sk pped. 

The 1 lupligraph is attractively finished in greet 
morocco in harmony with the modern trend for color 


hings. Although it is hand operated, the ma 


semi-automatic 


, 


chine has several features. An operating 
letterheads or forms is carried in the spring te 
Slightly lifting 
ind dropping the top sheet accurately places it in printing 


position Address 


SUDDIV OI 


sion arms extending above the machine. 


plates for typing name, address a1 


. OFFICE APPLIANCES 
salutation are carried in a feeding magazine. The move- 
ment of the hand lever feeds a different address plate into 
typing position for each letter, removes it and places it in 
receiving magazine after the impression is made 

The Dupligraph will reproduce letters of any legnth on 
any size letterhead up to eight and one-half by eleven inches. 
On other forms, where names and addresses are not re- 
quired, the machine will type sheets up to full legal size. 

ciainichatitltiastaieataa 
New Kind of Window Ventilator Keeps Out Noise 

“Can't wait till I How 

often is this remark or something like it the prelude to an 


And 


an open window 


hear you close that window 


important conversation, over the wire or otherwise! 


how often is traffic racket coming throug! 


blamed for errors! 


by men of 


health 


One of the most recent investigations science 


has to do with the influence of noise on and eth- 


ciency, and among the latest achievements of science is a 


measure of noise control. 


Che problem of excluding street noises from offices and 
at the same time providing for proper ventilation was taken 
up by the late Professor J. F. Newsom of Leland Stanford 
Calif , 


was perfected called a window 


University, with the result that a practical device 
designed to create 
that the 
room: is 


muffler, 
window 
otherwise 


shadow” around a 
trafhc that would 
deflected back into the street, while at the same time ample 


a “sound 


opening, so 
noise of enter the 
ventilation, free from drafts, is provided. 

This interesting and valuable device is manufactured by 
the Window Hobart building, San Fran- 
Calif. 


Muffler Company, 
cisco, 


[The company will supply further details on 


request 


—— 
Inexpensive Home Desk Offered by Evansville 
The Evansville Desk Company, Evansville, Ind., recently 

put on the market the “Edco” No. 903 home desk. It 

single pedestal, roll top desk, sturdily built of 


is a 


turned leg, 





DESK 


EVANSVILLE NO. 903 HOME 


red gum with a rich walnut finish. There are three draw 
ers in the pedestal and one under the writing bed. The 
overall height of the desk is forty-one inches. It is twenty- 
three inches deep and thirty-two inches wide The total 


weight is only 100 pounds 
\ handy book shelf is located in the knee space 


bed he retail price of this desk is only 


under the 


writing $16.00 
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Five-Drawer “Divisa” File Announced 

The Steel Fixture Manufacturing Company, Topeka, Kan., 
is introducing to the trade a new five-drawer filing cabinet 
called the 5000 Line “Divisa.” 

These new files have some unusual features. Compressors 
or dividers in the drawers are optional and are fitted at 
no extra charge. The dividers are supported both at the 
top and bottom and are easily removed without the use of 
tools. The overall height of the file is only fifty-seven and 
one-half inches and the outside depth is twenty-seven inches, 
providing a clear space of twenty-five inches per drawer for 
filing. The drawer extension slide operates on ball bearing 
rollers. The suspension arms are cadmium plated and have 


rebound stops. The hardware is cast bronze, brushed finish. 





The drawers can be fully extended making the back of 
each drawer accessible for filing purposes. All of the files 
NEW FIVE DRAWER “DIVISIA” FILE MADE BY THE 
STEEL FIXTURE MANUFACTURING COMPANY 


in this line are five-drawer and are made in both letter and 


legal s1zes 


> : 
“B & P” Address Books of Modern Design 
The Boorum & Pease Company, 84 Hudson avenue, 
Brooklyn, N. Y., has new 


brought out a beautiful line of 


address books, of modern design, bound in attractive leath- 
ers, made up both with and without pencils. 

\ wide range of attractive numbers is made, without 
pencils, packed three in a box, items retailing at from 
seventy cents to $1.25 each 

Provided with a pencil, a splendid variety of leathers 


and colors is obtainable, boxed individually or in assort- 


ments of three books, retailing at from seventy-five cents 
to $1.50 each. 

A snakeskin leather line is included, in keeping with the 
trend of Assortment “A” of these books con- 


tains twelve books, listing at $12.90. 


the times. 


A special introductory offer is made, an assortment of 


eighty-four books, including those with and without pencils 

In designing this new series of address books the Boorum 
& Pease Company devoted much time and study, bearing 
the 


The company’s branch at 500-32 South Throop street, 


in mind present demand for quality. 

Chicago, carries full stocks of these new items, as well as 
“Mile-Stone” diaries, and “College Mile-Stones” and four- 
City, for their Standard 


yea! 


sole selling agent of the company 


diaries 
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Bright Colors in Autopoint Line 

The growing demand for bright colors is exemplified 
in the pencils manufactured by the Autopoint Company, 
1801-31 Foster avenue, Chicago, Ill. The pencil barrels 
are made of “Bakelite,” and the new colors for the current 
season comprise a bright red, light green and yellow, all 
in solid color; and three new mottled shades—purple, green 
and orange. These new colors are available in Autopoint 
pencils made of moulded “Bakelite.” The De Luxe Auto- 
point line now includes cloudy blue and green jade, cloudy 
amber, transparent ruby, amethyst, rose and sapphire and 
ivory. 


> 
Baxter Takes Standard Calendar Line 


The Standard Calendar Company of Verona, N. J., has 
Franklin 


appointed R. H. Baxter, 50 street, New York 


Li 
ridley 


y “~, 






PEN 
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ONE OF THE STANDARD CALENDARS 


line of calendars. Mr. Baxter is thus offering to the trade 
calendars to meet every office and home need. The line is 
attractive and its several numbers sell at tempting prices. 
Mr. Baxter invites correspondence. 

————— 

Preparation Renews Gripping Power of Platens 

\fter many experiments, the chemists of The Clarotype 
Company, New York City, have perfected a formula to over- 
come the slipping of paper in office machines resulting from 
the hardening of the rubber platens. The name of this 
product is Cant-Slip. It is a harmless liquid which instantly 
renews the gripping surface of the rubber platen, at the 
same time thoroughly cleaning it. It is said that a few 
applications of Cant-Slip renew the resiliency of the rubber 
platen and fill the surface grooves and indentations, thereby 
giving a smooth writing surface and improving type im- 
pressions. 

Cant-Slip sells for fifty cents. It is backed by advertising 
and sampling which is bringing it to the attention of thou 
sands of stenographers daily. The product can be used 
on a wide variety of office machines. 

ae BE, ne 
An Attractive Memorandum Device 

The Gran Adell Manufacturing Company, Inc., 1846 
Belmont avenue, Chicago, Ill, has placed on the market 
an efficient memorandum device called the “Memo Ma- 
chine.” It is especialy designed for offices where many mes- 
sages are received over the telephone. 

The “Memo Machine” is very simple in construction, being 
made of sheet metal beautifully grained in different imita- 
tions of wood, such as mahogany, walnut and oak. It is 
also supplied in olive green if desired. Measuring about 
four by ten inches, plenty of space is provided in the “Memo 








4) 


Machine” for making notes without manipulation of the 


twirler knob at the right of the machine. By rotating this 
knob the amount of paper needed to take down any length 
obtainable \ 


machine 


message is standard adding machine roll 


fits in the 
— 


Adjustable Post Currency Rack for New and Old 





rhe C. L. Downey Company, 941-47 Clark street, Cin 
cinnati, Ohio, offers a novel post currency rack, which is 
adjustable The base is drilled with two sets of tapped 

L\IIUSTABLE “STEEL-STRONG 
POST CURRENCY: RACK 

holes, permitting it to be set for currency of the new ort 
the old sizes Che metal follower is slotted so that what 
ever spacing is set for the posts, the follower will serve 
without adjustment 

Che ise is of cast iron, and forms a stable support for 
the currency contained in the rack. The retail price is $1.25 
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C. Howard Hunt Announces New Pencil Sharpener 
Che Bostor 


uunced bv the ( 


) ] 
Feeder pencil sharpener recently an 


Howard Hunt 


is equipped with an efficient mechanism which enables 


Selt 


Pen Company, Camdet 
N. J 
being sharpened until it is 
] 


the machine to propel the pencil 


inted The propelling mechanism 1s neat an 


compact It holds any size pencil securely, exerting a 


even pressure so that the pencil is accurately 


point 
centerec 


The cutter carrier of the new sharpener revolves on a 


ball bearing, making operation of the machine easy Che 





BOSTON SELF 


PENCIL SHARPENER 


FEEDER 


milling cutters are of solid, hardened steel. The chip 


1 


receptacle, of transparent or coral pink celluloid, is easily 


removablk All exposed metal parts have a highly polished 
attached to a hort 


he 


of ' 
nickel surtac« Che sharpener may be 


zontal or vertical surface as desired retail price of 


the new sharpener is $7.00 


Illustrations and detailed description of the Boston Self 
‘eed pencil sharpener appear in the new C oward unt 
I 1 | | shary PI tl C. Howard H 
Company catalogue, dated January 1930. Dealers are in 


write tor copies 


a lever on the left hand side of the machine. The 
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Commercial Grade File Made at Green Bay 

East Jackson 
the plant, Green 


The Automatic File & Index Company, 28 


boulevard, Chicago, Ill, is producing at 
Wis., a 


This embodies the company’s \V-expansion fea- 
adds to the 


Bay, commercial grade file known as the “Inter- 
national.” 
filing space, and affords exclusive 


Nine 


are provided, the mechanism also 


ture, which 


convenience when referring to the contents extra 


inches of working space 


compressing and holding upright the folders and papers 


contained 


Figured on workable filing inches, the “International” 


provides from twenty to 33% per cent more space than is 
customary in commercial grade files. This is in terms ot 
floor space occupied On 2% square feet of floor space 
the user gets 126 working inches of filing space in a single 
four-drawer file 

Structurally the “International” file is sound: wherever 


there is wear or strain the cabinet is braced with heavy 





ingle steel or bar steel reinforcements The expanding 
drawers glide smoothly on an eight-roller bearing suspen 
AUTOMATIC “INTERNATIONAL FILE 
tior All joints are electrically welded, making a rigid 
sturdy unit. All sides are enclosed. 
The “International” line includes letter and cap width 
files of counter height (three drawers), four drawers and 
five drawers. The finish is durable baked enamel. 


> = 
An Interesting Toy Typewriter from Germany 
Che 


Nuernberg, Germany, has placed on the market a novel 


firm of Gebruder Schmid, Fuertherstrasse, S&0a, 


typewriter for children under the name “Junior.” It is a 


rubber or metal type-wheel toy typewriter that resembles 


a standard typewriter in only one respect—its general con- 


tour To make its appearance more realistic, the “Junior” 
typewriter has a standard keyboard painted on an exten- 
same relative 


sion shelf at the front, in the position as the 


kevboard on a standard machine. 
Che knob on 


the type-wheel and impressions made by depressing a lever 
The type is inked 


desired characters are set by means of a 


on the right hand side of the machine 


by rollers located on the left and right sides of the type- 


wheel. Spacing and the return of the carriage is done by 


Carriage 
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is fitted with an adjustable platen and a paper guide. Cap- 


itals, figures and other special characters are brought into 


printing position by pulling a lever at the front of the 


machine to the lett 


The retail price of the “Junior,” including a sheet-iron 


cover with a lock, is about two dollars. The export trade 


is being handled by the firm John Hess, Neuerwall 64, 
Hamburg, Germany Y. Be G. 
a a 
New File for Phone Directories 
The Improved File & Rack Company, 15 Park Row, 


York, N \ 


pushing the sale of the 


is energetically 


New 





ADJUSTABLE RACK FOR rELEPHONE 


DIRECTORIES, ETC 


IMPROVED 


Desk Rack 


catalogues, etc. 


_ for telephone directories, 
| ooks, 


that a book may be quickly grasped and returned from any 


Adjustable 
binders, This device is so arranged 
angle. 

The rack is brass mounted. The bottom is covered with 
felt to protect desk tops. The size of the appliance, which 
is priced reasonably, is 7% by 16 inches. 

ie ss 
Sectional Steel Bookcases in “G-F” Line 
The Fireproofing Company, Youngstown, Ohio, 


Is Manutacturing a line 
be stacked with the company’s “Wydsteel” sectiona! 


General 


of steel sectional bookcases. These 


may 


files, as they are of similar width. A reducing top is used 





“ALLSTEEL BOOKCASE 


SECTIONAL 


to provide a finished ledge on which the bookcase section 


rests [he doors are of the receding type, and smooth 
action 1s assured through the use of a rack and pinion 
equalizing mechanism Che pinions on each rack are con- 
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nected with a rod, keeping the door parallel to the sides of 
the bookcase at all times, thus preventing jamming or 
The line includes sanitary bases, bookcase tops 
The standard finishes are olive green, 


wedging. 
and reducing tops 
mahogany or walnut. 
Book sections are uniformly 347 inches wide outside; 
10 11/16 deep; three 12.312, 14.312 and 
16.312 inches high. Inside dimensions are 32 13/16 inches 
wide; ten inches deep; three heights—9 21/32, 11 21/32 and 


13 21/32 inches. 


inches heights 


ciilincnnieritilliitaieladta 
European Duplicator Has Unique Features 
Office Appliances has received a number of samples of 
work done on the Presilo duplicating machine, a European 
product which it is planned to introduce in America. The 
work done by this machine and the 


wide range of the 


various methods of reproducing used seem to offer great 


possibilities, if the samples we have seen are to be used 
as a basis for judgment. 
The Presilo machine reproduces by four distinct proc- 


esses, including both printing and duplicating: Duplicating 




















LO PRINTING 


VIEW OF THE FOUR-PROCESS, P 
i 


AND DUPLICATIN( 


by means of stencil sheets; duplicating by means of type, 
through a ribbon, with or without extra colors; as a letter 
press, printing from type and cuts, one or more colors in 
offset from metal 


plates only, one or more colors in one run. Some of the 


one run; and printing by an process 
samples we have seen are run by the last process and are 
in four colors. 

It is stated that makeready, where required, can be accom- 
plished in from fifteen to twenty minutes. The cost per 
impression is said to be very low 

The sales agents for the Presilo duplicator and printer 
state that they are in a position to consider responsible 
offers for the American rights to manufacture and sell the 
machine. Correspondence may be addressed to A. Wille- 
min, Comptoir Industrie Mecanographie, 26 Rue Voltaire, 


Geneva, Switzerland. 


(New Machines and Devices—Continued on Page 182) 
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Underwood Elliott Fisher Acquires G. O. E. C. 
of Maine 

Elliott 

an outstanding minority interest of 45 per cent in the Gen 

of Maine, a subsidiary 

Basle 


medium through which the parent com 


The Underwood Fisher Company has acquired 


eral Office Equipment Corporation 


[The corporation, which has its headquarters at 


Switzerland, is the 


pany considerable portion of its extensive 


Supervises a 


business throughout Europe. The recent acquisi 


Underwood Elliott Fisher Company complete 


export 
tion gives the 
ownership of this subsidiary 

The Wall News oft 


information 


December 2, which the 


was taken, that 
Noiseless Underwood typewriters to 


treet from 


foregoing stated also initial 
shipments of the new 
Australia, South 


prepared and would go out shortly. 


Europe, America and Canada were being 
Very satisfactory prog 
is also being made in the marketing of the noiseless 
model in the United States. 

‘A feature of the company’s export typewriter business 
said the News, 


model In 


ress 


recently,” “has been an increasing demand 


for its portable addition to the demand from 


those requiring a light-weight machine for personal use, 


the lower price of the portable is making it popular in 


small ofhces 


—_—— > --— 


Cincinnati Concerns in Merger Report 


Che following news item appeared in the Enquirer of 
December 14 


“Reports that two other well-known stationery houses of 


Cincinnati of 


Cincinnati would be included in the recent merger of the 


Pounsford Stationery Company and the Sellers-Davis Com- 


circulation in the business district yesterday 


pany were in 

“The firms mentioned were W. B. Carpenter Compary, 
of 422 Main street, and the Armstrong Stationery Company, 
at 419 Main street. It is said that steps are already being 


capital structure of the Pounsford Sta 


taken to change the 
tionery Company so as to make the consummation of the 
negotiations possible. 

“The W. B 
Carpenter, one ot 
the early seventies, and for many years was 


Carpenter Company was founded by W. B 
the best-known Cincinnati business men 
of his time, in 
among the leaders of the Middle West in the handling of 
business supplies, stationery and in the book binding as well. 

“On the retirement of Mr 
sold in 1893 to William P. Carpenter, son of the founder 
He in turn sold it to the W. B. Carpenter Company, the 
present 1906, William J. Youmans 


Carpenter the business was 


organization in when 


vecame president and Wright C. Sampson secretary and 
reasurel! 

“The Armstrong Stationery Company was organized 
later, and has been at its present location of 419 Main 
street for a number of years. Its officers are C. J. Mc- 


Diarmid, president; Clyde J. Johnson, vice-presidenf, and 


Mart H. Armstrong, secretary-treasurer. 
“It is understood that under the contemplated merger 
Harry G. Pounsford will become president of the new 


company. Members of each of the two firms will be on 
the board of the Pounsford Company, it is said 

“Harry G. Pounsford, president of the Pounsford Com- 
pany, declined to make a statement on the subject of the 
proposed merger yesterday, except to say that the negotia- 
tions had not been completed. He admitted that negotia- 
tions were under way with the two companies mentioned. 
Wright C 


penter Company, declined to comment. 


Sampson, secretary and treasurer of the Car- 


“Officers of the Armstrong Company also were reticent as 
to the negotiations, but would not deny that there had been 
conversations between officers of the three companies re 
lating to a possible merger.” 

- a 

Smith Made Vice-President of Ault & Wiborg 

R. W 
Ribbon division of The Ault & Wiborg Company, Cincin- 
vice- 


Smith, who has been manager of the Carbon and 


nati, Ohio, for the past year, was recently elected 


president of the Under his able direction the 


Ribbon and Carbon division of the company has made some 


company. 


fine progress, earning for him a well deserved promotion 
to the vice-presidency. 

Robert R. Hengge has been appointed manager of the 
Ribbon and Carbon Mr. Smith. Mr. 


Hengge has been connected with this division of the com- 


division, succeeding 
For the past seven years 
Ault & Wiborg 


knowledge of the 


pany for the past twenty years. 
he has been actively engaged in 


thorough 


selling 
products on the road. His 
goods made by his company and his wide selling experience 
fit him to successfully discharge the duties of his new work. 
The many friends Mr. Hengge has made while traveling 
the field will be pleased to hear of his promotion. 
—_ a ——— 
U. S. Envelope Company Elects Officers 


At a special meeting of the board of directors of the 
United States Envelope Company, held in Springfield, Mass., 


December 18, the following executive officers of the cor- 
poration were elected 
President: Willard E. Swift of Worcester, Mass., to fill 
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the vacancy occasioned by the decease of Mr. James Logan. 

First vice-president and general manager: Eldon V. John- 
son of Springfield, Mass., to fill the vacancy occasioned by 
Mr. Swift, former first vice-president, being elected to the 
presidency, and the vacancy resulting from the death of 
Mr. James Logan, formerly the general manager. 

Third vice-president and assistant general manager: Rob- 
ert L. Allison of Springfield, Mass., who fills the vacancy 
caused by the election of Eldon V. Johnson, formerly third 
vice-president and assistant general manager, to the office 
of first vice-president and general manager. 

William O. Day of Springfield, Mass., remains as treas- 
urer and was elected a member of the executive committee, 
a position he formerly occupied. 

Ernest M. Whitcomb of Amherst, Mass., 
ond vice-president. 


remains as sec- 


- > —E 
Harold Brown Leaves L. C. Smith & Corona 


After twenty years of service in the advertising and sales 
departments, Harold McD. Brown announces his resigna- 
tion as advertising manager of L. C. Smith & Corona Type- 
writers, Inc 

Mr. Brown 


originally identified with the Corona 


In 1910 he was sent to Philadelphia 


was 

Typewriter Company 
His success led to his 
Incidentally, his 


to establish the Corona in that city. 
the New York 


uptown, 


appointment to office. 
moving of this 


trend of business in that city, established a precedent to which 


office marking the advance and 
other typewriter companies adhered later. 

The year of 1912 found Mr. Brown recalled to headquar- 
ters of the Corona Typewriter Company, where he was tem- 
porarily in charge of the foreign and domestic sales. Later 
he was appointed manager of the advertising and service 
departments. 

Since 1914 Mr. Brown has served capably as advertising 
manager in charge of national advertising and, when the 
L. C. Smith and assumed 
charge of the advertising of the combined organization. 

During his long service with this organization Mr. Brown 
has made a host of friends who wish him the best of good 
fortune in whatever activities he engages in the future. 
> = 


Corona interests merged, he 


Bills Joins Barr-Morse 

... BA 
writer Company, and at one time a member of the speed 
team of the Underwood, later with the sales and educational 


Bills, for many years with the Underwood Type- 


department, has joined the sales organization of the Barr- 
Morse Corporation, Ithaca, N. Y., as special representative 
at present assigned to the New York metropolitan 

Mr. Bills is intimately conversant with the various 


and is 
district. 
problems incident to typewriter distribution. 
Just prior to his present appointment, Mr. Bills had 
charge of the Addometer Sales Company, New York, N. Y. 
elias 


Pacific Ribbon & Carbon Expanding Factory 


In anticipation of an increased volume of business in 
1930, the Pacific Carbon & Ribbon Manufacturing Com- 
pany, Calif., is enlarging its factory to 
provide room for more production activities during the com- 
The record of this company has been one of 


San Francisco, 
ing year 
consistent expansion each year in sales volume and manu- 
“Grand 


carbon paper and typewriter ribbons would enjoy 


facturing facilities. The logical assumption that 
Prize” 
an increased distribution in 1930 as they have in previous 
years, is what prompted the move to enlarge the factory. 
The expansion will provide the company about a third 
more floor space than is at present occupied. This im 
provement will eliminate all dark corners in the plant, and, 


ipart trom the additional floor space, will ensure that every 
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employee will be working under hundred per cent daylight 
conditions. 

Stanley J. Pymm of the above company is on a trip 
through the Southwest which will keep him away until 
after the holidays. He expects to be back in San Francisco 
about January 15, stopping on the way at Galveston, El 
Paso, Phoenix and Los Angeles. He says that it has been 
fourteen years since he has visited this section. 

——— 
Fogg Breaks Quota Record 

Fred W. Fogg, manager of the Davenport, la., office 
of the L. C. Smith and Corona Typewriters, Inc., in Sep- 
tember and October increased business one hundred per 
cent over any other two months’ period in the record of 
that office. Mr. Fogg was the recipient of a telegram of 
congratulation from H. S. Gilbert, manager of the Chicago 
branch under whose direction he works. Mr. Fogg used 
the incident, reproducing his picture and a copy of the 
telegram in some newspaper advertising along with a grace- 
ful thank you message signed by himself. The advertise- 
ment successful and attracted much interest and 
comment. 


was 


—_<————. 
Big Order for Desks 


One of the largest single orders for wooden desks ever 
placed in Evansville, Ind., was taken recently by the Im- 
perial Desk Company of that city, according to an an- 
nouncement made by W. C. Bieneman, general manager of 
the company. The order, which called for eight hundred 
desks, would constitute a trainload, if shipped at once. 
The first shipment sent out contained two hundred desks 
and other shipments followed at short intervals. The order 


was received from an eastern firm.—W. B. C. 
— 


David Pomerantz Joins I. D. L. Sales Staff 
Concurrent with the beginning of the new year David 
Pomerantz became connected with the I. D. L. Manufactur- 
ing and Sales Corporation of New York City. He will act 
as the selling representative of the metropolitan district of 
New York and will carry the complete I. D. L. line. Mr. 
Pomerantz is well known in this territory, where he has 

spent many years calling on office equipment dealers. 

eunnssiiiiaiiaatanis 


Excuse Us, Please! 


Class in Geography Stays After School 

Through a lapse that defies explanation, our good friend, 
The Shaw-Walker Company, was located at Grand Rapids, 
Mich., in an item on Page 29 of the December issue of 
Office Appliances, telling about the organization features 
of the “Skyscraper” desk. Despite this brash statement, 
The Shaw-Walker Company continues to do business and 
to thrive at Muskegon as it has these many years past. 

Some of the “Skyscraper” desk organization facilities 
grafted on the mind of the reporter responsible appear to 
be the most effective cure. 

Our apologies are offered The Shaw-Walker Company; 


likewise to the local pride of Muskegon. 
—— 


A Case of Mistaken Identity 

At the bottom of page twenty-four of the December 1929 
issue of Office Appliances appeared an illustration of one 
of the aisles at the Chicago Business Show, held last 
November. In the cut title, we referred to the exhibit in 
the immediate foreground at the left as that of the Mc- 
Caskey Register Company. The reference should have been 
to The National Cash Register Company, whose accounting 
machines and supplies are quite different from the products 
of the McCaskey Register Company. We regret the error 
and apologize to both of the firms involved. 
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Wilbur Elles Elected Secretary of Evansville Desk 


Company 


Wilbur M. Elles, 


one of the most progressive of the 
younger men in the office desk manufacturing industry, 
was recently elected secretary of the Evansville Desk Com 


pany, Evansville, 


Ind. He is the of William M. Elles 


well known manufacturer of office desks, and has been edu 


son 
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Addressograph International Makes Fine Showing 
Che Wall Street Journal of December 19 presented the 
following report on Addressograph International activities: 
“For October 31, 1929, \d- 


Corporation ex- 


ten months ended profit of 


$1,290,000, 
cluding earnings of company’s British subsidiary, and be- 


dressograph International 


was 


tore federal taxes. For full vear of 1929 earnings are esti 
mated at approximately $3 a share on 520,000 shares of 
stock No comparisons are available for similar 1928 
periods. 

“Addressograph’s business, which is somewhat barom- 


etric ot general business conditions, showed no recession 
in November nor thus far in December from the substan 
tial gains recorded in preceding months 

“October 31, balance sheet showed current assets of $4, 
165,675 and current liabilities of $460,649, a ratio of nearly 
ten to one 


8 
Sheaffer Pen Business Breaks Record 
It s reported that. oO! a isit to the W hit House 1 
Washingtor last month, \\ \ Sheatter president of the 
\W. A. Sheaffer Pen Company, Fort Madison, la., said that 
the last two months business had been the best in the his 
tory of the company Che outlook for 1930 ccording t 
Mr. Sheaffer, is very bright 
WILBUR M ELLES — 
Monroe Sales Increase 
cated t ake eT eventually é S e success I P. Sickels the advertising department the Monroe 
usiness ‘ s father has bui Calculating Machine Company, Inc., Orange, N. J., reports 
After spending two vears in hig school in Evansvill it the October sales increased twenty-seve ver cent over 
Wilbur Elles attended the Pr: ia school in St. Louis se t the preceding month and the total business for 
Mo.. whi military as well as a co-educational insti October, 1929, showed an increase of thirty-five per cent 
tution. graduating in June. 192 l’pon completion of his ver the corresponding month of last vear his increase 
schoc work. he became connectes wit the Evansville s also reflected in the sales of the foreign department which 
Desk Con working first it ; line department an¢ show that tor the first ten months of 1929 foreign orders 
ster in other departments lvanced twenty-nine per cent over the corresponding 
Althoug y twenty-ftou ears oO ive three ears ‘ ‘ f last vear 
inger that e company <¢ W he is an officer, Mr - : 
yrs 5 nde @ bee re tine trade. Bile N. C. R. Extra Dividend 
Suances evideucod ; ; ind improved lin N il Cash Register Company direct s ‘ m De 
A CF _ te Desk ¢ - r ll ind votes in extra dividend t @ a share 1 
li t e regular quart 75 cents the A ar 
> TOK . PC 1S the Sarnie < tra lividet i was de 
Pinney Company Plans New Plant ee ee Expectat = oo 
" F 1 , a ul be vi ted 
| rintine Comy purchase t st 
> 
‘ . wie Some Recent Rem. Rand Figures 
ari t ‘ \a street lo 1 ] resents ct aens re 
l ~ oS t Re ey R iit i 
‘ ‘ te at ‘ Re x ( Lane 
Six S ed 3) 192 Net sales 
lla thie il 1521.44 sts an expenses. $27.169.25 ‘ t gy pro 
vill ¢ es $4,352,191 ( come, $317,021; tota $4,669,212; 
‘ 140 st res an isk ‘ it SR A0.705 erest $656.920 ederal taxes 
: A me I tw ¢ illow! st 381.205 rity erest, $12,141 é yt $2,798,241: 
‘ t les " . . emodeling . pret ¢ dividends, $571,793 Sei d efterred divi 
P ‘, dict P é t the ) ends. $129.086 <1 rpl s, $2.097.36 previous surplus, $2, 
ram é eing ide t ul i complete 93,380 irned surplus September 30, 1929, $4,150,742 
on eq ent Supplies karned s plus of Remingtot Rand September 30, 1929. 
‘ f will have iles fhees, stock $4.150.742 hich its atter providing for preferred dividend 
det g roon viding will be ( October 1, compared with $159,359 September 30, 1928 
ced w ete d stee th OSsINg roo! W illias | Merrill, president, in notes accompanying the 
d press ro¢ é sed per floor where light semi-annual report, stated that, beginning ith October 
I « ad tt t ends at Che muilding will ( < se of the fisc vear March 31. 1930 Remingtor 
eq th electric eleva h l s Ra enjoys it is unde rmal conditions its season of 
Al] s autor i eT! vill be ve vreatest activity The definite progress 1¢ largely tX 
é ew eq t added covering aut greater efficiency and economics, made durit g the period 
1 ‘ d certain | I ting tnat are ) cl s usually the slow seas should « ue for th 
gy sent ( tor i < oO he S¢ il Veal 
r . int at Z008 G treet w ve equ € Net sales for the six months ended September 30 1929. 
é 1 ery I} val expects to de ere $31,521,441, compared with $28,815,282 r correspond 
~ gy wit eL es printing ge period of 1928 
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Western Tablet Dividend 
The New York Sun of December 10 published the follow- 
Inge report 
Che Western 


the largest producer ot paper tablets in 


Tablet & Stationery Corporation, which its 
the world, reports 
net income after all charges and Federal taxes for the fiscal 


1929, of $943,775, as against $541,312 


vear ended October 31 


for the previous year, an increase of 75 per cent. The net 


income is equal to $6.01 per share on 116,045 shares of com 
mon outstanding October 31, 1929, aus compared with $3.11 
on 100,235 shares outstanding on October 31, 1928. 

The interest on bonds outstanding at the close of the 
and sinking fund re 


Che 


strong 


scal vear was earned over ten times, 


quirements have been met and anticipated for 1930. 


corporation’s balance sheet of October 31 shows a 


cash position. Current assets are given as $4,203,114 and 


current liabilities $507,836, or a ratio of over 8 to 1. 


ie : 
Hawkes Is President of U. S. Playing Card Co. 
According to the ( hicago Tribune for December 15, 1929, 
Hawkes of Chicago has been elected president 
States 


Benjamin C 
United Playing Card Company, Cincinnati, 


Ohio, by 


ot the 


the board of directors of that organization, suc- 


ceeding John Omwake, who becomes chairman of the board. 


Mr. Hawkes has been identifed with the playing card in- 
dustry for twenty-three years and has been a member of 
the board of directors of the United States Playing Card 


and one of its vice-presidents for many years 
——— 


Stationers, Be Careful! 


giving his alleged name and representing 


Company 


himself as connected with the Southern Restaurant Equip 


ment Company, called on The Pounsford Stationery Com- 
inv, ( nna ind dered $171.00 worth of I > play- 
e cards, directing them to be sent ¢ QO. D. to his oftice 
< folk 2 mof;rt re 

< ver ot the store advised the salesman who sold 
e goods to deli irt of the order personally the same 
ternoon in order to secure as much information as possi- 
e about the purchaser. Upon his arrival at the office the 
salesma ‘ d the customer was out The name of the 
Southern Restaurant Equipment Company, also that of the 
er st claiming to represent them, was stenciled on the 
door, W ch had the appearance of a well established office 
e salesman was rmed by an occupant of an adjoining 
ce that the party referred to had arrived and established 

so ce e previe Ss f \ 
he following m« ng another visit to the office was 
nade The man who had given the order was there and 
seemed rather disappointed when he discovered that the 
man who sold him the merchandise was only delivering a 
part of the goods. He stated that he had just returned 
from the bank and that he had a certified check for $171.00, 


and that by delivering him a part of the order now and the 
make it 


Upon second thought, he 


the afternoon. it would 


bank. 


balance later in necessary) 


tor him to again visit the 


said, a part of the order would be of no value to him and 
that he preferred that the package be taken back and he 
would send for the entire order in the afternoon, and pay 


[The salesman informed him 


The 


for same with certifed check 


' 


that cash would be preferred cards have not been 


called for. 
The ( 


the transaction 


incinnati Better Business Bureau was informed of 


and it was learned that another stationery 
but no 
discovered that a 


board bill 


visited and quotation asked for, 


] he 


was 


house had been 


made bureau also 


hotel 


purchase was 


prominent local victimized out of a 


by the same party, also that the office rent was paid in 
advance with a worthless check. The man is described as 
follows: Age, about forty-eight years; height, about five 


feet ten inches; weight, about 190 pounds; complexion dark. 
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He has a full face, smooth shaven, wears thin, shell-rimmed 
glasses and his eyes appear slightly popped. He wore dark 
clothes and a soft felt hat. 

a 


World’s First Radio Stenographic Contest 


The world’s first radio stenographic contest was broad- 
cast from Station WJC in June, 1923, to the Gregg short- 
hand students of the New York City schools, states A. A 
New York City Gregg 
The contest was con- 
ducted under the auspices of the New York City Board of 
Education, through a committee of teachers headed by Dr. 
\. G. Belding, director of commercial subjects of the New 


Bowle, secretary-treasurer of the 


Shorthand Teachers’ Association. 


York schools, in co-operation with the association above 
named. New York City Gregg 
Shorthand Teachers’ Association undertook to conduct an- 
other contest. 
that 


The following year the 


The experiment proved successful and since 
been year, the 
WOR, in to which 
there were over five thousand transcripts and in which one 


time several contests have held each 


last one being over Station response 
hundred eighty-six schools participated, from the state of 
New York, New Jersey, Connecticut, Pennsylvania, Mary- 
Maine, Rhode Island Massachusetts 
Dr. George J. Ryan, president of the New York City Board 
Hon. William T. Collins, Justice of 
the Supreme Court of New York State, were the principal 
that Joseph M. Sheehan, 
associate superintendent of schools of New York, presented 


land, Delaware, and 


of Education, and the 


speakers on occasion, and Dr. 


the gold medal awards when the winners were determined 
Since these contests have proved so popular the Gregg 


Publishing Company, publishers of the Gregg system of 


shorthand and other commercial textbooks, have offered 


co-operation to any schools desirous of organizing such con 
tests. They have published complete instructions for pro- 

The 
' 


plan was promulgated this fall and at the present writing 


moting and conducting radio stenographic contests. 


the Peirce School, Philadelphia; Bay Path Institute, Spring- 
field, Mass; Pacific Extension University, Berkeley, Calif.; 
Bellingham Business College, Bellingham, Wash.; The Asto- 
ria Commercial College, Astoria, Ore; and the Oregon 
State Agricultural College, School of Commerce, Corvallis, 
Ore Other write 


are now organizing contests to take place early in 


have inaugurated such events. schools 


that they 
the year 
That the office appliance field has now taken up this idea 


Mr. 


lypewriter Company, is good news and should be produc- 


is indicated by the article of Good of Barr-Morse 
tive of satisfactory results in this sphere. 


—__——_—- 


Evans Takes Standard Mailing Machine Agency at 
Minneapolis 

Vern D. Evans, formerly manager of the Noiseless Fold- 

ing Machine agency in Chicago, has been appointed Min- 

agent for the Standard Mailing Machine Com- 


pany with offices in the Baker building. 


neapolis 
His territory will 
include the entire state. 

Mr. Evans has had a wide experience in office specialties. 
Before coming to Chicago he had his own office appliance 
business in Omaha 

—_ 


A. Mohler Moves to Onamia, Minn. 

A. Mohler, index 
tabs, signals, etc., has moved his factory from 416 South 
Ill., to Minn. More 
space and increased manufacturing facilities were obtained 


manufacturer of loose leaf devices, 


Dearborn street, Chicago, Onamia, 
by the removal. 
am ee ES 
Stamp House Opens at Vancouver 
The Harbord’s Rubber Stamp Company is a new industry 


opened at 1390 Granville street, Vancouver, B. C. 








OFFICE APPLIANCES 


Meetings--Conventions--Dinners 


Boston Stationers Hear Talk on Selling 
At the regular monthly meeting of the Boston Stationers 
Association held on Wednesday, December 4, the principal 
Sheldon De 


“Your Great 


speech was made by B. C. Larrabee of the 
partment of Burdette College, who spoke on 
est Problem in Business.” The announcement by President 
Pratt of the death of the honorable James A. Logan of the 
United States Envelope Company, an honorary member 
of the Bostor 


of resolutions expressing appreciation of Mr. Logan's career 


Association, was followed by the adoption 


and sympathy for his family and friends 
William Driscoll and Paul 
New England Travelers Club program to be offered mem 


bers of the 


Cheney spoke concerning a 


Boston Stationers’ Association and their sales 
January 6. The annual banquet of the Boston 
Association will be held February 3 at the Statler Hotel 
and it was announced that the Connecticut Valley Station- 


hold its Feb 


people on 


ers’ Association would annual meeting on 
ruary 5 


Mr. Larrabee’s Talk Reviewed 


We quote the following verbatim from Stationethics 
Our gratitude goes out to Editor Greenleaf for writing so 
capital a review of the speech: “In a stirring and enter 
taining talk, Mr. Larrabee, the 
presented a message on self development that will not soon 
be forgotten. With apt illustration on the blackboard and 


with anecdotes that fitted the story, Mr. Larrabee unfolded 


speaker of the evening, 


a picture of man’s greatest enemy, himself, and pointed the 
way through the service, which a well organized individual 


could render to the reward which must inevitably follow.” 


No connected story of Mr. Larrabee’s address can be 


given in the limited space available but a few high spots 
perhaps summarize his message. 


In the make-up of “service” are to be found the quality 


of work he can do and the 


a man’s work, the quantity 


nental attitude in which he does the work. 


‘Four elements are to be taken into consideration in any 


transaction The salesman, the customer, the 


juUsINess 


goods, and the final meeting of the minds or the sale. Re 


| 


garding the idea of speaker 


development for sales, the 


stressed ability having to do with the intellect or intell 


gence of the salesman and implying the power to think 


to remember, and to imagine; the reliability of the salesma1 


having to do with a salesman’s feelings as evidenced by 
faith, love, hope, enthusiasm, and other positive qualities 
he body or physical health 
health, 


and finally the will 


of character or their opposites; t 


and energy of the salesman, involving strength, 


attractive personality or their opposites; 


of the salesman, resulting in action and positive results.” 

By the effective use of a diagram the speaker showed 
that “A” standing for ability, “R” standing for reliability 
“E” standing for energy, and “A” standing for action 
marked the area” of the salesman’s eftectiveness 


Office Appliance Managers’ Association of 
Pittsburgh 
Che Office Appliance Managers’ Association of Pittsburgh 
held a regular meeting at the Chamber of Commerce build- 
Following the directions 
directors held on 


Friday, December 13. 
of a meeting of the board of 
November 29, the following amendment was offered to the 
by-laws, the amended rule to read “The membership of the 
association shall be limited to representatives of legitimate 
merchants specializing 


ing on 


special 


and reputable manufacturers and 
in the marketing of standard devices, specialties and appli- 
products usually 


ances for office Classifications of 


represented at the national business shows shall constitute 


use. 


the membership of this association.” 

The association held a Christmas party on December 20. 
Che punch bowl and reception committee consisted of the 
S. Roberts, George L. Cooper, Fred S. Bar- 
Hattenbach. At the request of Ed. Jones, 
entertainment who 


following: L. 
teaux and A. 
chairman of the committee, all those 
came brought a gift which created no little merriment as 


it was recommended that these gifts be purchased in the 


ten and twenty-five cent stores. 
a 
Second District to Meet in Utica 
[he convention of the District number two of the Na- 
tional Stationers’ Association will be held on February 7 at 
Utica, New York. A very elaborate program is being 


arranged for this meeting. President Walker and Secretary 
Garvin, with other important men in the industry, will be 
present at the meeting which will be the annual meeting of 
the District Sinits- 
galli of the Utica Office Supply Company, Governor of the 


The presiding officer will be Charles V. 


District. 
seinen 
L. C. Smith & Corona Division Managers Hold 
Quarterly Meeting 
The regular quarterly meeting of the nine divisional man- 
agers with the officials of the L. C. Smith & Corona Type- 


writers, Inc., was held in the New York headquarters last 
month. 

While engaged in retrospection on the 
of the 


sion that 1929 was a good year 


accomplishments 


year, the was a unit in the 


he outlook for the coming 


past group expres- 


year is favorable. It was the consensus of opinion that the 
first quarter of 1930 would find a conservative market with 
a gradual trend upward to a healthy increase in the second 
quarter. 
Officials in 
thoughts and discussions of the assembly. 


charge of the various departments led the 
Suggestions on 
plans for the coming year were made in open forum dis- 
cussions. 

In conclusion, the group enjoyed the fellowship of a 
dinner before returning to their respective fields of activity. 
DIVISION MAN 


AGBPRS MEET Here are the man- 
agers and executives. Back row, left 


SMITH-CORONA 








to right: Gordon Lawrence, R. L. 
Manning, L. H. Olson, division man- 
ager, Cleveland; L. C. Dinsmore, L. 
C. Shoup, E. L. Smith, vice-president; 
H. J. Humphrey, division manager, 
New York City: C. . Harris, 
division manager, Los Angeles; H. 8. 
Gilbert, division manager, Chicago; 
, J. Harrington, A } Simpson, 
division manager, Philadelphia; E. L. 
Eylar, division manager, Minneapolis; 
J. C. Bostelmann, Jr.; C. Gazley 
Front row, left to right: K. 8. Hand, 
J. B. MeCormick, division manager, 
Boston: R. R. Shannon, L. J. Conger, 
vice-president Victor H. Davidson, 
Fowler Manning, president and gen 
eral manager; 8S. E. Miller, presi- 
dent, Miller - Bryant - Pierce Com 
pany: C. F. Brown, vice-president; 
T. G. Roehm, vice-president, Miller 
Bryant-Pierce Company; K. D. Me- 





Rae, division manager, Washington, 
rd. Cc A. A. Ayer, H. O. Sauer 
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BANQUET GIVEN IN 


New York Addressograph Men Honor Reeder 

Foster M. 
manager of the Addressograph Company, was the honor 
guest at a banquet given by the New York sales organiza- 
tion at the Cafe des Beaux Arts, New York City. Mr. 
Reeder’s associates conveyed to him their high regard and 
appreciation for the co-operation he has always extended 
representative of the 


Reeder, recently appointed east central sales 


as special telephone and telegraph 
Addressograph Company 

The dinner was a success. 
Mr. Reeder presented with a 


leather bound, with his initials thereon inscribed in gold. 


During the evening 
correspondence case, 


great 
was 


Inside the case was 
salesman had 
for Mr. Reeder 

The following telegram from Sales Manager Ward was 


a correspondence pad on which every 


written something expressive of his regard 


read during the dinner amid applause: “Addressograph 


Company adds its appreciation to those of the New York 
excellent work that has accom- 
Reeder in the past year as special 


sales force for the been 
plished by Foster M 
telephone and telegraph 
have the opportunity of placing in such experienced and 


representative and is pleased to 


capable hands the direction and guidance of the east cen- 
We thank you, Mr. Reeder, for your 


appreciated past efforts and enthusiastically welcome you 


tral sales divisic mn. 


as east central sales manager.” 
a 
Northwest Travelers’ Semi-Annual Meeting 
The semi-annual Northwest Travelers’ 
Club will be held on Saturday afternoon, January 2 
the Saint Paul hotel, St. Paul, Minn. The meeting will 
be held in a club-room reserved for the purpose, and will 


meeting of the 
Bb, at 


take place a few hours before the annual banquet of the 


Twin-Cities Stationers’ Association which will occur at the 
same hotel 

The regular monthly meeting of the Northwest Travelers’ 
afternoon, November 30, at the 
The 


tended and there was much enthusiasm. 


Club was held on Saturday 


Andrews hotel, Minneapolis meeting was well at- 


The sales promo- 
Inquiry 


tion 


program in particular came in for discussion. 


members of the club have held 


1 
that 


sales meetings with dealers and their 


deve lope d the fact 


upwards of thirty-five 


staffs since September 1. The work will be continued with 


vigor, and still better records will be achieved 





HONOR OF FOSTER M. REEDER BY HIS ADDRESSOGRAPH ASSOCIATES, AT THE 


AFE DES BEAUX ARTS, NEW YORK CITY 


Chicago Typewriter Dealers’ Association 
The regular monthly dinner and meeting of Chicago 
Typewriter Dealers’ Association was held at 6:30 p. m. 
December 10, 1929, in the Old Town Room of the Sherman 
hotel. 
All regular reports and the im- 
portant subject of rentals was immediately taken up. 
[he committee was unable to make a definite report and 
a general discussion was in order during which many im- 
portant facts were brought to light resulting in a better 
understanding of conditions which will now permit the 
committee to function and a definite and complete report 


were dispensed with 


will be made at next meeting. 

Two important motions were passed that will, with the 
co-operation of dealers, wholesalers and manufacturers, ma- 
terially help to clean up many of the deplorable operations 
now so afflicting the typewriter industry. 

On motion duly seconded it was ordered that the secre- 
tary be instructed to take up with Ames Supply Company, 
Shipman-Ward and American Writing Machine Company 
and ask their co-operation with the Chicago Typewriter 
Dealers’ Association by refusing to sell parts and supplies 
to mechanics, salesmen and other individuals who are not 
regularly operating a typewriter business, and to deliver 
parts and supplies to such mechanics, salesmen or other 
persons only on presentation of an authorized order from 
the company with which they are employed. 

A motion duly seconded was accepted whereby each 
dealer is to submit the names of those known to him who 
are not actually operating in the typewriter business, but 
who claim to be so operating. That is, parties not recog- 
nized by the association as legitimate dealers, such as me- 
chanics, salesmen or others who advertise and sell under 
misrepresentation, and that manufacturers and wholesalers 
be notified of these operators 

The association will make every effort to eliminate all 
“bait” advertising from the newspaper and the Red Book 
and to cooperate with the Better Business Bureau who 
are already working on this matter. 

Oe 
New Orleans Stationers’ Association 

This association will hold its annual meeting on January 
14, when officers will be elected for the ensuing year. In- 
asmuch as the group buying plan was not accepted by one 








40h 

hundred per cent of the members, the proposition has been 
taken out of the association and those who were interested 
have organized a group buying club and will function in 


that matter by themselves 


> - 
Tenth District Travelers Flan Helpful Activities 
What can a Nationa 


movement? were 


travelers’ club do to assist the 


Answers to this question 


A ss ciation 
group meeting on December 16 at 


District No. 10 


discussed at a travelers’ 
e Albany hotel 
National 


The discussior 


tl Denver 


he adquarters ot 


of the Stationers Association 


centered on advantages that might arise 


to help the small dealer in this wide territory. Salesmen 


agreed that personal instruction of dealers and clerks upon 
the merits of different lines represented would help mate 


rially, so education is to be stressed. The district conven 


tion program, displays and features were talked over and 
efforts will be made to have a worth while meeting which 


it will pay any dealer in the territory to attend. Greater 


activity in and stimulation by National Stationers’ Associa- 


tion affairs is promised by the formation of this group ol 


travelers 
The Travelers elected the following officers 


Wahl 


. 2 


President 
Company; vice-presi 
Webster 


Shields of the 


Charles E. Robinson of The 


dent Andrew \ Lompany: 


Crush, The 


Hugh A Rust Craft 


Publishers, Inc Others who attended the meeting are 
: s representing Rayburn crepe, Stanley, De 
Lime xes; | 1. Mitchell of the Dennison Manutacturing 
( i D. T. Buie and |. P. Oberhauser, also of the 


Dennison Manufacturing Company; W. H. Mullen, repre 


enti Re crepe, Stanley, De Line boxes; C. A. But 
ig l ( Kl ‘en Company; Leon W. Littlehale and 
R. F. Blaine of the Gibson Art Company; |. W. Hankins 
f the | I Waterman Company: E. (¢ Runge of The 
Parker Pen Compar George A. Thompson, The Volland 
( i \\ . Hughes, Weis Manutacturing Compa! 


\W Rew r the American Pad an Paper Lompany and J 
Simmer the Wilso lones Compat 
iain: 
Goss Heads Seattle Typewriter Men 


| | (oss was elected president « the Typewriter Deal 
\ssociati f Seattle, Wash., tor the coming year at 
the ect eeting of the organization Mr. Goss 
: r ~ resident LIxo! formerly Seattle manager 
Rae % Smith Company and now with the portabl 
vis { derwood ewriter! Lompany ! the 
Y’ fic Nor ves 
(,eorg: | Pittelkau was imed vice | esident Jame 
( ] Mart reasurer ind | N Phelan otf the Seattl 
Chamber ( mmerce Retail Trade Bureau, secretary 
QO. E. Draper of the Business Administration Department 
f the Universit f Washington addressed members 
the associat on December 10, the last weekly meeting 
efore the Christmas holidays until January 7 
The importance of co-operation between members and 
the ability to thresh out typewriter problems about the cor 


ference table were stressed by Mr Drape r. who was a type 


vriter lealet r re he entered the educational field 

Cjuests at the December 10 meeting included the mat 
ivers ind salesmet ort most ot the new and second hai d 
ty writer mpanies in Seattle J ( | # M 


ee 
New York Office Appliance Managers 
nnual ting Managers 


York City will be held on January ¢ 


The a ial meeting of the Office Appliance 
Association of New 
tor the ensuing year and other 
siness transacted The i ual 


tion will take place at the New York Athletic Club on the 


13 A report of 


banquet of the associa 


these events will appear 
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Atlanta Office Appliancers Elect Officers 


Che officers of the Atlanta (Ga.) Office Appliance Asso 
ciation for 1930 are 
President, E. F. Valentine of the Atlanta office of the 


General Ofhce secretary 


Equipment Corporation, former] 
Brown of The 


Shoup 


of the association; first vice-president, E. N 


Dictaphone Company; second vice-president, R. G 


International Visible Systems, Inc.; secretary-treas 


Check of the K ee-Lox 


of the 
irer, E. Guy Manufacturing 
Company 
miiiatiaas 
Monroe Pacific District Managers’ Meeting 


November 19 and 20 last, the managers of its various 


district offices in the Pacific division held a convention in 
the conference rooms of the Monroe Calculating Machine 
Company's building, 60 Main street, San This 
G. Zaenglein, domestic sales 


Francisco. 
meeting was conducted by W 


ULATING MACHINE CO. 
Pactin Diveson) 








MEETING OF PACIFIC DIVISION, MONROE CALCULATING 


MACHINE COMPANY Left to rigl Wilsor district 

inager, Los Angeles, Calif H. ©. Bostrom, district manager 
Oakland, Calif.; F. W. Marsh, district manager, Denver, Colo 
I. P. Heffernan, district manager, Portland, Ore I D>. Greason 
district manager, San Francisco, Calif I ( Wiggins, dis 
tributor \ ouver nm ¢€ H KE. Dunia assistant division 

nager, San Francisco, Calif.;: W W Lace, district manager 
Sacramento, Calif.; A. H. Ridgley. division manager, San Fran 


saies manarer, Urancke 


sco, Calif \W G. Zaengler domestic 
McCray, district manager, Seattle, Wash H. W 


Ryar issistant domestic iles manager, Orange N. J R. B 
Brady, district manager, Phoenix \riz G. I Higgins, district 
nanager, Fresno, Calif W H Mavauley district manager 
Sait Lake City, Utal G. B. Larsen, district manager, Tacoma 
Wash S. P. Lovegren, district manager, Spokane, Wash.; C. E 
Foxall. district manager, San Jose. Calif PrP. W Moseley. dis 
trict manager, San Diego, Calif Paul Pale, district manager 
Butte Mont R. J. Pollard, district manager, El] Paso, Texas 


I (C Macauley, district manacer Boise, Idaho 


assistant domesti 
Plans 


company’s 


manager and H W Ryan, sales man 
Orange, N. | 


handling of the 


aver, both of were outlined looking 


toward the greatly increased 


business and a substantial plan of expansion was tnau- 


1930, which received 100 per cent support of 
addition to tl 
Zaenglei and Mr 

a comprehensive plan of figure service to 


Monro« 


The loving cups won during 1929 by the Pacifix 


gurated for 


the westert! managers In ms constructive 


talks 


outlining 


Ryan, 


both 


also given by Mr 


were 
present and prospective users 
divisio1 


with California flowers 
> 


Philadelphia Stationers Make Plans 


with the 


were in full bloom 


Inclement weather streets glazed with ice and 


seriously decrease the 


Philadelphia Sta 


the Christmas rush combined to 


ittendance at the stated meeting of the 


Association tor December 


troners 


the faithful gathered Thursday, December 12, 


Enough of 
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~ PARK RIDGE NIUSA 





MITTAG & VOLGER 


INCORPORATED 
Principal Office and Factory, PARK RIDGE, N. J., U. 8. A. 


Manufacture the Most Complete Line of Superior 


Inked Ribbons & Carbon Paper 


rAGGER” Typewriter Carbon Paper is supplied in several numbers, at a 








graduiting scale of prices, so that dealers will be in a position to satisfy 
every customer as to price, quality and durability. Each number is stand- 
ard in its class and many are furnished in all colors, weights and finishes, 
to meet the most exacting and diversified requirements. 

Colors: Black, Blue, Purple, Green and Red 

Weights: Feather (4 lb.), Light (5 Ib.), Standard (7 Ib.) 


Finishes: Regular or Medium Hard, Extra Hard and Dense or Sensitive. 
‘TAGGER” Typewriter Ribbons are reliable and although usuaily retailed 
less than standard price, they are superior to most brands selling at a 

h higher pric \ splendid ribbon for general office work, individually 


ked in lthographed metal boxes, to match the purple and cream 
| AGG! _— cat m paper packages. 


Write for new leaflet “BETTER LETTERS and COPIES” and complete 
information regarding the “‘M&V"’ Direct-by-mail advertising plan. 


“We Meet Every Condition: We Fill Every Requirement” 


BRANCHES FOR YOUR CONVENIENCE 


NEW YORK 
261 Broadway 


CHICAGO 
205 W. Monroe Street 
CLEVELAND 
326 Erie Building 


SAN FRANCISCO 
591 Mission Street 
MINNEAPOLIS 
1040 McKnight 
Building 


ST. LOUIS 
804 Pine Street 
LOS ANGELES 
406 So. Main St 


BOSTON 
115 Federal Street 
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The kind of chairs and 
the kind of a 


franchise 


that look great 


to dealers 


M= AUKEE CHAIRS are the most popular 
line ever built andoffered tothe public. 
They have greatest selling appeal because 
they have visible style, dignity, character, 
and they have through and through quality. 

Milwaukee Chairs are produced by the 
largest exclusive manufacturers of chairs 
in the country — in one of the most modern 
and best equipped factories. 

Dealers are impressed by these dominat- 
ing factorsand the liberal, exclusive selling 
franchise offered them, and are climbing 
aboard the Milwaukee “Band Wagon” in 
ever increasing numbers. 

1930 is going to be a banner year for 
Milwaukee Chairs and Milwaukee Dealers. 

There are some very valuable exclusive 
territories still open — possibly your own 
city —-and you should take advantage of 
this opportunity now to “build a fence 
around it” as your own. Write today for 
full particulars. 

THE MILWAUKEE CHAIR COMPANY 

Executive Offices: 666 Lake Shore Drive, Chicago 


MILWAUKEE 
HAIRS 
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at the Bellevue-Stratford hotel to transact such business 
as was necessary and to plan with President Charles A. 
Connell some of the forward steps of an active Spring 
campaign. 

The January meeting will be open to all employees, as 
well as executives, and will be educational. It will be in 
the competent hands of Alvah Bushnell and his Allied 
Trades Committee and they are hinting at “crackerjack of 
a speaker” on envelope sales.—C. H. 

SS a 
New England Travelers’ Club Plans Interesting 
Program 

Stationethics in its November issue says that a dispatch 
came from Pekin, China, dated December 9, 1929, announc- 
ing that New England Travelers Club had something up 
its sleeve. At the meeting of the Boston Stationers on 
December 4 it was agreed to give the Travelers Club the 
evening of January 6 in its entirety. It is said that during 
that evening there will be a dramatic portrayal of the hap- 
penings in the stationers’ store. This portrayal is said to 
be a one-act comedy by members of the New England 
Travelers Club. The title of the comedy is to be “The 
StationAry Store,” following which there will be an enter- 
taining and worth-while talk by a speaker well known for 
his ability. Further details are not available at the present 
moment. 

- 
Capital District Stationers Meet 

The Capital District Stationers Association met’ on No- 
vember 30 at Albany, N. Y., and elected the following 
officers for the ensuing year: Clayton Marsters, president; 
John Skinner, vice-president; Edward Hurlburt, treasurer; 
Edward Hourigan, secretary; executive committee: Ken- 
neth Gallien, chairman; William Morgan, Fred Mullin, 
Frank Sargent and A. L. Russell. 

Plans were made for the February convention. R. F. 
Clapp was appointed banquet chairman, assisted by Messrs. 
Mesick, Obenaus, Pike and the executive committee. 

icicle ips 


Twin-Cities Stationers to Banquet 

The annual dinner of the Twin-Cities Stationers’ Associa- 
tion will occur on Saturday evening, January 25, at 6:30 
p. m. in the Saint Paul hotel, St. Paul, Minn. Stationers 
and traveling men of the Seventh Regional District are 
cordially invited to attend 

Arthur J. Walker, president of the National Stationers’ 
Association, and Frank J. Koch, governor of Regional 
District No. 7, will be present and will have something in- 
teresting to say. Both gentlemen are known for their 
ability to put their ideas forcefully in few words. 

This dinner will be one of the most interesting events 
of the winter and should be well attended. 

—--— oC 
Boorum & Pease Hold Sales Conference 

The Boorum & Pease Company of New York City 
recently completed a successful sales conference of their 
new men in the loose leaf division. The following were 
present: E. E. Douglas, F. M. O’Connor, H. E. Cooper, 
J. J. Walder, R. G. Sisk, C. F. Loevi and James D. Pryor, 
who has just joined the organization. 

as. 
Conference of National Blank at Chicago 

The National Blank Book Company held a regional branch 
meeting at Chicago the week of December 16, devoted 
largely to discussions based on the development of the 
record-keeping department, planned for the assistance of 
dealers. It was attended by several executives from the 
home office at Holyoke, Mass., and members of the Chi- 
cago sales organization, including: J. M. Towne, E. E. 
Cornwell, Jack Johnstone, Jim Norris, Jim Campbell, Ray 
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PAPER 
oiaumen 


‘The Line that can’t be matched” 





























































































































A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 











Manifold Supplies Company 
188 Third Avenue 
BROOKLYN, istationt2 N. Y., U. S. A. a 
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This is how 


we develop 
your 









Remington 
Portable Sales 





“I’ve seen tons of so-called dealer helps in my 
day,” writes a New England typewriter dealer. 
“Much of it read like an introduction to Cicero 

some of it like an Indian love song . . . Yours 
is mostly horse-sense, and it certainly brings them 


> 


in to buy.’ 





Dealers everywhere report a steady increase in 
the sale of the new model Remington Portable 
the strongest, smallest and lightest machine 
made. Most of them add that the support we give 
them in the way of merchandising aids is largely 
responsible for their brisk turnover. 











National advertising, folders, booklets, broad- 
sides, window displays and streamers, counter dis- 
play cards, direct mail matter to the dealer’s mail- 
ing list, are included in Remington Rand’s sales- 
building program for their dealers. 


Shall we send you the details of our dealer prop- 


osition ? 


Remington Typewriter Division 


Remington Rand 


BUSINESS SERVICE 


BUFFALO, NEW YORK 
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Schumacher, Tom Hanson, Harry Spurlock, Harry Mur 
doch. Maurice Wantz, Fred Robb and Paul Buckwalter 


(branch manager). 
> —_ 


Addressograph Hundred Club Men to Meet at Sea 
Island 


Fifty-one or more Addressograph salesmen who made 
the necessary quota for membership in the Hundred Club 
will meet at Sea Island Beach on St. Simon, a coastal isle 
off Georgia between Savannah and Jacksonville, on the 
South Atlantic coastal highway, on January 27, for the reg- EANS 
ular annual session of the Hundred Club The convention 
will be called to order on Monday, January 27, by General 
Sales Manager J. B. Ward and will adjourn on Friday, XCELLENT 
January 31. 

The 1930 Hundred Club convention will be held in a most 
picturesque and interesting setting. Scenes of colorful and 


inspiring beauty will greet the eye on every hand. 


SERVICE 


More about this meeting will appear in a later issue. 














iis 
New Office Furniture Company in Tulsa. 
A few months ago the Tulsa Desk Company was organ TYPEWRITER PARTS 
ized in Tulsa, Okla., with offices and store at 423 East 
Fourth street. S. G. Leasure is owner and manager of TYPEWRITER TOOLS 
the new company He is well and favorably known in the RUBBER PLATENS 
office furniture and equipment business. A glance at his 


husiness history reveals connections with such concerns as 





Included in these three classes of type- 
writer shop supplies are thousands of 
items, many of them in continual de- 
mand among typewriter dealers. Suc- 
cessful dealers all over the country sat- 
isfy this demand by availing themselves 
of Ames service. By concentrating their 
needs in one order, they save valuable 
time and much trouble and expense. 


Ames branch offices are located con- 
veniently for quick service. Orders for 
tools, platens and parts are shipped 
within twenty-four hours of time re- 
ceived. Our service is for the trade 
only; we leave the retail field entirely 
to our dealers. 


If you buy AMESCO platens, you know 
we give every order utmost attention; 
why not obtain the same service for 
typewriter parts and tools? Remem- 
ber that 








wea SIO NGS 








ENTRANCE TO THE STORE OF 8S. G. LEASURE, 
OWNER OF THE TULSA DESK COMPANY Ames Means EXCELLENT SERVICE 


TULSA, OKLA t 
Eugene H. Tower Company, New York, N. Y.; Trick & 


Murray, Seattle, Wash.; Western Bank Supply Company, AMES : 
Oklahoma City, Okla., and the Tulsa Stationery Company, Said 





Tulsa, Okla. 
Che display rooms ot the new company are well stocked SUPPLY 

with samples of bank and office furniture, matched suites, 

steel desks, steel filing equipment, fireproof safes and other , 

installations of office furniture in Tulsa offices during the COMPANY 


short time it has been in business . 
ss rncenal 564-572 W. Randolph St., Chicago 


equipment. The company reports having made several large 


i ; ; Branch Office and Export Dept., Branch Office, 
Milnor with Jaclin and Parrott Speed Fastener 50 Lispenard St., New York 583 Market St., San Francisco 
W. B. Milnor, formerly manager for the Moore Push Great Britain Office: Longs, Ltd. 


Pin Company of Philadelphia for ten years or more, is now 79 and 80 Queen Street, London E. C. 4, England 


covering New York state and New England in the interests 











| Reasons Why LIBERTY | 


Storage Files Are 


Superior — 


The following structural details are given to prove what users 


already know 


that LIBERTY 


Files are made of better 


materials and that their patented advantages actually do make 
them superior. Tests made by prominent users fully bear oul 
these claims. 








ROOF 
superior is found in this fact—they 

are the first choice of more than 35,000 
banks and firms, many of them the lead- 


ers in their fields 





1 


that 


Strongly reinforced. LIBERTY Files 
will give long years of service even 
though frequently handled. They are 
strongly reinforced with cloth tape. 
Tearing or breaking is practically im- 
possible. 


>—_ 


Labels and labelling strips. Labels 
are always attached to LIBERTY Files 
and labelling strips are furnished free. 
[In filing papers or records, the proper 
labelling strip can be used and should 
the file be desired later for another pur- 
pose all that is necessary is to attach a 
new labelling strip. 


————~< 


Superior closing feature. When papers 
and records are filed and stored you 
want to be sure that they will stay safe. 
The LIBERTY File closing method was 
designed for this purpose. These files 
cannot fly open and papers or records 
cannot become lost. 


Es 


Withstands roughest usage. Test a 
LIBERTY File for yourself and see how 
strong and durable it is. Accidental 
dropping or tumbling will neither dam- 
age the file or spill the contents. Many 
firms use LIBERTY Files again and 
again for different purposes. 


— ~~ 


Convenience in reference. There is no 
tying. To open or close a LIBERTY 
File, you simply wrap the closing cord 
around the tension button. This takes 
but an instant and the contents are 
secure. This closing method makes over- 
loading possible with safety. 


_ = 
Collapsible. All LIBERTY Files are 
shipped flat or collapsed. They thus take 
up small space until put into use. A 


simple turn of the hand makes them 
ready for filing work. 


-_ >-—UC< i‘ | 


Files are 


LIBERTY 


Special attention of 


LIBERTY distributors is called to the 
wisdom of pushing for sales at this time 


of the year 


tr 


We have 


ansfer season. 


valuable selling helps furnished without 
charge. If you have not done so already, 
write for our co-operative selling plan— 
it will help you to increase sales and 


profits 


BANKERS BOX CO., 


INC. 


Rand McNally Building 


CHICAGO 


ILLINOIS 





OFFICE APPLIANCES 
of the Jaclin Stationery Company and the Parrott Speed 
Fastener Corporation. 

Mr. Milnor is widely known in the stationery field and 
has a host of friends who extend their hearty good wishes 


in his new undertaking. 


ee 

Sundstrand Man Locates in Tulsa’s Newest Sky- 
scraper 

C. E. Baker, Jr., district sales agent of the Sundstrand 

Adding Machine Company, Tulsa, Okla., celebrated the 


tenth birthday of the organization by moving into quarters 
on the ground floor of the new Philcade building, early 
last month. Here he has more room than he formerly 
occupied and it is said that the arrangement of the offices 
and sales rooms is a departure from the usual method of 
displaying adding and bookkeeping machines. The interior 
of both offices and sales room is carried out in Spanish 
design and decoration. ; 

The service department and stock room will be located 
in the basement of the Philcade building, where every mod- 
ern convenience will be installed to give Sundstrand machine 
users the best service obtainable 

The office was established in November, 1919, by C. E. 
Baker, Jr., as district sales agent for the eastern half of 
Oklahoma. He is still in charge of Sundstrand sales. 

When the Sundstrand Company opened the office here, 
only a few high-priced models of adding and listing ma- 
chines were manufactured. But during the past ten years 
the company has enjoyed rapid growth. 

In the early part of 1927, the Sundstrand 
merged with the Underwood Typewriter Company and the 
Elliott-Fisher Company, forming the largest concern of its 


Company 


kind in the office machine industry. 

However, at present all sales offices are operated as sep- 
arate units and in Tulsa three offices are maintained, each 
handling sales and service on the separate products. 

The Tulsa Sundstrand office always has been at the top 
of the list in sales volume with cities of corresponding size, 
and during 1928 won the trophy for sales volume produced 

Mr. Baker has been responsible for the manufacture of 
several special models of machines, which are used exten- 
sively in the oil industry. These machines include a model 
which is known as an oil run ticket machine, used by all 
of the leading oil concerns, which is capable of computing 
oil run tickets in one-third the time formerly required. 

The Tulsa office has the honor of selling the largest num 
ber of single orders for adding and listing machine equip- 
ment ever secured in the southwest, having two orders to its 
credit for more than 100 machines each. 

The office maintains Mus- 
kogee and Okmulgee, and has to its credit to date more 
than 200 per cent of its sales quota for this year and ex- 


sub-agencies in Bartlesville, 


pects to win the trophy again for 1929. 

The Sundstrand Company 
opening and a showing of new equipment shortly after the 
first of the year, at which time all equipment manufactured 
by the Sundstrand Division of the General Office Equip- 


ment Corporation will be on display. 
————E 


Evansville Factories Busy 
In spite of the seasonal slump several of the Evansville 
Everywhere 


expects to have its formal 


factories report that business continues brisk. 
there is marked activity in preparing exhibits for the Jan- 
uary market at the Mart, where new 
and attractive designs will be shown 

Office 
ness for the year. 
manufacturers said that their profits and sales for 1929 up 
to that time were in excess of those of 1928 by a cons‘d- 
most conservative manufacturers 


Furniture Chicago, 


manufacturers report satisfactory busi- 


A couple of months ago some of the 


furniture 


erable margin. Even the 


predict that 1930 will be a favorable year 
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A “ClemcoGlide” Typewriter Desk with panel removed showing simplicity 
of mechanism and ample knee room for operator. 





Patented Feb. 3rd Also Foreign 
and Nov. 10th, 1925 Countries 
’s; Under The Hood? 
; What’s Under The ? 
i) , ; ‘ é , . re ean 
\ lust as the value of a fine automobile is but partially expressed in “Visible” beauty— 
body design, color combinations, and de luxe appointments — so the value of a 
"* “ClemcoGlide” Typewriter Desk is but partially expressed in the balance, proportion, 
and richly figured woods which first greets the eye of the buyer. 
Y, 


It's what's under the hood that makes a “ClemcoGlide” mechanically perfect. Without 
‘ question, you provide that feeling of dependability, that guarantee of faultless operation 
that secures satisfactory results whenever you sell a “ClemcoGlide” Typewriter Desk 


, from stock 
7) By “Mechanically Perfect” we mean these nine features which are so visible to buyers: 


Easy to raise and lower. Lift the lid only half way. 

Rigid, vibrationless platform. 

Lecks and unlocks automatically—patented. 

Strong platform frame support. Only two parts. 

“CLEMCO” Tie Rail. Keeps pedestals in alignment. 

Ample knee room. 

Ball-bearing, all-steel mechanism. Smooth, easy cushion-like operation. 
. Prevents tearing and soiling of clothing. No exposed metal parts. 

. “ClemcoGlide”’ stops the drop and saves the typewriter. 

“CLEMCO” Advertising-Selling Co-operation Sent to Office Furniture Dealers Seriously Interested in Serving 
the Public with the World's Best. 


THE CLEMETSEN COMPANY 


3403 West Division St. Chicago, III, 


Nation-wide Service Through the Better Office Furniture Representatives 
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Steel Office Equipment 


Cabinets of four drawer height, counter height files, desk height files, wide and half sec- 
tions, card indexes, short depth files, posting trays, ledger desks, transfer cases—no matter what 
standard filing equipment your customer desires, Columbia can supply it. Only a fraction of 
the large and varied line is here illustrated. 

The Columbia line is also noted for its quality. Correct engineering principles are fol- 
lowed in its design, and the workmanship is of the highest order. The result is great rigidity 
and durability, efciency in actual usage, and a beautiful finish. The fine quality of Columbia 
products is acknowledged by dealers and users alike. 

Columbia renders prompt service. It maintains a large stock for immediate delivery, and 
has a fortunate location at Philadelphia. There are overnight motor truck deliveries to New 
York City and vicinity, rail lines running in every direction, and steamship routes to ports along 
the Atlantic and Pacific seaboards as well as overseas. 

Because of its quality product and prompt service, Columbia can assist you in developing 
your steel equipment sales. Would you, therefore, like to receive a catalog and price list? 


Columbia Steel Equipment Company 


Office and Showroom P. O. Box 2244 
Chestnut Street at 18th Philadelphia, Pa. 


COLUMBIA 


A QUALITY LINE OF STEEL OFFICE EQUIPMENT 





In addition to the Columbia line, a low-price, non- 
suspension file, known as the “Atlas” is offered. It 
sells readily because of its low price, yet it is built for 


hard service and is of excellent appearance. 
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rhe first of a series of sectional meetings of the National 
Manufacturers held at the 
at 6:30 p. m. Following the 
National 


Association of Furniture was 


Vendome hotel, December 2, 
Haake, managing director of the 
Manufacturers, delivered a_ talk 
Present Future Work the National 
Mr. Haake’s talk was optimistic and full of 
good cheer for the outlook 

Gilbert H 
World 


was elected a director of the 


dinner, A. P. 
Association of 
on the Past, 


Association 


Furniture 


and of 


The Globe Bosse 
Desk 


Indiana Manufacturers’ Asso 


vice-president of 


Bosse. 


Furniture Company and Imperial Company, 


ciation at the annual meeting at Indianapolis on Decem 
ber 16 
oe — 
Miles and Miles of Lights 
On Christmas Eve and Christmas Night and for days 
before and after, the central streets of the citv of Hartford 
Conn., were illuminated by colored lights At 5:00 p. m 
on Saturday, December 7, Mrs. Charles B. Whittelsev. wife 
the executive vice-president of the Hartford Chambet 
ot Commerce pressed a button that set the hehts agk \ 
Mayor Batterson was to have turned on the lights during 
the informal ceremonies 1 ont of the municipal building 
but he did not appear Gustave Fischer, chairman of the 
committe charge, then appointed Mrs. Whittelsey act 
ng mayor a she rmed the duty of turnine on the 
lights 
The lighting strings of bulbs marked the formal 
opening of the pre-holiday shopping season 
Mr. Fischer, who is a widely known stationer of Hart 
ford, said that the lights would cost $15,000. “The purpose 
of illuminating and decorating our city at this time of the 
vear,” said Mr bk ischer “is to add to the holiday spirit 
and make out of town visitors feel that we are giving them 
an additional heart) welcome 
oe - 
Alfred E. Besser II 
t is with much regret that the friends of Alfred E. Bes 
ser will learn of his painful illness Mr. Besser has been 
afflicted with inflammatory rheumatism since November 17 
en he was taken suddenly ill at Nasl ville, Tenn Che 
ick Was acute an ilte remaining in Nas! ville tor a tew 
days, M Besser hurried to a sanitariun Martinsville 
nd., where he took the baths Aiter Thanksgiving he hur 
I mn ct ¢ ] is bee et i | 
as sufter ( ul 
Mr. Besse s well k1 \ y sta ers t New York 
s res¢ i c ( | ty sha Bl nk Bo t 
Lon i 
(thce A\pphance x esses he ope t M Bess 
\ s ecover f s affliction, and we know that 
many triends will join earnestly in this hope 
ae — 


Former Kardex Man Now in Business at Spring- 
field, Ill. 


G. B. Warren, for seven years with the old Kardex Com- 
pany and district manager of the Springfield, Ill, branch 
through the late mergers, severed his connection with the 
Remington Rand Business Service, Inc., on July 15 and has 


organized the Lincoln Business Equipment Company at 310 
South Fourth street, Springfield, Il. 


| he 


is doing 


company opened for business late last summer and 
nicely 


> 
E. B. Morrow Organizes Typewriter Exchange 
E. B. Morrow, who had 


the Royal 


een with the Chicago branch of 
several years, has left 


Typewriter 


[ypewriter ¢ Inc., 
He has « stablished the 
808 F National Bank 


operated heretofore by 


ompany, 
service Morrow 
Chicago, 


Wm 


hange at irst building 


succeeding to the 


Kent ay 


business 
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After months of intensive effort, we 
present in this new catalog of 176 pages 


...a carefully selected presentation of 
such commercial stationery items our 
years of experience have established as 
profitable and steady turnovers 


...compiled and segregated for ready 
reference 


...to help you in determining actual 
costs and selling prices, the quotations 
are the exact manufacturers recom- 
mended lists. 


In short, neither time, money nor labor 
was spared to make the new Jaclin 
Catalog invaluable to every stationer. 


Don’t overlook this new creation. If 
you haven't received your copy, drop 
us a line. We will send your copy at 
once. 


JACLIN STATIONERY CO. 
388 Broadway 
New York 
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Strength for your 
office furniture profits 








OFFICE AND DIRECTORS’ TABLES 





Quality in an office table is as 
important to you as a retailer as 
it is to your customer as a user. 


And here is quality—you can’t 
faze a SAMSON TABLE. 


Slam — bang — push — or 
pound! The sturdy structure 
defies alike the ravages of time 
and the hasty, rough treatment 
of hurried people. Wide glue 
joints, extra strong legs, stout 
under-top construction, insure 
the service of these splendid 
tables. 


In presenting SAMSON 
TABLES to your customers, 
you are performing a useful 
and highly important service, 
and a profitable one, as well. 
Ask for our proposition. 


Mutschler Brothers 
Company 


503 Madison Street 


Nappanee, Indiana 
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Some New Clemco Publications 

The Clemetsen Company, 3401-3461 West Division street, 
Chicago, has recently put out two publications of interest 
and value to the office furniture trade. Both are useful to 
dealers in the conduct of their businesses. A carefully pre- 
sented description of Clemco products, beautifully illus- 
trated, is to be found in the new Catalogue L, which con- 
tains sixty-eight pages found between limp covers. Follow- 
ing the title page is a brief statement of the company’s polli- 
pursued throughout the 
The length of the 
“From the Chair- 
man of the Board's office 
desk,” and it is to be noted that each piece in this extensive 
line is made from woods carefully selected for their re- 
their 


cies, which it has consistently 


twenty-eight years of its existence. 
Clemco line is expressed in the slogan: 
suite to the boy's 


fine office 


spective purposes by workmen who are masters of 


craft 
The frontispiece of the catalogue is a handsome picture 
which was established in 1901, and 


of the Clemco factory 


has since grown into a large institution where everything 
is available for the production of high grade desks, tables, 
telephone cabinets and stands, waste baskets, desk trays, 
costumers, etc. 

Following the frontispiece is a statement concerning the 
pioneer work which the company has done—fine office suites 


for executive use, followed by several striking illustrations 
of fine suites of Clemco products installed in the offices of 
well known executives. These include the private offices 
of Melvin Traylor, president of the First 
Bank, Chicago; officers’ quarters of the same bank; Robert 
R. Eisner, Milwaukee; the Manufacturing Com- 
pany, New York City; directors’ room of the Royal Neigh- 
America, Rock Island, Ill. The different suites 
shown in the foregoing include the Da Berkshire, 
York, Trojan, and Stratford in the order named. The il- 


lustrations present a good idea of the characteristic features 


rust and Savings 
Pepperell 


bors of 
Vinci, 


of these several suites. Other distinctive suites offered by 
the Clemetsen Company include the Warwick of the Queen 
Anne period; the Haddon—a William and Mary design; the 
Fairfax of the Adam period; the Garfield, and the Arling- 
ton, a beautiful Added is the new 
Columbia suite, having many attractive features. 

Getting out of the period designs, we come to the staples 
—the 9000 line, 8000 line, the 3000 line and the 7000 line, 


new creation. to these 


all of which are described with the same care as the more 
expensive products. 

At the end of the book is a careful presentation, with dia- 
grams, of the constructive features of Clemco products. 

The other recent Clemco publication above referred to 
goes hand in hand with the catalogue. It is a book of 
“Pointers on Planning an Office,” and contains not only a 
carefully presented discussion of office planning and layout, 
the value of a good office, with illustrations and diagrams, 
but also a blue print laid out in squares, accompanied by a 
set of diagrams of desks, chairs, tables, typewriter desks, 
etc., reduced to the scale of the blue print, so that when the 
dealer is called upon to arrange a layout for an office he 
has at hand all the necessary materials. He can mark off 
his blue print to correspond with the office he is working 
upon, cut out the diagrams referred to and move them 
about in the space he has until the most satisfactory ar- 
rangement appears. This is a valuable help to the dealer, 
freely offered by the company, which markets its products 
through dealers exclusively. 

. +. 
“Typocount” Ledger Becomes “Typacount” 

The Byron Weston Company, Dalton, Mass., has made 
for its ledger stock made especially for 
“Typo- 


a name change 


machine accounting work Formerly known as 


count.” the name has been changed to “Typacount.” 
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HE Colonial Chair Com- 
my pany has reached its pres- 
ent position by deing ene 
e thing well—doing it with all 
's of its energy. This policy and 
- determination has enabled 
# \ Colonial to not only build fine 
rs chairs but—through economies 
rt in manufacturing—put the ultra 
1- in value into these chairs. 
a 
's For Colonial manufactures 
. only chairs for fine offices, banks 
és and institutions. 
y Year after year, dealers whom 
a Colonial first began serving have 
“i continued purchasing their re- 
Ww quirements from Colonial. 
Truly, Stability is the heri- 
7 tage of Ability. 
eS, 
re ~ 
COLONIAL CHAIR 
a- COMPANY 
to 
of 
a 
it, 
. se D 
a 
cS, Le 
> 2 
he Here is another new fore 
he  aemeenge Py _— CATALOG 
off aaite ent eed saddled 
1g seats but at specially mod- : 
erate prices. i. 
m These chairs will match 
r- any “ eae priced 
turn ites. y re 
or. tally uo to (a <p Ae Con cette. CHAIR COMPANY, 
t ard of quality and repre- 1740 N. Maplewood Ave., 
> sent unusual values. They Chicago, Ill. 
are offered in solid wal- Gentlemen: 
fobs bo Fd Se Without any obligation, please send cata- 
Just another reason why log and advise whether the franchise for 
dealers who know, value the sale of your chairs is open in our city. 
de the Colonial franchise. 
Me 86 
o- “v, pr 
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Trademark 
Reg. U. S. Pat. Off. 


Your whole 


black pencil line... 
right here! 


I 7 different shades of black, from 
6B softest togH hardest (all Venus 
Pencils), do the daily pencil work 
for every trade and profession you 
can name. You can answer every 


pencil need with a Venus. 


You profit from rapid sales. 
Venus is the largest-selling 1oc 
pencil in the world. Largest because 
itis the best known, best liked 
pencil for every purpose. And it’s 
going to be even better known and 
still better liked, for this year’s 
Venus national advertising will be 


more powerful than ever before. 


THE 





LARGEST-SELLING QUALITY 


OFFICE APPLIANCES 


eek ated TT ee 


5 
3 
‘ 
i 






Venus—No. 3800 with PLAIN END 
Venus—No. 7820 with RUBBER END 
Venus—No. 383 with OVERSIZE 

RUBBER 


Display them,* and they sell 
themselves. Push them,and they 
make money for you. Watch your 
stocks and write us for prices and 
descriptive folder of the Venus line. 
Also our Unique Thin Lead Pencils 
in 24 colors, and Velvet, the famous 


sc pencil with the blue band. 





formation about the popular 


spiay Cabinet No, 33878 


AMERICAN PENCIL COMPANY ialenins 


Venus Building, Hoboken, New Jersey 


VENUS PENCILS 


in 17 black degrees and 3 copying 


PENCIL IN THE WORLD 


i 4 
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Neopost Representative to Visit U. S. 

Arnold Fink, representing the International Neopost, Ltd., 
528 Abbey House, Westminster, London, SW 1, England, 
will be in New York City this month. He may be ad- 
dressed in care ot the British Chamber of Commerce, New 
York City. The object of Mr. Fink’s visit is to dispose of 
the license for the sale in the United States of the Neopost 
meter mailing machines 

lt is stated that the Neopost machine—a highly versatile 
invention—is now so constructed as to comply exactly with 
United States postal regulations regarding machines of this 
type. 

The Neopost is declared to embody simplicity of mech- 
anism, neatness and compactness, and to be “fool-proof.” 
It is adaptable to every business, and has the capacity to 
handle the full range of stamp denominations. Any denom 
ination required may be had by the movement of a lever. 
Che machine is declared to have practically as much speed 
when hand-operated as the motor-actuated machines possess 

The versatility of the Neopost is indicated by the fact 
that a slogan, name and address or advertisement may be 
printed simultaneously with the frank and postmark. The 
slogan or other matter may be changed in a moment. The 
stamp and postmark may be disconnected at will from the 
operating mechanism, when the Neopost becomes a machine 
for printing name and address, slogan or advertisement on 
the face or flap of the envelope, as desired 

It is understood that negotiations are now pending be 
tween International Neopost, Ltd... and two prominent 


\merican houses 
= 


Some New Rem Rand Products. 

The Remrand News of the Remington Rand Business 
Service, Inc., Buffalo, N. Y., for January will carry detailed 
descriptions of several new products recently perfected by 
the company [hese products include 

[he Aristocrat IV vertical files, in twenty-one stock 
numbers and a complete array of substitute drawers 

Che “Typewriter Moderne’’—artistic new covers for Rem- 
ington portables, suited for home and office. The decora- 
tive designs include ships, a coach-and-four, a map, woman’s 
head in modern motif and a Japanese garden 

Remington No. 25 accounting machine equipped with 
dual cross tooting totals, making it possible to cross-foot 
quantities and amounts on one-line entry Totals may be 
transferred from one cross register to another in a single 
operation. It will supply proof of pick-up through its star 
clearance mechanism 

The Dalton Dual Bank Unit, providing an original ledger 
and an original statement without the use of carbons. An- 
other new Dalton machine—380 B. C. X.-101 B. C. X. 
meets the requirements of small business concerns for daily 
hgure tacts 

The new Remington Fanfold continuous form biller, 
adapted to five models of Remington accounting machines 
and typewriters. 

Four new Safe Cabinet products—Safe-Ledger Tray, 
Safe-Ledger Desk—both insulated; the 400 Safe for retail 
stores; the Burglary Chest in three sizes. 

Some fine furniture, including nine period designs, also a 
line of steel desks. 

Addition of aluminum guides to the Rem Rand line. 

The Remington Rand Lafayette Trust System—a com- 
plete layout of accounting records for a modern trust com- 
pany 

The K-Record loose leaf binder for deed, mortgages and 
other public records 

Further development of the Progressive Signal. 

A new line of Library Bureau transfer cases, and several 
other new products related to card records, a new type- 
writer ribbon, etc 


~~ 
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ENGLEWOOD 


for 1930 


Are you entering the NEW 
YEAR ready to go after busi- 
ness harder than ever? 


You ARE when you sell 
ENGLEWOOD DESKS. The 
ENGLEWOOD dealer can offer 
more reasons why they should 
buy. 


The stronger construction, 
neater appearance, and better 
finish will help you in making 
sales. 


The prompt shipments and 
unexcelled rail connections 
mean faster turnover — greater 
net profits. 


Exclusive sale assures repeat 
business. 


Investigate ENGLEWOOD 
today—the brochure prices, and 
details of the Englewood propo- 
sition will be sent upon your 
request. 


ENGLEWOOD DESK COMPANY 


58th and Lowe Avenue 
Chicago 
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ASSOCIATION NEWS 


Information Concerning the Activities of The National Stationers Association 








OFFICERS: 


Arthur J. Walker, President, Minneapolis, Minn.; Ed. L. Little, First Vice-President, Wabash, Ind.; B. A. Tuttle, Second 
Vice-President, South Bend, Ind.; E. Clifton Wilson, Third Vice-President, Houston, Tex.; Fred. Christensen, Fourth Vice-. 


President, New York, N. Y.; C. 


A. Stott, Treasurer, Washington, D. C.; Fletcher B. Gibbs, Auditor, Oak Park, Ill.; Charles 


P. Garvin, Secretary and General Manager, Washington, D. C. 


REGIONAL GOVERNORS 


District No. 1. D. D. Mac- District No. 4. Austin 
donald, Bradley & Sco- Leftwich, Tropical Print- 
ville, Inc., New Haven, ing Company, New Or- 
Conn leans, La. 

District No. 5. R. M. Tus- 


sing, The Victor Safe & 
Equipment Company, 
Marietta, Ohio. 

District No. 6. H. L. Wat- 
kins, National Bank Sup- 
ply Company, Milwaukee, 


District No. 2. Charles 
Sinisgalli, Utica Office 
Supply Company, Utica, 
N. : 


District No. 3. W. CE. Wisc. 
Stockett, Stockett - Fiske District No. 7. Frank J. 
Company, Washington, Koch, Koch Bros., Des 


D.C Moines, Ia. 





REGIONAL GOVERNORS 


District No. 8. George District No. 11. Pal Clark, 


Hausam, Hutchinson Of- Clark’s Book Store, Wal- 
fice Supply & Printing la Walla, Wash. 
Co., Hutchinson, Kans 

District No. 12. Charles R. 


Barry, Charles R. Barry 
District No. 9. L B Co., San Francisco, Calif. 


Gardner, Hill Printing & 


Engraving Co., Waco, District No. 13. Percy F. 
ex. Grand, Grand & Toy, 
Toronto, Canada. 
District No. 10. & FB 
Kendrick, Kendrick & District No. 14. William 
Bellamy Co., Denver, E. Ward, John Ward & 
Colo. Son, New York, N. Y. 


GENERAL OFFICE and INFORMATION BUREAU—525 Investment Bldg., Washington, D. C. 
Place and Time of the Next Annual Convention, Detroit, Mich., October, 1930 


When and Where Regional Meetings Will Be Held 


The National Stationers Association has sent out from 
headquarters a bulletin announcing the time and place of 
the meetings of the several districts and principal local asso- 
ciations so far as can be determined at present: 

District No. 1- Mass., February 5, 1930, 
under the direction of Governor D. D. Macdonald, Bradley 
& Scoville, Inc., New Haven, Conn. 

District No. 2—The exact date of the meeting has not 
been determined, but it will take place during the week of 
February 3, 1930, at Utica, N. Y., under the 
Charles V. Sinisgalli, Utica Office Supply 
pany, Utica, N. ¥ 

District No. 3—Washington, D. ( 
the meeting, on February 12 and 13, 
William E. Stockett, Jr., 
Washington 


Springfield, 


direction of 


Governor Com 


in conjunction with 
regional governors’ 


under the direction ot Governor 


Stockett-Fiske Company, Inc., 


District No. 9—San Antonio, Tex., March 20 and 21, 
under the direction of Governor Leslie B. Gardner, Hill 
Printing & Stationery Company, Waco, Tex. 

District No. 14—The exact date of this meeting has not 
been determined, but will take place during the week of 
February 3. 1930 


Che annual banquet of the Boston Stationers Association 
will take place February 3 
Che annual banquet of the New York Stationers Associa 


tion will be held January 22, 1930. 

Che annual banquet of the Capital District Stationers As 
sociation will be held some time during the week of Feb 
ruary 3 

The joint meeting of the regional governors together 
with c ittees and divisions will take place February 10 
and 11, 1930, at Washington headquarters, President Arthur 
J. Walker presiding 

—- 
Important Committees Appointed 

At the November meeting of the executive committee ot 
the National Stationers Association in Washington, com 
mittees authorized by the retailers’ conference at Montreal 
were appointed The committee to call a conference to 
consider the problems of the retailers consists ol John 
Molloy, Meriden, Conn.; C. A. H. Thom, Detroit, Mich.; 


Pierson, 


York, N. Y.; J. Ogden 
Dallas, 


William E 
New 


Ward, New 
Orleans, and W. Neil Stewart ot Tex 


committee have accepted their 


All the 


appointment. 


members of this 

\ trade relations committee will be formed, composed of 
five men named above together with the following manu- 
facturers: Richard B. Carter, Cambridge, Mass.; Eberhard 
Faber, New York; Robert C. Fay, Holyoke, Mass., and two 
others who have not signified their acceptance. 

On the retailers’ research committee, up to December 7, 
the following retailers had accepted appointment: Harry 
Neal, Stratford & Kerr, San Francisco, Calif.; 
Charles L. Mitchell, Crane & Topeka, Kas.; 
Adrian Pembroke, Pembroke Company, Salt Lake City, 
Utah; W. J. Ortel, Shaw & Borden, Spokane, Wash.; Fred 
\. Richmond, Richmond & Backus Detroit, 
Mich.; Oscar Bertelson, Bertelson Brothers, Minneapolis, 
Minn.; J. S. Fecho, Burrows Brothers, Cleveland, Ohio; 
Irvin I. Niles, Pioneer, Inc., Tacoma, Wash.; L. F. Childs, 
S. D. Childs & Ill.; William Diehl, 
Diehl Office Equipment Company, Columbus, Ohio; E. H. 
Sell, E. H. Sell & Company, Columbus, Ohio; Harry A. 
Tompkins, Scrantom’s, Inc., N. Y.; Charles A. 
Charles G. Stott & Washington, D. C.; 
Charles D. Brewer, H. K. Brewer & Company, Inc., New 
York, N. Y.; Waldo H. Rice, Samuel Ward Manufacturing 
Company, Boston, Mass.; C. W. Honeywell, Deemer & 
Company, Wilkes-Barre, Penna.; William J. Kennedy, Wil- 
liam J. Kennedy Mo.; 
Sterley F. Jerue, McLain & Hedman Company, St. Paul, 
Minn.; S. B. 
Mass. 

The following gentlemen have accepted appointment on 
C. Clark, Parker 
Price, Joseph 
R. A. Jonas, 
ir.. Oxford Filing Supply Company, Brooklyn, N. Y.; Wal- 


Stratford, 
Company, 


Company, 


Company, Chicago, 


Rochester, 


Stott, Company, 


Stationery Company, St. Louis, 


Groom, Thomas Groom & Company, Boston, 
the manufacturers’ research committee: W 


Pen Wisc.; Herman 
Dixon Crucible Company, Jersey City, N. J.; 


Company, Janesville, 


lace Lovett, Standard Diary Company, Cambridge, Mass.; 
Murray Vernon, S. E. & M. Vernon Company, New York; 
Hice, Roberts Numbering Machine Company, Brook- 
Ilvn, N. Y.: C. C. Shee, Oakville-American Pin Division, 
Conn.; J. S. Sprott, The Berger Manufacturing 


G. S. 


Oakville, 


Company, Canton, Ohio; Baltus Rolfe, Amity Leather 
Products, West Bend, Wisc.; Claude M. Conger, Irving- 
Pitt Manufacturing Company, Kansas City, Mo.; E. A. 
Keeling, Art Metal Construction Company, Jamestown, 
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== NEW YEAR LIGHT 


The new year means little or nothing if it does not 
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———— bring new ideas. There are many business and edu- 
=— cational institutions in America that are not getting 
—= needed help from the Mimeograph and thereby are 
== neglecting the opportunity to make telling use of thou- 
sands of new ideas—for immediate profit. The unrivalled 
ability of this clever device to establish speedy communi- 
cation, by the exact duplication of letters, forms, sketches, 
maps, diagrams, questionnaires, etc., enables it to reach out 
for new markets and strengthen organizations. Almost as 
quickly as an idea is conceived it can be typed on the stencil | 
sheet and nicely duplicated in unlimited thousands. The 
Mimeograph needs no experience to handle. It assures 
privacy. It operates at a very low cost. It is an idea dissem- = 
inator. Write today for full particulars, which are almost sure | 


to bring you new ideas about your business, from A. B. Dick 













































































Company, Chicago, or from branch office in any principal city. = 
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Typical installation of 

upright and counter- 
height “JoneSteel” filing 
cabinets. 






Finished to match the 
very finest office equip- 











ment. *‘JoneSteel” fin- 
ishes have set a new BL . 
standard. prt 























‘A+ BIG: STEP - AHEAD 
‘IN: FILING: EQUIPMENT: 


‘ 


HAT would be the sense in bringing out just an- 
other line of filing equipment?” we reasoned. “If 
we cannot design and produce a type of equipment that 
will have practical improvements over existing equip- 
ment, we might as well save our money.” 


To some folks that kind of reasoning is a challenge. 
So that’s how the new JoneSteel Filing Equipment came 
into being. 


ony 


We concentrated on two points .... construction and 
finish, We developed a DUST PROOF LIP, an exclu- 
sive feature, which keeps file contents absolutely clean. 

We put in the very finest type of BALL-BEARING 
ROLLER SLIDES which make drawers open and close 
with finger-tip pressure. And we worked out a degree of 

FLEXIBILITY hitherto unknown in filing equipment. 


The finishes on these “JoneSteel” cabinets are truly 
beautiful. We have seen some good finishes ... . but 
these exceed anything in our experience. We can match 

the finest and most modern office equipment. 


Wouldn't you like to have our cata- 
log? Gladly sent on request, to- 
gether with details of our EXCLU- 
SIVE DEALERSHIP plan. 


Jamestown Metal Desk Co. Inc. Jamestown, 1. 
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N. Y.: Guy E. Hamlin, McMillan Book Company, Syracuse, 
N. Y.; Joseph R. McCarger, Stow & Davis Furniture Com- 
pany, Grand Rapids, Mich. and Edward Southworth, 
Southworth Company, Mittineague, Mass 

The following gentlemen have accepted appointment on 
the membership committee: Chairman, Fred Christensen 
S. E. & M. Vernon Company, Chicago, Ill.; James T. Lacey 
J. G. Shaw Blank Book Company, Chicago, IIl.; Horace T 
Hamilton, Reyburn Manufacturing Company, Dallas, Tex.; 
William J. Driscoll, Carter's Ink Company, Cambridge, 
Mass.; Frank M. Ryan, Chicago, Ill.; Harry Tehan, Charles 
M. Higgins Ink Company, Brooklyn, N. Y.; Thomas C. 
Riley, Eberhard Faber Pencil Company, Houston, Tex.; 
W. E. Smith, Smith & Kaufman, Chicago, IIL; J. E. Neary, 
Gever's, Inc., New York, N. ¥ 

Plans were discussed with regard to the meeting of the 
regional governors at Washington the week beginning 
February 10. It is expected to have the governors’ meet- 
ng on Monday and Tuesday, and then to take all the 
regional governors to the regional meeting of District No. 
3 to be held in Washington on February 12 and 13. It is 
expected here that governors who have not already held 
their conferences can plan standardized programs from the 
discussions at the previous conferences and the working out 
of the plan at the meeting itself Many problems wil! 
come up before this conference and it is hoped that various 
groups will join in the discussions 

The Year Book and Who's Who will be combined and 
published in the early months of the year. 

Plans are already being formulated for the Detroit con- 
vention which will have the most comprehensive program 
that has ever been submitted before the stationers 

General Manager Garvin was delegated to attend the busi- 
ness conference called by the United States Chamber of 
Commerce which was addressed by President Hoover and 
other leaders, on December 5 

— ? 
Oklahoma Stationers Join Ninth District 

The petition of the Oklahoma stationers to become affil- 
iated with the Ninth Regional District of the National 
Stationers’ Association has been granted by the associa- 
tion, and the Ninth District will henceforth comprise the 
states of Texas and Oklahoma 

The next regional meeting of the Ninth District will take 
place March 20 and 21 at the Gunter hotel, San Antonio 
lex It is expected that about 250 persons will attend 
this convention 
L. B. Gardner, governor of the Ninth Regional District, 


has appointed the following men as lieutenant governors 


in the district William C. Clegg of the Clegg Company, 
San Antonio; and Frank M. Hughes of the Standard Office 
Supply Company, Oklahoma City, Okla. Both gentlemen 


will co-operate with the governor in lay‘ng out plans for 
the coming district convention, and in other work incident 
to that and other events in the district 

he Texas Travelers are preparing an elaborate souvenir 
program which will embrace a roster of all Texas and 
Oklahoma travelers in the office equipment field, and also 
i roster of all Texas and Oklahoma dealers 

> 

Macdonald Appoints Advisors in District No. 1 

D. D. Macdonald of Bradley & Scoville, Inc., New 
Haven, Conn., governor of District No. 1, has appointed 
the following gentlemen to serve as advisory council for 
the district during his term of office: Frank Fargo, Bridge- 
port, Conn.; Richard Towne, Holyoke, Mass.; H. B. Crosby, 
Boston, Mass.; Arthur Johnson, Springfield, Mass.; Edward 
M. Stevens, Portland, Me.; C. C. Shee, Oakville, Conn.; 
Edward Pierce, Hartford, Conn.: Walter ¢ ook, Providence, 
R. 1, and Richard Carter of Boston, Mass. 

The next meeting of this district will be held in Spring- 


eld on February 5 
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Quality-Built 


MOTORS 


SMALL lot orders 
of odd frequency or D.C. 
motors are no problem if you 
use the Emerson line. All 
Emerson Motors of the same 
rating and companion speeds 
for all frequencies are inter- 
changeable. 

Every motor user at some 
time faces the problem of 
interchangeability. A line of 
motors designed with this bas- 
ic feature is a matter of prime 
importance to both appli- 


ance manufacturer and user. 


1/30 to 2 h. p- 


Split phase, Polyphase, D. C., Repulsion Start Induction 


THE EMERSON ELECTRIC MFG. COMPANY 
2018 Washington Ave., Saint Louis 
806 W. Washington Blvd., Chicago 
50 Church Street, New York City 


EMERSON 


MOTORS 
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No. 100 Each $1.25 


GEM 
INKSTANDS 


Consider this quality line in 
planning your stocks for the 
new year. Many useful fea- 
tures recommend it. Top of 
inkstand is perfectly smooth; 
no neck; easy to clean. 
Heavy, flanged cover cannot 
slip off, swings either way 
to a stop. Nos. 50 and 100 
have combination pen rack 
and tray. 





No. 25 

ae Gem Inkstands are 
thoroly inspected — 
carefully boxed and 
packed—prompt ship- 
ments. Write for 
trade discounts. 


ATLAS 


STATIONERY 
CORPORATION 


Distributors for 


Cushman & Denison Mfg. Co. 
109-111 Leonard Street New York 





No. 50 
Each 75c 
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Ol’ Doc. Stork 





Greetings to Lauren Dewey, Jr. 

Mr. and Mrs. Lauren C. Dewey of Oshkosh, Wis., are 
the happy parents of a son, Lauren C., Jr., who arrived 
recently. Mr. Dewey is of the Office Supply and Printing 
Company of Oshkosh. 

— ao 
Moore Happiness 

Mr. and Mrs. R. C. Moore are the happy parents of a girl 
baby who annexed herself to the family November 12. The 
young lady weighed seven and one-half pounds on arrival, 
and should be fully posted on ribbons and carbons before 
reaching secretarial age, as her dad is with the Columbia 
Ribbon & Carbon Manufacturing Company 


— te — 
Wedding Bells 
Zuckerman-Friedman 


Miss Helen Zuckerman was married late last year to Ben 
Friedman, of the Stamp & Stationery Service, New York, 
N. ¥ 

_ 
Nixon-Meyer 

Miss Frances Nixon and John Meyer were married at 
Montreal, Canada, November 12, the culmination of a long 
friendship. Mr. Meyer is son of Gust. Meyer of Meyer & 
Wenthe, Chicago He had attended a meeting of steel 
stamp manufacturers at New York, and went on to Mon- 
treal, where friends had arranged the preliminary formali- 
ties with the authorities. Following the wedding a fine din- 
ner was enjoyed by the bridal party and several of Mr 
Meyer’s friends in Montreal. Mr. and Mrs. Meyer have 
established a cozy home in the Rogers Park district of Chi- 
cago. Many friends wish them unbounded joy; a happy 


and a long life. 
~ = 


An Interesting Affair at St. Paul 

The fifth annual dancing party was given on Saturday, 
November 23, by the employees of the McClain & Hedman 
Company, St. Paul, Minn., to their employers. This is an 
annual event which has been growing in size each year until 
this year there were sixty-five persons in attendance. Some 
very interesting entertainment was provided in addition to 
dancing, including several novelty dance numbers. A buffet 
luncheon was served during the evening. Among the special 
features were home talent quartette, a game, lemon tag 
dance, a surprise stunt and committee stunt 

ii ——— 
A Clever Oxford Broadside 

With apologies to Briggs, his celebrated fellow-artist, the 
cartoonist of the Oxford Filing Supply Company presents 
in a recent broadside a series of eight drawings showing 
what happens in an office when a customer asks for some 
information that can’t be found in the file. The moral is, 
of course, found in the inside pages where there is a broad- 
side showing a drawer equipped with an Oxford speed index 
which assured quick and easy reference. This document is 
certain to attract attention and interest 

— 
Valuable Treatise on Office Systems 

The Gilman Fanfold Corporation of Niagara Falls, N. Y., 
has issued a booklet on Systems which contains much valu- 
able information for users of continuous forms. The pur- 
pose of the treatise is to indicate to users of such forms the 
full possibilities of system building. The present booklet 
supplements the company’s series of illustrated manuals, 
“Forms in Modern Business,” which deal concisely with 
form design, paper, and form printing. Students of business 
systems will find much of value in this booklet. 
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Display Gutopomt 
to Sell It 


Bee Autopoint displays 


prominently showing the pencils themselves, 
make sales for you every day. 










Display Piece, in 
Colors, for No. 42 


Everyone knows of Autopoint—of the exclu- 
sive features that make it the preferred pencil 
of the world today. All the selling is done before 


the customer enters your store. You simply close 
the sale. 


FREE 













Your display crystallizes the desire to own an 

Autopoint, into a sale and profit, for you. The 
Autopoint display takes up less than one square 

foot—Autopoint profits will pay high rental on 


this space! 


Write—or ask your wholesaler’s 
salesman 


Attractive 
Display Material 


All Autopoints are made of Bakelite, in a wide for No. 12 —FREE 


variety of color effects and a range of models 
and prices to fill every need. 


Stock Autopoint and display it. You’ve never 
had a pencil proposition like this before. 











“The Better Pencil” 


Big F. 
sedan: Made of Bakelite 


(1) Cannot “jam”— protected by an exclusive patent. 


(2) Bakelite barrel — onyx-like, light-weight material. 


(3) But one simple moving part. Nothing complicated to 
adnan, Games aa hele THE AUTOPOINT COMPANY 











1801-31 Foster Ave. Chicago, Illinois 
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asi SEATING Co 


JASPER, INDIANA 


Introducing 


Our products, from a new one-half mil- | 
lion dollar plant, equipped with the very 
latest in machinery, with a capacity of 
5000 chairs per week. We have been 
producing since September and are in 
position to fill all orders promptly. 


Catalogs now ready and will be mailed 





No. 401 Quartered Oak ‘ ‘ . 
upon receipt of request tor same. Our 










chairs are properly made and properly 


priced. 


JASPER SEATING CO. 
JASPER, INDIANA 


JOHN W. MESSIMORE, Chicago Representative, telephone Longbeach 4821, 
1467 Catalpa Avenue, CHICAGO, ILL. 





No. 402 Quartered Oak 











No. 404 Quartered Oak 





No. 403 Quartered Oak 
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Se 
PASSED AWAY 


James Logan 


throughout the country, 


SS 


Stationers who have attended 


national conventions in years past, will join the family and 
associates of the Hon. James Logan in regret over his death 
Mr. Logan was a prominent resident of Worcester, Mass., 
and had filled the office of mayor of that city for several 
terms. His death followed by two months that of his wife 


Mrs. Annie Devereaux Logan. 





THE LATE JAMES LOGAN 


At the time of his death, on November 30, Mr. Logan 
was between seventy-seven and seventy-eight years of age 
He had been in failing health for some time, particularly 
since sustaining an injury to one of his arms in a fall three 
years ago. 

James Logan, who since 1922 had been president of the 
United States Envelope Company, and for twenty-five years 
vice-president and general 


before that was its manager, 


was a remarkable man. He was the possessor of a character 
worthy of emulation by young men, and it was said of him 
that he was an ideal self-made man. He was widely known 
among the stationers of this country and was in demand at 
conventions and banquets on account of his ability as a 
speaker, for few men had a keener or kindlier wit, nor a 
greater store of everyday philosophy to draw upon. 

Mr. Logan was born in Glasgow, Scotland, May 6, 1852 
and was the youngest of four children of David and Mary 
(Kennedy) Logan. When he was only three months old 
the Logan family emigrated to the United States, remaining 
a short time in Connecticut, then removing to Worcester. 
Mass., in 1853, and a little later going to Cherry Valley. 
where David Logan engaged in farming. 

When he was ten years old James Logan commenced 
work in the Parkhurst Woolen Mills at Valley Falls, work- 
ing fourteen hours a day During the brief periods when 
he was not working he was studying under the tutorship of 
Miss Mary E. King of the Valley Falls school, who en- 
couraged him in his studies and listened to his recitations 
during noon hours and at other convenient times 


When scarcely eleven years old one of his arms was 


caught in the machinery and broken in three places in such 


“MUN-KEE TALES” 





No. 4 of a Series 


61 


SIMPLE RE-INKING PROCESS 


MUN-KEE PRODUCTS CORP. 


Newark, N. J. 


Look for 
Tales”"—No. 5, 
will appear here next 
month. 


tion, write to us today 
at 





For 


The way to re-ink a “Mun-Kee”’ 
is simple, clean, and quick. In- 
stead of slopping the ink on the 
top of the pad.... 

You take the spout of the 
“Mun-Kee” Ink Can (all “Mun- 
Kee” Ink is sold in this special can) 
and place it under the rubber 
flange and under the filler—then 
press the bottom of the can six or 
eight times and your pad is al- 
ready re-inked. 

The little felt reservoirs absorb 
this supply of ink and feed it to the 
filler as becomes necessary. 


RESULT 


Clean Process—The user does not ink 
his fingers or clothes—he inks only 
the pad. 


Saving of Ink—Because every drop of 
ink is used—there is a great saving 
of ink in using the “Mun-Kee” can 
and method of re-inking. 


Clear Impressions—Because the ink is 
fed from the bottom of the pad 
evenly—the user gets a clear im- 
pression immediately after re-inking 
a “Mun-Kee” as well as later on. 








“Mun-Kee 


which 





















further informa- 


the above address. 
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Eliminate Competition With Qualitybilt 
Products. Note the Illustration Showing 
File Pockets With Tan Cloth Gussets 
and Reinforced Fold-Back Flaps. 








New Styte Reinforced flap Cloth Gussets DO 
— double thickness for NOT break open at 
strength—prevents the gus- the corners—greater 
eet from tearing out on strength at points of 
each side greatest wear. 








JANUARY 


TRANSFER TIME! 


The sales season for file pockets, 
folders and wallets at its greatest 
peak.... 


Go After the Filing Supply 
Business Now when the larger 
users are placing orders in prepara- 
tion for transferring their files. 
Leatheroid Vertical File Pockets are 
the proper containers in the file for 
bulky correspondence. LEATH- 
EROID superiorities will sell your 
customer and keep him sold. Made 
with cloth or red paper gussets. 
GIVE YOUR CUSTOMER 
PROMPT SERVICE 


Write, Phone or Wire Your Rush Orders 
to Our Well Stocked Chicago Warehouse 


Immediate Shipments on Standard Items 


QUALITY PARK ENV. CO. 





FACTORY: REGIONAL WAREHOUSE 
Midway, 162 N. Franklin Street 
St. Paul, Minn. Chicago 
Makers of 


THE BETTER CONSTRUCTED MERCHANDISE 
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a way that the full strength and usefulness of the member 
were never restored. In spite of this, he resumed work, 
but at fifteen a severe illness left him able to perform only 
the lightest of mill tasks. Because of this he decided to 
study bookkeeping, and accordingly in his sixteenth year 
became a student in B. G. Howe’s business college. While 
attending this school he was employed as a billing clerk in 
the office of S. R. Heywood & Co., boot manufacturers. 
Completing the school course, he was temporarily employed 
with the First National Fire Insurance Company. His first 
permanent position was as bookkeeper for A. Y. Thompson 
& Co., dry goods dealers. In 1873, when he was twenty- 
one, Mr. Logan became bookkeeper for Sanford & Co., 
stationers and booksellers at Maple and Main streets, Wor- 
cester. In 1878 he received an offer from the G. Henry 
Whitcomb Company, envelope manufacturers, in whose 
factory he learned the envelope business in all its phases, 
his work having to do with the buying of stock and the 
selling of the product, as well as with manufacturing and 
accounting. In 1882 he left the Whitcomb Company to 
enter a partnership with George H. Lowe, under the firm 
name of Logan & Lowe Envelope Company. A_ few 
months later, however, Mr. Logan returned to the Whit- 
comb Company and Mr. Lowe became a partner in the 
wholesale paper house of Carter, Rice & Co., Boston. 

Differences arising with regard to the reorganization of 
the Whitcomb Company, Mr. Logan left in February, 1884, 
and became associated with Henry D. Swift, D. Wheeler 
Swift and John S. Brigham under the corporate title Logan, 
Swift & Brigham Envelope Company. All of the partners 
had been connected with the Whitcomb Company. 

In 1898 the Logan, Swift & Brigham Company was con- 
solidated with nine other large envelope concerns, including 
the W. H. Hill Envelope Company and the G. Henry Whit- 
comb Envelope Company, under the corporate title of 
United States Envelope Company. Mr. Logan became first 
vice-president and general manager and chairman of the 
executive committee on the formation of the company, re- 
taining these positions for about twenty-five years, until his 
election to the presidency of the company on December 6, 
1922, after the death of the former president, G. Henry 
Hutchins. 

For many years Mr. Logan was a leader in the Repub- 
lican party of the city and state. Although often urged to 
accept public office, he did not feel free to do so until 
1898, when he was elected mayor of Worcester, holding 
the office for four consecutive terms of one year each, to 
the great satisfaction of his fellow citizens 

Throughout his life Mr. Logan maintained a keen in 
terest in the work of the Y. M. C. A. of Worcester. When 
only twenty-five years of age he was elected to the board 
of directors. In 1883 he was elected president and for many 
years served as one of the trustees. He was one of the 
original committee which, in 1884, raised the funds neces- 
sary for the erection of the building on Elm street, which 
was occupied by the “Y” for thirty years. 

For more than a quarter of a century, until the time of 
his death, Mr. Logan was a member of the state executive 
committee of Massachusetts and Rhode Island During 
the World War he served on the national war work coun- 
cil of the Y. M. C. A., and on the dissolution of the coun 
cil he served as one of the trustees of the war funds. He 
was twice chairman of the New England district in the 
war drives and put a great deal of his effort and personality 
into the success of this work 

Since 1878 Mr. Logan had been a member of Central 
Congregational Church and one of its most loyal supporters. 
For over twenty-nine years he had served as a trustee of 
the Worcester Polytechnic Institute. He has also shown 
a great deal of interest in its work and many of its grad- 
uates are with the organization of the United States En- 
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January is a WINNER 
Are you Ready? 


This month offices need more 
of these efficiency aids .. . 





In January, more than any other month, business offices change 
systems, add men, speed up methods to gain higher efficiency. 
Mergers have multiplied the demand for more and better office 
equipment. Are you ready to capture this vast and profit- 
able market? 


Sengbusch dealers know from past experience the value of hav- Se ocd, aon 
ing, in January, complete stocks of Kleradesk, Self-Closing Ink- aren st ean 


stands, Dipaday Pens, Ideal Junior Moisteners, No-Over-Flo 
Sponge Cups and the entire Sengbusch line of office efficiency 
aids. To make this the biggest January in your history, you 
must have complete stocks of these items now. 


Most important of all, you must have a full line of the colorful 
new Dipaday Desk Sets, the sensational best seller of the office 
equipment business. 


Are you ready for a world-beating, record-smashing January? 
Look over your Sengbusch stocks and let us have your order 





° . P - ' Sengbusch Self - Closing Inkstand 
immediately. There’s not a minute to lose! — air-tight, non-evaporating, sup- 


plies clean fresh ink to the pen. 


Ideal Junior 
» | Moistener — 
for finger 
moistening 
and general 





will last a 
lifetime. 


rr 


Sengbusch 


aio place for every SELF-CLOSING INKSTAND CO. 
ween > ‘aes 115 Sengbusch Building Milwaukee, Wis. 
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DESKS 


Fer every office use 





a 


mf i . 4 


~~" etre «2 tS ~ —— 


Large installations of 
Imperial Desks are com- 
mon. Their sturdiness, con- 
venience, good looks and 
adaptability, make them 
ideal for general office use. 


RG: Ba] OOD desks for large firms are good for small firms 
oe —but the reverse is not always true. Imperial 
Desks are well built to stand the hard use and 
even abuse that occurs in large offices where a desk serves 
many different users during its actual life. 





A row of Imperial Desks matches one with another 
—uniformly good looking, neat, clean-cut, the very Write for 
standard of efficiency. No wonder they are being in- i cinerea 
stalled in more and more of the country’s largest offices. 


Imperial Desks are made in a wide variety of mate- Imperial Desk Company 
rials, styles and finishes, to satisfy every office need. Evansville, Ind. 
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velope Company He was granted an honorary degree of 


doctor of science by the Worcester Polytechnic Institute in 
1926. In 1904 Dartmouth College bestowed on Mr. Logan 
the degree of master of arts 

He has written many articles for magazines. His book, 
“The Red Envelope,” is a history of the development of 
the envelope industry in this country and represents his 
labor for the love of a thing at the expense of a great deal 
of his time 

For almost fifty years he had been a member of the 
Masonic fraternity. In 1925, at a meeting of the veteran 
members of his lodge, Montacute, he was presented by the 
grand master of Masons in Massachusetts with the Henry 
Price medal. Ths medal is given only in recognition of 
distinguished Masonic and civic service. 

On his seventieth birthday fifty of his friends and busi- 
ness associates gather around the table at the Worcester 
club on the evening of May 6, 1922, to do honor to the 
Grand Old Man of Worcester.” In behalf of the group 
of friends, Hon. Charles M. Thayer presented to Mr. Logan 
a beautiful silver tea service. 

Until within the past few years Mr. Logan had kept 
good health and maintained an active interest in his work. 
In November, 1926, as he was starting to church one Sun- 
day morning, he slipped on the ice on the steps in front 
of his home, fell and received a very severe fracture of his 
arm. Since then he had gradually lost strength, which 
resulted in eventually giving up active work. 

Mr. Logan was married in 1879 to Annie D. Johnson, 
daughter of Levi Johnson. Their children were Oscar John- 
son Logan, who died in infancy; Donald Brigham Logan, 
who graduated from Dartmouth, now the manager of the 
Logan drinking cup division of U. S. Envelope, and two 
daughters, Miss Alice Logan and Mrs. Ruth Taylor Bos- 
worth of Holyoke. 

The grandchildren are Constance Logan, daughter of 
Donald Logan; James Logan Taylor, Janet Taylor and 
Anne Bosworth, children of Mrs. Ruth Taylor Bosworth. 

Besides these he leaves two brothers, Oscar A. of Put- 
nam, Conn., and John K. of Cherry Valley, and one sister, 
Mrs. Lendall Houghton of North Woodstock, Conn. 

Funeral services were held at Central Congregational 
Church, Worcester, on December 3, and interment was at 
Hope cemetery. The Reverend Shepherd Knapp officiated. 


-' + + 
Axel G. Freeberg 


Axel G. Freeberg, who for many years has been with the 
Royal Typewriter Company, passed away December 24 


Spinal meningitis was the cause of his passing. 





THE LATE A. G. FREEBERG 


r. Freeberg spent his entire business career in the type- 
writer field. He started as a young man with the Oliver 
rypewriter Company He remained with that concern 
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STYLE SECURITY 
PHOTOSTAT BINDER 





PHOTOSTAT COPIES READY 
TO CLAMP IN BINDER 





SHOWING SHEETS IN 
BINDER SECURELY SEALED 





BINDER COMPLETED 
NOTICE BLANK BOOK APPEARANCE 


A Perfect Binder for All | 
Photo Copies of 

| Municipal Records, Deeds | 
and Mortgages 


WRITE FOR PRICES ON METALS 
OR BINDERS 
NAME QUANTITY WANTED 


GRAND RAPIDS 


LOOSE LEAF BINDER CO. 
Grand Rapids, Mich. 
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ESIGNED to carry 
office burdens 
smoothly, quietly, rapid- 
ly—this new “Ruberex” 
caster gives you every- 
thing you could ask for 
in caster comfort. Big, 
sturdy, oversize, easy on 
your floors and rugs— 
they can’t fall out. 


FAULTLESS CASTER 
COMPANY 
EVANSVILLE, INDIANA 


New York Chicago Grand Rapids 
Los Angeles High Point, N.C. 


Dealers everywhere find 
ready sale for the new 
Faultless Casters featured 
in national advertising. 


Canadian Factory: Stratford, Ontario 


TIIING 


FURNITURE + HARDWARE 


Makers of Quality Casters for a Third of a Century 
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until its sales organization was discontinued, at which time 


he became affiliated with the office of Royal Typewriter 


Company in Chicago. His excellent sales work brought 
him promotions to the managership of the Minneapolis 
branch and to the office of assistant sales manager of the 
company. Later, at his own request, he was transferred 


to the Chicago office, where he worked in the national 


accounts department. Mr. Freeberg had a wide circle of 
friends including several in the office of this journal whose 
privilege it know and sterling 


qualities from his early manhood to the close of his life. 


was to him admire his 


He is survived by a widow and two children, to whom 
Office Appliances extends profound sympathy. 
' + + 
John H. Amberg 


John H. Amberg succumbed to heart disease December 
12. He was president of Cameron, Amberg & Company, 
73 He had been play- 
ing billiards with friends when the seizure struck him. 

Mr. Amberg was a native of Mineral Point, Wis., where 
he was born seventy-six years ago. When fourteen years 
old he went to Chicago, and found a niche in the printing 
business. In 1870 he became associated with the business 
which was known later as Cameron, Amberg & Company. 
Eight years later he entered the business as a partner, and 
continued until his passing. He is survived by three daugh- 
ters, and a son, Alfred L. Amberg, whe is connected with 
the business. - & 


Jay J. Merritt 


Jay J. Merritt, division manager at Dallas, Texas, for the 


L. C. Smith & Corona Typewriters, Inc., succumbed to an 
operation some weeks ago. His advancement from the 
ranks was a consistent achievement. Mr. Merritt started 


in 1921 as a Smith salesman with the Des Moines branch. 
In 1917 he enlisted for the world war, receiving a commis- 
sion as a first lieutenant. He served overseas in 1918, and 
was mustered out the following year. On return to civil 
life Mr. Merritt entered business for himself in 1920. In 
1921 he joined the Oklahoma City sales organization; 1922 
saw him manager there. He was promoted to branch man- 
ager at Dallas in 1924, and became division manager there 
when the division plan was installed, having charge of the 
southwestern territory. 

His widow survives; 
the upright life of Jay J. 


a host of friends pays homage to 
Merritt. 
+ + 


H. D. Kilham 

H. D. Kilham, president of the Kilham Stationery & 
Printing Company, Portland, Ore., passed away some weeks 
ago, aged sixty-three years. He had been connected with 
the stationery business since 1890. In 1898 he acquired a 
Portland stationery store, adding a printing department in 
1904. The expansion of this business necessitated securing 
enlarged space in 1916. 

Surviving are his widow, three daughters—Mrs. A. N. 
Campbell, Renton, Wash.; Misses Laura and Mary Helen 
Kilham; a son, Horace; and an adopted daughter, Miss 
Maxine Morrell Se 


William B. Drew 
William B. Drew, treasurer of H. & W. B. Drew Com- 
pany, Jacksonville, Fla., passed away several weeks ago 
after a lingering illness. 
The business was established in 1855 by Columbus Drew, 
father of Horace and William B. Drew. The former passed 
away in 1926. The business was incorporated in i890 as 


the H. & W. B. Drew Company. 
+ 
W. E. Gerry Ends Life 


Wilfred E. Gerry, of the Rite-Rite Corporation, Chi- 
cago, took his life December 30. It was stated that he 
had been despondent because of reverses in the stock mar- 
ket. Mr. Gerry was a pioneer in the mechanical pencil 
eld. 

I. A. Porter 

[. A. Porter, a familiar figure in the office equipment 
industry at Boston and vicinity, passed away several weeks 
ago. He had been with the Doten-Dunton Company many 


years. 
H. O. Smith 
H. O. Smith, distributor more than fourteen years for the 
Hedman Manufacturing Company, passed away some weeks 
ago following an operation for appendicitis 
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e right at hand, we urge your immediate action. The 
4 n S campaign consists of expensive. window display 


material in colors, newspaper mats or electros for 
advertising, and direct mail material—everything you 
' need to stimulate a genuine interest in better-made 
Bear raids have had no effect on the drawing power of Guides. This material is described on the succeeding 
this sales-making campaign on the Weis Vertical File pages. It’s yours—FREE—for the asking. Write for 
Guide line. Dealers are extremely “bullish _ on It. it today, with strict understanding that you will incur 
For the second consecutive year it is proving the no obligation, whatever. 
greatest thing we have offered in the way of selling 
helps. It is breaking all records for number of par- 
ticipants. 


With January—the best month in the year in which 
to promote the sale of Guides and other filing supplies 
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Here is one_of,the most expensive and impressive 
pieces of display material ever developed to feature 
Guides for Vertical Filing. We want to send you 
one free. Properly used, in a window or inside 
your store, this material will create a profound 
interest in Vertical Guides. 


The display consists of three panels: a center panel 
measuring 22" by 44", and two side panels measur- 
ing 14" by 28". Actual samples of Weis Guides are 
attached to these panels, the whole presenting a 
most colorful and striking effect. It not only calls 
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Display Panel FREE 


the prospect’s attention to some of the important 
features of Weis Guides, but gives him, at a 
glance, an idea of the many sizes and styles of 
guides provided for his selection. 


The display may be used as the background for a 
filing supply window, or as a counter display inside 
the store. 


If you have not already ordered one of these dis- 
tinctive panels, write at once. We want you to 
have one, as well as the other free helps described 
on next page. No obligation whatever. This free 
offer is one of our monthly efforts to keep inde- 
pendent office supply dealers supplied with timely 
selling helps that will increase their sales and 
earnings. 
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Model Window will Increase 
Your Sales --Fasy fo /nstall 


Your windows are excellent salesmen. They are 
‘‘on the job’’ twenty-four hours a day the year 
round. Throughout January, put them to work 
selling Weis Index Guides. This model window 
display has been designed by a window display 
expert especially for Weis dealers. It is easy to 
install, no matter what shape the window, and its 
effectiveness has been proved by many dealers. 


= 

The colorful, eye-catching panel reproduced on 
the opposite page is used as the background in the 
window. It comes to you with samples of the full 
Weis Vertical File Guide line attached to the 
panel. Other merchandise displayed in the 
window consists of over-the-counter items which, 
in all probability, you have in stock, thus making 
it possible for you to participate in our Guide Cam- 
paign without having to buy an assortment of goods. 


Other Free Helps 


In addition to the display panel, we have prepared 
envelope enclosures and newspaper ads featuring 
Weis Index Guides which we shall be glad to 
send you. 


The newspaper advertisement effectively illustrates 
our popular Pressboard Guide with Metal Tab 





today’s best seller in the filing supply field. The 
advertisement may be used as part of a large-space 
advertisement or as a complete announcement. 
State whether you require mats or electrotypes. 


Three attractive envelope enclosures, lithographed 
in colors, are ready for your use during this cam- 
paign. Quantities of these valuable sales aids are 
available without charge. When ordering, state 
how many you can use and furnish complete in- 
structions for imprinting. 


Also bear in mind that we have enclosures fea- 
turing other Weis supplies in demand at transfer 
time—folders, record cards, transfer cases, etc. 
Advise us your needs and we will supply you 
immediately. Start the New Year off with a 
determination to leave no angle overlooked that 
will contribute to the growth of your institution. 


The Sle Manufacturing Co. 


162 Union Street 
Monroe, Michigan 


New York;—A. H. DENNY, Inc., 
356 Broadway 
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Note how the Metal Tab is riveted 
three times to the guide stock. No 
eyelets to tear papers or injure hands. 
The riveting insures extra service in 
the files. Metal Tabs may be had in 


1", 2" and 4* widths 





1 Weis Pressboard Guides may be had 

Plain, Celluloided, or with Metal Tabs, 
straight or slanted. Olive green finish or 
black enamel. 


Metal Tabs are riveted three times to 
the guide stock. No eyelets to tear 
papers or injure hands. 


3 Tabs are furnished with Celluloid 
windows and Removable Insert Labels. 
The Removable Inserts give the guides a 
wide range of adaptability. 


A All larger size guides come with an 
enameled Metal Bottom Tab, which, like 
the tab at top, is riveted to the stock. 


The Pearl Grey Pressboard is strong 
and inflexible. It gives three to five 
times the service of manila tag. 
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RETAIL PRICE 


$8.50 


An Extra Dollar 
Profit for You 
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ORGET, if you wish, all about the 
“Force” reputation—forget the advan- 
tages of pleasing your trade—forget, even, 
the repeat business we promise. Send for 
our list of special discounts. Looking at it 
from the cold, hard angle of Profits per ma- 
chine sold you'll soon see the wisdom of 
stocking the Force Model No. 150 Auto- 
matic Numberer! The extra dollar profit, 
besides all the advertising and merchandis- 
ing assistance we render, makes this the 
most worth-while machine you can carry. 






It’s the finest numbering machine value 
for your customers, too—when figured in 
dollars and cents. At $8.50 the Model 150 
gives them all the features of the most ex- 
pensive makes, with strength and durabil- 
ity surpassed by none. Get this machine on 
display now—you'll find it a friend maker as 
well as a profit-maker. 


WM. A. FORCE & CO., INC. 


105 Worth Street, New York 
180 No. Wacker Drive, Chicago, IIl. 
573 Mission St., San Francisco, Calif. 








NS 
Nm 


DDDDiDDDDDDDo>—>>>2]>>>>>= 





Automatically provides more working 
space when a large number of sheets 
are in binder. 





delay. 





Gives flat writing surface. 
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¥ ON HE new Wilson-Jones AUTO-FLEX Chain Binde 
automatically solves the problem of true flexibilik gp 7 
in binder devices for loose leaf record work. fe 4 

form, materials and workmanship it is an outstandit_ mor 

contribution to the field of record-keeping equipmentpossibl 








Simple in design, AUTO-FLEX is adaptable to pra 4 . 
tically all standard loose leaf ledger and post binde c 

™ “* _ . . . . . _ . on record 
uses. Six major points of superiority make it a flexiblenoug! 


device for which every business organization will fin@neth 


oe r thee f ._Laent ’ ar ee ever W! 
use In every phase of record-keeping activity: a 
oD 1 

i Automatically increases its capacity. n 
The chain post design of the Auto-Flex Chain Binder a 

n vaul 


matically provides for expansion of the binder as desired. 
simple key mechanism operates to increase the capacity of the bind 


from as few as 50 sheets to practically any sheet body required. e P 
\ 

o Automatically provides more working space . 
- é vr as need 


tay The variable length of the flexible posts automatically permil hinder- 
expanding of the Auto-Flex Chain Binder to give maximutplus th 









working space and thus facilitates the routine of keeping records 
. 
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to date. 
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Binder 





Auto-Flex is of standard appearance 
its unusual qualities concealed in the 
metal ends. 





sinde 


ibilit 6p Permits changing of sheets without delay. 
‘k. eR As much as two inches of free space is available between right 


li and left parts of the sheet body for adding or removing sheets. 
me ll emoval of the top cover is unnecessary, an exclusive feature made 
menipossible by the extreme flexibility of the chain posts. 
M Gives flat writing surface. 

pra In the Auto-Flex Chain Binder, sheets fall naturally upon the 
inde covers, producing flat writing surfaces for the bookkeeper or 

+1) record clerk. fn making entries the flexible posts can be extended far 
eXIN nough apart to permit sheets to lie flat without hand pressure— 
| fiy another important Auto-Flex advantage. This is only desirable how- 4 


ever when a large number of sheets are in the binder. 
Non-protruding Posts permit 

m Non-protruding Posts. stacking. 
« There are no protruding posts on the Auto-Flex Chain Binder— 
no posts to scratch desk tops and other surfaces. This feature 
gee: compact stacking of office records in compartments, in safes, 


au 
in vaults—saves space and preserves sheets from wear and tear. 


red, 

bind 
G Provides Flexible Capacity. 

Auto-Flex Chain Binders are very flexible in capacity. Beyond the 

limits of the flexible posts, standard post sections are inserted 

as needed without delay and add considerably to the efficiency of the 

ermil hinde “—this gives the user the convenience of standard expansion 


‘imut plus the flexibility of the chain post design. 
su 





as in the ordinary post binder, and with a closed back. Auto- 

Flex is a practical standard binder with these PLUS- Provides Flexible Capacity. 
advantages of automatically increased capacity, greater working 
space, easy changing of sheets, flat writing surfaces, non-protruding 
posts, flexible capacity—all secured by the automatic action of the 
flexible post. On your next binder order specify Auto-Flex. 


4 UTO-FLEX Chain Binders are supplied with an open back, 
A 








Your nearest stationer will demonstrate Auto-Flex—a binder built for a business lifetime 
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WILSON -JONES »>COMPANY 


NEW YORK General Offices and Factory KANSAS CITY, MO. 
233 Spring Street 3300 Franklin Boulevard Eighth and Locust Streets 
CHICAGO, ILLINOIS 
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wERVING BUSINESS THROUGH PROGRESSIVE STATIONERS 
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545 FIFTH AVE. 

REPRESENTED WE ARE 
CHICAGO: INTERESTED IN RESPONSI 
610 SO. MICHIGAN AVE. GRAND RAPIDS, MICHIGAN BLE CONNECTIONS 
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Mimeograph Dealers Visit Headquarters 


4 number of dealers and representatives ot dealers of 


the A. B. Dick Company visited the Mimeograph headquar- 
ters at Chicago in weeks past These included 

H. F. Waley and Floyd Spikre, Typewriter Service Com 
pany, Springfield, Ill.; Mr. Spikre took instruction in sales 
and service work 

Charles Green and Mr. Hill of Millington Lockwood, 
Inc., Buffalo, N. Y.; Mr. Green had the benefit of instruc 
tion work in sales and service. 

Paxton brothers, of the Paxton Typewriter Company, 
Bloomington, Ill, renewed their personal contacts with 
headquarters and staff 

E. C. Goerlitz, Rockford Typewriter Service Company, 
Rockford, Ill., paid his respects to the staff 

H. E. Russell, Office Equipment Company, Des Moines, 
Iowa, looked in on the Mimeograph organization 

William E. Bayley, The Emerson W. Price Company, 
Lima, Ohio, assimilated new ideas during a brief visit 


Oe 


R. F. Henderson Art Metal Manager at Hartford 

R. F. Henderson, who took charge of the Art Metal 
Construction Company branch at Hartford, Conn., late last 
year, has been with the company since 1921. In May of 
that year he became a salesman with the Boston branch. 
November, 1921, he was promoted and became manager 
of the new branch opened by the company at Portland, 
Maine. He continued in that work until assigned to the 
branch at Hartford. 

Mr. Henderson has a consistent record, and may be 
expected to receive more important assignments in the 
vears to come. 

——— 


Additions to Sheaffer Eastern Staff 

Several additions have been made to the territorial sales 
staff of the W. A. Sheaffer Pen Company, reporting to the 
eastern branch at New York, N. Y. The energies of these 
men will be devoted to the furtherance of a more intensive 
sales program in the eastern section of the United States. 
C. E. Peyton will cover parts of New York and Vermont, 
with headquarters at the eastern branch; W. L. Couch has 
been assigned to a section of Pennsylvania and the state 
of West Virginia, traveling out of Wheeling; J. K. Eymann 
will work with dealers in a section of New York state and 
Pennsylvania, with headquarters at Buffalo 


> — 


G. O. E. C. Moves to Plaza-Olive Building 

The General Office Equipment Corporation has moved 
its branch at St. Louis, Mo., from 816 Buder building to 
the Plaza-Olive building, 1218 Olive boulevard. This build- 
ing is located on the Memorial Plaza, a situation which 
enables the company to give quicker and better service 
to users of Elliott-Fisher and Sundstrand machines. The 
business of the branch has grown so that a space increase 
of approximately sixty-six per cent was necessary. 

D. J. Crowley is local manager. He is rounding out his 
eighteenth year with the Elliott-Fisher Company, which he 
has served as salesman and local manager 


> - 


“G-F” November Sales Break Records 
An item in our December issue commented on a report 
in the Wall Street Journal of November 6, stating that The 
General Fireproofing Company was aiming for a record 
sales month. Plans for an intensive campaign were laid, 
but not announced to the organization until the morning of 
November 1. Gross sales for November were eighteen per 
cent above the goal set. Office Appliances extends its con- 

gratulations for this handsome record of achievement 
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A NEW 
ADJUSTABLE 


HARTER 


HANDISTAND 
THE UTILITY DESK 


ADJUSTABLE VERTICALLY 
The illustrations show the new No. 300 HAR- 
TER HANDISTAND with top raised and top 
lowered. This enables the worker to adjust the 
height of the Stand to the type of work he is 
doing. The range of height adjustment is from 
261% inches to 3244 inches from floor. 


CONSTRUCTION 


The No. 300 HANDISTAND has a base of rolled 
steel tubing with 
two coats of black 
japan finish. It is 
of “knock-down” 
construction, thus 
assuring a low ship- 
ping rate. All holes 
for bolts are jig 
drilled, which per- 
mits of easy set-up, 
perfect alignment of 
parts and complete 































































Handistand with Top Raised 


rigidity. There is 
ample leg room. 
Two hard rubber 
casters of Bassick 
make on the back 
legs permit easy mo- 
bility, and two rub- 
ber feet on the front 
legs provide solid 
floor anchorage. 





Handistand with Top Lowered 


BEAUTIFUL TOPS OF GENUINE 
VENEERS 
The tops of all HARTER HANDISTANDS are 
superior in materials and workmanship to those 
of other makes. Genuine veneers of quartered 
oak, mahogany and walnut only are used. The 
are of five-ply construction, three-fourths of an 
inch thick, finished by hand rubbing to a beauti- 
ful dull satin sheen that brings out the grain of 
the woods. The table top is 1854”x19”, with 
two leaves each 1854”x12”, making a total top 
area of 1834”x43”. 

Dealers: 
Write for complete description of the HARTER 
line of HANDISTANDS, and dealer’s discounts, 


THE HARTER CORPORATION 
MANUFACTURERS 
STURGIS, MICHIGAN 
PACIFIC COAST REPRESENTATIVES: 
BERT M. MORRIS CO. 
415 Transportation Building 
122 East 7th Street 


LOS ANGELES, CAL. 











39 STEEL SPRINGS 


Give the Fox 39 These 
Selling Advantages 





HE most comfortable office chair 

cushion made — scientifically built 
with a core of 39 fully tempered coil 
steel springs that insure a lifetime of 
satisfying restful service. 
The coil springs yield to every move- 
ment, but easily support the heaviest 
person. 


Even in hot weather, the cushion is cool. 
Ventilating windows provide channels 
for constant currents of vitalizing air 
that keep the cushion cool at all times, 
and keep the fabrics young and resilient. 


Guaranteed not to pack, sag, nor 
crumble. 


A strikingly attractive cushion that will 
add to the appearance of any office. 
Furnished in leather or velour in colors 
to match any furniture. 


Note these superior features: 


1—Better appearance 6—More sanitary 
2—More comfort 7—Scientific design 
3—Longer life 8—Choice of colors 
4—Demountable Q—Any chair size 
5—Ventilated 10—Economy 


Write for Complete Description and 
Prices and Our New Catalog 
of Office Specialties 





GEO. E. FOX & CO. 


325 W. Ohio St. Chicago, Ill. 
A. H. Denny, Inc.. 356 Broadway, New York 
Eastern Wholesale Distributor 


Western Wholesale Stationers, Lid., 228 S. Los Angeles St. 
Los Angeles, Cal., Pacific Coast Distributor 
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Paper Rulers Seek to Regain Prestige 

At a meeting held at the Great Northern Hotel, Chicago, 
Ill., late last year plans were discussed to restore pen ruled 
forms to popular favor. The modern bookkeeping ma- 
chines, special wax engraved forms and other media have 
caused the pen ruling trade to fall off. A committee of 
eleven men was appointed to consider the feasibility of a 
proposed campaign for collective advertising to promote 
the increased use of pen ruling on printed forms. 

The committee comprises: Edward Buenger, Wilson- 
Jones Company, representing the loose leaf manufacturers; 
Arthur Llovd, W. G. Lloyd Company, representing blank 
book manufacturers; H. W. Dahly, Nygren-Dahly Com- 
pany, representing machinery supply manufacturers; 
George F. Mudgett, Oconto Manufacturing Company, rep- 
resenting the Paper Rulers’ Association; T. J. Toomey, 
Paper Rulers’ Protective Association, representing the 
paper rulers’ labor union; James Knox, Chicago Paper 
Company, representing paper merchants; S. F. Beatty, man- 
aging secretary of the Master Printers’ Federation, who 
was named chairman of the committee. 
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Group Insurance for Envelope Makers 

The Specialty Envelope Company, Newport, Ky., has 
been accorded double coverage group insurance, a policy 
having been arranged with the Metropolitan Life Insurance 
Company. The premiums on life insurance, supplementary 
health and non-occupational accident benefits are shared 
jointly by employer and employee. 

Employees are covered by a $1,000 life insurance policy, 
and sick and accident benefits of $10.00 a week. These 
weekly payments will be made when unable to work due 
to sickness from any cause, or injury received while off 
duty. 

In addition to these benefits an employee will receive a 
temporary income if complete disability occurs before age 
sixty. Under the policy an employee will receive the full 
amount of his life insurance, with interest, in monthly in- 
stallments. Visiting nurse service is included when policy- 
holders are sick or injured, while under the care of a 
physician 

an 
General Display Case Company Takes Over Cubelite 

The Cubelite Company, which introduced into America 
a novel and effective glass advertising cube that met with 
immediate success has recently been taken over by the 
General Display Case Company, Inc., 57-63 Greene street, 
New York City. This company will offer to the trade 
special glass advertising novelties in various shapes in addi- 
tion to the plain and decorated Cubelite cubes. Several 
large contracts for fancy glass containers have already 
been taken. 

A feature of the Cubelite proposition is that the shape 
of the manufacturer’s package can be easily duplicated with 
all of the reading matter shown directly on the Cubelite. 
This is arranged for illumination, making it a very effective 
sign. 

The General Display Case Company has recently built an 
extensive show room on their premises where a full line of 
Cubelites is on display in over 250 sizes and shapes. 

—— 
Carl J. Baatz Promoted by “G-F” 

Carl J. Baatz has been appointed manager of the Balti- 
more branch by The General Fireproofing Company, taking 
charge January 1. He has been identified actively with the 
company’s Boston branch many years. Mr. Baatz’s many 
friends will learn of this promotion with pleasure, and 
know that his record assures success in his new assign- 
ment. 
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NOW A REALITY! 





PDORTABLE? 
Weight under 25 lbs. 


COMPACT? 


Occupies less space on the 


desk than hand models. 


LIGHTNING SPEEDS 


Limited only by the ability 
of the operator. 


UNIVERSAL MOTOR? 


Adaptable to any 
current specification. 





Gt te py, THE NEW ELECTRICALLY OPERATED 





pho 5 secondy & E LIGHTNING Pittee g CHECK Wi WRITER 








Models adaptable to Single 
Checks, Vouchers, or checks 
in sheets of any length. 
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*The Sum of’ Die Individual Die 


The Hedman Manufacturing Company 


158 Center Street Chicago, Hlinois 
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COURT DOCUMENTS 


how convenient and how 
clever it is to have a real, regular up-to-the-minute 


How handy, how safe, 


Filing Envelope—to know your documents are 
well filed—to know that years from now the same 
envelope is still working for you steady as a clock 
and secure as the rock of Gibraltar. 


Bandless Document Filing Envelopes 


are built for wear and hard work. Built for all time like the 
modern skyscraper—constructed of extra heavy, thick, high 
grade manila paper like the elephant’s hide—strong against 
wear and tear and adaptable for all climates, damp or dry, 
hot or cold. No bother of any kind and so simple any child 
can use them. Very convenient to open and close—the nickel 
plated brass clasps on the ends grip at any expansion and 
hold on till moved again. And besides, there are 


NO STRINGS to snarl and break 
NO RUBBERS to dry and rot in hot 


and dry climates 


NO TAPES 


to tie and wear. 


Remember, no obligations on your part in asking for free 
sample to any part of the world. Investigate this wonderful 
modern filing container. Costs you nothing. 


Especially Adapted 


For 
COURT DOCUMENTS 


The Smead Manufacturing Company 


Department C 


HASTINGS, MINNESOTA, U. S. A. 
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SALMAGUNDI 


Fifteen Years Ago 


Selections from January’s Contribution to 
Volume XXI of Office Appliances as 1915 
Began Progressing in History 


George B. Graff was the subject of the frontispiece 
\ new typographic “dress” and conformity to the 9x12- 
inch dimension sponsored by the Federation of Trade Press 


Association of the United States characterized the January 
Office 
Selects 


the 


Appliances 
the 


issue of! 
“Who 


ments 


told of current develop- 
the influences 


Typewriter” 


in sale of machines, and 


responsible. 
The 


indicated 


annual review of the office appliance field abroad 


the bearing of the war 
\. Walton had been appointed advertising man 
the Adding Machine Company. 

Baxter returned to the specialty field. 
the International Stationery 


on business. 
Edgar 
ager by Burroughs 
R. H 
been manager 
New York, 
W. K. 


stock and good 


He 
Com- 


had 
had of 


pany, five years. 
Indianapolis, had pur- 


Boyd Office Supply 


The Stewart Company, 


chased the will of the 


Company. 


The Bates Manufacturing Company, Orange, N. J., was 
arranging to rebuild, following a destructive fire in its plant 
late in 1914. 

The Ravenswood Office Supply Company, Chicago, had 
moved into its new factory at Newport and Ravenswood 
avenues 

_ - oe —— 


Mother Goose Up-to-Date 


J. N. Kimball* 


Little Miss Muffet 
(Not having a tuffet) 


Lay stretched on the sand. at the beach. 
bloated young spider 
Parked himself down beside her 


And whispered, “Say, kid, you’re a peach.” 
Now little Miss Muffet 
She knew how to rough it, 

ie’d been the gym, don't 
She fetched him a clout, 
"Twas a pretty knock out, 

\ regular Jack Dempsey blow. 


SI trained in you know 


And that bloated young spider, 


Next day, when he eyed her, 


He gave her the gate, “for,” said he, 
“A guy is a dunce 
That gets stung more than once, 
And that bee is too buzzy for me.” 

*Note.—The above verses were inspired by those dedi- 
‘ated to Mr. Kimball by two young ladies of Utah, pub- 
lished in the December issue ‘They are just a lesson in 
rhyming,” says the author. Always have we known that 


the international contest manager is a versatile gentleman, 
and above is the evidence of a part of his many-sided abili- 
ties. Not our old friend, Walt Mason, nor even Silas 
Weeg have anything on Mr. Kimball. Should any young 
ladies read these verses, we trust they will not fail to 
discern the advantages of sunshine and gymnasium train- 
ing in the management and education of idle males. We 
suggest a little jiu jutsu, too. Professor, what rhymes 
with that Japanese art, anyhow? 
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This trade mark stands 
for the “Y¥ and E” Roch- 


ester Brand of supplies 





ROCHES 


TER BRAND 
2ONTAL RULED CAROS 


NO RISSH. $03 


LETTER SIZE A TAB FOLOERS 100 
HEAVY WIGHT Rr 9404 TH 
ROCHESTER BRAND 


Priced to get quantity orders! 
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gives you a regular profit 


ow, you can meet the stiffest 
N competition on supplies. 
You can fill entire orders... take 
care of low-priced needs . . . make 
the same percentage profit as on 
costlier items. Rochester Brand 
secures this extra business—with 
little effort on your part. Dealers 
now handling the RB line say it 
has never hurt their sale of higher 
quality goods. Their repeat orders 
on Rochester Brand insure an 


exceedingly steady sales increase. 

Rochester Brand is a complete 
line of supplies. You can stock all 
its many items at a small expendi- 
ture. The attractive green pack- 
aging takes up lessshelf space and 
cuts cost of handling. Meet this 
new year better prepared to secure 
extra business and new customers. 
Write today for a free sample of 
RB values—values which turn 
stock into sales. 









YAWMAN 4x» FRBE MFG..(0. 
113 Jay Street, Rochester, N. Y. 
Export Dept., 368 Broadway, New York, N.Y., U.S. A. 


Cable Address: ““Yawmanerbe,”’ New York 








STEEL AND WOOD FILING CABINETS - STEEL DESKS - STEEL SHELVING 
SAFES - OFFICE SYSTEMS AND SUPPLIES - BANK AND LIBRARY EQUIPMENT 














HIS modern note in office 
furnishings! What is it? 





Briefly, it is the result of 

a nation-wide awaken- 
ing to the full appreciation of the 
beauty of simplicity. Gone from 
the modern office are the forced 
frills and overwrought embellish- 
ments of another day. 


Hoosier desks are styled in the mod- 
ern manner. Built for today and 
the more modern days to come. 
That is why Hoosier dealers are so 
successfully meeting this demand for 
stately simplicity . . . charm... 
correctness. 


Quality and Price! Hoosier will 
compare favorably with any desk 
made, point for point, dollar for 


dollar. 





C B 560 














There is a Hoosier desk for every office 
requirement. Besides many grades or series 
at a wide price range, there are typewriter 
desks, roll top desks and tables Worthy 
of a place in the finest executive offices are 
the Colonial and Executive matched suites. 
embodying desks, tables, telephone stands, 
waste baskets and costumers. Send for 
our new catalog. 


HOOSIER DESK CO. 
JASPER --- INDIANA 
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Doesn't Like to Be Bone for a Cub 

The Little Schoolmaster, a feature of Printers’ Ink 
printed the comments of a friend concerning the practice 
of unnamed office machinery manufacturers in trying out 
new salesmen on him. This advertising man buys and 
directs the operation of office machinery, as well as the 
usual details which fall to an advertising executive. He 
said 

“In fact, I not only rank as a fairly good customer of 
theirs, but as there is always more or less service work in 
sort, their salesmen 


It is only, I’m glad 


connection with machinery of that 
keep in pretty constant touch with me. 
to believe, the natural, normal thing that we are on friendly 
terms; but lately I’ve been wondering whether I have 
been too amiable with them. 

“Twice in the last few months, first one and then another 
of these manufacturers has tried the same scheme on me, 
and in my humble opinion once would have been too many. 
It is a scheme that happens when the manufacturer has a 
new gadget to offer his old customers, and it consists of 
entrusting the job of offering it to me, not to my old ac- 
quaintance, the regular salesman, but to a newcomer, quite 
obviously a junior salesman, and not’a very competent one 

“Now suppose the manufacturer in either case had said 
to me: 

“*We have a new gadget that may or may not interest 
you. But we have a number of new salesmen who I know 
will interest you, because you are always interested in 
Besides, being 


youngsters and generous in helping them. 
an expert and shrewd buyer, you are one of the best men 
I know for a cub salesman to try his teeth on. Won't you 
let me send one of my cubs to show you our new gadget?’ 

“Who could resist flattery like that? Not I. But when 
the cub barges in on me without any explanation, naturally 
my first wonder is why the regular salesman, whose account 
I know I am, was not the one to offer me this new thing; 
and aside from the time wasted in explaining points about 
our situation to the cub, which the regular man already 
knows as well as I do myself, the chances of a sale are 
not in the least improved by the inferences I draw as to the 
possible reasons why they send a boy to mill.” 

——E— 
“L’arnin’ the Young Idea How to Shoot” 

“This Gala World” is a daily copyrighted feature of The 
Chicago Daily News, contributed by Miss June Provines. 
She writes topical items of local interest. In December 
Miss Provines discussed the use of the typewriter in train- 
ing the young, and The Daily News has kindly given the 
copyright release to quote the following in Office Appli- 
ances 

“Reflective Note 
adjunct of the business education and an adult accomplish- 
ment. Tomorrow it may be considered as much a part of 
the child’s educational equipment as reading or arithmetic 
Portable typewriters of a simple type for children’s use are 
being sold in large numbers this season at one of the loop 
department stores. But the trend toward typewriting for 
children is pointed by the fact that eighteen American cities 
are co-operating in an experiment being made in teachers 
college at Columbia university in which children are per- 
mitted to use portable typewriters in learning the technique 
It seems 


Typewriting today is considered an 


of writing, instead of the usual muscular system. 
this method of learning to write is more adapted to a child’s 
capacities, and if the experiments are successful it may 
cause the learning of script to be deferred until a child is 
nine or ten years old, with typewriting substituted in the 
earlier years. Just another result of the machine age, no 
doubt. Two child typists in Chicago, with a reputation for 
speed and accuracy on their machines, are the two daugh- 
ters of Roffe Beman, 57th street artist, Margot and Mary 
Jocelyn, ages eight and nine respectively.” 
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Our Wheels of Progress Are At Your Service 


What Better Assistance Could You Get To 
Stimulate SALES QUICKLY Than The Original 


IDEAL SCRAP BOOKS ------- MEMORY BOOKS 
PHOTO ALBUMS -- NOTEBOOK HOLDERS, ETC. 


All in Strikingly Colorful Bindings 


IDEAL SCRAP BOOKS are ready sell- 
ers. Gummed or plain leaves. Beauti- IDEAL NOTEBOOK COVER AND 
ful new bindings. HOLDER in new and colorful bindings. 


IDEAL SCRAP BOOKS in 
many new striking colors 
Modernistic in design. 












IDEAL PHOTO ALBUMS. 


IDEAL “MY MEMORY BOOKS” 
Many beautiful, new bindings. 


—Handsome, new and modernistic 
designs. 





NEW IN DESIGN. 
VERY ATTRACTIVE. ANOTHER 
NEW WINNER 


THE J. L. HANSON CO. 


ORIGINATORS TELESCOPIC TUBE AND LACE CONSTRUCTION 


552-554 W. Adams Street 
CHICAGO 


Nearly Thirty Years of Success and Still Growing, We Thank You 
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ACCOUNTING 
MACHINES — 


GIVE RESULTS NEVER BEFORE POSSIBLE ON 
WIDELY DIFFERENT ACCOUNTING WORK 








NATIONAL 
POSTING 
MACHINES 


MEET THE 
NEEDS OF 


HOTELS 

STORES 

FACTORIES 

LAUNDRIES 

CREDIT STORES The 

MAIL ORDER National 
SAVINGS BANKS Posting 
BUILDING LOANS Machine 











NATIONAL 
The ACCOUNTING 
National MACHINES 


GIVE IMPROVED 
RESULTS FOR 


BANKS 
STORES 
OFFICES 
BROKERS 
FACTORIES 
RAILROADS 
WHOLESALERS 
PUBLIC UTILITIES 


Accounting 


Machine 

















ATIONAL Accounting and National 
Posting Machines meet the accounting 
needs of widely different lines of business. 
Their flexibility and exclusive features 
enable them to give results never before 
possible with any form of mechanical 


accounting. 


The National Accounting Machine handles 
every form of accounting in the modern 
bank, general office, store, wholesale house 
and other lines of business. 


To all of this work it brings the advantages 
of a machine which is easy and simple to 
operate ... in which every figure or letter 
written is always in view of the operator. 


The National Posting Machine prints three 
records of a transaction at one operation. 


This is one of the features that makes it an 
outstanding system for posting savings 
accounts, installment payment accounts, 
hotel front office accounts and any other 
transaction in which a receipt for the cus- 
tomer and a record for the business must 
be made. 


National Accounting and National Posting 
Machines have saved thousands of dollars 
for hundreds of organizations. They have 
cut to a fraction the time required to get 
reports. 


An investigation of what these machines 
can do may mean much to your business. 
Our representative in your city will be 
glad to give complete information on the 
machine best suited to your needs. 


THE NATIONAL CASH REGISTER COMPANY 


World’s Outstanding Producer of Accounting Machines and Cash Registers 


DAYTON, OHIO 
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Merchandising a Specialty to Its Salesmen 

Something unusual in “selling” an office machine to the 
salesmen handling it in the field was accomplished by The 
Todd Company, Rochester, N. Y., in stimulating organiza- 
tion enthusiasm in the Todd check signer. The machine 
is established in its field, and a direct mail campaign to 
prospects was circulated in the late fall, during the business 
shows period 

The campaign went also to branch managers in formal 
sequence, so they could see how prospects were being 
developed and to give an additional impetus to the enthu- 
siasm of the salesmen. The campaign opened with a letter 
from G. W. Todd, treasurer of The Todd Company, an- 
nouncing the early arrival of a portfolio, “Enter ‘Robot,’ 
the New Executive.” The recipent was told to hand the 
letter to his secretary, so she would place the portfolio on 
his desk when it arrived. 

[he portfolio arrived on schedule, and on opening it the 
name of the addressee was found printed underneath the 
title on the cover. A letter of transmittal accompanied the 
portfolio. The latter was a choice piece of printed matter 
in two sections. One explained “Robot,” and the other 
showed that gentleman in action in the offices of a number 
of large financial and industrial concerns. The back of 
this section listed almost 150 concerns in various parts of 
the country using the Todd check signer. 

Che final mail piece in this series was an appeal to secure 
permission to demonstrate “Robot” and to indicate the 
economies and conveniences assured, with every step in the 
process safeguarded against any contingency. 


—————— 


House Organ Philosophy 

Sometimes you need more than applesauce to lubricate 
the wheels of business—The Coach (published co-opera- 
tively by the Boorum & Pease Company, Eberhard Faber 
Penc:l Company, C. Howard Hunt Pen Company and San- 
ford Manufacturing Company). 

« * * 

People who are worthless are not talked about very much. 
It is the man who is trying to make the most of his time 
and talents who is the target for the abuse and aspersions 
of jealous minds.—Berloyalist (The Berger Manufacturing 
Company). 

* * . 

Ruts are easy to get into. The way to get out is a sharp 
turn in a new direction. You may break a wheel, but you'll 
get out.—The “Y and E” Idea (Yawman and Erbe Man- 


ufacturing Company) 


A lifetime of good example is better than a library of 
good advice.—Fritz-Cross Service (The Fritz-Cross Com 
pany) 

* * * 

Success is almost as hard to maintain as it is to acquire 

The Office Cat (The Richmond & Backus Company.) 
i 

Excuses are an admission that you are unable to deliver 

the goods.—Bramwords (The Bramwood Press.) 
a 

Imagination makes liars of all men.—Quality (Clarke & 

Courts) 
_ ‘ 
Veteran Washington Stenographer Passes 

Miss Florence E. Smith, said to have been the first 
stenographer employed by the Postoffice Department at 
Washington, D. C., passed away late last year. She was 
eighty-eight years old, succumbing to an attack of pneu- 
monia She joined the department August 1, 1875, and 
retired August 20, 1922, completing a service of over forty- 


seven years. 
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Dealers--- 


It’s easy to Sell 
a Money-Maker! 


You'll want to learn about the Grand 
Prize line of Carbons and Ribbons, if 
you want to obtain more business through 
a real money-maker. 


Throughout the country, the Grand Prize 
line is growing in popularity—users find 
them of consistent high quality and dur- 
ability. Received with such favor all 
over, means one thing—more volume for 


the Dealer! 


Manufacturers 
of 
Carbon Papers 





Wide use has proved Grand Prize Carbons of 
uniform grade—non-curl, non-smudge, and 
noted for their remarkable toughness and mani- 
folding qualities. 


Copies made from Grand Prize Carbons are 
neat, clean, with regular sharpness, without blurs 
or faded spots. 


Grand Prize Typewriter Ribbons are lasting, 
give clean impressions and make pleasing letters. 


INCREASE YOUR SALES 


If you are interested in making more profit from 
a line of Carbons and Ribbons, you will want 
to learn more about Grand Prize Products. We 
shall be pleased to send you complete details. 
The Grand Prize Tester (a device for testing 
carbons and ribbons) will help increase your 
sales. May we explain how you may obtain 
this valuable instrument—free of cost? 


GRAND PRIZE 


CARBON AND RIBBONS 
Pacific Carbon & Ribbon Mfg. Co., 


J. Francis O’Connor, President 
1451 Harrison St. San Francisco, Calif. 
396 Flinders Lane, Melbourne, Australia 


Write us on your letterhead for complete de- 
tails of the Grand Prize plan for dealers — 
and how you can obtain this costly tester free. 
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SUNRUCO 





"*ALWAYS GRIP 
— NEVER SLID’ 


oQo 


Here’s a real profit maker and trade 
builder that will sell constantly every 
month of the year! 


The Standard of highest quality and master 
craftsmanship has been excelled in the com- 
position and design of the “Sunruco” 
Finger Pad. The many efficient talons or 
claws on the working portion of the pad 
describe to a degree the expression “Al- 
ways Grip—Never Slip.” 


Holes for ventilation have been carefully 
spaced on the upper surface. For sanitation 
as well as efficiency. “Sunruco” pads are 
practically indispensable to the typist, 
clerical worker, mail service and bank em- 
ployees and others. 


“Sunruco” Finger Pads are made in six 
sizes, S-00, S-11, S-1144, S-12, S-13, and S-14 
in red color. Each size is packed one dozen 
to an attractive carton, twelve cartons or 
one gross pads to a counter display 
container. 


Samples and prices gladly furnished. 


The Sun Rubber Company 


Barberton, Ohio 
U.S. A. 





The name “SUNRUCO” identifies exceptional 
merchandise offerings of rubber office specialties. It 
is your guarantee of quality and satisfaction. 


Send today for prices and illustrations of the com- 


plete *“SUNRUCO” linc. 
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Survey of Association Financing 

Various methods used to finance the work of trade asso- 
ciations are described in a report announced by the trade 
association department of the Chamber of Commerce of 
the United States, Washington, D. C. 

The report is based on information furnished by more 
than 300 trade associations representing many lines of 
industry, It emphasizes the need for a sound financial 
program in order to secure the most effective results in the 
trade association field. 

During the last few years, the report points out, there 
has been considerable mortality among the trade associa- 
tions of the country, and one of the most fertile causes has 
been found to be a lack of sound financing or financial 
starvation. Too many attempts have been made to run a 
trade association on a shoestring 

The survey conducted by the chamber’s department dis- 
closed a great variety of methods of financing trade asso- 
ciations. The most generally accepted methods are: Uni- 
form or flat rate, unit of production, volume of business, 
number of employees, pay roll, capital investment, and 
agency rating. 

“It is interesting to note,” the report explains, “that 
approximately thirty-nine per cent of the associations re- 
porting have adopted the volume of business method. The 
second method most commonly is that of uniform or flat 
rate dues, which is used by twenty-seven per cent of the 
organizations, while sixteen per cent use the unit of pro- 
duction method. Four per cent pay their dues upon the 
number of employees, while eight per cent have adopted 
a combination of methods or have established unusual meth- 
ods which were not comparable with the above types.” 

A number of associations, it is shown, establish a mini 
mum due basis regardless of the general method used. The 
minimum rate ranges from $10.00 to $750. 

According to the report, approximately fifty per cent of 
the associations reporting have an income of $25,000 and 
under, whereas more than ten per cent have an income of 
$200,000 and more. 

—_ 


Industrial Service Plans for Manufacturers 

Che industrial development bureau of the Niagara Hud- 
son Power Corporation, Albany, N. Y., has been organized 
to promote the industrial development of New York state. 
Don G. Mitchell, formerly director of the industrial site 
service of the McGraw-Hill Company, New York publisher, 
is in charge. An announcement by the corporation states 
that the industrial development bureau will seek to interest 
only those concerns which it is believed can do business 
better and more economically by locating a manufacturing 
plant in New York state. With respect to such factors as 
raw materials, transportation, skilled labor, climate, mar- 
ket and financial facilities the commonwealth has advan- 
tages to offer certain lines of manufacture not so readily 
available elsewhere. The industrial development bureau will 
maintain an expert industrial engineering staff to analyze 
the specific problems of manufacturing concerns. It will 
also scrutinize the peculiar industrial advantages of com- 
munities and districts in the state. Its findings will be 
available only to the industry concerned. 

The Niagara Hudson Power Corporation was formed in 
June, 1929, by the merger of the Buffalo, Niagara & East- 
ern Power Corporation, the Mohawk-Hudson Power Cor- 
poration and the Northeastern Power Corporation. Six 
hundred communities in thirty-seven counties of New York 
state are served, including approximately 600,000 electric 
and 200,000 gas customers. 

> —_ 

All work and no play—makes a man healthy, wealthy 

ind wise.—Bramwords (The Bramwood Press). 
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THE POSTS 
PULL DOWN 
FLUSH WITH —-—-, 
THE COVER The binder wit 
' posts that 
disappear. 


The Guar 


§ STATIONERS LOOSE LEAF COMPANY 


Department C-1, Milwaukee, Wis. 
Is my territory open for Flexi-Post franchise? Send booklet 
and Guaranteed Bond particulars. 
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of new salable goods to 
: at the world’s 









the 
Fair’s unusual presentations of 371 exhibits 


You will be especially interested in 
of office appliances, 592 exhibits of station- 

y, books and graphic arts. 
ee. is the largest collection of merchandise 
the world has ever seen! The Leipzig (Ger- 





many) Trade Fair. 
Here are 10,171 exhibits of new merchandise—sal- 
able merchandise—the products of manufacturers 


from 21 different countries 


Here, in short, are the goods you want—goods 
your customers want. For whether your line is 
toys or textiles, hardware or house furnishings, 
you'll find a complete display of it at Leipzig. 


Last Spring alone, 185,000 buyers from 44 different 
countries found so many values that they left the 
Fair with over $500,000,000 worth of the exhibi- 
tors’ They also left with new ideas and 
methods tucked away in their 


pre ducts. 
merchandising 
s of experience. 


Plan now to join the Fair’s ever-increasing number 
of buyers—General Fair, March 2nd to 8th, Engi- 
neering, Building Material & Equipment Fair, 
March 2nd to 12th. 


Write to the New York office. We shall be glad to 
tell you the complete story of this vast market 
_ to tell you of the special courtesies ex- 
ended by the Fair to make your trip inex- 
Leipzig Trade Fair, Inc., Dept. 
11 West 42nd St., N. ¥. C 


piace 


pensive 


OA-1, 


LEIPZIG TRADE FAIR 


FOR 700 YEARS— THE MARKET PLACE OF EUROPE 
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South American Airline Service Tripled 
Making a South 
air passenger lines in the 
1,809 passengers have been carried in the past three months 
Aires-Montevideo division will be 
New York, Rio & 


and express, air 


airline one of the heaviest 


over which 


American 


western hemisphere, 


service over the Buenos 


tripled, was announced by the Buenos 


Aires Line, Inc. In addition to passengers 


mail also is carried on daily schedules over this route under 


contracts with Uruguay, Argentina and Chile held by 
NYRBA 

New schedules, effective December 15, provide for three 
round trips daily between the Argentine capital and Mon- 


tevideo, a popular resort center of South America. The 
trip by plane requires one hour and thirty minutes against 
steamer. Fares, at $18.50 one way, are 


sixteen hours by 


only one-third again as high as steamer rates for the same 
trip. 

added 
comfort and convenience provided passengers, have enabled 
NYRBA Line to forge ahead of all competition from other 
air lines, according to reports. started, the 


operated at 99.8 per 


The superiority of American airplanes, and the 


Since the route 


planes have cent capacity and, in a 
e-week 
accommodations. On this division, the 
South 
Chile, one 
and two twin-motored ten-passenger Sikorsky 


for the 


waiting list for 
link in the 
Andes 


twenty-passenger 


recent fiv period, there has been a 
eastern 
over the 


American transcontinental air line 


into Commodore, a de luxe 
flying boat, 
amphibian planes are being put into service new 
Four tri-motored Ford fourteen-passenger trans 
trans-Andean 


northern 


schedules. 


over the company’s 


ports are in 
another 


operation 


line, capacity-carrying division, and the 


route to Bolivia. 

> - 
International Sample Fair at Tripoli 
Commerce Reports] Announcement has been made of an 


international sample fair at Tripoli from February 20 to 
April 20, 1930. The 
of African activities, 


and worked products. The 


displays are to include a general review 


featuring the natural and agricultural 


products, accompanying show 


of international commerce and industry is to include agri- 


culture, food products, house furnishings, paper and writing 


articles, scientific apparatus, chemical industry, building, 


illumination and mechanics. Copies of programs and gen- 


eral information concerning representation at the Interna 


Tripoli can be obtained by applying 
Fiera ( 
Italy. 


tional Sample Fair of 
to the Ente Autonone della 
Via del Tritone, N. 87, 


‘ampionaria de Tripoli, 

Rome, 
> 

Record Steel Equipment for Office Building 

What is 


steel office equipment ever entered has been 


single order for 
placed by the 


understood to be the largest 


awarded 


Aetna Life Insurance Company The order was 
to Pierce, Inc., agent at Hartford, Conn., for The General 
Fireproofing Company. Practically every item of the 


included in the f the 


$8,000,000 office 


“G-F Allsteel” line is 


company’s new 


equipment « 
insurance building 


SS EH — 
Bigley Continues “Proudfit” Line in Chicago 
L. L. Bigley, 189 West Madison street 


in the Grand 


is representative 
Leaf 
Proudfit 
represented 


Chicago district for The Rapids Loose 
This 


which Mr. 


Binder Company. company succeeded the 


Loose Leaf Company, Bigley had 


organization of the new con 
ae 


prior to the pany 


Louisville Typewriter House Moves 


Louisville 


The Standard Typewriter Supply Company, 
Ky., has found it necessary to move from 438 South Fifth 
street, requiring larger space and better facilities. The 


company is now domiciled at 105 South Fourth avenue. 
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The Chicage Daily News ‘‘Morgue” or Reference Libra: y, comp.eiely equipped with Globe-Wernicke 
Steel Filing Cabinets and Angular Tab Supplies. Write for booklet on this beautiful new installation. 


we exacting buyers demand more for their money—invari- 
ably the choice is Globe-Wernicke. It is significant that Globe- 
Wernicke equipment was selected for the magnificent new home 
of the Chicago Daily News. The equipment used by a metroplitan 
daily must of necessity be the best. 


Year after year Globe-Wernicke dealers are enjoying increased 
prestige and profits from equipment that satisfies—over long years 
of service. 


Globe -Wernicke—the ONE complete source of supply, offers you 
these advantages. Write for particulars and open territory. 


Globe-Wernicke 


CINCINNATI 


Canadian Representative: Preston-Noelting, Ltd. 
Stratford, Ontario, Canada 




















Globe-Wernicke Executive Stee! Suite; Desk, Table, Costumer and Waste Basket are made 
in high lighted walnut and mahogany grained finishes. 
















— 


Globe“Wernicke Executive Suite 
. Opens thePrivate Office to You 








OUR best prospects—executives who “O. K.” big pur- 
chases—demand for their private offices, the refine- | 
ments which are built into Globe-Wernicke Executive | 


3 Steel Furniture. Modern office efficiency requires it! , 


The rich appearance of the Globe-Wernicke Executive 
Suite, consisting of Desk, Table, Costumer and Waste 


Basket, wins the instant approval of executives. 


When you interest such men in equipment for their own 
| offices—you pave the way to sales throughout their en- 
tire organization. 





These opportunities are yours—from the ONE complete 
source of supply —Globe-Wernicke. Write for open ter- 


~~ =~ «2 -2 wt 464 Fe 424 A 








| ritory and full details. 


Globe“Wernicke ° J 


CINCINNATI 


Canadian Representative: Preston-Noelting, Ltd 
Stratford, Ontario, Canada 
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Wherever. nen an. office 


: Ay there is business 
= the dealer in 


' National 
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HE business stationer who spe- 
cializes in National equipment 
finds every office either a customer 
or an active prospect. For the 
National line is complete. There is 
something in it for every business, 
large or small, manufacturing, mer- 
cantile, service or municipal. 
Better still, he finds an existing 
good will and reputation ready-built 
around the name “ National.”” Gen- 


! Books have been famous for guaran- 
teed reliable quality. With such a 
widespread distribution of National 
items it is so much easier to sell the 
newer National specialties, such as 
Visible Records and Machine Book- 
keeping Equipment. 

Of course National dealers enjoy, 
too, the support of an unusual or- 
ganization. Not only do National 


erations of painstaking manufacture, Hammermill ledger-sheets, ror ex- _ policies protect their interests and 
and decades of progressive develop- ample, are familiar to every purchas- safeguard their profits, but National 
ment have been supplemented byex- _ ing agent. National ledgers and post | promotion speeds up thesale of their 
tensive National advertising to cre- binders have been standard equip~ goods. Window displays, circulars 
ate aready acceptanceoftheNational ment for years in thousands of of- | and _ specially devised selling cam- 
name among the people who buy fices. National ring-books and ring _ paigns tied in with expertly designed 
office equipment and supplies. binders are known wherever ring _ direct-mail pieces create business 

In many offices National equipment books are used. And for three-quar- _ constructively for National full-line 
has been used for years. National’ — ters of a century National Bound dealers. 


A Complete Line for the Business Stationer 


Machine Bookkeeping Equipment 
Loose Leaf + Bound Books + Visible Records 


National Blank Book Company 


HOLYOKE MASSACHUSETTS 
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PENCILS 


for every purpose, every degree of hardness 


THIN-LEADS | 


vw BEST IN THE WORLD W 
Every dealer should sell these products 


| AW. FABER 
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Gleanings from the Standardization Field 


Selected from Commercial Standards Monthly 





Commercial standards in the production of record and 
printing papers are in contemplation by the industry. Pre- 
liminary recommendations have been made, to be considered 
at a general conference tentatively set for Tuesday, April 8, 
1930. The standards proposed will be considered by manu- 
facturers, jobbers, printers, blank book makers and the 
ultimate consumers of these papers. A preliminary na- 
tional conference held at the Bureau of Standards, Wash- 
ngton, D. C., last October, was suggested by the National 
Association of Purchasing Agents and the American Pulp 
and Paper Association. The requirements of distributors 
and users of fine papers were discussed, and arrangements 
made for a committee to prepare a preliminary draft of 
specifications for such various papers. The October con- 
ference may be said to have been an outgrowth of the 
bureau’s work on the simplification of paper sizes. The 
result of this activity was Simplified Practice Recommenda- 
tion No. 22, issued and effective in 1924. 

The October conference confined itself to a consideration 
of requirements in terms of service and utility, without 
reference to production processes or fiber content. The 
standards offered are to cover thirteen different kinds of 
paper, including blotter, bond, book, bristols, coated paper, 
cover paper, envelopes, ledgers, manifold, mimeograph, 
offset, post card stock and safety check stock. 


Interests Represented in Movement 
[he distributor and user requirements were set forth by 
representatives of bankers, public utilities, insurance houses, 
investment houses, industrial groups, printers, paper dealers, 
the Educational Buyers’ Association and the National Asso- 
ciation of Purchasing Agents. 


« ~~ * 


\ movement is afoot to simplify casters used in industry 
as accessories to transport. The division of simplified 
practice is continuing to collect data on the production and 
demand of large industrial casters, in nominal sizes from 
2% to six inches, inclusive. The majority of manufacturers 
in this field now favor a simplification program. As soon 
as figures have been received from manufacturers repre- 
senting at least eighty per cent of the production, the divi- 
sion will arrange a second preliminary conference for the 
purpose of appointing a simplified practice committee, to 
have charge of formulating the simplified list of stationary 
and swivel casters 

* * * 

Experiments looking to the perfection of paper which 
will best retain postage stamps constitute a major part of 
laboratory work in the general paper field. Papers surface 
sized with starch or rosin are the principal offenders as 
regards the shedding of stamps, according to the bureau 
of standards. 

The study of resistant envelopes has been continued. 
The object is to find, if possible, the factors that have the 
most important effects on the adhesion of stamp gum. Sev- 
eral thousand envelopes taken from the incoming mail have 
been examined and the most resistant types are being 
studied, particular attention being given to fiber composition, 
surface finish, nature of sizing and degree of sizing. Re- 
sults indicate that the adhesion of stamp gum depends in 
no way on the fiber composition, but that it does depend 
on the nature of the sizing material, degree of sizing, and 
surface finish. All papers surface sized with starch sizing 
have been found extremely resistant to stamps. 

Sizing a Factor in Stamp Adhesion 

Nearly all the other resistant papers found were high 

finish bond papers having a high degree of rosin sizing. 
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PUSH THE SKYSCRAPER” 


4 SERERRA CORRS) 


HAW-WALKER engineers have successfully combined in 
the new “SKYSCRAPER” desk the advantages of wood 


desks with the durability, fire resistance and economy of steel 


construction . . . Has a new roll-edge working top—-special 
drawer arrangements to speed work—a foundation structure of 
steel—like a skyscraper—beautiful walnut, mahogany or green 
finishes—dealers tell us it’s the handsomest desk ever built to 
sel] at a commercial price . . . The introduction of the new 
“SKYSCRAPER” Desk makes the exclusive Shaw-Walker Sell- 
ing Franchise more valuable than ever before. Your territory 


may be open. Write us today. Address: SHAW-WALKER, 
Muskegon, Mich. “Built Lil a 
Skyscraper” 





SHA 


SS=—=" 
MUSKEGON, MICHIGAN 


Dealers and Branches in all principal cities 
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PP aR Ce ale 
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—the handsomest 
desk ever built to 
sell at a commercial 
Sg Lg ee ae 





Some Features: 


] Drawers equipped to take incoming 


mail, personal work file, etc. 


Z Rolled-edge working top — safe, 


luxurious, comfortable. 


3 Gracefully rounded corners of solid 


bronze. 


4 Artistic quarter-round beaded legs. 


5 Extremely quiet running drawers. 


6 Durable and economical because 
“Built like a Skyscraper.” 
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Balance—and lon, willing 
service—designed in 


How should a pencil be built to serve as naturally as your right 
hand? For one thing, it needs Balance, so that bulk and top- 
heaviness will not intrude. And it wants a mechanism so sure, 


Balance Golf 
and Handbag 


pencil —new. 

















LY) Y), so sweet, as to perform like new for uncounted years. Study 
RLS hese pic You'll d inbuilt Bal d effi- | SEE 
Ly these pictures, ou see and sense inbDuuit aiance and elri- ; 
‘ ' ° ° ° P —. - Jan. 11 Sat. 
by \ Ay. ciency in such beautiful machinery. Then cradle this instru- Eve. Fos 
iy ¥)> ment in your hand, and write with it, and you'll know what an. 25 
Nears Balance has done for writing. No wonder Sheaffer outsells all Ccopobi. 
Q\}f others in the whole world! oh 
y \) At better stores everywhere World’s Work 
SS ? All fountain pens are juaranteed against defects, but Sheaffer's Lifetime® is Ruaranteed uncon- 
FNS ditionally for your life, and other Sheaffer products are forever juaranteed against defect in ma- 
ae 3 terials and workmanship. Matched, Balanced 3-piece Lifetime® sets, including new golf and hand- 


ba’ pencil, black and pearl, men's, $18; ladies’, $16.50. Other sets lower. Green and black Life- 
time’ Pens, $8.75; Ladies’, $7.75 and $8.25, black and pearl De Luxe, $10.00; Ladies’, $9.00 and 
9.50. Pencils, $5.00. Others priced variously. 


HEAFFER’ 


PENS-PENCILS-DESK SETS-SKRIP 


W.A.SHEAFFER PEN COMPANY, FORT MADISON, IOWA,U.S.A. 

“A New York - + + + Chicago + + + + San Francisco 
; x ‘ — W. A. Sheaffer Pen Co. of Canada, Ltd., 169-173 Fleet Street—Toronto, Ont. 
> 3 ae Wellington, N. Z. - Sydney, Australia - London, Eng. 

} > ot Reg. U. S. Pat. Of © W. A. 8. P. Co., 1980 
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Buy fresh, long-lived 
Blue Cap leads from 
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ERE is the newest and best 

in Hotchkiss’ Fasteners. 
Nearly forty years of experience 
in designing and manufacturing 
paper fastening devices are be- 
hind it. Every known improve- 
ment is combined in the new 
Number 1A. It is light in weight 
but with a sturdiness that will 
make it last through a lifetime of 
daily use. It is noteworthy for 
dependability. Every unneces- 
sary part has been eliminated and 
it can be operated either by strik- 
ing or pressing the plunger. All 
parts subject to wear are made of 
hardened steel. The new Num- 
ber 1A Hotchkiss is good to look 
at in its trim, stream-line neat- 
ness. We are certain it will com- 
mand attention from customers 
and will prove an item of rapid 
turnover to every stationer. 
Write us. 


THE HOTCHKISS SALES COMPANY 


Norwalk Connecticut 


Hotchkiss 
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It is believed that these two types of papers are the prin- 
cipal offenders as regards the shedding of stamps. Various 
modifications of the stamp gum are being tried in an effort 
to develop a gum that will stick to all types of paper. 


* . * 


An article reprinted from the Michigan Manufacturer and 
Financial Record discussed the many outlets found by a 
motor manufacturing company for its scrap. This concern, 
which was not named, sold scrap of all kinds valued at 
$3,573,877 in 1928. Much comes from operations in steel 

“Not all of the scrap comes from the production line. 
Some of the most unusual items come from other depart- 
ments. There are bones from the commissaries—2,300 
pounds a week—sold to soap companies. There is a carload 
of blotting paper each week which has served in the shatter- 
proof glass department of the glass plant as a cushion for 
the glass, but has lost none of its value as blotting paper. 

“One of the largest items is that of imitation leather and 
rubber scraps, which are much sought after by novelty 
manufacturers. These are graded to size, packed sepa- 
rately in cartons and sold in carload lots 

“The leftover cuttings from wool upholstery are sold to 
an Eastern optical firm to be made into polishers for 
eyeglasses.” 

And Chicago prided itself formerly that the stockyards 
used all of the pig except the squeal! 

om — e —— 


Timely Booklets on Retail Selling 
On the authority of studious merchandisers it has been 
said that less than fifty per cent of the individuals engaged 
in retail business in the United States are intimately ac- 
quainted with the lines they handle. Many in the retail 


| field try to remember prices; yet even these are forgotten. 


In these days of exclusive lines and intensive specializa- 
tion it would appear every dealer should know his lines from 
the bottom up. And there is no good excuse for anyone 
if he does not know the various lines, and the sort of sales 
talk that will be effective, and produce a maximum per- 
centage of sales to those standing on the opposite side of 
the counter 

Nearly all present-day American manufacturers are keen 
on having distributors of their merchandise well acquainted 
with their products. In fact, the competition among pro- 
ducers works to defeat the very objective all are striving 
for by dumping in on dealers a mass of cards, letters, 
broadsides, folders, blotters, etc., that they become dis- 
gusted sometimes with the volume that each mail belches 
forth. In self defense, to keep from being smothered with 
the materials, they consign the entire avalanche to the waste 
box as it comes in. Many methods have been tried to get 
this producer’s information to its dealer destination and 
make it stick, but the W. A. Sheaffer Pen Company, Fort 
Madison, Iowa, believes that the dignity of the semi-text 
book method accomplishes results that no other system will 
As a matter of fact, it reports that the three booklets, 
“Merchandising Down to Date,” “Constructive Merchan- 
dising,” and “What Every Pen User Should Know,” which 
are illustrated and comprehensive without being wordy— 
each requiring four or five minutes to read—are not only 
read, but in the majority of cases are kept after being read 


fas a general source of information about fountain pens, 


pencils, desk sets and writing fluids. 
————— 


Lowe Directs Stationery Sales for White Company 
W. E. Lowe, who had been with L. A. Barnes & Com- 
pany, Fort Worth, Tex., somewhat more than fifteen years, 
is now with E. L. White & Company, office outfitter, 705 
Throckmorton street, Fort Worth. Mr. Lowe is in charge 


S TAP LI N G MAC H I N E |of the stationery department and sales promotion. 
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The Automatic 
Drawer permits 
drawer to capacity 
the usual allowance for 
ing space, and four 
in an Automatic file do the 
work of five in an ordinary 
file. Compressed, the material 
isin poor ate wad smooth, fire 
resistant. Expanded, there is 9 
inches of workin, gn gee 
material is visible and can 
be picked from the folder 
without delay. 


,..an exclusiv 
, oe With, 


Here’s something no one else can offer 
turnover for one dealer for one year on this 
It sells! It has real sales features that you 
it—it’s not just an item on the floor! 
The Desk Companion appeals to every busy 
personal file. 
Note the Automatic Clear Vision Expanding feature— a 
makes the complete Automatic line self-selling. Send the 
about our dealer proposition: There is a real oppo 
progressive representative capable of building up a real 
office equipment business. 

THE AUTOMATIC FILE & INDEX CO. 


General Sales Offices 
1320 Steger Bldg. 28 E. Jackson Boulevard 
Chicago, Illinois 
Factory: Green Bay, Wisconsin 
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STEELCASE 
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—FOUND WHER: 
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METAL OFFICE FURNITURE CCGI 
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he Steelcase selling franchise is a 





rue and proven value because it rep- 
esents an opportunity to sell mer- 
handise of acknowledged reputa- 
ion, of steady demand, and of lib- 


ral profit margin. 


ake the desks shown here, for in- 
tance. The executive model on the 
eft has won a place for itself wher- 
ver good office furniture is desired 
nd appreciated. Rich in dignity, 
uperb in design, the grace and 
beauty of this desk is permanently 
molded from steel to last forever. 


Yothing comparable has ever before 


GRAND RAPIDS, 


— 


office equipment. 





been manutactured. It is the true 


aristocrat of metal desks. 


The Steelcase Desks shown below, 
which are for use generally outside 
of the executive’s office, were never 
more popular. With their unques- 
tioned high quality, leadership, and 
salability, Steelcase Desks have been 
“leaders” for years with many of the 
country’s best office furniture deal- 
ers. They can easily be made 


“leaders” for you. 


Let us suggest that you write for the 
full facts about Steelcase Desks and 


the balance of the Steelcase line of 
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Exit Slouch! 


The Backbreaker of Productiveness 


An eight hour day of sitting in- 
correctly is a big drain on one’s 
energy, and a needless one. 


Eff & C Chairs are scientifically 
made to support your workers 
in the correct posture. The slouch 
disappears. Workers, factory or 
office, are comfortable, wide 
awake and energetic, all day long. 


That's why industry today is 
rapidly adopting these ‘“‘slouch- 
proof” chairs, which cost no 
more than ordinary ones. 


Let your local office furniture 
dealer show you Eff & C 
Chairs. We will send you a 
chair to try out if you desire. 


Eff é C Chairs 


-— 






Manufactured by 


The Fritz-Cross Co. 
292 East Fourth Street 
St. Paul, Minnesota 
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“AmX” Reduces Size of Travelers’ Checks 
A new modified travelers’ check reduced to the approxi- 
| mate size of the smaller United States government paper 
money is now being issued by the American Express Com- 
| pany. A little over 800,000 American travelers carry these 
checks into every nook and corner of the world each year. 
| They are as familiar to the side-street merchants in China, 
| India and Europe as United States bills, and oftentimes 
| more acceptable. Over $2,000,000,000 worth of them have 
| been circulated throughout the world since they were de- 
| vised by the company in 1891. The change in size was 


made as a matter of convenience for travelers, who have 
long been over-burdened with passports, licenses, money 
letters of credit, steamship and railroad tickets and other 
travel requirements. In order that there may be no con 
fusion in foreign lands upon presentation of the new size 
check, every bank, hotel, pension, transportation company 
gift shop and leading merchants in the most remote corners 
of the world have been sent samples of the new check 
with notification that it was as valid as the older issues. 
“There is no material change in the appearance of the 
check,” claims F. P. Small, president of the American Ex- 
press Company. “It is still blue, it still maintains the dupli- 
cate identifying signature. It has, however, only one fold 
and will be not only less bulky but more convenient to han- 
dle in accounting. This is the first time,” he continued, 
“since travelers’ checks were introduced that there has 
been any change in their form. We believe that the new 
smaller check will greatly lessen the number of losses and 
thefts of the traveler’s funds. It is small enough to be 
carried around easily and will not so often be left carelessly 


around in bureau drawers and open trunks. About 2,900 
losses and thefts are reported to use each year, many of 
which can be directly traced to this cause.” 
——— 
Anniversary of Chicago-Atlanta Airmail 

The first anniversary of the Chicago-Atlanta and the 
Evansville-St. Louis airmail service was celebrated by the 
Interstate Airlines, Inc.. December 1. Previous to the anni- 
versary, business houses and individuals sent letters to the 
airport stops at Chicago, Terre Haute, Evansville, St. Louis, 
Nashville, Tennessee’s Sky Harbor, Chattanooga and At- 
lanta, requesting that they be held for mailing December 1. 
Special cachet stamp impressions indicating that the letters 
were held for the anniversary flight make the envelopes 
souvenirs for the recipients. 

Daily flights by Interstate Airlines, Inc., average 1,600 
miles. Night flying is to be instituted within a short time 
— 

New Calendar Provides Interesting Feature 

A novel feature of the 1930 calendar now being issued 
by the L. L. Brown Paper Company of Adams, Mass., is 
the fact that the pad section consists of thirteen months 
instead of the customary twelve. There are two pages for 
December, one for the current year and the other for 1930. 
Thus the calendar is ready for immediate hanging. The 
idea is one which may be of particular interest to printers 
as it provides for more printing than is required in the 
standard type of calendar and at the same time imparts 
greater utility. 

The company’s new calendar is 8x20 inches in size, the 
upper part consisting of an enlargement of the certificate 
of quality, permanence and durability which the L. L 
Brown Paper Company and its distributors are now using 
on all packages of L. L. Brown papers. The lower or 
calendar part is printed on Greylock linen ledger, sub- 
stance 20. 

———— 


The ideal man to most women is one who is clever enough 
to make money and foolish enough to spend it.—The Office Cat 
(The Richmond & Backus Company). 
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AND GOLD 


aa 








= at the engineering 


and craftsmanship of the 


‘Tue greatest dealer 
opportunity for new, 
profitable sales in the 
pen and pencil industry 
is given to the trade by the 
new Conklin Ensemble—a 
pen and a pencil combined 


Conklin Ensemble. The re- 
movable pencil end is really 
complete. The lead magazine is 
under the eraser assembly which 
is exactly the same as the eraser 


: - ‘ assembly in the finest Conklin 
in one, compact, efficient in- ’ 


strument executed in the 
most popular color combina- 


pencils—not a makeshift but a 
practical, usable eraser. The pen is 
: : made just exactly like the famous 
tions of all time. Conklin. Generous ink capacity. The 
materials are exactly those employed 
in the Conklin Pearl and Black and 
Black and Gold Enduras. Each En- 


semble is packed in a beautiful display gift 


The world has been waiting for 
such a writing tool made as only 
Conklin can make it. Here are the 
finest of modern materials, the most 
careful workmanship, constant, splen- 
did performance, real serv- 
iceability. Here is the ad- 
ditional writing equipment 


box. You can offer this new Conklin with con- 
fidence that it will deliver permanent satisfac- 
tion in ownership. And soreason- 





ably priced—in Pearl and Black 


2 
88. In Black and Gold $7. Noa 





that everybody needs. ~ 
\ »* 
_ ‘ Th ‘ / ad s* > 
THE CONKLIN PEN COMPANY Cae 
on . » 
TOLEDO, OHIO ¥ oe 
New York Chicago San Francisco Ss -* ros 
xo Fe 
Toronto, Canada crd* Py se 
oh “o' eo 
x ¥ 
és? a . 
Look to Conklin for the new things in fountain pens, pencils, Ce s 
desk pen sets, pen and pencil sets. Modern, dependable writing vr ry A 
tools in all price classes. Merchand ised under a policy that recog- - : ad o a” 


nizes the dealer as the most important factor in his local market. > \ 
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Every Dealer 
will want to 
Know about 


Meilink Money Safes 


Meilink Money Safe 
Style No. 106 with 
Desk Top. One 
of 12 Styles. 





Ask For Full Information and Prices 


Meilink Fireproof Safes have been a most valuable line to dealers 
for many years because of the completeness of the line and high 
quality of Protection. Today modern business demands additional 
protection. Protection that cannot be found in fireproof safes. 
This demand is for Money Protection against hold-ups and burglars. 


The new line of Meilink Money Safes is a revolutionary devel- 
opment in money protection. Built in twelve styles and priced to ‘ 
be competitive with products far inferior. Every wide awake 
dealer who intends to continue making money from his safe depart- 
ment realizes the need of this new type of protection. They looked ¢ 
in vain for a suitable product until Meilink Money Sates were 


introduced. 


Our national advertising builds up a consumer acceptance and 
an attractive enclosure for your mail brings it to all possible buyers’ cj 


attention. 


The Meilink Steel Safe Co. Toledo, Ohio " 
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Leipzig Spring Fair to Break Records 


America’s growing activity in world markets is shown 


by the number of buyers and exhibitors who will attend 
the Leipzig Spring Fair. The newest American products 
designed for European consumption will be displayed in 
more than 100 significant exhibits. Attracted from all parts 
of the United States, a representative body of over 2,000 
buyers will visit Leipzig. The historic fair,-the parent of all 
world markets, will be held March 2-12 inclusive. 

The Leipzig Fair is approaching its 1,400th session, hav 
ing been held without interruption twice a year for nearly 
seven centuries. It has thus proved itself to be the great 


international market place of Europe and the world, despite 
all the changes of history, since the middle ages. From a 
simple trading center, the fair has grown with the times, 


and today plays an indispensable part in extending world 


trade. Visitors to Leipzig during the crowded days of the 
fairs mingle with representative business men from over 
seventy-two countries and find exhibits from a score 
the leading industrial countries of the world. 

Nothing is being left undone this year to attract visitors, 
especially Americans, who are expected to visit Leipzig 
in greater numbers than ever before. The fair, from long 
experience, will be completely organized for transacting 


the world. It will 


American visitor to estab- 


business with the leading countries of 
be possible in a few hours for an 
lish business contacts which otherwise would require years 
The fair has come to be recognized as of great 
importance to America At 
the last Spring Fair there were 1,273 non-German exhibitors, 


to develop 
as a means of extending trade. 


sent by -four countries, of which ten per cent were 
American products. 


The importance of the Leipzig Fair in international trade 


twenty 


is shown by the fact that at a recent fair over $500,000,000 
in sales were recorded. A single American firm bought 
more than $2,000,000 worth of goods. For the average 


American buyer the cost of maintaining agents throughout 
prohibitive The 
American manufacturer or buyer to deal 
minimum 


Europe would be Leipzig Fair makes it 
possible for every 
wih the 

Detailed 
fair may be obtained by 


11 West 


directly leading business centers at a 


phase of 
Leipzig Trade 


York, N. Y 


information concerning 
addressing the 


New 


expense every 
the 
second street, 
—_ 
When Is a Hero? 
Mitchell, secretary 
& Company, Topeka, offered a Waterman fountain 
pen and pencil to the two people who could give him the 


Fair, Inc.., Forty 


Charles L and sales manager of Crane 


recently 
hero.” The dictionary was ruled 
to be The 


winning definition 


best definition of the word “ 
out. The had 
picked the as the 


“A hero is one who can 


definitions original. committee 
> following 
live age of social 
and 
right American character.” 
Albright of 
The 
ger of Winona, 


Can stay 


in the present 
honorable, 


maintain 
This definition 


an up- 


WwW 


crime and law breaking 
was 
Brewster, Kas 


H. 


analysis of a hero is ; 


A. Niswan- 


1 man who 


second best definition was offered by 
Kas.—“My 
on the job while everyone else is chasing rainbows 
in unpaid-for autos.” 


other good definitions, including one 


The William J. 


who said 


There were many 


, ; : <- ae 
by Leon L. Pierce of Kennedy Stationery 


Company, St. Louis, 


“A hero is the principal in unselfish service under adverse | 


circumstances.” 
: ere 
Additional Production Facilities for Viscaloid 
Work is under way at the plant of the Du Pont Visca- 
loid Company, Leominster, Mass., which will increase ma- 
terially the output of the plant. A large part of this will 


be used for the manufacture of “Duoplate” safety glass. 


of | 
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You Hear It 
Everywhere! 


CECE 





OOOO OOOO KOKO KOK OK 


“THE BEST SELLING 
MOST PROFITABLE LINE 
OF OFFICE TABLES IN 
AMERICA—BAR NONE” 


St. Johns 


OOK OKO OOK OKO OK OK KOK KOKO OK KOK OOK OK] 


That's what the wise dealers of the country 
think and say about the St. Johns line. 


They have this decided preference for St. Johns 
Office Tables because they meet a universally 
insistent demand. They give more real value 
for the money. They sell at a very moderate 
price—sell quickly and easily, and net a very 
substantial profit. 


St. Johns Office Tables are famous for their 
sturdy construction. They are built for hard 
usage. Made in all popular sizes— in any 
desired finish. All tables have dove-tailed 
drawers with three-ply bottoms. 


Dealers Like Our Easy Selling Plan 


Our plan of selling makes it convenient to 
handle St. Johns Tables. You need make no 
extra investment, increase your inventory or 
carry any stock. 


This popular plan, combined with amazing 
table values, makes the St. Johns line the 
most outstanding proposition ever offered. 


Write today for full particulars—prices and 
complete description. Get the jump on the 
office table business in your territory. 


ST. JOHNS TABLE CO. 


Cadillac, Michigan 


Stdohns 


OFFICE 


Cables 
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The office supply dealer intent upon a program of 
“Everything for the office” welcomes the Canode 
line of SUPERFINE office supplies. Inks for 
every purpose are included in this broad line, every 
kind of supplies for rotary duplicating devices, paste, 
typewriter brushes, ribbons—carbon paper. 


IMMACULATE carbon made on a fine Crompton 
tissue is a high grade correspondence carbon meeting 
favor in cempetition with the best of the others. 
SUPERFINE offers a new standard of service in 
the general ofice—a carbon affording complete sat- 
isfaction to average users. 


CANODE carbon is a popular price grade—the 
happy medium combining price and quality answers 
the demand of the great majority of the trade. By 
concentrating on the most popular weight and color 
and selling im volume, we can provide an attractive 
package and put quality in it, and Canode pencil 
carbon provides excellent quality. 


We shall be pleased to send full information with 
price list and complete line discounts. 


Canode Ink and 
Office Supply Co., Inc. 


3005-17 Carroll Ave. Chicago 
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Arthur Morf Enters Advertising Field 

Arthur L. Morf, who has been in the typewriter field 
twenty years, has transferred his activities to the adver- 
tising field. He is connected with the Chicago Elevated 
Advertising Company, 509 South Franklin street, Chicago, 
which places display advertising cards in cars of the Chi- 
cago Rapid Transit Lines (elevated), and in the suburban 
cars of the Chicago & Northwestern R. R., Chicago Bur- 
lington & Quincy R. R., Chicago & Western Indiana R. R., 
and Illinois Central R. R. 

Mr. Morf’s connection with the typewriter field in Chi- 
cago was with the Woodstock Typewriter Company as 
special sales representative, and with the Remington Type- 
writer Company. A host of friends wishes him success in 
his new work, and will keep “A. L.” posted regarding any 
advertising prospects they may learn about. 


Business Men as Aides to Post Office 

Following a conference with business men looking for 
suggestions on improving the United States postal services 
and to reduce the departmental deficits, the following com- 
mittee was appointed: 

James S. Wiley, Bureau of Envelope Manufacturers of 
America, New York, proposed changes in first class mail; 
A. C. Pearson, United States Business Publishers, Inc., 
New York, second class mail; F. L. Pierce (formerly with 
the Remington Typewriter Company), secretary, of the 
Direct Mail Advertising Association, Inc., Detroit, third 
class mail; C. A. Bethge, Chicago Mail Order Company, 
Chicago, fourth class mail. 

= ee —— 
Corporate Name of Hugh Stephens Co. Changed 

The corporate title of the Hugh Stephens Company, 
Jefferson City, Mo., has been changed to the Botz Printing 
& Stationery Company. The new name does not indicate 
any change in ownership, management, operation or policies 
[he change was made in compliance with the bill of sale 
made January 3, 1922, by Hugh Stephens. 

The directors, including officers, of the Botz Printing & 


Stationery Company are Otto C. Botz, president and 

manager; Frank C. Botz, vice president; A. L. Hawkins, 

secretary ; William B. Malone, treasurer; other directors 

Joseph C. Botz, August C. Weigel and Oscar F. Muck. 
—— >->_ > 


Kendrick Territory Increased by American Lead 

[he American Lead Pencil Company has increased the 
territory covered by Hamilton Kendrick, 123 West Madi- 
son street, Chicago. Detroit has been added to the cities 
covered by him in the past—Chicago, Milwaukee, Minnesota 
Twin Cities and Duluth, Minn. Mr. Kendrick has taken 
care of the trade in these cities twenty odd years past, 
securing a substantial representation of his lines in the 
stocks of representative stationers. George Nelson is his 
assistant at Detroit. 

A. H. Krone has taken on the St. Louis territory, begin- 
ning January 1. He has been with the American Lead 
Pencil Company a number of years 

Le 
A. T. Cobb Rates High with I. C. C. 

\. T. Cobb, traffic manager for the Yawman and Erbe 
Manufacturing Company, has been certified to appear as 
attorney before the United States Interstate Commerce 
Commission and the Public Service Commission. His 
certificate is based on long experience and passing a rigid 
examination in legal affairs pertaining to the handling of 
traffic, shipping and claims. 

Mr. Cobb joined “Y and E” in 1913, handling traffic 
matters, and his department has expanded to eight em- 
ployes at the present time. 


a 





Ras 


103 


JANUARY, 1930 





éé 
N Oo wonder our men 
sell more “ Yand E” files 


They've got something 
to talk about...” 


So writes WALTER VERNAY, 


of Dulany-Vernay Co., Baltimore, Md. 


“4 7OUR other dealers should really know the 
success we're having with your Upright 
Steel Files. We took them on in 1916—and each 
year they account for more of our total sales. 
This is due to the practical advantages—exclu- 
° > V7 ~ 99 
sive with “Y and E. 








“Our customers like the additional drawer 
space—that accommodatessomany moreletters. 
When we show how easily the drawers slide on 
the roller bearings—a prospect sees his filing 
done quicker and better. The drawer latches 
and bronze pulls close many an order. It’s no 
wonder our men sell more “Y and E” files— 
they’ve got something to talk about. And that’s 
true of the whole “Y and E”’ line. 

“Please send us 500 more folders. They do a 
good job telling our customers and prospects 
about the complete line of ““Y and E”’ files we 
always carry. During 1930 we’re out to break 
our record for file business. And with your con- 
tinued help, we will!”’ 








‘YAWMAN 4»? FRBE MFe.(0. 


155 Jay Street Rochester, N. Y. 
Export Dept., 368 Broadway, New York, N. Y., U. S. A. 


FOREMOST s Cable Address: on awmanerbe,”” New York 
FOR FIFTY YEARS In Canada: The Office Specialty Mfg. Co., Ltd., Newmarket, Ont. 
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Tells the whole 


story at a glance 





The Burns Display Stand on your 
counter or in your window gives a com- 
plete story of the convenience of the Burns 
Hi-Lo Bracket. 


IT DEMONSTRATES— 


—the up and down feature 

—how it swings on the base 

—the simplicity of the extension 
—the many ways it may be mounted 


—ALL AT A GLANCE. 


It requires only a few feet of space in 
return for a constant, untiring selling 
effort. 


—And it costs you nothing — 


When you get the Burns Bracket Dis- 
play, you pay for only those parts as may 
be resold, the base and dummy telephone 


are free. 

1—H87 Hi-Lo Bracket $5.75 
I— 98 Mounting .. >! ae 
I— 85 - oe 
I— 94 - 5 ae ae 
i— 83 a eee 
I— 86 ne are foe 
1—Oak Base a ake hia No Charge 
1—Dummy Telephone No Charge 

Total $10.00 


Less your usual discount 


USE THE COUPON 


ae ee ae eae ae eae crcarecarcrraercaercaenr ccsrrccrc~renr casas see 


American Electric Company, Inc., 
State and Gith Sts. 
Chicago, Ii). 


Gentlemen: 


eee eee eee eee eee eee eee) 
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Sales Percentages of Various Stores 

rhe United States Department of Commerce has tabu- 
lated about forty leading retail lines to show percentages 
of sales to organizations of two types. One organization 
is the small store, doing less than $5,000 of business annu 
ally. The other does $100,000 and over annually. Two of 
the classifications given are of interest to many of our 
readers. 

Stores handling office equipment: Less than $5,000 an 
nually—are 10.97 per cent of the total number, doing .34 
per cent of the total sales. One hundred thousand annually 
ind over—are 19.20 per cent of the total, doing 70.81 of the 
total sales. 

Stores handling stationery, paper and paper goods, books 
and magazines: Less than $5,000 annually—are 39.92 per 
cent of the total number, doing 2.16 per cent of the total 
are 874 
per cent of the total, doing 60.77 per cent of the total sales 

a 


Merchandising Plan Offered by Loose Leaf House 
The American Loose Leaf Company, Varick and Spring 
streets, New York, N. Y., has developed a merchandising 


sales. One hundred thousand and over annually 


plan enabling retailers to establish and maintain their iden- 
tity in the loose leaf field. Sales promotion matter, cata- 
logues and merchandise will bear the stationer’s name and 
address, without reference to the American Loose Leaf 
Stock binders will bear the regular stock num- 
“Spe- 


Company. 
ber, in addition to the stationer’s name and address. 
cials” will be assigned the factory’s job number, which will 
not permit competing dealers to duplicate the job as they 
cannot identify its source. 
ee ae 
Bené, Inc., Increases Space 

Bené, Inc., formerly in the New Industrial Trust build- 
ing, Providence, R. I., is now located at 353 Weybossett 
street, corner of Burrill. The company occupies two floors 
of a three-story building, having increased the space for 
display and stock. The company serves as business equip- 
ment engineer, and does a commercial stationery and print- 
ing business. Both wood and steel furniture are carried. 
This business is conducted by B. Agronik, who is active 


in association matters. 


= a 
Story Books for Story Tellers 

Weston’s Record 
Weston Company, Dalton, Mass., has instituted a story 
The publication seeks the funniest and the 


or both—of 200 words or less, and must be 


Papers, house organ of the Byron 


telling contest. 
cleverest story 
new to the average reader. One of the best sellers among 
the month’s books will be given each month. Contributions 
will be judged by the editor of Weston’s Record Papers, 
and others in the paper maker’s organization. Any indi- 
vidual may send one or more stories in each month’s 


competition, to apply only in that month’s entries. 


eiiliadlnsieanat 

Rose Made “Elsie” Manager at Scranton 
George C. Rose, formerly a salesman with the Syracuse, 
ae = 
Inc., has been promoted He has become manager of the 


branch of the L. C. Smith & Corona Typewriters 
branch at Scranton, Penna. His work at Syracuse was 
typical of the salesman who holds his customers and their 
friendships, and advancement to managerial duties at Scran- 
tion is in line with the company’s policy to find its field 


executive material within the organization. 


a - 
Strathmore President Heads Industrial Body 
Col. B. A 
Company, Mittineague, Mass., has been elected president of 


Franklin, president of the Strathmore Paper 


the Associated Industries of Massachusetts. 
He was elected also a member of the executive commit 
tee of the American Society of Sales Executives. 















UNDERWRITERS' LABORATORIES 
INSPECTED SAFE “\"S) A NO HM Ss°2> 0 





YOU CAN'T ge” 
SELL FIRE J 


EXEMPTION : 


BUT- 








SELL BETTER 
PROTECTION 


REASONS 


FOR SELLING AN 


es 
dees 

























You are Selling Protection Free From Speculation 


No expert can accurately forecast the duration or in- 





tensity of the fire which may some day visit your prospect's 
plant or office. A one or two hour safe may seem to furnish 
more than adequate protection in a “fire proof” building. 


: ; Yet fires spreading from adjoining buildings or the careless- 
You are Selling Protection 


: ness of employees may ignite interior trim, wooden desks, files 
that Safeguards Vital Assets wes ins 


or inflammable stores, resulting in a fire of great intensity and 


Busin records represent vital as- : —— 
usiness records represe cling several hour's duration. The only SURE protection is a safe 


sets, because the present operation ; 
P P that will meet the maximum fire hazard. 
and the future prosperity of business 
are dependent upon them. Accounts 


Receivable, Cost Records, Research 


Data, Patent Models, Master Tracings, You are Selling Protection Unaffected 
Audit Data, Sales Reports, Prospect by Contingencies 
Lists, Insurance Policies, Contracts— Every building represents a different degree of fire risk. 


Even those designated as “fire proof” differ widely in their 
fire-resistive qualities, and many contain hidden fire hazards. 
Physical assets can be insured against unforeseen dangers, 


without them any business would be 


forced to start at the bottom and 


practically rebuild. They are too val- but vital records cannot. Small defects in construction of 
vable to be destroyed because any- heating systems, foundations, or wall supports, may become 
one thinks a fire can't last for more of first importance in case of fire. A blaze which would be 


trivial in one building becomes dangerous and destructive in 
; another of similar appearance. These differences can't be seen, 
test safe will protect records against yet they area constant source of danger to any business. The 
all reasonable risks. only safe course is to fully prepare for any fire contingency. 


than two hours. It can. A four hour 






THE DIEBOLD LINES 


One, two and four hour lines of tested safes afford protec- 
tion for every average risk. For the business needing a vault 
for records, there are one-half, two and six hour Vault Doors. 








For the business carrying money there is a complete line 
of money chests. Equipment for defeating daylight hold-up, 
the most prominent type of robbery today, is included. 








Diebold is the Nationally advertised line for the maximum, 
complete protection of records and valuables. Write for in- 
formation on an exclusive Diebold franchise in your territory. 








DIEBOLD SAFE & LOCK COMPANY, Canton, Ohio 






DIEBOLD% SAFE 


ASK YOU KR AN KLE R. 
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MYRTLE 





HAT?’S what we are asking near- 
ly 200,000 selected business men 
a this month through the columns of 
National Magazines. If you’ve never 
handled Myrtle Desks, even you could 
be excused for guessing wrong because 
Myrtle Desks look and are worth, more 
than they are priced. 






This being true, isn’t it reasonable to 
feel that you could sell more — make 
more money for yourself—with a Line 
which covers every desk need — at 
prices your trade can afford? 


Write for the Myrtle catalog and 
price list. Learn more about these 
Good Desks which are enjoying the 
greatest sale of their history. Use the 
coupon below. 


MYRTLE DESK CO., HIGH POINT, N. C. 





oEsks 






DESKS 









CAN 


YOU ; | 
GUESS 
THE 


COST 


OF AN 
OFFICE 


LIKE 























Myrtle Desk Co., 
High Point, N. C. 
Gentlemen: 


Please send copy of your latest catalog 
and price list. 


AAAAAAAA 
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Sooo seO9 Monroe Establishes New Order of Merit 


The Monroe Calculating Machine Company, Inc., of 
Orange, N. J., has added a new degree of honor to its 


Blotters under 
High Point club, an organization whose membership con- 


plate glass are al- 
ways in good 
order and always 
attractwe. Ar- 
ranged this way, 
il is easy to make 


sists of salesmen who make over one hundred per cent of 





selection. 





Ss. L. SHANKS 


Get thee WRENN 
SHOWBLOTT to 


make sales for you 


their sales quota for twelve successive months. Repre- 
sentatives who are members of the High Point club for five 
years are now to have the honor of wearing the Monroe 
High Point Club Five-Year Key. 

Announcement of this fact was made by W. G. Zaeng- 
lein, domestic sales manager of the Monroe Company, at 


: Blotters should be fresh, tidy and crisp when 
they are put into use. The stationer can sell 
them in profitable quantities if in this condi- 
tion. Blotters kept in a drawer with other mer- 
chandise soon lose their inviting appearance. 


Therefore we designed the Wrenn Showblott 
and arranged with GF Allsteel to make them 
for us. Wrenn Showblott is the ideal con- 
tainer for the display and sale of Wrenn 
blotters. From both the customer's and the 
salesman’s side, it functions with best results. 





T V : I NROE TIVE - YEAR 
The Wrenn Showblott is a worthwhile investment Oe ne 

for any dealer because of its selling power and the 
terms of our special introductory offer. Let us send 


you the details. 


a banquet held during the convention of the High Point 
club last fall at Chatham Bars Inn, Chatham, Mass. In 
making the announcement Mr. Zaenglein presented to J. R. 


Wrenn Paper Company 


MIDDLETOWN, OHIO 


CORI OBEN CSE CGAY OGY CGE 





R. H. HALMAGE P. B. NEWELL 


Monroe, president of the Monroe organization, the first 
Five-Year Key. 


A great deal of interest was shown in the Key which all 





The Salesman easily takes out correct Monroe men are eager to possess. This insignia of five 
color and count; refilling the cabinet . ; +: . ; ‘ . 
|vears of successful selling is a charm of neat design, made 


is a simple job. e 7" ‘ ; 
of gold embossed with enamel, and bears the words “Mon- 


JANUARY, 1930 ne 


Do Some Checking baat & 


AFTER YOUR INVENTORY FIGURES ARE IN! 


Look Up These Facts! 
Regarding Your Filing Supply Business! 





























Are you satisfied with your present 
volume? Was it greater than in 1928? 














Is your present line fitted for your mar- 
ket? Does it offer the values your cus- 
tomers demand—and often get—from 
other sources? 








Do you receive the kind of backing from 
the manufacturer that produces tang- 
ible results? 














Our efforts in 1930, as before, will be devoted to in- 
creasing the filing supply volume of progressive dealers. 
If your answers to the above questions are negative, 


consult 
Filing Supply Specialists 
OXFORD FILING SUPPLY CO. 
500 Driggs Ave. Brooklyn, N. Y. 
CHICAGO WAREHOUSE, NEW YORK STOCKROOM, PHILADELPHIA OFFICE, 
323 W. Polk Street 100 Worth Street Drexel Bldg. 


Vivvvvvvd ddr vvv vd vivid dd vvv dd vd dvd 
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Cooperative 
Advertising Plan to 
Benefit Dealers Directly 


on the Sale of 


CONCEALED SAFES 


HE buying public has again demonstrated a natural 

curiousity for something new, novel and different. 
Invincible Concealed Safes are no longer a profit 
promise to you—they have made good. 


The factory has more than doubled its volume in the 
last few months. Our consistent advertising in the 
Saturday Evening Post in 1929 has increased the sale 
of Concealed Safes, and we have more than doubled 
that publicity this year. 





















In order to further divert factory sales through you, 
display samples are essential. Our new Cooperative 
Advertising Plan to your local market will tie in your 
store with this popular line and give you every benefit 
of our national advertising as well. 


No matter how good business is in the old staple lines, 
here is a line that makes its own market. It gives you 
business which otherwise would not exist. It adds 


Manufacture of 
steel office ne t boxes com 


rure am ¢ 
nue wh products 





to giwe © e 


bunes bom te the most —— substantial units of sale without offsetting or competing 
modern Ol sloped im ¢ deco : ° . 
new idea develorein desk sands, with any other line or product you carry. To bring 
Safes comes Yi letter Jue 
41m™ 


new faces into your store, new accounts on your books 
try something new! You can't lose on a line that has 
made good. Write for details of our Cooperative 
Advertising proposition today. 


Desk C abinet model 




































Fear benutifl Dak Cabings Se INVINCIBLE METAL FURNITURE CO. 
ith Tee . € A © » anc, . re . 
vd _ desk ot ele = the telephone %* = Manitowoc ————— Wisconsin 
ide Yu" ” rep = 
Concealed Safe” 80° occ. Wash- aN 
side table, StF surface oh en @ ey NEW YORK LOS ANGELES 
able, stain Pre <tension shelt wines 401 mal R. Orthwine _ Matt M. Corbett 
and »- = from abuse Com ros Se Vee 344 W. 34th Se. 1206 Santee St. 
fine aeol omatically “13° — -p 
tion lock, Summ 12 wide, ( AL CHICAGO 
3 lock bols, Ine cighs 175 lbs. rf H. W. Curran 
high, 1629. Se cfightly higher in —A\\ 325 W. Madison St. 
— i - vut dealer of ~q safes Fxrension shelf 
West. 9 folder showin’ cies. leal at dictation 
pon tor j ake and lettet pres Takes ™ 
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To S. L. Shanks, manager of the Washington, D. C., 
district of the Monroe Company, goes the honor of being 
the first man to win the Five-Year-Key. Mr. Shanks has 
been active in the High Point Club since its organization 
and was its president in 1928. 

Closely following Mr. Shanks is District Manager R. H. 
Halmage of the Uptown New York office of the Monroe 
Company at 41 East Forty-second street, who was awarded 
the Five-Year Key on October 30. Mr. Halmage has been 
a member of each successive High Point club since 1926 
and has three times held an office. He was president of 
the 1927 club, first vice-president in 1928, and is now secre- 
tary-treasurer. 

P. B. Newell of the Downtown New York office at 9-15 
Park place, is the third Five-Year Key man in the Monroe 
sales force. Mr. Newell has exceeded his sales quota each 
year since 1926. 


— 
Mayor Bauer May Move West 

Former Mayor Ralph S. Bauer of Lynn, Mass., it is said, 
may move to Colorado Springs. 

The other day it is reported that two thousand women 
of that western resort city had descended upon the city 
council and forced an ordinance prohibiting the exhibition 
of billboards showing girls and women smoking cigarettes. 

Mr. Bauer thinks that Colorado would be a pretty good 
place to live in if the people insist on ordinances of which 
he so heartily approves. 

————— 
U. S. Patent Institute—A New Organization 

There has been formed in New York City the U. S. 
Patent Institute, which has opened offices at 122 East Forty- 
second street. The announced purpose of the Institute is 
to make it possible for manufacturers interested in patent 
matters to obtain reliable information at a minimum of 
expense. 

The managing director of the Institute is S. W. Hart- 
ley, who was formerly general sales manager of the Stand- 
ard Welding Company of Cleveland, Ohio. 

Mr. Hartley says that the mass activity contemplated by 
the Institute is expected to bring about certain advantages 
in the investigation and examination of patents, it being 
intended that the Institute shall perform for many manu- 
facturers the same function in the field of patents that the 
big commercial agencies and trade associations perform in 
the interchange of credit information. Faced with the need 
of finding new products, manufacturers welcome the oppor- 
tunity to consider new inventions. One concern has cort- 
sidered approximately eight thousand propositions in the 
last two years, of which only two were found worthy. 
Invention is encouraged as one of the basic factors of prog- 
ress. The Institute expects to function as a clearing house, 
serving many manufacturers, and the names of those seek- 
ing or supplying information are kept inviolate. 


—————— 
Printing Firm Sells Office Supply Stock 

Purchase of the office equipment stock of the Fort Smith 
(Ark.) Printing Company by the Fort Smith Office Supply 
House was announced recently by Louis Cohen, who 
already has moved the stock. 

The printing firm will discontinue its office department, 
but will continue its commercial printing and the manu- 
facture of binders. 

a 
New Book on Consolidation of Forms Into Systems 

“Systems” is the name of a new educational treatise on 
the consolidation of multiple and single forms into compact 
Systems. The work is illustrated with thirty-eight half- 
tone reproductions of multiple systems used today by na- 
tionally known companies. It is available on request sent 
to Systems Service Division, Gilman Fanfold Corporation, 


Niagara Falls, N. Y. 
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| DETROIT 


Furniture are 


THAT WE 
MAY BETTER 
SERVE YOU 


CUSPIDORS 
OF QUALITY 


SALES OFFICE 


176 W. Adams St., Chicago 


Bronze to match Walnut 
splendid 


sellers 


MAY WE FORWARD 
COMPLETE CATALOG 


DETROIT METAL SPECIALTY CO. 


Cuspidors formerly made by 
Ireland and Matthews 





U.S. A. 


Cuspidor 























OPEN 
BID | 


for the Stationer’s | 
Business of the 
United States | 


In order to prove our 
worthiness, we will send upon | 
request samples of HECTO- | 
GRAPH CARBON and an | 
Autographic Register Roll for | 
any machine. These are two 
of the most difficult items in 
the carbon line to make suc- 
cessfully. 


Our Hectograph Carbon 
will produce from one im- 
pression—more copies than 
any other sheet made. 


Our Autographic Register 
Roll is the cleanest of them 
all, and in addition will equal 
in number of copies the soft 
roll of other manufacturers. 


Let one of your valued cus- 
tomers test these samples, and 
if they are not pronounced 
the best ever produced in 
every respect, we withdraw 
our application for your busi- 


ness. 


Phillips 


RIBBON & CARBON CO. 


INCORPORATED 
Main Office and Factory 
61 Halstead Street 
Rochester, New York 














OFFICE APPLIANCES 


The Portable Typewriter Beautiful 


[he question of “where shall we put the portable type- 
has been answered by the Remington Typewriter 


by the 


writer?” 
Division of Remington Rand Business Service, Inc., 
creation of a line of desk or table model machines with 
attractively designed covers. 

It is said that in no less than forty per cent of the in- 
stances, the factor of portability is not paramount in the 
completion of a portable typewriter sal Forty people of 
every hundred that buy portable typewriters buy them to 
use in their home, in their office or in their studio. The 


black carrying case, handle-equipped, and irregular in ap- 








REMINGTON HOME WRITER ENSEMBLE 


pearance, does not lend itself to the beauty of a room and 
does not blend with the contour of a beautiful desk. 

The new Remington models will be known as the Rem- 
ington Home Writer Ensemble and have been designed by 
The line is made 


one of the foremost stylists of America. 


up of six styles, which have been conceived in a manner 


that will harmonious blending with any type 


desk, 


An ultra modern model, that typi 


permit a 
home or study 
hes the last word in 


modernistic designing leads the line For the advocate of 
the modern art who is more conservative there is a model 
less extreme. 

For those who desire color. four covers have been de- 
signed that are suited for a man’s study or private office 
or the home, regardless of the taste of its mistress; the 


appeal of the he-man student has been answered by a cover 


with a sporting motif and one with a maritime picture. 


Soft grays of Japan vie with the quaint lines of an early 


American map and will appeal to many who demand less 
striking colors and designs 


To carry out the idea to its final point, the machines 


themselves have been finished in colors that blend with the 
covers. A new style of key-card has been adopted, soft 
platens obviate unnecessary noise and altogether many 


h 


marked refinements have been added 


—_ 


New Fountain Pen Company at Evansville 


Incorporation papers for the Riley Pen Corporation with 
a capitalization of 100 shares at $100 per par value, have 
been filed with the secretary of state at Indianapolis by 
Claude B. Brooks of 1021 1 


Bellemeade avenue; George H 
Williams of 905 Riverside avenue, and Carl R. 


Lomatch, 
all of Evansville, Ind. Fountain pens and pencils will be 
corporation as soon as a plant can 
Brooks, one of the 
sold to out-of- 


manufactured by the 
be equipped for it, according to Mr. 
Production already has been 


said.—W. B. C 


incorporators. 


town wholesalers, he 
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ALLEN @ WALES 


ADDING ~ BOOKKEEPING AND CALCULATING MACHINES 


A Special Size and Style 
for Every Business Need 


HERE are $99,999,999.99 capacity machines 
for banks and big business. 


—portable machines of $999,999.99 capacity for 
the retailer, wholesaler and manufacturer who 
can do with a smaller size. 


—machines for straight addition—for addition 
and direct subtraction—for statement work. 





—machines with special features to meet the re- 
quirements of distinctive types of business—fea- 
tures that include fractions, split and normal, feet 
and inches, count and normal, permanent, split, 





etc. 


—hand machines—both portable and heavy duty 
—for desk use; or electrics with driving mech- 
anism mounted on stand, thus permitting instant 
change to hand operated desk machines. 


—machines at prices to suit the preferences of 
anyone—each an outstanding value—for nowhere 
else can you obtain equal quality at so nominal 





a cost. 


—and each machine possessed of those numerous 
distinctive Allen-Wales features that have won 
such pronounced favor among users throughout 
the world. 


ALLEN-WALES CORPORATION 


233 SPRING ST., NEW YORK CITY 
TELEPHONE—CANAL 1155 
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Whatever the Real Estate 


The GF Allsteel Line: 
Desks - Tables - Filing 
Cabinets - Sectional 
Files - Document Files 
Filing Supplies - Trans- 
fer Cases - Safes - Stor- 


age Cabinets - Shelving 


COMPLETE 


Office 
Needs 


HE real estate office needs efficiency and economy in operation 
and it needs the atmosphere of progress and success. 
Both of these valuable qualities are present in offices furnished with 
GF Allsteel Equipment. 
Lasting beauty, a high degree of utility and the life-long endurance 
of steel —these are GF’s contribution to better modern offices. 
In your city, you will find real estate, insurance, loan and brokers’ 
offices keenly alive to the advantages of this modern office equipment. 
Such businesses are anxious to become your customers if you do your 
share in pointing out to them the advantages of dealing with you. 


THE GENERAL FIREPROOFING COMPANY 


Youngstown, Ohio - Canadian Plant, Toronto 













“Serves and Survives“ 


LINE O F OFFICE EQUIPMENT 








— 
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He Drops In—Unexpectedly 


E’S your best customer. He shakes hands 
—takes a chair. He assures you that his 
call is strictly informal, but you know that the 
impressions he forms of you and your business 


—each in “working clothes”—are lasting. 


Can you be perfectly at ease when this happens 


—confident that your office is always at its best? 


The beauty and utility of GF All- 
steel office furniture are perma- 
nent. GF Allsteel is handsome, it’s 
dignified, it’s easy to keep looking 
new. And it’s fire resisting, too; 
can’t warp, drawers can’t stick, the 
finish is enduring. GF Allsteel 
office equipment adds a note of 
beauty and refinement to your 
office that definitely affects the 


morale of your organization. 


Executive Desks - from #175 to #500 
Slightly higher in the West and South 


[Excewive Desks - from *45 to 00 


sl 








DESKS 
ee ee 


FILES SAFES 


Youngstown, Ohio 


COMPLETE OFFICE 


SHELVING 


Practical, too—makes detail work easier. 
Investigate GF Allsteel matched office equip- 
ment—now. Available for both private and 
general offices. 

Styles and types to suit the individual require- 
ments of your business, and finishes to harmo- 


nize with your office decoration. 


THE GENERAL FIREPROOFING COMPANY 


Canadian Plant, Toronto 


“Serves and Survives” 





EQUIPMENT 





THE GENERAL FIREPROOFING CO. O. A. 
Youngstown, Ohio 


Please send me a copy of the GF Allisteel 
Office Equipment Catalog. 


TEOGNO ampasiiniie 


Firm 
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A ddress 





FILING SUPPLIES 








City Mate 
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Signals 
Sell 


Systems 


and 





COOK’S FILE SIGNALS 


PATENTED 
are often preferred 
because they “stay put” 
on verticals or visibles 


Repeat business follows because Cook’s 
File Signals are specially designed and 
have exclusive features. 


Cook’s Signals 
flash facts in- 
stantly in sales, 
purchasing, 
credit or pro- 

rec- 


duction 


Cook’s are 
made of stain- 
less steel and 
durably enam- 
eled in twelve 


bright colors. 1 e ords. 
Cook distribu- 
They may be “adda Less 
Sales splay 
easily attached, oe es ispla) 
No. 660, sales 





yet can be de- 20 ; 
pended upon to helps — 
stay in place joy a profitable 
turnover. 


Cook’s Signals 
increase sales 


or may be re- 
moved at will. 


of systems. 





23 24 


“HOW TO SIGNAL” 


Printed sales talks on “Signaling” are 
ready for the salesmen of business sys- 
tems. Let us know how many you 


can use. 
WRITE 
THE H. C. COOK CO., ANSONIA, CONN. 
The No. 20 con- NOTE: 
> pat a To inerease sales on Visibles 


place samples of Cook's No. 20 


or sheets from 
Series on your demonstrators. 


catching under- 
neath. 
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Calculating Machines and the Stock Market 

J. H. King, president of the Marchant Calculating Ma- 
chine Company, Oakland, Calif., said recently that the stock 
market break has not only provided a stimulus to their 
business, but will be of aid to the entire calculating ma- 
chine industry as well as that of other manufacturers of 
labor-saving machinery. 

Previous periods of keen competition have been the eras 
in which manufacturers are prone to seize upon labor and 
time-saving devices that will increase efficiency as well as 
reduce costs. 

Mr. King said that reports from 200 of the Marchant 
Calculating Machine Company’s sales offices scattered 
throughout the United States and Canada already show 
sales increases, and cause this company to look forward 
to 1930 in the expectation that it will be a banner year. 

Sales as booked through the export department are far 
ahead of the corresponding period of last year. 

Mr. King states further that in anticipation of the in- 
creased demand for Marchant Calculators the Marchant 
Company is in process of adding 18,000 square feet of fac- 
tory space, together with the required new equipment, be- 
sides doubling the size of their executive building. 











ELECTRIC FAN PLAYS HIDDEN PART IN THIS DIS 
PLAY A vital part of this splendid display of “Flexi 
Post"’ binders, made by the Stationers Loose Leaf Com- 
pany, Milwaukee, Wis., in the window of the John H 
Harland Company, Atlanta, Ga., is an electric fan, a 
part of which can be seen peeping out from behind the 
central unit of the display. This unit is an automati 
sign hooked up with the fan in such a way that when the 
fan revolves the posts in the binder pictured on the sign 
rise and fall as they would on an actual “Flexi-Post” 
binder when the key is turned 








New Indiana Chair Company in Operation 

The recently organized New Indiana Chair Company at 
Jasper, Ind., the second firm of its kind to be organized 
in Jasper within the past three months, started operations 
in November. Capital stock of the company is placed at 
$200,000 and has been fully subscribed. At full capacity 
the factory will employ about 150 operatives. A general 
line of chairs for office and school use will be manufac- 
tured by the new company. Heat for the plant and dry 
kilns will be provided by a 150-horse power boiler to be 
located in a separate building with the dry kilns. The 
latest type of individual motors for machinery used in the 
manufacture of chairs has been installed. Officers of the 
company are as follows: M. L. Wagner, president; John 
F. Schneider, vice-president; F. J. Seng, treasurer; Edward 
J. Beckman, secretary and manager; Grover Salb, with the 
above officers, as directors, and August Beumek of Tell 
City, Ind., superintendent of the plant—W. B. C. 


eke a 
Zellerbachs Take L. L. Brown Agency 

The Zellerbach Paper Company of Seattle, Wash., has 

been appointed an agent for Brown’s Linen Ledger, one 

of the certified record paper products of the L. L. Brown 


Paper Company, Adams, Mass 
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When You Approach the 
Large, Experienced 
Buyer of Steel 
Equipment — 








FURNITURE 
LOCKERS AND 
SHELVING 






—the Buyer who has seen 
competitive equipment demon- 

strated and who knows steel 

furniture value — you will ap- 

preciate the structural advan- 

tages that have popularized the i t 
Complete Berloy Line. It can 

be demonstrated convincingly 

to the most discriminating ®@ 
buyer and is sold by Agents 

who make the same distinc- BERLOY 
. . SUPREMACY IN STEEL 
tion. Write us. 


The Berger Manufacturing Company 


CANTON - OHIO 
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The appearance of a B & G Desk 
rivals the luxuriousness of an 
expensive article. In quality and 
service, it rivals the best. But in 
price it is far removed from the 
luxury class. 


B & G Desks are made to meet | 
the demand for better quality at 
moderate prices. } 


Bentley & Gerwig Furniture Co. 
Parkersburg, W. Va. 


BUILT FOR 
LIFETIME 
SERVICE 
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Butterfield Clan Gathers 

A. S. Butterfield, senior member of Smith & Butterfield, 
office equipment dealers, Evansville, Ind., entertained a 
family party during the Christmas holidays, having among 
his guests, his son, Dyer Butterfield of Chattanooga, Tenn., 
and family, also his son, Sidney, who is associated in busi- 
ness with him. Mr. Butterfield is one of the pioneer office 
equipment dealers in Evansville and his store is one of the 
best known in that section —W. B. C. 











PROGRAM FOR 


ORGANIST BROADCASTS MUSICAL 
THE ROYAL TYPEWRITER COMPANY.—Jesse Craw- 
ford, popular organist of the New York Paramount Thea- 
tre and the Victor Recording Artist, broadcast a series 
of good will radio programs for the Royal Typewriter 
Company over the Coast—to—Coast Columbia system for 
several weeks prior to Christmas. The programs were 
part of the Royal Portable Christmas campaign. Mr. 
Crawford was assisted in the broadcast by Mrs. Craw- 
ford, Harriet Lee and Pau) Small. Mr. Crawford was 
called “Royal's Poet of the Organ,” and he richly deserves 
the title 








Iowa Printer Opens Office Service Division 
The Verstegen Printing Company, Sioux City, lowa, has 
expanded its activities to include the retail and wholesale 
distribution of office supplies and equipment in Sioux City 
The Office Service division of 
street, 


and surrounding territory. 
the company was formally opened at 607 
Sioux City, on November 30. 

The Office Service division is as a matter of fact only 


Pierce 


a new name for the Office Service Company that was for- 
merly located at 617 Nebraska street, Sioux City. This 
the Print- 
Isaakson, former owner of the Office 
Mr. 
and has had 


concern was purchased recently by Verstegen 


B. &. 


Service Company, is manager of the new 


ing Company. 
division. 
Isaakson is well known throughout the city 
many years of experience in merchandising office equipment. 
P. H 
following statement concerning the new department: 
“In addition to a complete line of stationery items and 


Verstegen, president of the company, made the 


steel shelving 
and E” 


office supplies, ranging from paper clips to 
the company will be distributors of “Y 
filing Smith and Corona type- 
Leopold office suites, National blank books and 
Ediphone dictating machines. 
merchandise has been 


and safes, 
files 
writers, 


and supplies, L. C. 
loose leaf equipment, and 
A large and complete stock of new 
bought and will be maintained in the new department to 
insure prompt and efficient service. 

‘The manufacturing department is thoroughly equipped 
with the latest presses capable of printing in one or more 


colors on paper stock ranging from the lightest weights 
to 10-ply cardboard. In addition, a bookbinding and 


ruling department is maintained to provide complete facili- 
ties for the production of all kinds of bindery work.” 
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Selected on Merit 


~ by Business Leaders Everywhere 


Security Products - 
Filing Cabinets 
Desks 
Storage Cabinets 
Office Tables 
Safes 
Bookcases 
Transfer Cases 
Shelving 
Waste Baskets 





Trays, Ete. 





SECURITY Steel Desks and Tables offer lifetime ser- 
vice. Their first cost is the last cost because of sound, 
steel construction and trouble-free use. 


For the dealer this means increased prestige and profits. 
It insures satisfied customers and keeping them satisfied. 
It represents a continual source of profit through addi- 
tional installations, 


The new, increased line of SECURITY Steel Equipment 
offers dealers greater opportunity than ever. Investigate 
today why business leaders are standardizing on SE- 
CURITY Steel Equipment. Write for NEW general 


catalog. 


STEEL EQUIPMENT CORPORATION 
AVENEL, N. J. 


Branches: NEW YORK, NEWARK, BOSTON, PITTSBURGH, 
CHICAGO, NEW HAVEN, PHILADELPHIA 


DESKS & TABLES 














FOR THE 
INSIDE MAN 


NO. 10 
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You can offer your customers 
the BEST FOLDER...at no 
greater cost! 


THE prices on Wabash standard manila 
Folders have been reduced, yet the qualit y— 
granted even by our competitors to be the best— 
bas not been changed. At present prices, you can 
offer your customers Wabash Folders at a price 
no higher than that of the ordinary kind. 

They are full weight, made of high grade 
Sulphite, uniform in color and texture and have 
a folding and tearing strength superior or equal 
to any on the market. Breaking strength is at 
least double that of any competitive folders. 

They are packed in strong, neat boxes 
which eliminate spoilage losses. Shipped in 
double walled corrugated cartons. Now is the 
time when your volume of folders is greatest. 
Give your customers the finest value money can 
buy. Use the coupon now for details. 


Wabash 


SUPREME QUALITY. FILING SUPPLIES 


with WABASH 











WABASH CABINET CO., 
Wabash, Indiana. : 19 


Gentlemen: 
Please send us more information about Wabash Manila Folders 
and reduced prices. We are interested. 


firm 
Address 


By 
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Development of Protective Devices for Money and 
Other Valuables 


A curious, interesting and informative brochure. with 
reproductions of colored wash drawings, diagrams, half 
tones, etc., has recently been issued by The Diebold Safe 
& Lock Company, Canton, Ohio, under the title, “The De- 
velopment of Banditry.” An outline of criminal activities 
in the taking of portable property begins with the Stone 
Age, when the bludgeon was the law carrying on through 
the days of the Dick Turpins and Robin Hoods, who preyed 
upon people of the Middle Ages, when absence of banks or 
other safe repositories caused prosperous people to carry 


about considerable sums of money 


Che next step in efforts 


| to protect money came with the building of huge and heavy 


money chests with complicated locks; but the highwaymen 
became burglars and in turn solved the problem. Next 
massive vaults were built in castles protected by armed 
men. By this time, however, commerce had grown to a 
point where banks became a necessity. Crime again took 
to the road, following the line of the least resistance, but 
soon the huge sums in the banks became too great a lure, 
and clever crooks burglarized supposedly impregnable bank 
vaults. With the development of time locks and bank vaults 
that cannot be broken into by the average burglar, we hear 
more and more about hold-ups in roads, streets and stores 

At this point the brochure advances into a description of 
the Diebold plan of protection, involving the use of Diebold 
money chests with inner compartments and duo-control 
key locks. The cashier inserts into the inner compartment 
through a slot all money he receives except the necessary 
change he requires. The door of the compartment, having 
a duo-control key lock, cannot be opened until both keys 
are applied. One key is in the hands of the manager and 
the other in the hands of an armed collection agent who 
calls at regular intervals and removes the accumulated cash, 
placing it in the bank. 

Night protection against burglars, we are told, is well 
taken care of by Diebold money chests which may be set 
into walls, vaults, etc., or placed on casters and used as 
safes. These money chests have time locks and bear the 
following notice: “Lock on inner door of this chest is 
controlled by a Diebold Delayed-Control time lock, and 
therefore will not yield to operation of combination.” 

There is considerable more in this brochure, but the 
foregoing will supply an idea of what it contains and may 
stimulate some readers to send to the Diebold people for a 
copy, which well repays perusal. 

—— 


Hoosier Desk Company Factory Expands 

The Hoosier Desk Company of Jasper, Ind., has awarded 
the contract for the construction of additions to their fac- 
tory building to John A. Keller & Son of Vincennes, Ind 
The work has started and the contractors hope to have it 
finished by the first of the new year. The improvements 
will consist of a new boiler room, 40 by 50 feet, a dry kiln 
unit and a factory addition with 5,000 square feet of floor 
space. The following are the officers of the company 
President, William Elijah Cox of Jasper, for twelve years 
congressman from the third Indiana district; vice-president, 
Joseph Jahn; secretary, Louis J. Eckstein; treasurer and 
manager, S. G. Norman, and A. M. Bohnert, director.— 
W. B. C 

~~ - — — 

Yancey Visits New England Phillips Salesmen 

G. F. Yancey, sales manager of the Phillips Ribbon & 
Carbon Company, Inc, 61 Halstead street, Rochester, N. Y., 
visited the New England salesmen of the company recently. 
A sales conference was held in the Boston office. The 


meeting was interesting and enjoyable 
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OUR customer probably spends many 
hours of thought and effort bringing his 
mailing pieces to perfection. Naturally 

he wants them to represent him as well as pos- 
sible. But how much thought does he give 
to the envelope that carries them through 
the mail? 

That’s an important detail that should not 
be overlooked. Unless booklets and catalogs 


have plenty of protection, the bumps and 
thumps of mailing are likely to take the starch 
out of them. The post office can’t pause to 
give mailings extra care. But the Improved 
Columbian Clasp Envelope absorbs the shocks 


(ood mailings 


like great flights 
depend on foresight for success 
The finest mailing piece in the world 


is a total loss 
if it doesn’t “get there” 





and survives the terrific battering of the mail- 
bag and sorting table. It turns up at its destina- 
tion with its contents spick and span. 

Next time your customer has booklets or 
catalogs to mail, don’t overlook this impor- 
tant detail. Protect his mailing with Improved 
Columbian Clasp Envelopes. Thirty-two stock 
sizes to fit every need. Order them from your 
paper merchant today. 








EIGHT REASONS WHY THE 
IMPROVED COLUMBIAN CLASP 
ENVELOPE IS THE STANDARD 


1. Made from extremely tough, flexi- 
ble stock. 

2. “Scotch seams”—they never give. 

3. Clasp of malleable metal that resists 
breaking. 

4. Clasp anchored to envelope at all 

points through double thickness of 

paper. 

Hole in flap reinforced with fibre- 











w 


COLUMBIAN CLASP ENVELOPES vet past, Haes up with, clasp 


UNITED STATES ENVELOPE COMPANY 
The world’s largest manufacturers of envelopes 
SPRINGFIELD, MASSACHUSETTS 


With thirteen manufacturing divisions covering the country 


F makes certain of this. 
Other uses for Columbian 6. Identified by name “Improved Co- 


Clasp Envelopes ..» Excellent lumbian Clasp” and size number 
for taking papers home from ny, on lower flap of each enve- 
the office; for filing recipes, re- ope. 

ceipted bills; for carrying light 7. Thirty-two stock sizes, to fit any job 
hardware, haberdashery—in without making to order, 

fact, anything an envelope car- 8. Buff color enhances effect of any 


ries this envelope carries better. other colors you print on it. 
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For Office 


and Factory 
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No. 8500 “PestarChair” 





UFIL 


The Utmost of 
Ease and Utility 


Ordinary chairs are not 
comfortable. They can’t 
be because they do not 
accomplish the purpose a 
chair should, namely, 
correct posture. 

Correct posture can be 
secured only through 
scientific construction of 
a chair which actually 
compels a correct sitting 
position. The Uhl Steel 
“Postur-Chair”’ makes 
this possible because of 
the special seat modeling 
and low back support. 
This encourages a cor- 
rect sitting position and 
a correct position is al- 
ways a comfortable one. 
The Uhl Steel “Postur- 
Chair” is the pioneer of 
all posture chairs. Imi- 
tations of it have only 
served to strengthen its 
sales and to increase its 
lead over all other so- 
called posture chairs. 

If you would like the 
benefit of the posture 
chair business in your 
community, write tor 
our dealer’s proposition 
today. 











No. 7206-28 


THE 
TOLEDO 
METAL 
FURNITURE 
COMPANY 








nose UHL STE 


APPROVED BY 
MERICAN 





TOLEDO 
On!I0 


ThE TOLEDO METAL FURNITURE CO 





1446 Hastings St. 
Toledo, Ohio 
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The Awning—a New Approach 

Gay and colorful in the drab rain, a bright green and 
orange awning stretches from the curb to the entrance of 
the Gillam-Bird stationery and office appliance store on 
Fourth avenue, Seattle, in the center of the busy business 
district. Inasmuch as it is the only store anywhere around 
using the decorative awning, representative of a new ap- 
proach, the Gillam-Bird shop has created unusual attention 
through this novel touch during December days. 

From a distance the colorful, tented-over corridor lead- 
ing straight from the exit from the auto, into the store, is 
noticed, as well as the sign on the side, as well as in front 
which announces the seasonal supply of “Christmas Cards” 
within. 

Time was when awnings were more often featured by the 
business house, but in the rush of chasing the ever new, 
and keeping up with modernity, they seem to have fallen 
by the wayside, so that the business house reverting to the 
use of the elongated Arabian-like tent effect in the midst 
of the sahara of rain-washed sidewalks of the downtown 
district, may find them real attention getters, and more 
valuable from the standpoint of their unusualness than in 
sheltering the prospective customer from a few drops of 
weather inclemency. 

When neighboring stores on the right and left use the 
same old methods, the same brilliant illumination, bright 
red signs of similar design over the entrance, window dis- 
plays trimmed with quite the same lack of originality and di- 
versity, and goods are set out in much the same manner, then, 
stepping out from the crowd with some exterior distinguish- 
ing mark, such as the setting up of a colorful awning, is 
bound to attract attention and new business. 

As in golf, an approach shot of skill and accuracy paves 
the way for a better game; but much depends on “the 
follow through.” Let the awning represent a better ap- 
proach in inclement weather, with the clerks in the sta- 
tionery store trained to carry out an effective “follow 
through.”—C. M. L. 

—————E——— 
Corporation to Aid Member Stores in Operation 
Economies 

The newly-organized corporation of Brewer-Jaques-Tow- 
er-Ward, Inc., New York City, mentioned in Office Appli- 
ances for December, page 47, is officered by William E. 
Ward, president; W. L. Jaques, vice-president; C. D. 
Brewer, treasurer; Eugene H. Tower, Jr., secretary. 

The corporation for the present will have its office at 311 
Broadway. 

Financial matters will be handled through the treasurer’s 
office at 42 Exchange place. 

The new corporation will begin to function about Jan- 
uary 1. It is not intended to change the ownership or 
operation of H. K. Brewer & Company, W. L. Jaques & 
Company, Eugene H. Tower, Inc., John Ward & Son, John 
Ward & Son, Inc. 

The corporation will buy a part of the merchandise sold 
by the eight stores of the firms above mentioned. They 
will also assist these firms to effect economies in the ship- 
ping, delivery and advertising departments and in such 
other matters as may be practical to reduce operating costs. 

All obligations incurred by the Brewer-Jaques-Tower- 
Ward, Inc., will be met by taking full cash discounts. 

———— 
New Resistall Agents 

J. Francis Hock & Company of Baltimore have been 
appointed agents for Resistall Index Bristol, one of the 
water, oil and abrasion resistant papers recently announced 


by the L. L 


Brown Paper Company of Adams, Mass. 
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{ ANDREW LOOMIS HERE 


PORTRAYS 


| beautifully grained French Walnut, with inlays of Brazilian Rosewood, resulting in an office of rare charm 


THE 





SENATOR SUITE BY LEOPOLD 


Is your office in keeping with you? 


Many of America’s executives are recreat- 
ing their offices. They are replacing the out- 
of-fashion desk and chairs with an office 
assembly that makes the day after day and 
week after week work more pleasant 
restful 
offices 


more 
and more profitable. These modern 
real creations of beauty—subtly add 
to the prestige and business of the executives 
who create them. They actually reflect the 
true personalities of their occupants. 


Leopold 


designers and builders of office 


THE 


the modern 


Leopold furniture is 


the leader in 


office development. 


furniture —is 


correct in detail—in period —in style. It is 
the kind of furniture that you are proud 
to own and use. It is designed by artists 


and built by master craftsmen. 


You'll be interested in the new brochure 
“The Modern Office” — it contains detailed 
descriptions and full color reproductions of 
the Senator Suite. Gladly sent to execu- 
tives on request. 


LEOPOLD COMPANY 


BURLINGTON, IOWA 


ILDERS OF FINE DESKS AND 


Re production of a Recent Ad 
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A DISTINCTIVE SECTION FOR THE MONTH 


Adding Machines Check Sorters Library Furniture Telephone Accessories 
a re — — es worn bi a and 
Adding Machine Rolls (Mechanical) ates =_ Trimming Boards, 
and Paper meet Paper Fastening Paper and Card 
Adding Typewriters pane Machines Typewriter Cleaning 
: , Desk Lamps Pencil Sharpeners Brushes 
Addressing Machines T ter Cleani 
: Dictating Machines Perforating Machines ypewrit SOENS 
Autographic Registers Dupli Mech Postal Seal Material 
t achine a es 
Bookkeeping Machines ——— rt Typewriter Cushion Keys 
Calculating Devices Envelope Sealers Seals t ster Siptian 
Cash Registers Envelope Openers Sorting Devices Typewriters, New 
Calculating Machines Eyeleting Devices Stamp Affixers Typewriters, Rebuilt 
Check Endorsers Folding Machines Stapling Machines Ventilators, Office 
Check Protectors and Gum Tape Machines String and Cord Visible Index Systems 
Writers Letter Distributors Cutters Water Coolers 


OFFICE SBECIALTIES 


Interest in those products properly termed office specialties 
is growing steadily year by year. Each season more com- 
mercial stationers join the ranks of the pioneers who have 
blazed the trail and found that specialties can be handled 
profitably by office equipment dealers, In this section are 
presented ideas upon the subject expressed by stationers 
located in many different parts of the United States. The 
statements made are thought provoking. ‘They present a 
challenge to stationers who restrict their merchandising 
activities to staple items, pointing the way to larger business 
opportunities through the sale of office specialties. 


THE CONTENTS 


Stationery or Stationary? - - - - - - = R.M. Tussing, President, The Victor Safe 
& Equipment Company, Marietta, Ohio. 

Sale of Specialties Keeps Business Out of the “Red” - K. M. Bower, Vice-President, The Monarch 
Printing & Supply Company, Marion,Ohio. 

Newspaper Man Sings Praise of Portables - - - Walter Jack. 

Points on Selling Signals- - - - - - - =- John H. Duncan, Sales Manager, The H 
C. Cook Company, Ansonia, Conn. 

Office Machine Manufacturers Need the Stationers - J. Chester Molyneux, Monarch Stationery 
& Paper Company, Jamestown, N. Y. 

Stationers Succeed by Specialty Sales - - - = H.W. Martin, Staff Member. 

Stationers Should Sell Machines They Use - - - William Schmiederer, Manager, Stationery 


Department, Buxton & Skinner Printing & 
Stationery Company, St. Louis, Mo. 

Office Machinery and Specialties in the Stationery Store H.D. McFarland, McFarland Office Equip- 
ment Company, Rockford, IIl. 

The Stationer and the High Pressure Selling Organization H. M. Russell, Russell @ Cockrell, Inc., 
Amarillo, Texas. 

Potentialities of Portables in Dealers Stocks - - - J. P. Hoffman, The MacTaggart-Hoffman 

Company, Port Huron, Mich. 

L. B. Divelbiss, Columbus, Miss. 

F. A. Beecher, Manager, Typewriter De- 

partment, Whitlock’s Bookstore, Inc., New 

Haven, Conn. 


Office Machine Sales Influence Stationers for Good - W. D. Wiley, Anna, Ill. 


Three Major Propositions in Specialties Selling  - 
Relation of Office Machines to Stationery Stores - 
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STATIONERS SUCCEED BY 
SDECIALTIES SALES 


Being a Few Suggestions 

Anent the Vital Place 

Which Office Machines and 

Specialties Occupy in the 

Stationery Store—By H.W. 
Martin. 


| oie AUSE the remark presents a 
thought which probably will ex- 
cite the interest of members of the 
trade, stationers especially, we wish to 
repeat the introductory paragraph of a 
short article contributed to the Office 
journal's 


Furniture Section of this 


twenty-fifth anniversary number by 
the Hon. R. S. 


Bauer Company, and at that 


Bauer, head of the 
R. S 
time mayor of Lynn, Mass He said 


‘Speaking of the stationery business 


in general, there has been no progress 
at all in the way of development, out- 
side of the loose leaf devices, that is of 


as profit-producing.” 


\ first reading of the foregoing gives 


irom the not rogressive itewory 
such items as loose leaf devi n all 
their many manitestations fountain 
pens and mechanical pencils, office fur 
niture and office machines 

The general run of the stationery 
business proper—correspondence and 
business stationery steel pens lead 
pencils, pins, paper clips and many 


other items accounted as staple—has 
changed very little in twenty-five years 
While the 


items sold shows a much greater volume 


aggregate amount of such 


at generally higher prices, it is likely 
that the increased number of distribu 
tors, many of whom are outside the sta 
tionery field, the greater cost of doing 
business, advances in many of the lines 
to the dealer, etc., serve to offset the 
greater volume, leaving the situation in 
staple stationery about where it was 
many years ago, insofar as dealer prof 
its are concerned 

However, Mr. Bauer is no pessimist. 
He is well aware that stationers here 
and abroad have in the last few years 
donned the fabled seven-league boots, 
and that already the business has taken 
its place among the leaders in the value 
and importance of its sales. But the 
successful stationer has not progressed 
through the sale of staples at small 
profits or none at all. He has advanced 
by the expansion of his lines—by open- 
ing his mind to new ideas—by selling 


office furniture—labor saving machines 


and systems for the office—all once 


regarded as impossible for the station- 
ery store, but now universally known 
to be essential to the success of such 
stores 

[The Woolworths and others have 
made great fortunes in conducting five 
and ten cent stores. But they carry a 
multitude of lines, sell on the spot for 
cash and deliver nothing. The small 
sums for which items are sold repre- 
sent substantial profit percentages. 
[hese stores, by reason of the factors 
named, and the open display of lines 
which interest almost every person, 
have achieved remarkable results. In 
emulating them, however, the stationer 
can go only part way. He can estab- 
lish the open display idea, but the 
goods must be variously priced, and 
he must be prepared to render advice 
and service and deliver goods occa- 
sionally. In the “Five and Ten” one 
makes his purchase in thirty seconds 
and the deal is forever closed. In the 
stationery store it sometimes happens 
that the transaction is only well begun 
when the sale is consummated. 

The “Five and Ten” stores seized an 
opportunity ripe for exploitation. The 
stationer, however, must build his busi- 
ness little by little, making each sale, 
when possible, carry some element of 
service or interest outside the sale it- 
self which will open the way to con- 
tinued relations. The dealer who would 
confine himself to the narrowest limits 
will find scant opportunity for the sort 
of merchandising that makes custom- 
ers come back Che fact is, we don't 
shell-backed conservative 


stationery 


know any 
any more in the business. 
We suspect there is no one today who 
hasn’t been obliged to add lines he at 
first rebelled against and later came 
to bless 

In the article above referred to Mr. 
Bauer attributes the great expansion of 
the stationery business in the last twen- 
ty-five years to the introduction of 
office appliances and office furniture 
into commercial stationery stores as a 
part of the accepted stock in trade 

When office furniture lines were first 
advocated and offered about twenty 
years ago they were regarded as 
specialties, and by no means as a part 
of the regularly accepted stock of the 
store. They were looked upon as side- 
lines—a doubtful experiment likely to 
be short-lived. We believe that such 
an attitude indicates no lack of per- 
ception among the opposition, but illus- 
trates a psychological condition ex- 
plained in other situations by the late 
Professor Henry James, who proved 


that our minds as well as our bodies 





are controlled largely by habits, and 
that any change which disturbs the ha- 
bitual routine of mental activity neces- 
sarily encounters opposition, because it 
involves the laborious process of learn- 
ing a different way and thus establish- 
ing new habits—a formidable under- 
taking for men of 


inelastic convictions. 


middle age and 
It is not so much 
a state of mental inertia as it is an un 
conscious urge to keep on in the old- 
established, easy and supposedly sate 
way. 

The adoption of the idea that the 
commercial stationery - establishment 
should be the business man’s depart 
ment store—an emporium where, with- 
in practical limits, everything for the 
office is obtainable—has had a tre- 
mendous effect upon the industry, revo- 
lutionizing stationery stores, widening 
the boundary of their activities, in- 
creasing their opportunities and enlarg 
ing the scope of their service 

Today we see this movement coming 
into fuller realization. All manner of 
typewriters, 


office machines—portable 


portable adding machines, duplicating 
visible indexes and a’ score 


mak- 


stores 


machines, 
of other specialty devices—are 
ing their way into stationery 
encountered much the 


after having 


same experience as the loose leaf de 
vices met with thirty years ago and 
office furniture at a more recent period 
Like loose leaf and office furniture, 
office machines are making their way 
into the stocks of dealers in spite of 
prejudice and indifference. We recall 
that when Office Appliances began to 
advocate the sale of office furniture in 
stationery stores it met with scant ap- 
proval. Then ten to fifteen per cent 
of the stores handled some office fur- 
niture lines. Today not less than 
eighty per cent of the office furniture 
made is sold through stationery stores 

This is a remarkable record to have 
been brought about in so short a time 
It argues a conversion of the members 
of the stationery trade from conserva- 
tism to progressiveness in one field, 
and we now note similar evidences in 
another. We feel sure that the time 
is not far distant when stationery 
stores generally will be prepared to 
outfit an office with everything essen- 
tial for the performance of its daily 
routine. We believe that no industry 
is more progressive than ours. 

The machines are marching on 
Read the articles on the succeeding 
pages. Note the character of the men 
who wrote them and the standing of 
the houses with which they are con- 
nected. too, that today, 
while there are differences of opinion 


Observe, 


as to details, there is entire unanimity 
among them as to the logic of selling 
office machines through the stationery 


stores. 























R. M. TUSSING 


ISCUSSION is more or less rife 
bD as to whose job and responsibil- 
ity and glorious opportunity it is to 
put the stationery business on a more 
profitable and growing basis. All 
around we find a goodly number of sta- 
tioners who feel that they are not in- 
volved in this discussion. They are 
too busy; business is growing too fast 
to permit or afford time for contem- 
plation. And these same stores are 
situated similarly to others who are 
complaining of their circumstances and 
ascribing them to various causes. 

Study of these outstandingly success- 
ful stores apparently does not help 
many other merchants materially in 
the solution of their problems. Cer- 
tainly it fails to find a definite, une- 
quivocal formula, nor does it spot any 
one weakness, the overcoming of which 
opens the road to success. 

Every time some one says “Look at 
so and so—they are growing every 
day,” or “Why don’t you find out how 
Blank & Company handle that problem 
so successfully,” there are a dozen 
alibis—“They are located in a city,” or 
“They are located in a small commu- 
nity,” “They are different,” etc, etc., 
ad infinitum. 

But one unqualified, clear lesson 
must be taken from the continuing ex- 
perience of those stores. This is that 
their owners have made a most careful 
and competent study of their own 
status and have then proceeded ag- 
gressively to fit their business policies 
to their circumstances, rather than 
batting their brains out attempting to 
fit circumstances to their particular 
policies. 

Let no merchant so engage himself 
in self pity as to excuse his own situa- 
tion and discount another’s success by 
the mere “he’s situated differently” 
idea, for the chances are that right 
around the corner there is another busi- 
ness with the same fundamental basis 
exactly, but with totally different re- 
sults secured. And anyway, situations 
are not so different really and in total. 
Details will differ surely, but where 
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one is weak, another is strong, until 
within certain broad classes the oppor- 
tunity equalizes pretty well. 

This leaves it rather up to the mer- 
chant as to what he does with the 
opportunity he has—not the opportu- 
nity he used to have or would like to 
have, but with what is right straight 
in front of him if he will recognize 
and grasp it and work for all he is 
worth to make it work for him. 

Why not kick forever into the dis- 
card such alibis as “The drug stores— 
department stores—chain stores—are 
selling the goods we ought to sell’; 
“The manufacturer has no business 
selling to other stores”; “Whenever an 
item gets profitable everybody else 
takes it on,” etc. 

Are these not excuses rather than 
reasons? 

The laws of business are as immut- 
able as the law of gravity. It may be 
that some of the items which consti- 
tute the basis for most of the beefing 
may be logically placed in these other 
stores. Apparently many people think 
that way for a sale for them is found 
there. 

3ut we hear more complaining in a 
day about these competitive factors 
than we hear in a week as to what is 
to take their place with the stationer. 

And I seldom hear much protest at 
the large and really important items 
which are being taken away from the 
office equipment field by direct sales 
organizations and competitive indus- 
tries. 

Honestly, I’m led to believe that 
some stationers’ conception of their 
business is that they would be well 
satished and contented to be the sta- 
tionery end of a ten cent store. 

Men, there is more business slip- 
ping through your fingers every day 
from other causes than is lost to you 
through all the drug and ten cent 
stores there are in a month! 

There is no good reason in the world 
that the stationer cannot know as 
much about certain goods and markets 
as does another man who is in a direct 
organization. 

There is no reason why the stationer 
should not work at least as hard tell- 
ing potential customers what he knows 
about those goods and the customer’s 
need for them. 

And once he does know—and pro- 
ceeds to tell—he has the direct organ- 
ization whipped to death. 

A Big Opportunity 

Let me illustrate: My company 
makes, among other things, visible in- 
dex systems, which are, put briefly, im- 


By R.M. Tussing, President, 

The Victor Safe & Equip- 

ment Company, Marietta, 

Ohio; Governor, Fifth Re- 

gional District, The Na- 

tional Stationers’ Associa- 
tion, 


proved methods of account and record 
keeping. 

Originally, bound books were prac- 
tically the entire method of record 
keeping. Stationers sold all of them. 
No one heard of a specialty sales force 
for them. 

Business growth demanded some- 
thing faster and more efficient. Loose 
leaf and the card index resulted. 

The stationer did not get the idea 
as fast as the buying public did and 
direct selling became a competitive 
factor. It wasn’t competition between 
dealers for bound book sales. Rela- 
tive price had no bearing upon results. 
It was the competition of ideas! But 
it took business away from the dealer’s 
counter just the same. Then along 
came visible indexing only about fifteen 
years ago. 

There was and is no necromancy 
about visible indexing. It was and is 
just another way to keep the growing 
volume of business records,—in a 
better way for many modern purposes. 

Did the dealer grasp it as such? Did 
he realize that it was going to further 
cut in on his business? A very few 
did, and they have shared in the twen- 
ty-two million dollar volume which 
has since been built up on visible in- 
dexing alone. But many others looked 
upon it as too much work, or for some 
reason not easily discernible, passed 
it up like a white chip and virtually 
forced it to become a direct selling 
proposition. 

Carrying this illustration a little far- 
ther, there is today a bigger field for 
visible index sales than has ever yet 
been touched. This is the vast smaller 
business market which the direct sales- 
man cannot work as efficiently and 
will not work so long as he can pick 
“eravy” from larger consumers. 

Its unit of sale will, of course, be 
smaller, but in number of such units 
there are over a million and a half po- 
tential customers. 

Many or most of these businesses are 
ready for visible. They have seen it 
work and know it is accepted by large 
whereby the student can purchase the 

(Continued on page 132) 
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Barrett Desk Electric 


Adding and Listing Machine 





: 
157 








— ° 

UNIVERSAL | 

MOTOR ' 
Model 91E 

> ——— (Electric) 


ee ee ee 


PLUG IN ON ANY 
ELECTRIC LIGHT 
SOCKET Again we lead in producing a high quality adding 
listing machine—the Barrett Desk Electric—at the 
unprecedented low price of $137. More than five 








a 
thousand have been sold and are in every-day use. 

MODEL 91 The Barrett Desk Electric is built throughout up 
Hand — to the very high standard of mechanical excellence 

be characteristic of all Monotype products—the best 


of materials, engineering design and workmanship. 


Prices F.O.B. Factory 
See Classified Section, Page 7, for Open Districts 


LANSTON MONOTYPE MACHINE COMPANY | 


Monotype Bldg., Philadelphia, Pa. 
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ROTAPRINT is growing. 
And growth means oppor- 
tunity for the men of 
ROTAPRINT. It also 
means opportunity now for 
a few good men who know 
office appliances and how to 
sell them. 


The sky’s the limit with 
ROTAPRINT. For, while 
hundreds of them are being 
sold to the largest and most 
progressive concerns in the 
country, ROTAPRINT is 
so young that its field has 


scarcely been scratched. 


AGENCIES 


Corp. 
Los Angeles, Cal. 


Mid-West Rotaprint Corp 
Clev ia 


Rotaprint Corp... 
Cincinnati, Ohio 


Chicage Rotaprint Agency 


0. C. Haney 


one One Park Avenue 


Mid-West 


emenpunen Co. of Canada, Ltd. 


Chicago, Ill. ..Teorente (2), Can. 
Mid-West Retegeiat Corp. Piedmeat Rotaprint, Inc. 
; Detroit, ‘Mich. Atlanta, Ga. 
N. M. Misaix Co., Ine.. 0. C. Sane Corp. 


Washington, D. Cc. San Francisco, Cal. 











INC, 





ROTAPRINT, you know, 
is the revolutionary ma- 
chine for printing and re- 
producing by lithography— 
faster, cheaper, finer than 
any other method. 


If you are a wide awake 
office appliance man of 
standing and stability—if 
you believe you are the 
right kind of a man to 
make real money with a 
ROTAPRINT agency—we 
would be glad to hear from 
you. Write us in detail— 
confidentially if you wish— 
and we'll reciprocate im- 
mediately. 





of Wisconsin... 
.Madison, Wis. 


Rotaprint Sales Company of 
New England. . Worcester, Mass. 


Rotaprint Tulsa Co... Tulsa, Okla. 


eng | Co. 
New York City 


Clarke and Courts. Reiner’s Rotaprint, Inc.. 


Dallas, Texas Pittsburgh, ’ Penna. 
Reshonter ‘ Retagriat Co. 


Rochester, N. Y. 


ee City Rotaprint Ce.. 
Kansas City, 


Mid-way Rotaprint Corp...... 
Cheyenne, 


" Me. O. C. Haney Corp., Seattle, Wash. 
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Reliable leads the way again. It is the first to offer a full AA 
grade rebuilt line of all makes, models and styles of typewriters, 
adding and calculating machines in colors—eight different colors 
available at no additional cost to you. 


OUTSELL COMPETITION TALK QUALITY and COLOR 
You can outsell competition by offering Get away from the conventional black fin- 


ishes; your sales resistance will be less- 


— soanething Rye = All Machines Available ened considerably. Your machines will 
parting from the conventional, the stereo- Pe mneagess © 52 Gnd geester faver became an Gan be 
typed, the orthodox. more in harmony with present day 


Color has saved or rejuvenated many an Green Crackle (light) tendencies. 
industry. It has solved problems of Green Crackle (heavy) 
holding or stimulating business, of adding Brown Crackle (light) NO APOLOGIES 


new impetus to business already estab- Brown Crackle (heavy) NECESSARY 
lished. Blue Crackle By offering your machines in colors you 
Red Crackle eee the class distinction which has 
I eretofore existed between used and re- 
LEARN F ROM THE Maroon Crackle built machines on the one hand and new 
EXPERIENCE OF OTHERS Plain Black machines on the other. 
As prosaic an industry as the Plumbing Although our color facilities are new the 


service already indicates great possibili- 


business today offers its wares in colors ‘ icy J 
ties. In addition to offering our own we 


—and why? BECAUSE it has been solicit the rebuilding of your machines in 
found that the public is color-conscious. BECAUSE color. Installation of modern new equipment enables 
color enhances and creates a greater buying desire. us to guarantee first class results. 


WRITE FOR THIS SALES HELP 


We have prepared a beautiful catalog printed in five colors which is yours forthe asking. It was gotten up 
so that YOU can use it to great advantage in obtaining new business. New low retail prices on standard, 
well advertised adding and calculating machines with a discount to you more liberal than ever before. 


Write Us For Details —Today! 


EV. <8 N28 2 -eZ 






RELIABLE 


ih LEW RE RES AD DIN CEMACEHINEXCORE 


” SIXIXI (jj! 303 W. MONROE ST., CHICAGO, So —————— 
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(Stationery or Stationary? Continued 
from page 127) 

Sooner or later this market is 

either the 


offices. 
going to demand it, and 
dealer or the direct salesman is going 


to have the resultant volume 

If the dealer does not place himself 
in position to lead his customers to the 
use of newer goods, they will eventu- 
ally deal with others who appreciate 
the opportunities which the newer lines 
offer 

Too apparently 


many dealers are 


afraid of new developments and the 
new goods. Perhaps they are afraid 
of the work involved in becoming able 
to sell—but some one else is acquiring 
that knowledge and so taking volume 
away from them. 

Perhaps, though I scarce believe it, 
they fear the necessary investment in 
stock. But others are investing, and 
capital should flow toward profit pos- 
sibility Further capital investment in 
some of these items which are com- 
manding huge sales volume is less in 
proportion than it is in many lines 
subject to price and all other sorts of 
competition 

Perhaps the dealer is afraid of hiring 
the type of man to sell these newer 
goods. But others hire him and find it 
profitable. 

All in all, it comes back to whether 
the ambition of some dealers is to be 
the stationery end of a ten-cent store 
business or to be a real factor in the 
great, growing development of Amer- 
ican business 

In his purpose stationery or station- 
ary? 

I have used visible indexing only as 
an example because it is a very im- 
which I am more 


pressive one with 


familiar. 


There are many others very much to 
the point. The typewriter field with 
its enormous market for portables and 
rebuilt machines, has been almost un- 
touched by the stationer, although it 
has largely affected the market for 
other writing materials; 

The changing styles of ladies’ sta- 
tionery which have fattened the printer 
at the cost of the stationer; 

The vast home market where many 
women now transact their affairs with 
more office system and exactness than 
did business some years ago; 

Changing styles in everything, the 
vast use of color-extended today into 
office furniture, writing tools and 
safes. 

All these and many other opportu- 
nities are opened to those who will 
grasp them. 

The buying mood of today is dis- 
tinctly that for ideas. Convenience and 
efficiency are valued more than money. 

Beauty and distinction supersede in- 
herent worth. 

It is 
keeping abreast of the times. 


axiomatic to merely preach 


“Time makes ancient good uncouth, 
We must ever up and onward, 
Who would keep abreast of truth,” 


is a trite saying as true today as ever, 
but too general for our particular prob- 
lem. 

The point is that the stationery field 
is a most direct and positive reflection 
of changing customs and that success 
in this field lies in being at least up to 
and probably a little ahead of those 
changes. 

Merely being a store where people 
can buy things which you want to 
stock and offer for sale is a sure way 
to oblivion. 


OFFICE APPLIANCES 


Offering only types of goods which 
they want to buy gets 
with other 
capable of satisfying 
such probably offering 
them at times of day or at prices with 
which you cannot compete. 

The one sure way is to be able to 
discern that which the buying public 
does really need or want and which 
the other stores are not organized to 
market. Then yourself care- 
fully and painstakingly in showing that 
public the newer, better way, and the 


people know 
a store into competition 
stores just as 


needs—and 


school 


business will be yours. 

You'll be surprised, too, at how 
much of the “pick up” staple business 
that has been going elsewhere will flow 
back to you along with the orders for 
other goods you sell. 

All about 

But we 


This is not just theory. 
us it is actually happening. 
must either get into the ten-cent store 
or drug store, or some other sort of 
purely merchandising business, or we 
must be stationers of today and the 
days ahead. 

If we were all a football team we 


would not be content to try to get 
through the opposing line at points 
where they were stronger than we 
were. 


Instead, we would be looking for 
openings in that line—for weak spots 
which would net more gain for the 
effort 

We would be 
plays which our opponents were not on 
to—and physical strength being any- 


would win or 


involved. 
studying out new 


where near even, we 
lose just in accordance to how we did 
our thinking. 

Business may be likened to a game. 
You are on the stationery team. How 
many would play a game as they run 


their business? 


SALE OF SPECIALTIES KEEDS BUSINESS 
OUT OF THE °*RED”’ 


N THE sale of specialties such as 
i typewriters, both new and rebuilt, 
we have found the answer to putting 
our business in the profit column in- 
“red” many times 
handled 


stead of the 
both 


machines and 


For years we have 


portable and standard 


have found that by a small amount of 
effort we have been able to coach our 
salesmen to the point where they are 
able to handle this line without much 
help. Of course, they are not specialty 
salesmen nor do we want them to be, 
as we have our man who specializes in 
typewriters alone. He keeps posted on 
all new items and closes all sales. 

We have also installed our own ser- 


vice department in this line. This, we 


By K. M. Bower, Vice- 

President, The Monarch 

Printing and Supply Com- 
pany, Marion, Ohio 


have found, is a very profitable depart- 
as it introduces new customers, 
One of 


ment, 
which means additional sales 
our regular men handles these repairs 
When he re- 


ceives a machine which is more than 


on a percentage basis. 


three years old, our salesman calls and 
tries for a sale before the typewriter is 
repaired. This often results in 
the sale either of a new or rebuilt ma- 
here that we do 


very 


chine. I might say 
not rebuild our own machines, but pur- 


chase them from a reliable firm. We 
do not believe that rebuilding by the 
dealer is satisfactory or profitable. 
Our portable business is mainly with 
high school students. To encourage 
the use of portables we award a new 
one each year to the typing student 
making the highest speed in the final 
test for the year. This typewriter is 
awarded from the platform on class 
day. We find that competition for this 
prize is very keen and creates a great 
deal of interest. We also make a spe- 
cial rate to high school students on 
rental machines. After the machine 
has been out several weeks our sales- 
man calls and presents a proportion 
(Continued on page 136) 
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Why CORONA Sells 


H E potential market for personal typewriters is hardly touched. 


Several million families in this country need and can afford 


Corona. We are going after this market. Corona is a utility of 


modern living which has satisfied a million users during twenty 


successful years. 


You can make a real profit on Corona. We give you every 


possible merchandising support. Our national advertising for years 


has been influencing people to buy. We will gladly send you de- 


tailed information on our dealer proposition. Use the coupon when 


writing. We know you will be interested. 





CorRONA Four $60 


This machine represents the utmost in typew riter 


engineering. It has everything and does every- 
thing that a big machine will do. It is a small 
compact typerwriter so sturdily built as to give a 


lifetime of service. 











CorRONA SPECIAL $39.50 


This is the folding model on which Corona 
established its reputation. It has a three-row key- 
board, and is built to stand up under the hardest 











kind of use. It is supplied in three finishes, red, 











green or blue. 





COUPON 





om . 


LC SMITH & CORONA TYPEWRITERS INC, DEPT. A3, $i MADISON AVENUE,NEW YORK CITY 


I should like to have complete information about 
your Corona dealer proposition. 


Name 


Cir... 
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Busy Typewriter Men 








Especially those dealers who have heavy demands upon need 


their time, can make more money if they concentrate 
on selling and leave rebuilding problems to the mechan- 99 
, rebuild nis |*Wholesal 

ical experts at the ‘‘Wholesale”’ rebuilding plant. This Olesale 
plan enables them to do an excellent business in . 


REMANUFACTURED 


UNDERWOODS 


with a minimum of time and effort. Fast delivery makes small] 
stock sufficient. All other makes and models always available, 
Write for our current price list. Wholesale Typewriter Company, 
428-430 Broadway, New York. 
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STATIONERS! 


a ACME STAPLE Binding Machines can be sold 
on sight to every customer and by their faultless 
performance will increase your business. 

ACME Stapling Binding Machines are unequalled for } 
fastening documents, letters, invoices, proofs or sheets of The ideal desk paper fast- 

ener. Neat and efficient 
paper together. 

ACME Staple Binding Machines are made especially for 
heavy duty. Parts are interchangeable and any part needed 
can be supplied at once. 

Send us a copy of your mailing list and we will forward 
literature over your name. 

ACME Staple Binders are the only binding machines de- 
signed, built and distributed complete from our factory. 


WE GUARANTEE OUR PRODUCT 
Write for Special Dealers’ Proposition 


eet wr waz mx ACME STAPLE CO. 


and stapling samples to- 


— 1643 Haddon Ave. Camden, N. J. 


Est. 1894 








Used by insur- 
ance companies, 
lawyers, corpora- 
tions, etc, for 
vouchers, docu- 
ments, etc. 
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AUTOMATIC ADDRESSING 


now within the easy means of everyone! 








No more slow hand- 
feeding of envelopes in- 
to an addressing machine 
one at atime. This new 
popular - priced machine 
has an AUTOMATIC 
FEEDER. Just turning 
its crank prints 125 dif- 
ferent typewritten ad- 
dresses PER MINUTE. 

More than three times 
faster than any Address- 
ing Machine of equal 
size, yet costs less than 
one-third the price of 
any Addressing Machine 
of equal speed! 





THE ELLIOTT ADDRESSING MACHINE 
COMPANY of Cambridge, Mass., U. S. A. 


is now the largest manufacturer of Address Cards and Automatic 
Addressing machinery in the world. 


And what has caused this remarkable growth? First of all, the 
superior economy and convenience of the “TYPEWRITEABLE” 
principle of stencil-making as compared with older methods em- 
ploying embossed metal plates or slugs. Next, the superior efficiency 
of a combination indexing, recording and addressing card:— / 
TRIPLE DUTY ina ONE PIECE unit, at LESSCOST. “ 
Next, the development of super-speed AUTOMATIC Ad- / 

i i : ’ Attach 
dressers at popular prices, practically beyond competi- /“ ~* 
. oe ae / this cou- 
tion. And finally the feature of visible printing and // pon to your 


noiseless printing that have always been exclusive / letterhead and 


“Elliott” features. 7 we will send 
y= =0Oyeua 
If you want to have your eyes opened to what a 4 FREE BOOK 
MODERN mechanical addressing equipment / 


4 . > . 
really is, write for a demonstration. Pi the subject of Direct Mail 
y Advertising. 

/ 
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(Specialties Sales Keep Business Go- 
ing.—Continued from page 132) 
typewriter and pay for it as if it were 

rent 

We have found that the sale of spe- 
cialties such as typewriters is often- 
times an entering wedge for the sale of 
We 
bookkeeping 


new office outfittings welcome 


the 
departments, advertising departments, 


use of machines in 


etc., as it means more work for our 
printing department. 

We are at all times on the lookout 
for new specialties for our store, as we 
believe new ideas are the life of a busi- 
ness. Of course we weed these out, 
accepting some and rejecting others. 
At the present we are trying out radios 
and believe that with a little extra 


effort they will prove very profitable. 


NEWSPAPER MAN SINGS 


HE writer has used a portable 
typewriter for seven years It 
has made good under trying condi- 
tions. It has proved itself sturdy, well 


built and capable of withstanding hard 


usage and abuse 


portable machines 
have Both 


the gruelling work of a nature that is 


different 
used. 


[wo 


been have survived 


duplicated neither in the home nor in 


the office oth machines have with- 
stood this abuse far better than ex- 
pected 

The writer does a different kind of 


newspaper work. Such work will test 


the durability of a portable as much 


as the routine work around a news- 
paper office. The writer carries his 
machine about in an automobile. Many 


a time has the typewriter bounced off 
the seat and fallen on the floor of the 
car upside down. Never has the type 
writer failed to work. Two well known 
makes of machines have been used dur- 
ing this both of 
withstood hard usage well. 


period, which have 


For the writer’s purpose the portable 


typewriter is unbeatable. The columns 
of copy that the writer has turned out, 
seated on the running board of an auto- 
a bale of hay at a country 
fair, or on a the 
back end of a country store, are, to say 


The portable has 


mobile, on 


dry goods box In 


the least, surprising. 


delivered the goods because of its con- 


venience. It would have been impos- 


sible to have ground out copy under 


out-of-the-ordinary circumstances such 
as the writer has done, without a porta- 
Writing 


one’s knee has 


ble with the typewriter on 


become an actual fact. 


In the writer's connection, 
considerable territory is to be covered 
There is the 

fairs, baseball 
and the 


make up 


present 


usual routine of events, 
events, 
that 


several 


games, school 


hundred and one things 


community life in 
counties. In addition is the routine of 
court work. Wherever the writer and 
his car happens to be there is the office, 


and there the work must be done. The 


portable typewriter makes this possible 


DORTABLES 
By Walter Jack 


Note.—Mr. Jack brings out a perti- 
nent point. He emphasizes the popular 
interest in portables confesses to 
the temptation to become a salesman of 
such machines. Here, it seems to us, ts 
a hint for the dealer. Let us suggest a 
slogan—“Push Portables Prominently.” 
If a newspaper reporter—male—sitting 
on an up-ended dry goods box writing a 
news story on a portable typewriter can 


and 


draw an interested crowd, it seems rea- 
sonable to suppose that a pleasing young 
woman writing on a portable within the 
entrance to a store could interest many, 
particularly if she were visible from the 
sidewalk. We leave the 
possibilities to suggest themselves. 

Mr. Jack’s experience suggests 
that the portable typewriter does its job 
month after month with the irreducible 


show window 


also 


mintmum of servicing. 


to a greater extent than with the 


larger and heavier machine. 

In newspaper work where volume 
get the facts 
earliest mo- 


necessary to 
the 


counts it is 
into written form at 
ment. A story reduced to writing and 
placed in the mail or on the wire gets 
there, gets across and gets the paper 
across. 

A practice which the portable has 
that 
story written by the time or before an 
The has 


made possible is of having the 


event is closed. writer en- 
deavored to observe this practice when- 
This de- 


The 


ever it is possible to do so. 
pends on the nature of the event. 
portable makes it possible. 

In this connection popular interest 
in portable typewriters has been ob- 
served to be always in evidence. The 
writer covered fairs, commu- 
nity fairs and school events for a well 
The 
stories were typed during the progress 
of these events. Names were included 
of prize winners and others connected 
The feverish in- 


county 


known Pennsylvania newspaper. 


with these activities. 
terest of school boys and girls, of farm- 
ers and farmers’ wives in typewriters, 








OFFICE APPLIANCES 


We have always handled typewriters, 
adding machines, duplicators, Mimeo- 
graphs, check writers, copyholders, 
pencil sharpeners, numbering and dat- 
ing machines, rubber stamps, electric 
lamps of all kinds, 
equipment and, in fact, anything that 
will make our service to the business 


amateur movie 


man complete and increase our draw 


ing power in the community. 


PRAISE OF 


particularly the portable, came 
near to turning the writer from a news- 


paper man into a salesman of portable 


very 


typewriters. 

This article is not intended to play 
up the incidentally, the 
portable typewriter. It is a statement 
of the manner in which the portable as 
an efficient and convenient writing ma- 
chine dovetails into the every-day af- 


writer and, 


fairs of life. 
The writer 
standard machines 
home, sometimes The portable 
has the that it 
may be used on the desk, then pushed 


the. larger 


remains at 


has one of 
which 
used. 
advantage, however, 
aside to make room for other uses of 
desk space. It is suggested that news- 


paper offices might well purchase 
portables to replace the decrepit, dirty 
run-down machines with which most 


such offices are afflicted. This would 


not interfere with the sale of 


standard machines, for apparently no 


any 


newspaper buys a typewriter until the 
old one falls apart. 

The portable has figured in writing 
this story. With the completion of 
the final paragraph the portable will 
be pressed into another service. A 
long story with tax figures amounting 
to more than a hundred and fifty mil- 
lion dollars will be ready for release. 
The long and laborious. 
The are sacred and must not 
be removed from the court house. 
Here is where the portable will prove 
friend. Such 


figures are 


records 


a staunch and reliable 
situations develop daily. 

The writer has been joked by many 
people because of the weather-beaten, 


case in which the portable is 
carried. This case has been used many 
a time for a foot rest to bring up the 
writer's knees to the proper level, when 


he was sitting on chair or box writing 


scuffed 


a story. 

For use and abuse the business man 
or the individual need have no hesi- 
tancy in buying a portable for hard or 
home usage. They are sturdy and will 
deliver the goods. 

(Specialties Articles Continued on page 
140) 
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BSremn 
ne ew Year 


BoicHtT 
Resolve— to profit by the 


ever increasing demand for the 


“SPEL/STENER. 


aaa. ert U. 8. Pat. Office 





A STAPLING MACHINE FOR EVERY PURDOSE 


Perpetually Guaranteed “BABE” 










No hidden parts to give $3.00 
trouble or get out of order No. 5 $3.50 West of th 
A est o e 
$5.00 Mississippi 





Point Sharpened 
Frozen Staples—100 
to the strip 


No 13 


“Babe”—40c per ses ; $6.50 
t-inch —40c “ 
j-inch —50c “ ™ 







5 Attractive Colors— 


Red, Green, Oak, Mahogany 
and = Black. The smallest 
stapling machine on the mar- 
ket. A handy and dependable 
machine for home or office. 
Uses % inch “Babe” Staples. 


No. 213 
$12.00 


For Permanent or Tempor- 
ary Fastening. Takes the 
place of pins. Uses % inch 






staples. 
No. 2 For Heavy Duty 
for % Uses % inch staples. errr rn nr nn nr nn nn ee eee = = 
inch ase up to 120 Sheets = 
staples 
— Parrot Speed Fastener Corp. 
$10.00 





388 Broadway New York, N. Y. 


I am interested. Tell me more about SPEED 
FASTENERS and quote me Dealer’s discount. 





PEMMRO cccccescccccevesecccccccceescsecs $0800 00ecesebe cees 
Uses % or % inch Staples. aaa 
For Binding Booklets, Folders, Pamphlets, etc. Petre TeyerETrrTriTTT itr, 7. eee 
Will bind up to 12 inches from edge. 
COO 0 0560000400268 Cade bb00censcseene State. .ccccccessccse 
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THE NEW STANDARD 
Rotary Duplicator 






Radically Different 


Gelatin Duplicator 





Provides a speedier, more efficient and more 


convenient method of making copies—with- 


out any stencil-cutting, typesetting or 


carbon manifolding. 


EXCLUSIVE Standard FEATURES 


200 to 300 copies from one original 

50 to = copies a minute. 

No sponging or washing the Dupli- 
cating Film. 

Delivers copies flat—not curled. 

Uses Bond Paper—coated paper not 
required, 


Produces better copies and more 
copies 
Assures perfect registration. 


Simple automatic operation. 


OPPORTUNITY 
FOR REPRESENTATIVES 


District Agents—The addition of the new Rotary 
Dupli itor, together with Standard’s progressive 
policy of steadily broadening its line, has created 
several attractive positions for District Agents in 
various parts of the country 


Salesmen—There are also openings for capable 
salesmen in established Standard agencies afford 
mw permanent connections in a rapidly-growing 
organization, with opportunities for advancement 
Dealers—Standard Machines are so simply and 
durably constructed, so easy to operate, and re- 
quire so little service that dealers find them very 
profitable to handk Permanent revenue from 
| 


supply business 


Write for complete information. 


MAILING MACHINES COMPANY 


Revere Boulevard Everett, Massachusetts 


Stamp Affixers 
Postal Permit Machines 


Envelope Sealers 
Copy Holders 








OFFICE APPLIANCEFS 


5-in-l—the new 


AMERICAN 








Provides 


D 


ACTIONS 


Model 110 
(5-Wheel) 


$”750 


Model Ill 
(6 wheel) 


I Consecutive 
$50 2 Duplicate 
Rich crackle finish, 3 T . li 
black and red with rip net 
colorful handle—at- 4 Quadruplicate 
tracts big sales. 5 Repeat 





























54321 


Impression of Figures 





The year’s outstanding success in VALUE and 
QUALITY—all-steel construction and wheels. 


By the makers of the famous American Visible 


American Numbering Machine Co. 
224 Shepherd Ave., Brooklyn, N. Y. 


Chicago — Los Angeles — London — Paris 
Canadian Agents—S. 8S. STAFFORD & CO., 146 King St., W., Toronto 
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SAVING IN SPACE 














lllustrating the Universal interlocking 
of visible and vertical card units of 
similar size by means of the inter 
locking Rod. 





lf aggressive office outfitters find it increasingly profitable to concentrate 
sales effort on PRESSTEEL visible index systems... because... business 
houses, large and small, show an increasing appreciation of the merit in 
the PRESSTEEL Universal... Interlocking “grow with your records” 
principle of record control—isn’t it possible that you may be overlooking a 


good opportunity to increase your profits and to serve your customers 


more intelligently?...A penny post card will bring you full information. 


PRESSTEEL ENGINEERING CORP. 
DERBY, CONN. 


NEW YORK OFFICE: 52 VANDERBILT AVE. 


______ 
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OFFICE MACHINERY AND SPECIALTIES 
IN THE STATIONERY 


and office 


FFICE 


cialties in stationery stores of to- 


machines spe- 


day are essential and important lines 


to carry, but they must be selected 


much care and forethought to 


avoid getting too many lines, especially 


with 


in cities of moderate size. 

If the stationer expects successfully 
to sell office specialties, he must know 
them and be in a position to service 
them. If he is lacking in these par- 
ticulars, the experiment will be a detri- 
ment to the business. 

The sale of office machines and office 
specialties by outside salesmen should 
be studied carefully and before the 
salesman should be allowed to present 
a machine to a customer, he should 
have proper instruction from the 
in charge of the department, and he 
should be sold on the article himself, 


one 


for a salesman cannot successfully 
sell anything that he himself does not 
thoroughly believe in. 

In many instances discounts allowed 
by manufacturers on machines and spe- 
cialties are not sufficient to give the 
dealer Hence, the 


necessity for care in selecting the lines 


a working profit. 


one would have and in pushing those 

which will give the margin of profit 

that the efforts of the dealer deserve. 
Methods of display and publicity will, 


of course, differ a great deal, being 


dependent upon the location of the 
store, especially in the smaller cities, 
but a window display should be ar- 
ranged at suitable intervals and the 


manufacturers are always willing to 
assist the dealer with the required ma- 
terial. Machines and specialties should 
be shown in their working condition in 
the window and also in the store. 

Any one of the dealer’s sales people 
should be able to demonstrate ma- 
chines and specialties in their working 
least to the 


condition at extent of 











McFARLAND 


H. D. 


showing the user how they perform 
their work. Once the customer is in- 
terested, a more experienced salesman 
can be called in to close the sale. 

It is my belief that the future of the 
stationery and office supply dealer de- 
pends a great deal on how alert he is 
to keep abreast of the times; to take 
on new machines and specialties with, 
however, careful consideration of the 
device offered, of the way it is offered, 
and knowledge of the co-operation and 
assistance which the manufacturer is 
prepared to give to the dealer. There 
never was a time in the history of the 
office equipment field when the sta- 
tioner held such an advantageous posi- 
tion as he does today. He is the logical 
outlet for the manufacturers’ lines in 
machinery and specialties and is be- 
coming more and more so every day. 
The only reason that the dealer is not 
doing more specialty business is that 
he is not giving it the attention that it 
deserves, is not pushing the lines and 
is not letting his customers and others 
using office supplies know that he is 
to serve their requirements 
The of to- 


prepared 


in his locality. stationer 


STORE 


By H. D. McFarland, 

McFarland Office Equip- 

ment Company, Rockford, 
Illinois. 


day who is not specializing on some 
line of office equipment is going back- 
ward instead of keeping pace with the 
community in which he lives, and fur- 
thermore, he is the one outlet that the 
manufacturer is looking for to com- 
pete with the chain store and he will 
get all the assistance he can wish if he 
is up and coming and can show manu- 
facturers that he is their logical rep- 
resentative. 

A stationer should not take on any 
line of office machines which he can 
not service, for if he is selling mer- 
chandise that he can stand back 
of and give the customer satisfactory 
help in its use, he is better off without 
it, no matter how long a profit it gives. 
There is nothing that will lose a cus- 
tomer more quickly than to sell him a 
machine or a specialty and then fall 
down on the service, for he is then lost 
not only insofar as the device he has 
bought is concerned, but with regard 
to the entire line of merchandise which 
the dealer carries; that is to say, if he 
is dissatisfied, he will not return to 
the same store for other goods. It is, 
therefore, highly important that the 
dealer should look well into the con- 
struction and reputation of the office 
machinery which he sells and be cer- 
tain that the merchandise and service 
are backed up by a reputable manu- 


not 


facturer. 

In my 
sells and services a first-class line of 
office equipment and supplies, is build- 
ing a state of good will in the minds 
of his customers that no price cutter 


will be able to take away. 


opinion, the stationer who 


OFFICE MACHINE MANUFACTURERS 
NEED THE STATIONERS 


) 


manager at the | - 


HE ofthce 


Company thought he had be- 


stowed the supreme gift of apprecia- 
tion upon his long-suffering secretary, 
when he bought her a machine that 
counted and licked the stamps for the 
office mail. He was startled the other 
day when he learned of an even later 
which would save his secre- 
tary even the trip to the post office for 


This new gadget prints the 


machine 


stamps! 
postage only as fast as it is to be used! 
New office machines and new devel- 


By J. Chester Molyneux, 

Monarch Stationery & Pa- 

per Company, Jamestown, 
New York 


opments in older types, literally flood 
our field. Few are the office opera- 
tions which cannot today be done on 
highly specialized machines. The man- 
ufacturers have a real problem in mar- 
keting their ingenious devices. Office 


machines have likewise brought a 


problem to us stationers. We some- 
times wonder if we are being left “out 
in the cold,” choosing more often indi- 
viduals rather than established station- 
ery stores as the pawns in their sales 
campaigns. Some of us, feeling that 
our position in the office field must be 
maintained, grab at every proffered 
machine specialty agency. Others of 
us, perhaps mistakenly (though I do 
not think so), limit our firm’s activi- 
ties to three or four specialties and aim 
(Continued on page 144) 





Ontains 50 one-line 
tu S Or 27 two-line 








Information is typed on 
paper strips, then inserted 
and protected in transparent 
celluloid tubes. Always easy 
to read—cannot soil. When 
changes require removals or 
additions, the correct se- 
quence of the index is easily 
maintained because _ the 
tubes can be instantly 
shifted. 

Colored signals or tubes are 
inserted to call attention to 
special information. 


RAND SINGLE 


PANEL 


tubes. 
Price $2.25 

















RAND DUPLEX PANEL 


Contains 100 one-line tubes 
or 54 two-line tubes. 


Price $4.25 














RAND TRIPLEX PANEL 


Contains 150 one-line tubes 
or 81 two-line tubes. 


Price $6.25 


This Rand Unit 
Will Serve Many 
Departments 
in Every 
Business 


ECAUSE of its easy adaptability to almost 

all reference list requirements the sale of 

one Rand Tube Index is usually only the 
first step toward other installations in different 
departments of the same business—and the price 
is so low that every business is a real prospect. 

Once a Rand Tube index has demonstrated its 
unusual convenience your customer will want 
more of them—or will require the same visibility 
and efficiency for larger lists which can be had in 
steel cabinet equipment of greater capacity. Here 
are a few practical applications for the average 
business; 

For credit authorization records, price lists, 
freight rate records, cross-index to numerical 
filing, mailing or address list, stock location rec- 
ord, telephone list and many other purposes. 

Your broker will find this unit unusually effi- 
cient for listing customers’ open orders. 


Rand Tube Indexes can be had for a single type- 


written line of information on each subject, or 
for two lines—and the single panel retails for only 


$2.25. 


Use it in your 
own store 


Many leading stationers are using Rand Tube 
Indexes in their own stores as a price record. 
Hung on the shelves where the stock is kept they 
keep the sales force always advised of price 
changes etc., and provide instant reference. 

Why not try them yourself? You will save both 
time and money. 


THE VICTOR SAFE & 
EQUIPMENT CO. 
MARIETTA, OHIO 













Rand Visible Rec- 
ord Equipment. 
Latest protected- 
pocket type of 
visible record 
equipment in sec- 
tional form with 
many exclusive 
features. 







Rand Sorter. A valu- 
able time saver. 
Efficient sorting for 
checks, sales slips, 
etc. Speedy and 
accurate. 





Rand Desk Sys- 
tematizer. Keeps 
papers on desk in 
perfect working 
order. For office, 
home or the stu- 
dent. Handsomely 
bound - protected, 
removable indexes. 








Keeping up-to-date with the 
many improvements in office || 
methods and equipment is a 
problem that faces every 
dealer. 


Rand products solve this prob- 
lem for you. They enable you 
to serve your customers with 
the last word in modern equip- 
ment. The Rand dealer is 
always abreast of the times— 
and out ahead of his competi- 
tors. 








| 
Continuous improvements, in- | 
creasing the value of Rand | 
Products to both user and | 
dealer, characterize Rand | 
leadership. Every product | 
illustrated on this page has | 
been improved in some way | 
within the last twelve months | 
—even to the packaging and 
boxing. | 


The Rand line of Visible 
Record Equipment and Busi- 
ness Time Savers now comes 
to you with many new fea- 
tures that result in greater 
sale-ability and increased | 
profits for the dealer. 


| 
Only a part of the Rand line | 
i 
| 
/ 
| 





is illustrated—there are many 
more products of equal con- 
venience and utility. Write 
for complete information. i} 





Rand Products Keep You Always 
Abreast of the Times 





Rand Book Unit 

Portable _visible-rec- 

ord unit—tube or 

card style. Steel or 

fabrikoid binding. 

Seven sizes and 
styles. 


PROOUCTION _ ~. 





Rand Visible Name Angle 
Tab Guides and Folders. 
Celluloid-protected tabs set 
at angle for instant  visi- 
bility—removable labels. 









Mak-ur-own Index Tabs. Cellu- 

loid-protected index tabs can be 

made any size. Easy to apply. 
Make your own indexes. 





Rand Card Index Wall 
Panel. Small, compact, 
convenient visible card 
record unit. Can be 
kept in desk drawer, on 
wall, or carried on the 
job. Made in five sizes. 


THE VICTOR SAFE & EQUIPMENT COMPANY 


MARIETTA, OHIO 
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This year, five and one-half million Safe-Guard adver- 
tisements will be distributed through the pages of 
leading business magazines. 


This national advertising program is stimulating wide- 
spread public interest in modern check writing methods. 


It is selling the goodwill value of business-like checks 
—a theme thet is in keeping with the accepted, 
progressive business practices of today. 


It is selling positive protection against fraud—a vital 
business necessity at all times. 


It is selling speed with accuracy, convenience, ease 
of operation—in step with this fast moving age. 


It is creating pride in the ownership of a machine 
that is used by the business leaders of the nation. 


It is paving the way for a material increase in your 
volume of check writer business during 1930. 


Read Safe-Guard advertising carefully. Benefit from 
it by tying in your own sales arguments with its live, 
modern, inspiring viewpoint. 

















SAFE-GUARD CHECK WRITER CORP. 
LANSDALE PENNSYLVANIA 
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(Office Machine Manufacturers Need 
the Stationers.—Continued 
from page 140) 
specialized 
It is 
easy to acquire twenty office machine 
under the influ- 
ence of a factory representative's b« 
“the ag- 
gressive and logical firm of the city” 
harder, 


to attain some degree of 


sales and service in those fields. 


agencies, especially 


guiling flattery that we are 


for them It is a thousand 
times harder, to satisfy at the 
six months later—the sales quota 


same 


time 
demands of twenty factory sales man 


agers (even granting every mother’s 


son of them to be thoroughly reason- 


able and fair). 


Are 


out oft 


The dilemma’s horns are sharp 


we stationers to be crowded 


our own field, or into a minor portion 


of it, by the advance of the machine 


age? Most of us seem to be marking 
time, hoping, like Johnnie Bull, that 
we'll muddle through.” (N. B.—Friend 


just “muddles 
has the 


for luck ) 


cla'ms he 


Bull 
through.” If so, he 


John 
world’s 
original rabbit's foot 


Most specialty office machine manu 


facturers evidently prefer individual 
specialty salesmen over and above es- 
It is 


weak 


tablished office equipment stores. 


true that we stationers have 


THREE MAJOR PROPOSITIONS 


That is because 
human. It 
from the 


nesses as sales outlets. 


our organizations are 


would not be too far aside 
point to suggest that commission spe- 
cialty salesmen are likewise human and 
faulty. 

It is my belief that established sta- 
office machine manufac- 


tioners and 


turers should get together. I consider 
that the 


of account the stationers stands in his 


manufacturer who leaves out 


I can visualize a liason be- 
machine 


own light. 
tween the “direct-selling” 
manufacturer and the stationer, which 
could plug the holes in his present dis- 
tribution plan, and likewise be advan- 
tageous to the stationer. Hardly a 
day passes with us, but that some cus- 
tomer of ours makes inquiry relative 
to special machine equipment, or sup- 
plies, or service connected with a di- 
These in- 

Seldom 


rectly-sold office machine 


quiries, we now “pass up.” 
have we the information even as to the 
did fol- 


would 


nearest contact point. If we 


low an inquiry through, there 
be no profit in the transaction for us. 
Che inquiring client or would-be pros- 
pective buyer of the directly-sold ma- 
chine, finds his interest checked when 
it is at its greatest height, when he has 
been prompted to make inquiry. 


The nub of my idea I have already 
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stated—at the time, there is 
not enough profit in it for us. I be- 
lieve that the far-sighted office-machine 


the de- 


present 


manufacturer must consider 
sirability of a mutually-profitable lia- 
son with the stationers. Stationers 
of the average size cannot properly sell 
twenty specialties, but they obtain con- 
stantly prospect information which they 
could pass on to manufacturers, if the 
tie-up were made worth their while. 
Surely such a connection would not be 


unethical. Certainly it would greatly 


stabilize hit-and-miss selling so com- 
mon in individual salesmen. More 
prospects could be contacted when 


they are “hot.” Buyers of specialty 
machines would be better sold and ser- 
viced and satisfied. 

The of the 
would be slight, but even that 
be more than compensated for by the 


cost stationer’s service 


would 


greater number of prospects that would 
I think I could elaborate 
“far into 


be obtained. 
on arguments along this line, 
the night,” but just now Kris Kringle 
shoppers are crowding us for gifts for 
cute little Aloysius, Babette and Aunt 
Emmy. Anyhow, my idea might be 
worth thinking over. My parting shot 
is that I think the specialty office ma- 
chine manufacturers need us even more 
than we need them. 


iN 


SPECIALTY SELLING 


HE Chinese have a proverb, “He 


is twice tired who works without 


tools,” and we might add, “he who is 
not up-to-date in modern labor saving 


devices is always tired, and cannot 


expect success, for success does not 


come by accident.” 


[he stationer stands as a demonstra- 
tor before the public, between the pub- 
lic and the producer, but how he stands 
and what he does spells the difference 


between a thriving business and a hesi- 


tating affair, leaning toward failure 


Of course, he must have “personal 


itv” and “push,” but he must never 


forget that no matter how meritorious 


the article, the public will never no- 
tice it unless it is kindly and persist- 
ently and effectively presented Also 
he must take stock of his surroundings 
and make as few mistakes as possible 


in judging those things which will best 


meet the requirements of the people 


and the industries he depends upon for 


his custom Having attended to these 


preliminary matters, he is ready to 
proceed. 

Captain Kidd’s gold is valueless as 
long as it is buried in the sand—your 
devices, “out of sight,” are as value 


Present their valuable features to 


less 





Being a Few Observations 
by L. B. Divelbiss, Colum- 
bus, Miss. 


the public. This will require ingenuity 
and skill 

“See, select and purchase” are the 
keep them in mind. 


This is the art of selling. 


three major things 
And also keep in mind the companion 


principle, viz., Skillful, Persistent Pres- 


entation has won and will win.” 


“An 


nineteen 


Again, John Wanamaker said: 


advertisement must appear 
impresses 


This is 


times before it effectively 


the mind of the _ buyer.” 


food for thought. An advertisement, 


now and then, will help you now and 
then, but we won't build business that 


way in modern days 


The “barker” in a show is one of 


the most valuable men in the troupe, 


yet he must be a real talker, and a 
reader of human nature. 
Our work is a little bit like that, 
; é 
only more dignified 
Principles of salesmanship are the 


An article well pre- 
sold. Try to be an 


things to study 
sented is half 


engaging talker. 


The store is a treasure house of mod- 
ern wonders and devices and in every 
legitimate must draw. 
It must be a magnet. Every clerk 
should know how to approach custom- 
He must know the fine points of 


way the store 


ers. 
the 
impress, to the moving point, the pros- 


device he is selling and how to 


pective buyer. 

Today we see devices that do almost 
everything but talk and that remains 
for the clerk. He know 
what he has, all of its fine points, prin- 


wise must 
ciples of action and then in suitable, 


forcible terms impress 
prospective buyers. What a wonderful 


tact in meeting the general 


modest, yet 


thing is 
public! 
calls for artistic 
name for 
recommendation. You recom- 
mend by and through every laudable 
avenue. This brings me to the thought 
of absolute honesty in every statement. 


Displaying goods 


work. Display is another 


must 


A customer deceived may exert a far- 
reaching influence. You will meet that 
deterrent power when you least expect 
it for, like Banquo’s ghost, it will not 
down. 


Success, once more, is not accidental. 
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ORONA “7” for +60 


letter paper. 


Dealers are Actually Selling Corona Adding Machines 
from Window and Store Displays 


IXTY dollars is such an astonish- 

ingly low price for a standard high 
grade adding machine of capacity 
$999,999.99 that Corona dealers are 
finding the new Corona “7” one of the 
most satisfactory and profitable arti- 
cles they have ever handled. 


People accustomed to paying a great 
deal more for adding machines are 
genuinely surprised to find such a 
capable machine for so little money, 
while thousands of others who have 
not heretofore been considered pros- 
pects are glad to buy the machine 
when they see it work and find out 
how little it costs. 

Corona “7” (made in the L C Smith 


& Corona Factories) makes friends 
instantly wherever it is shown. Its 


CORONA 


fine appearance, its simplicity of dem- 
onstration and operation, its standard 
keyboard, legible printing and easy 
portability all have a strong appeal. 


The wide field for this compact, low- 
priced machine, the absence of real 
competition and our liberal discount 
policy are most attractive to the alert 
dealer. Inquiries invited. 











COUPON FOR DEALERS 


Portable Adding Machine Co., Dept. 23-J, 
Division of L C Smith & Corona Typewriters 


ne 

51 Madison Avenue, New York, N. Y. 
Gentlemen: What proposition can you 

make me for the exclusive dealership for 














Fits Any, Desk 


The actual area cov- 
ered by Corona “7” is 
about that of a sheet of 


























146 OFFICE APPLIANCES 


BUSINESS 


is what you make it 


AN OGU { —Royal’s smart new type—is a particu- 

—- larly unique sales feature. Now that the 
Christmas rush is over you should capitalize it to bring cus- 
tomers into your store. Progressive, wide-awake dealers will 
be quick to recognize the tremendous sales possibilities in 
emphasizing the beauty and distinction of this new type 


during the next few months. 


| ‘ : , | 
P /2SY E attracted cong closed thousands cf pros 
mwenraeneores’ pects during the Fall and Christmas 


seasons. The distinctive appeal of a type to distinguish social 
from business correspondence is a sales point of immediate 


interest regardless of the month of the year. 


” /° GU — will develop new customers for you. Dis- 


play Royal Portable Typewriters promi- 
nently with specimen letters written in the new type. Use 
Royal's attractive displays. Everyone who comes into your 


store should receive literature describing this innovation. 


: | 
, /OSUE leaflets and blotters are being sent out 


by many dealers to their entire mailing 
lists (selected from city and telephone directories) thus creat- 
ing new customers and friends. Hundreds of other dea.ers 
already are canvassing the homes in their neighborhoods 


with excellent results. 


If you need a further supply of “Vogue” 
dealer helps—Write or Wire 


ROYAL TYPEWRITER COMPANY, Inc. 


316 BROADWAY, NEW YORK CITY 


MORE THAN 1800 ROYAL PORTABLE DEALERS IN UNITED STATES 


ROYAL ~ TYPEWRITERS 
o1table_ 
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For selective, automatic addressing 
you must use a Selectograph. Modern 
time-saving and accounting methods 
demand it! 


You will cut your usual addressing 
time in half and at the same time 
handle your mailings and the mail- 
ing list as accurately as your 
accounts receivable. 






No Claims Made 
That Cannot Be 
Fulfilled 


Model “*C’’—the most versatile of Selectograph Addressing Machines. 
It is equipped with the selecting device which permits of 110 classifi- 
cations in your mailing list. 


It also has the flashing, recording and totaling devices; compensating 
platen that addresses a single sheet ora up to }»-inch thick; 

‘direct from tray” unloading and “direct into tray” loading; 6 circuit 
electric control (5 more than any other addressing machine). 


For a modern, up-to-date mailing department, this model answers the 
most exacting requirements. Motor driven at a speed of 8,000 
stencils per hour. 


— 


¥/ >> 





ie. THE KEY-NOTE 
OF MODERN 


BUSINESS 


The Selectograph Co. wishes to 
get in touch with a few live firms 
who might be in a position to repre- 
sent us in their territory. There are 
a few choice locations still available. 












If you represent Selectograph you 
have a distinctive, non-competitive 
line to offer—because there is no 
other addressing machine just like 
Selectograph. 


Inquiries from our advertising 
have proven that there is a big de- 
mand for an addressing machine that 
offers the features found only in 
Selectograph—and firms represent- 
ing us will be entitled to our hearty 
co-operation. 


Tell us about the territory you 
cover, and give us such other in- 


formation as you feel we may 4 é 
require to consider your $e 
application. Se 

a Bn 


Today~—You owe it to yourself 
to secure further informa- 
tion about the Selecto- 
graph. Tear off and mail 
coupon. It places 

you under no ob- 
ligation. 


x * Mail 
e? mestianres to 
os? Selectograph Co. 


3126-30 W. 5ist St. 
xe Chicago, Illinois 
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mM”! people are “eye-minded.” 
Their attention is more quickly 
attracted by than by 
what they hear, and the faculty of re- 
call is Our 
very thoughts are pictures. 


what they see 


more readily engaged 


For ages 


men have used visual signals for the 


transmission of messages—the smoke 


from a fire of green wood made inter- 


mittent with a blanket; a blaze on a 


tree; a certain arrangement of twigs 


in a path; impressions of feet: game 


trails—all have told a story plainer 


than print to those schooled in reading 
Primitive man had little use for 


signs 
colors in signalling His messages 
were few and simple But with the 


coming of civilization, the building of 


railroads, and finally, the general use 


of the automobile, colors came into 


their own, until now practically every- 
simple signals of the 


one knows the 


road—red for danger—stop—and green 


for safety—go ahead. 


Signals Guide Systems 
The value of colored signals on card 
and visible indexes has long been un- 
derstood. Many dealers have not given 
due attention to the importance of sig- 
nals in general business and have 
failed to 


is offered by their sale. 


realize what an opportunity 


Although we 


all appreciate this in a general way, 
there are still many business houses 
that do not understand the multitude 


of uses of such signals and have no 


Saving of time 


their 


conception of the 


brought about by employment 


Wherever card or visible indexes are 


used there is opportunity for the em 


ployment of colored signals, and the 


colors may be as numerous as there are 


classifications or sub-classifications to 


be indicated. Each color has a defi- 


nite meaning arbitrarily assigned and 


commonly indexed for the guidance of 


users. “In selling signals and record 


said Mr 


be borne in mind that the customer is 


systems,” Duncan, “it should 


most interested in the results he can 


obtain [he customer’s paramount 


reason tor buying a visible indexing 


system is to achieve greater efficiency 


in the conduct of his business. His 
concerning utility 
will the 


The cards, racks, binders. etc 


first thought is one 


—what advantages system 


bring? 


vary in their physical characteristics, 


but as they are a means of applying 


condition to be 


characteristics do not 


an idea—achieving a 


desired—their 
apply until the idea itself is sold, when 


it becomes a matter of choosing the 
calculated to ac- 


Neither 


will then gov- 


type of device best 


complish the result sought 
price 


utility 


shape, size, nor 
ern the sale, but only. If the 
dealer will apply system devices to his 
will at discern 


many practical uses and will find 


own business he once 


their 
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DOINTS ON SELLING 
SIGNALS 


himself also in the position of the phy- 
sician who is willing to take his own 
medicine. I recall seeing a prominent 
Chicago stationer spring to the aid of 
a customer interested in visible filing, 
and shall not forget the friendly glow 
of enthusiasm which emanated from 
the dealer as he demonstrated the ap 
plication of the system in his own busi- 
ness. That he got the order was almost 


a f< regone Cc¢ ynclusion 


Salesmen Should Advocate 


“The stationer will sell more systems 


particularly visible records—if his 


salesmen are acquainted with signal- 


ing and appreciate its importance in 
providing a system for the rapid find- 
ing of many essential facts. The most 
efficient salesmen of visible equipment 
do not fail to call their prospects’ atten- 
tion to the many uses of the little sig- 
nalling devices which can be slipped 
back and forth at the bottom of each 
card in the rack. * * * It is to be 
noted that the manufacturer who sells 
direct to the user features his colored 
celluloid tabs in practically every ad- 
vertisement, making it almost if not 
quite unanimously agreed that no vis- 
ible index is at its highest point of use- 
fulness unless it is equipped with an 
adequate signal device. No stationer 
can successfully compete with the di- 
manufacturer of 
men can 


visible 
equipment unless his talk 
visible records in terms of the 


rect selling 
about 
extra amount of important information 
which can be flashed before the user’s 
eyes by the employment of signals. 
“In discussing signalling, one nat- 
urally thinks of the visible index as the 
place where signals may be used to 
the best advantage, because the margin 
of each record is exposed to view. On 
this margin the name of the individual 
or firm may be seen, and next to it 
properly placed signals enable one to 
information by nothing 


obtain much 


more than a glance at the margin of 
the sheet. 
General Uses of Signals 
“There are four ways in which a card 


or sheet may be signalled,” said Mr. 


Duncan. “A certain color may denote 


a certain twelve 


fact, and there are 


which to choose, each of 
which denotes different. 
Second, the position of a signal on a 
card may carry a meaning. Third, the 
shape or size of the signal may supply 
still more information, and in addition 
have the printings of 


colors from 


something 


to all this, we 


days, months, numbers, alphabets, 


color combinations and special symbols, 
ull of add to the 


which multitude of 


Being a Review of a Sales 

Talk by John H. Duncan, 

Sales Manager of The H.C. 

Cook Company, Ansonia, 

Conn., Presented to Dealers’ 
Sales Meetings 


classifications which can be used in 
signalling data in any kind of vertical 
or visible record. 

“There are two general uses of sig- 
nals, viz., to classify information, such 
as the customer records of dealers, so 
signalled as to glance 


whether credit is to be granted or cash 


indicate at a 


demanded. Cards or sheets may be 


classified as to salesmen’s territories. 


The second general use of signals is 


to follow up information The sta- 


tioner may use signals to indicate those 


who order printed matter at stated 
times so that a salesman can call at 
such times; letters to be written on 


certain dates may be indicated by sig- 
nals. If each color means something, 
endless information and directions may 
be indicated by the hue, size, shape and 


position of the signals. 
Keep System Simple 
“Generally speaking, it is important 
to keep a signal system as simple as 
particularly at first, or it will 
Sell the customer 


possible, 
confusing. 
too few signals rather than too many 


become 


It is much better at first to indicate 
a few important facts by signal, for 
after the system has worked success- 
fully in practice, the customer will 


often sell himself additional signals for 
other classifications or reminders. 

“As a general principle to observe, 
bear in that facts are 
almost the only ones worth signalling. 


mind negative 
For example, no stationer should at- 
tempt to differentiate between his poor 
paying customers and his good paying 
by placing a signal over the card 
The 


paying customers are in the majority 


ones 


of every good customer good 


and the signal system should be used 
to flash out a warning on the cards of 
those customers whose credit is limited. 
* * * Every display of visible equip- 
ment should bear signals prominently 
featured, for the signals will give the 
The dem- 
salesman 


visible idea greater appeal. 
onstration outfit of 
should follow the example of the direct 


every 


manufacturer and present his 


standpoint of the 


selling 
system from the 


great amount of information which can 
(Continued on page 152) 
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START 193 0RYWNG 


WITH A PROFIT! | 


A Barr Dealer Franchise brings you the type- 
writer business that every live dealer wants. 
Barr offers a complete coverage of the field 
with a compact, beautiful Barr Typewriter for 
every customer need. 


The Barr Special 4-Bank Portable at $50 is the 
greatest bargain the portable field has ever 
seen. The Barr Universal is a portable, with 
features no other can show—the modern 
machine that has revolutionized ideas of what 
an all-around typewriter should be. Both 
models in colors, of course. Then there’s the 
Wide-Carriage model at $75—an efficient, com- 
pact typewriter for accounting. 


All Barr typewriters are small enough to carry 
off—sturdy enough to carry on. They are the 
logical machines for the biggest typewriter 
market in the world. To build business in 
1930, write or wire today for full information 
on the profit-building Barr Franchise. 


BARR-MORSE CORPORATION 
210 Barr Building Ithaca, New New 


BARR 
MORSE 


TYPEWRITER 






Five Small enough 
Beautiful to carry off — 
Colors Sturdy enough 


to Show to carry on, 
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The Story 
of Peerless Popularity 
Has a PROFIT Message 
For You 


The popularity of PEERLESS RUBBER TYPE- 
WRITER KEYS is the result of an enlightened 
and discriminating taste. The typists of America 
in ever increasing thousands, have learned their 
physical superiorities, their resistance to wear, the 
ease with which they permit speed typing and 
the advantages which they have over all substi- 


tutes. 


PEERLESS KEY popularity has led to an ever- 
growing number of products which far-seeing 
dealers have made leaders in their stores. For 
PEERLESS Dealers the popularity of the whole 
PEERLESS line means satisfied customers, a qual- 
ity trade, a clientele that comes back for more. 


Nor is PEERLESS popularity permitted to wane 
for want of advertising—new dealer helps are 
ready now to help you get more sales—and profits. 


EERLESS 


KEY CO., Inc. 


176 Fulton Street New York City 


ce 














PEERLESS KEY COMPANY, Inc. 
176 Fulton Street, New York City 
Kindly send us, without obligation, details of your 
rofit-building plan for dealers, together with sample 
Peariun Key and dealer helps. 
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Insist on Seeing QUIK-LOKS Before You 
Again Purcnase Storage Fi Files 


tasy to Upen and Close 


LIM LOK 


ar GoLlapsible STOGAGE 


THE ONLY FILE HAVING 
Automatic Spring Lock; 2. Triple-Steel 
pen eh. 3. Heavy Three-Ply Bot- 
tom; 4. Handy Pull Strap; 5. Dust-Proof 
Top; 6. Sag-Proof Lid; 7. Bulge-Proot 
Ends; &. All Surfaces Smooth; 9. Mois- 
ture Resisting; 10. Never-Spill Features; 
11. Unusual Durability; i2. Portability 
and Lightness. 


86 SIZES—5 FINISHES 


Tan, Olive Green, Mahogany, Oak, Walnut 
Quik- Lok Storage 
Files will keep your in- 
active records clean, 
orderly and accessible for 
im jate reference at 
the lowest possible cost. 
Quik-Lok Storage 
Files should not be con- 
fused with the ordinary 
storage files on the mar- 
ket today—they are dis- 
tinctly different, not only 
in construction but in 
ease of operation, con- 
venience and durability. 
Quik-Lok Storage 
Files are distinctive in 
Convenience, Durability, 
and Appearance—yet cost 
ne more than the ordinary 
fibre board files 
Quik-Lok Storage 
Files are Guaranteed to 
assemble and fasten 
perfectly, quickly and 
easily, and to give satlis- 
factory service. 
Quik-Lok Storage Files have no parts to wear, tear or tangle. All outside 
and inside surfaces are smooth—neo projections to catch on the shelving and 
nothing to mar the finest furniture. Send today for your sample. 

Call up your favorite Stationer and give him your order—or write us NOW 

TO DEALERS— Write today for literature and discounts. 

Complete Stocks of Sizes Carried at New York, Pittsburgh, 
Chicago, Lincoln, New Orleans, San Francisco, Los Angeles, 

Pertiand, Ore. Dealers in Most of the Large Cities. 


THE KAY-DEE COMPANY 


Mfrs. Steel, Fibre and Paper Transfer and Storage Files 


8644-84 So. 36th St.. Lincoln, Nebraska 





The 
















I lustrating our A-124 for Letters 
and A-93 for Cancelled Checks 
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adjustable desk racks 


desk and counter 
applications in 
ready 


This newer and quicker way to 
decorum and accessibility has 
the bank, office, school and 
and popular sales appeal wherever introduced, dealers and 


specialty men find they bring new avenues of profit. 


a myriad of 
factory. Enjoying a 


Arranged for quick reference and ready replacement, 


furnished in 3 different sizes, I F R Adjustable Desk 
Racks are rapid service files for telephone directories, 
visible records, books, catalogs, documents, etc. Finished 


to match the desk in oak, mahogany and walnut. 


An attractive proposition awaits your inquiry. Send for 
full particulars today. 


Improved File & Rack Co. 


15 Park Row, New York, N. Y. 
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A UNIQUE FASTENER 
The 


Bump 


The Bump fastener is as practi- 
cal as it is novel and unique. No 
metal staples, pins or clips re- 
quired; instead, the Bump uses 
a part of the object to be fast- 
ened and produces a neat, secure 
fastener. There are two models 
—the stand machine preferred by 
some for its convenient and fast 
operation and the hand model 


here illustrated, preferred by 
others for its portability and 
easy squeeze operation. Identi- 


cal results. 


THE BUMP PAPER FASTENER CO. 
LA CROSSE, WISCONSIN 


Eastern Representatives— 
Seymour-Conover Co., 350 Broadway, New York City 


. 
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JIM WARD'S ROYAL FLUSH- Seats Anything 





IMPROVED 


i) RENTAL 
|} UNDERWOODS 











WRITE TODAY FOR OUR LATEST PRICE LIST 


SHIPMAN-WARD MEG. CoO. 


“THE REBUILDERS OF THE UNDERWOOD” 


1771 SHIPMAN BLDG. 
4401 RAVENSWOOD AVE. CHICAGO, ILL. 


EXPORT REPRESENTATIVES 
THE CONSOLIDATED MACHINE & SUPPLY CO. 
48-54 W. 25TH STREET, NEW YORK, N. Y. 
© 1929 




















| “PRINTYPE” 
PORTABLE - DUPLICATOR 


with Automatic Inking Device 


A REAL MONEY-MAKER FOR DEALERS 





Special Features: 







PRINTYPE takes all sizes from post 


cards to legal size. is the time and energy saving 


copyholder. That’s why it is 
used by firms such as the Stand- 
; ard Oil Company, United States 
Steel Corporation, Goodyear Tire and Rubber Com- 
pany, New York Central Railroad Company, Eastman 
Kodak Company, New York Life Insurance Com- 
pany, J. P. Morgan & Company, and so on, from 
coast to coast. 


1 offers a real sales opportunity. 
FRROS Write us for full details. 


RROF-NO INC. 
vantages of modern 
Big Dealer discount—Free demonstration model for exclusive 


LITTLE FALLS NEW YORK 
DuplicatingMachines. 
territories. Write for full sarticulars. 


: 


PRINTYPE has a self-acting inking de- 
vise. No more soiled hands or clothes. 


PRINTYPE inks itself 
and prints automatic 
at one stroke. 


PRINTYPE prints 
through a silk screen 
giving very clean 
sharp copies. Screen 
lasts almost indefi- 
nitely. 


PRINTYPE combines 
all the essential ad- 


Fully equipped $39.50 f. o. 6. Pittsburgh 


Sole Distributors for U. S. A. and Canada: 
IRST NATIONAL piers | 
COMPANY 
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(Points on Selling Signals.—Continued 
from page 148) 


be obtained at a glance, and how this 


information may be classified for in- 


stant reference by means of colored 
signals 

“In ‘System’ for June, 1929, page 5/7, 
is an article which suggests sixty-three 
profitable uses for visible records and 
tells how visible indexes facilitate a 
quick 
mation.* Manufacturers provide abun 


As the 
the 


accurate compilation of infor- 


dant and instructive literature 


salesman becomes familiar with 


he is selling, he should find 
the 


equipment 
out from the customer what facts 
latter uses most frequently, and then 
show him how these facts may be kept 
at his Successful salesmen 
think in terms of their customers’ 
number of units they 


the 


finger-tips 
needs 


and forget the 


may possibly sell The size of 


order is limited by the customer’s re 


quirements, and stress should therefore 
be laid on the fact-flashing signals with 


which the visible card or sheet is 


equipped.” 


Build Good Will 


Systems are builders of good will 
where the installation saves time and 
money in keeping track of important 
data. Good will of customers built in 
this manner cannot easily be displaced, 
and the stationer’s salesman makes a 
contact which will not only bring re 
peat business on the system units, but 
will probably secure the customer’s 
business on many other items both 
related and unrelated to the original 


order. It is folly for the salesman to 
give a sales talk on articles where price 
is the principal consideration. The 
same time spent in planting the seed 
of a system idea will eventually be 
rewarded by business on other articles 
at prices which afford a normal profit 
to the stationer. Furthermore, signals 
are integral or necessary parts of prac- 
tically every visible system. They are 
repeat numbers, afford the stationer a 
help to build good 


good and 


will. 


pront 


Specialize on Business Helps 
Most of the items the stationer sells 
Fully fifty per 
cent do not require elaborate display 
the the 
system products manufacturer can sup 
ply to aid the sale of his lines and the 


require no sales talk 


Between information which 


information which gets into the aver 
age office as a result of the efforts of 
the stationers’ outside salesmen, there is 
a great gulf. It is the 


dealer fails to recognize the difference 


there because 


between selling systems and selling the 


4,999 other items on his shelves. Let 
the man who says, “We can’t sell sys 
tems because we have no outside man,” 
leave his store with the clerk and go 
out selling himself No business can 


stand still and go ahead at the same 


time; and there is no record of any 
establishment achieving success unless 
front to pull or 


there is someone in 


behind to push. 

Tools of System 
The customer usually knows 
The 


Finally 


what facts he needs stationer’s 
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salesman can supply the tools if he will 
familiarize himself the machines 
and devices his store is selling, such as 
card visible 
ledger 


with 


ledger forms, files for 


equipment, 
check-writers, etc. 


posting machines, 
The salesman who 
installs a successful system for doing 
more and better work can always come 
back and his house is bound to be re- 
lied upon for other things. Good will 
is a long and powerful lever. 

*The sixty-three profitable uses for 
listed in “System” for 
follows Accounts 


receivable records, 


visible records 


June last 


payable, 


are as 
accounts 
forms, 
back 
bank 


accounting systems, advertising 


advertising records, applications, 
Signatures, 
investments, 


records, 


records, bank 


order 


stock records, business 


ecard records, cash discount 


collection records, commission records, 


contracts, cost records, credit records, 
customers’ accounts, directories, finan- 
cial records follow-up records, in- 
dex records, installment records, in- 
surance records, inventory systems, in- 
vestment invoice records, items in tran- 


sit records, job records, ledger records, 
machine records, mail order register, 
mailing lists for customers, employees, 


prospects stockholders subscribers 


and vendors; meter records, mortgages, 
order register, patents, pay-roll rec- 
ords, perpetual inventory records, per- 
sonnel records, pricing records, product 


catalogues, production control systems, 
production records, prospects, purchase 
quotations, 
commission 
records, control, ledgers, 
stock record, tool traffic data 


and records, voucher records and ware- 


accounts, purchase records, 


sales records, salesmen’s 


stock stock 


records, 


house records. Still other uses may be 
discovered, according to the business 
in which the systems are used 


RELATION OF OFFICE MACHINES TO 
STATIONERY STORES 


HIS is a mechanical age. We no 
longer do the things by hand that 
can be done better and more easily by 
machinery Any stationer who fails to 


perceive this fact will be certain to lose 


much valuable business to some tar 


sighted competitor 


I believe the carrving of mechanical 


articles in a stationery store not only 
adds to the volume of business, but 
also adds to prestige and attracts new 


only this, but nearly 


Not 


all mechanical specialties require a line 


customers 


of supplies and the man who sells the 


machine is the most logical person to 
continue to sell the supplies it con- 
sumes Thus, if you sell typewriters 
you should get the ribbon and carbon 
paper business; if you sell duplicating 
machines, you should continue to sell 


the stencils, ink and paper. Oftentimes 
the 


source of revenue than the original sale 


sale of the supplies is a greater 


chine itself. This statement 


of the m 


By F. A. Beecher, Manager, 

Typewriter Department, 

W hitlock’s Bookstore, Inc., 
New Haven, Conn. 


is proved by the fact that most manu 
facturers of machines also manufacture 
a line of supplies and are forced to 
keep their own men in the field to re- 


tain this supply business just because 


the average local stationer will not 
take proper care of it 
In addition to this, the sale of sup 


plies keeps you in touch with your cus 


tomers, and a constant contact and 
service for a customer is the best 
thing a merchant can have Alas, 


however, how many times a stationer 
sells a machine and kisses it goodbye! 
Little do we realize that, if we do this, 
we are opening up a sweet supply busi- 
ness for some competing dealer who 





sold on the 
hard 


finds the customer already 


machine idea, and all our work 
of selling and installing it having been 
done, he comes around once in a 
while and carries away a nice supply 
order or even worse, arranges to have 
the order mailed to him 

Supplies as a rule are light and easy 
to mail, while the machines are heavy 
and bulky and this many 
stationers hesitate to handle them, but 
they fail to look into the future; fail 


clerks the 


for reason 


to teach their mechanical 
idea. 
As to the details of selling machines 


and knowing what supplies they should 


have—well, this is no lazy man’s job. 
It takes constant study to know just 
what ribbon spool fits a certain type- 


takes some 
without 


still 
practice to put it on quickly 


writer, and more it 
impressing the customer that it is a 
tough job. But if the customer brings 


(Continued on page 157) 
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! THE VARITYPER 


AN UNRESTRICTED TYPEWRITER OF 
Surpassing Excellence 





With consummate engineering skill 
our engineers have perfected a writing 
instrument that removes the usual lim- 
itations long taken for granted as inher- 
ent in the typewriter. 


Varityper Incorporated 


2 Lafayette Street 
New York 
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ENVELOPE 
SEALER 


DANDY 











PRICE $12 


‘‘Now Everyone Can Afford An 
Envelope Sealer’’ 

The universal need of a low priced, rapid and 
efficient method of sealing the mail offers an op- 
portunity to every Stationer, Office Equipment and 
Typewriter Dealer to sell THE DANDY SEALER 
to hundreds of their customers at substantial 


profits. Every office is a prospect. 


THE OFFICE APPLIANCE CO. 


191-195 Devonshire St. Boston, Mass. 


(Sole Selling Agents Dandy Sealer Corp.) 
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When will 
The In and Out Board serves 
Mr. Bradley several useful purposes. Besides 
return ? serving as a guide for visitors and 
for answering phone calls, it 
enables members of the staff to co-ordinate their activities 
and it aids in reducing time wasted on the street. 
The new In and Out Board has an improvement in the 
sliding metal markers, which cannot come off or be mis- 
laid. It is made in standard sizes for twelve or twenty- 
four names, which are changeable as desired. You can 
pick up many orders for this board simply by demon- 
strating its effectiveness. Write us for prices and 
information. 


DAVENPORT-TAYLOR MFG. 
General Office and Factory 
Boston San F 


co. 
412 Orleans St., CHICAGO, ILL. 
New York Detroit 


‘rancisco 
Washington, D. C. & 
Ar Seattle, Wash. J 
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Wishing You 
A HAPPIER NEW YEAR 
We Offer You 
Best Rebuilt Underwoods 
Ever Produced 


Gold Standard 
Remanufactured 


With All Parts of 
Original Underwood Product 
Rebuilt by 
Original Underwood Methods 





Anything and Everything in Typewriters 
—THE BEST! 


GENERAL TYPEWRITER EXCHANGE, INC. 
462 Broadway, New York City, N. Y. 
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Quality Sustains 
Trade 


MA 





One grade key 
only—the best 


HEN you buy Munson 

Typewriter Keys you 
buy two things—a quality 
product plus the reputation 
of the Munson Supply Com- 
pany, which it has taken 
years to build. 





Quality is the first and most 
important consideration in 
the purchase of Rubber 
Keys, because this is the 
sound basis of sustained 
trade and continuous profit. 


Munson Keys demonstrate 
their worth. And demon- 
stration is the safest way to 
BUY and the honest way to 
SELL. 


Munson Supply Company 


The Largest Exclusive Manufacturers of Rubber Keys 


348 Hudson Street NEW YORK 





DEPENDABLE 
SIMPLICITY 


At a new low price 


The New Super Automatic Tape Sealer 
combines dependable simplicity with 
stability—built to stand up under con- 
tinued hard usage—few moving parts. 


Write for our Dealer proposition. 


TAPE SEALING MACHINES 
PRINTED SEALING TAPE 


SUPERIOR TAPE & SEALER COMPANY 
431 East Third Street Dayton, Ohio 





SUPER AUTOMATIC TAPE SEALER 


Handles \%” to 1%” Sealing Tape. 
Size 3%” wide, 7” high, 14” long, weight 12 Ibs. 


List Price $18.00. 

















Automatic Stapling Machines 


“CLINCH” 


Your Papers 


WILL NOT CLOG 


LOWEST COST OF 
STAPLES 


BUILT TO 
LAST 


EASY TO 
OPERATE 


_E 
LOADING 


IN COLORS: 
List Price OLIVE GREEN, 
MAHOGANY and 


$6 WALNUT 
with the 


MODEL “A” 


EVEREADY PAPER FASTENER 
FULLY GUARANTEED 
Write Us for Circulars and Dealer Proposition 


Eveready Mfg. Co. (OF BOSTON) 
cons encase Smee 
New York, N. Y¥. 






34 Southbridge st. 
Worcester, Mass. 
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“Pelouze” Postal Scales 


HEY tell automatically the exact amount of 

postage, in cents, required on all mail matter, 
including parcel post rates by zones. Warranted 
accurate. Beautifully finished in French gray or 
gold bronze enamel. 
Made in Several Styles 
Intended for 
individual desk, 
library, office 
or shipping 
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New “Standard” 


Dealers Supplied by 
Leading Jobbers 





WONG CANO) 








ASK FOR 


| 
PELOUZE SCALES —— 
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National 


Pelouze Manufacturing Co. 
232-242 East Ohio Street, Chicago, III. 


Original Manufacturers Reliable Automatic Postal Scales 
“The Best Scales to Use Are Made by Pelouze™ 
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Simplicity of design—sturdiness of con- 
struction and economy of operation have 
been the outstanding features of the Roto- 
speed Stencil Duplicator for 17 years. 
Low in first cost yet capable of producing 
clean, sharp cut copies of typed, traced, 
drawn or ruled work which popular opinion 
thought possible only with high priced 
equipment. 


NEW PROPOSITION FOR DEALERS 


This efficient duplicator is now being 
merchandised through dealers and the plan 
will interest you, too. Ask us to send 
Booklet Al and all particulars. 


“Che 
ROTOSPEED Co, 


DAYTON, OHIO 
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Send for Price List 
Rebuilt wD 
ADDING MACHINES 


CALCULATORS 


Ribbons - Carbon- 
Papers - Supplies 


DUST COVERS 


for Every Office Appliance 


PLATENS 


for Typewriters and Adding Machines 


PARTS for ALL MAKES 
BLICK PARTS AND 


SUPPLIES 
Rough 
vu AWM Co. & Premier yd 


TYPEWRITERS 
yd AMERICAN Aa 


WRITING MACHINE 















COMPANY 


449 Central Ave., Newark, N. J. 
and 


23 Principal Cities 
Established 
1880 































MR. AUDITOR 
What about your sorting methods? 
1930 Calls_for 1930 Equipment 


Table and pigeonhole sorting are antiquated 
and a needless waste of time and space. 


An inexpensive device that breaks a series of 
1000 pieces into 10s in one sorting. 


INDEXES 


Numerical, Alphabetical, Geographical, 
Special 


6x 18 


inches 





Wording 


Made in any size and indexed te fit your needs. 


Representative firms using 
from 3 up to 160 sorters 


CHICAGO 


Aermotor Co. 
Automatic Electric 

A. G. Becker Co. 
Carson Pirie Scott & Co. 
Chicago Surface Lines 
Chicago Title & Trust 
Diamond T Motor 

The Fair Store 
Hibbard Spencer Bartlett 
Inland Steel Co. 
International Harvester 
Marshall Field Co. 
Montgom -Ward Oo. 
Northern st 

Swift & Co. 

Tyler & Hivpach 
Wilson & Co. 


Abrahams & Strauss... 
Acme Fast Freight 


American Malleable Co... 


American Manganese 
Associated Gas. & Elec. 
Bacon, Chas © 


’ . H.. Co. 
Bamberger, L.. & Co....... 


h Dixon Crucible 
Da Pont de Nemours 
Haas. Baruch & Co. 
General Motors 


Louisville Gas & Eleec..... 


Maccabees ; 
Ohio Fuel Gas Co. : 
Public Serv. Products 
Standard Oil one 
Towns & James 


NEW YORK 


Alexander Hamilton Insti. 
Beneficial O . Bur. 
John Budd Co. 

Cunard Steam Ship 
DePinna, A., & Co. 

R. G. Dun Co. 

Guarantee Trust Co. 

Home Insurance Co. 
Macy. R. H., & Co. 
McCall Co. 

MeCreery. James & Co. 
Mutual Life Ins. 

New York Edison 

New York Telephone 
Spectator Co. 

Underwood Typewriter Co. 
U. 8. Customs 


.Brooklyn, N. Y. 
.All Branches 
.Lancaster, N. Y. 
.Chicago Heights, Il. 
...- Ithaca, N. Y. 
..Lenoir City, Tenn. 
..Newark, N. J. 
ebeeu Waterbury, Conn. 
‘ Baltimore, Md. 
...dersey City 
.Wilmington, Dela. 
Los Angeles, Cal. 


‘albany, N. ¥.. 
.. Brooklyn, N. Y. 


More than 18,000 bank ver the world. 
We shall be pleased to give you the ideas we have 
gathered in the 15 years we have specialized in 
this work. Catalog and full details upon request. 


THE KOHLHAAS CO. 


Manufacturers of Instant Reference Files 


183 N. Dearborn St. 


Chicago, III. 


<ai@) 
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‘Reach for a Dollar 
INSTEAD OF A CENT” 


—McManus 








The wear and tear on your 
elbow—your overhead—is 
just the same whether you 
run a convenience counter 
for cheap paper-fasteners or 
make real money on 


“CHALLENGE © 
22 go 8 og) 
PRESSES 





Since 1886 the Standard by 
which all fasteners have 
been judged. 


Edw. L. Sibley Mfg. Co., Inc. 


BENNINGTON, VT. 








Send for Free Display Base 
| 


<2 








ae 











JANUARY, 1930 


(Relation of Office Machines to Sta- 
tionery Stores.—Continued 
from page 152) 
in his portable you should be able to do 
this little trick struggle. 
Also, it seems simple, but yet is very 
sad if a roll of adding machine paper is 
put on to unwind in the wrong direc- 
It is almost sure to cause a re- 
If, when 
the customer asks for this service, the 


without a 


tion. 
pair call and embarrassment 


ribbon or paper is put on quickly and 
cheerfully, his eyes will beam with de- 
light and oftentimes he will offer to pay 
extra for the service—just because your 
service that in stores 
where they are simply handed a rib- 


excels many 
bon or roll of paper by some indiffer- 
ent clerk who would not care to stain 
his fingers by attempting to put it on, 
or more likely, does not wish to display 
futile at- 


his ignorance by making a 


tempt 
Another side of the story is the fa- 
vorable reaction this gets from show- 


We 


should attend the business shows and 


ing a customer how to save time. 


STATIONERS 


E BELIEVE that 
gressive stationer should install 
in his office, such labor saving devices 
stock. 
office 


every pro- 


as he would sell from his own 


We 


force, naturally do use practically all 


ourselves, having a large 
of the office labor saving devices, such 
as adding machines, posting machines, 
check machines, 


duplicators, 


writers, numbering 
sealing 
affiixers. While 
of these de- 


money changers, 


machines and stamp 


we ourselves use all 


vices we do not feel, however, that 
we are in a position to sell such 
articles as typewriters, adding and 


These items, being 
experienced 


posting machines. 
highly specialized, need 
people to service them and in a city 
like St. Louis both the typewriter peo- 
ple and the adding machine people 
maintain their own selling forces and 
large service departments. 

On the item of check writers: While 
we do sell this particular article, we 
do not service it. We have an arrange- 
ment with two of the better known 
check writer concerns in St. Louis who 
handle these items for us, paying us 
a commission on the orders turned 
over to them. We handle practically 
all of the other items mentioned, such 
machines, visible in- 
dexes, machines, auto- 
graphic registers, copyholders, coin 
handling devices, stamp affixers, gum 
tape machines, pencil sharpeners, num- 
bering and dating machines, etc., be- 


as duplicating 
addressing 


conventions and really know what is 
offered and be able to judge which 
devices possess points of real quality. 
How many a lodge secretary there is 
who does his work gratis, and works 
many nights that he could save if some 
one only showed him what there is 
that will make out circular letters and 
address the envelopes quickly for him. 

Still further, a very nice addition to 
one’s income may be had from service 
rendered to mechanical articles. Al- 
most any article of a mechanical nature 
requires some cleaning, inspecting, oil- 
ing and adjusting, and a local station 
to care for these needs is appreciated 
and if properly managed will produce 
direct profit as well as an opportunity 
to increase sales of additional machines 
and supplies. 

In general, I cannot stress too 
strongly the desirability of making a 
close hook-up between stationery sales 
and office machines. With the increase 
in office machines, much of what was 
previously stationery is being dis- 


placed. We used to sell lots of pen 
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ledgers, but now the bookkeeping ma- 
chines are using special sheets. Like- 
wise, formerly, bound sales record 
books were used, but are now being 
displaced by loose leaf machine-written 
sales sheets which are written with the 
invoice. 

If we do not follow this trend, we 
will find we are limiting ourselves 
merely to the purely personal station- 
ery and small supplies. While it is 
very nice to think that the sale of a 
pen or pencil carries a nice margin 
of profit, just think how small the vol- 
ume is on each sale, and how much dif- 
ference in this volume there is be- 
tween selling a $7.50 pen and selling 
10,000 machine posting sheets! 

Almost over night the demands of 
business change and unless the sta- 
tioner is willing and ready to meet this 
change, he is going to be out. He 
must not only be able to supply the 
demand for mechanical office appli- 
ances, but he should create the demand, 
sell the machines, and then take care of 
the supply business. 


SHOULD SELL MACHINES 


THEY USE 


Being a Few Suggestions on 
a Live Topic by William 
Schmiederer, Manager, Sta- 
tionery Department, Bux- 


ton & Skinner Printing & 
Stationery Company, St. 
Louis, Mo. 


cause they can be serviced by our 
duplicating machine sales department, 
with the exception of the numbering 
machines, which are usually sent to 
the factory for repairs and adjustments. 

We have found that to sell office ma- 


chines or labor saving devices, one 

















SCHMIEDERER. 
photograph taken 


WILLIAM 
From a 
several years ago. 


must have someone trained to special- 
ize on these commodities. We have 
had, for a number of years, the agency 
for a well known duplicating machine 
which is in charge of one specialty man 
who does nothing but devote his time 
to this particular machine. The sealing 
machines and stamp affixers are items 
that go in line with the duplicating 
machine and are sold without much 
effort to the majority of its users. 

The other items mentioned above 
are sold by both our inside and outside 
salesmen, and no special effort is being 
made on the sale of them. 

In my opinion, it would not be wise 
to stock some specialties unless some- 
one is employed who understands the 
working of the different machines and 
who could present them in the proper 
manner to the prospective customer. 
This could not be done by regular 
salespeople either in or outside of the 
house. A great many specialties are 
offered to us which are turned down 
because the discount offered does not 
justify the time put in to demonstrate 
or sell the particular article. In dis- 
playing specialties one should have the 
proper space to make a good demon- 
stration. 

The writer is of the opinion that the 
stationery business is becoming more 
of a highly specialized office equip- 
ment store and that we are gradually 
departmentizing and training clerks to 
handle certain commodities only. 
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VERY ow and chen Tse s HIE §TATIONER AND THE 


smashing double-page spread in 


the Saturday Previn Post or ome JHE PRESSURE SELLING 


thing like that which makes me fee 


for a little while as if the bunch dow: ORGANIZATION 


at our place were hitched to a post and 


1 
tine i 


that some compe ge sales organiza : 4 
tions were just running away from us ‘@Tmation about any appliance or sys- Being a@ Few Remarks by 
tem or device that the customer wants H. M. Russell of Russell & 


in the race 
sometimes or that | should lke to give 
’ "Cockrell, Inc., Amarillo, 


These spreads trie magazines of . 
' : : But we are always here to kick at or : 
] j through t ati aootaint A. 4 
roadsides irougn the mati certainiy : ’ a ~ 
. : ks to, in case things don’t go just exactly Te xas 
do S yund as if their se ng orgal i 
right with the purchase, and we always 
: se P 
tion KNOW : i€ iot more wou = . 
— ; 2 3 try to do all that is reasonably possible man has gone on to another town. 
business problems than I| do and that : . ; : ; 
, oward straightening out a grievance Chere’s no chance to cancel the order 
they are instantly ready to tell it to 
. So, in spite of the fact that we have and no place to which the machine 
every customer tor nothing. t seems : 
never been able to attain one hundred can be returned and credited for some- 
to me sometimes when I read some of ' ’ ' , ’ ’ 
per cent selling efficiency, whatever thing else. Here’s where the exclusive 
those ads that those selling organiza . ' : 
‘ , that might be, we do keep on develop specialty man has it all over the sta- 
tions are go to take a of our goo ' ' ‘“ P : 
as : ae ing a mighty satisfactory volume of  tioner, who has a “local habitation and 
business right away trom us. : h 
business on specialties and machines a name For the stationer this high- 
dase o] har ¢ done . ; : ‘ , : : 
But they havent done it yet such as typewriters, duplicating ma pressure stuff simply won't do. The 
Perhaps there is such a thing as chines, dictating machines and post goods he sells must stay sold because 
being too smart in the selling business. ing machine systems the customer really wants them. Once 
I am not sure about that But I an There is one specialty that, unt:] re in a while something we sell is re- 
sure that the average bread-and-butter cently, has not been found satisfac turned and credited to the customer's 
stationery concern like ours cannot de tory as an item of our stock, and that account. It is expensive but necessary. 
pend upon smart selling is the checkwriter. But—every bank We're here to stay and please our 
That puts us at a considerable dis and business house nowadays uses customers and grow with the country. 
advantage when we start selling a spe- them. Even so, the sales through sta- We don’t want to be understood as dis- 
cialty or appliance when this specialty tionery stores in this locality, are pretty approving the sale of check protectors 
or appliance is also being sold by a_ small, because check protecting de- in the store—quite the contrary! We 
high-pressure specialty organization vices have always been sold by high- _ sell them, particularly now that prices 
But the average bread-and-butter pressure specialty salesmen not con- on practically new machines are down 
stationery concern like ours has a de- nected with stationery stores. These to a figure that makes it profitable 
cided advantage in the long run, I be men are shrewd, able and convincing. and safe to handle them. The point 


is that the traveling specialty man is 





lieve, in handling and pushing any use- They could sell electric fans to Eski- 


ful office appliance, device or system mos. When the customer returns to not always careful to sense the need of 


The stationery concern is on the job normalcy after one of these boys has the customer for the device he is sell- 
continuously in an established location had him under the spell, he may con- ing, hence many items are sold for 
with fairly dependable facilities for clude that he needs other things worse which the user has little use. The sta- 
service. We cannot give all of the in- than a check protector But the sales- tionery store can’t afford to do this. 




















SPECIALIZING IN OFFICE MACHINES—Showirg how a Chicago dealer in office 
machines displays the various items in his comprehensive lines, and indicating that 
market the dealer can give space and sales efforts to the merchan- 
harvest of profit. [Photo by courtesy of The 
Pruitt Company, Chicago. 


with a receptive 
dising of office machines ard reap a 
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of Post Binder..... 


OUR customer needs some loose leaf binders of 
large capacity. But just mention the cost of regu- 
lar post binders to him and watch yourself lose a sale. 


High cost is the one great drawback to using post bind- 
ers for inactive records—but ACCO Covers are inex- 
pensive—they do all the work of the usual post binder— 
they may be used in quantity economically—they are 
used where no other binder was ever used before—all 
because of their very low cost. 


ACCO Covers are really low priced binders with un- 
limited possibilities for bulk sales, repeat sales, large 
turnover and profit. They are inexpensive because they 
utilize the economical features of the ACCO prong fas- 
tener, which tightly binds by locking the ends of the 
prongs. They suggest new uses to the buyer, open up 
an entirely new and broad range of sale, create new 
customers. And they do not compete with your post 
binder business because their field is distinctively 
their own. 








..... Permanently Transferred to 


an Inexpensive ACCO Cover 


ACCO Covers constitute the lowest price loose leaf sheet 
protection on the market. They accommodate every 
standard size sheet and gauge of punching in ledgers, 
orders, forms, etc. 

They serve as binders of greater capacities than ACCO 
Binder Folders; they are a logical outgrowth of this 
popular ACCO item. You can always sell ACCO Covers 
to your ACCO customers who have accumulated a quan- 
tity of papers they wish to preserve and protect. 

There are two styles; ACCO Cover in pressboard with 
cloth hinges—and of binder board covered with book 
cloth. The ACCO Fastener used for binding gives un- 
limited capacity. 

ALL STANDARD BINDER SIZES. PUNCHED 
FOR ALL STANDARD GAUGES OF ROUND AND 
SLOTTED HOLES. 


Write immediately for price list. Get this volume busi- 


ness—this profitable business. Get it now! 


AMERICAN CLIP CO. 
Beebe Ave. and William St. 
Long Island City, N. Y. 


Canada: 
ACCO CANADIAN CO., Ltd. 
454 King Street W. 
Toronto 


Europe: 
ACCO COMPANY, Ltd. 
18 Whitefriars Street 
London, E. C. 4 


Argentina: 
FRED BERG & CO. 
448 Sarmiento 
Buenos Aires 


Brazil: 
J. A. SALICRUP & CO. 
104 Rua Buenos Aires 
Rio de Janeiro 


L\CCOCOVERS 











ACCO ADVERTISING 


Reaches the Executives of Americas Business 





CCO Advertising, in magazines which cover the 

leading executives of business, banking and indus- 

try, is continually stressing the important point that 
“Bound Papers Are Always Safe Papers.” 


These pertinent messages on filing safety and efficiency 
have proven their power to stimulate the sales of ACCO 
Fasteners, Folders and Punches—ACCO dealers every- 
where are reaping the results. 

When you sell ACCO products you sell something more 
than “just merchandise.” You sell FILING PROTEC- 
TION against wasted time, inaccuracy and loss. And 
your initial profits and repeats are consistently greater. 






EUROPE: 
ACCO COMPANY, Ltd. 
18 Whitefriars Street 
AMERICAN CLIP COMPANY London, E. C. 4 
Beebe Avenue & William Street, Long Island City, N. Y. ARGENTINA: 
FRED BERG & CO. 
enn 448 Sarmiento 
ACCO CANADIAN COMPANY, Ltd. can icin 
434 King Street W., Toronto 
BRAZIL: 
J. A. SALICRUP & CO. 


K 104 Rua Buenos Aires 
ave MAR Rio de Janeiro 
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ANNOUNCING « « » 
THE INSTANT DUPLICATOR 





A QUALITY LINE 


The Instant Duplicator is scientifically designed 
énd precision-built by the weli-known manu 
facturers of Instant Safe-Guard Check Writers 
and other high grade office machines. 


A patented, exclusive feature that prevents 
creeping of the stencil and hence smudging of 
impressions, is responsible for the high quality 
of work performed by the Instant Duplicator 


Stencils may be prepared either on the type- 
writer ortraced by hand with the stylus, allow- 
ing the reproduction of type, handwriting 
pictures, maps, charts, etc. 


So simple to operate — no special skill is re- 
quired to turn out as many as 1500 excellent 
copies an hour 


Special ink reservoir with even capillary dis- 
tribution throughout a printing pad that will 
not gum-up or harden, ensures sharp, clean 
copies every ume 


There are four models of the Instant Duplicator 
priced to retail individually at $7.50, $12.50 
$17.50, $30.00. Also all four models, complete 
with supplies, in an attractive, durable meta 
cabinet — priced to sell readily at $70.00 








Now you cen offer a hand-operated duplicating machine that does a 
quality of work comperable with that of the most expensive power- 
driven machines . . . yet is priced so low that anyone can buy it. 


Here is an enormous, practically untouched market opened up to you. 
Think of the countless business offices, hotels, restaurants, merchants 
clubs, schools, tea rooms, churches, and many others that never would 
have been customers for high priced machines. Here is an item that is 
small, light in weight, and convenient to handle. A quick demonstration 
tells the whole story in sure-fire fashion. And every duplicator sold 
immediately creates a continuous, highly profitable supply business, 
pyramiding your profits. 


Learn more about the Instant Duplicator . . . the unusual success it has 
already met with in a few introductory localities . . . why it does 
better work and stands up indefinitely. . . the national consumer 
sdvertising campaign that is being launched to stimulate interest in your 
city... and the liberal trade discounts. Write for further particulars today. 


THE SAFE-GUARD CHECK WRITER CORP. 


Lansdale, Pennsylvania 


DORA 





DUPLICATOR « 
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NY office machine or appliance, if 


properly handled, has an influ- 
ence for good on the stationery busi- 
ness. The extent of that influence 
depends entirely upon its presentation 
to the public by the store selling it. 
For this occasion let’s talk about the 
duplicating machine, since that is the 
kind of machine with which the writer 
is most While the direct 


profits from the sale of a machine are 


familiar. 


very helpful, they are only the means 


to an end, because it is the sale of 


other equipment and supplies that fol- 


low that really make the net profit 
which is so necessary in business. 
The sale of a duplicating machine 


should also mean, sooner or later, the 
sale of associated devices and, possibly, 
and by all means 
paper. The 


a profit, whereas 


a new typewriter, 


stencils, ink and sale of 
these supplies brings 
it often happens that the profit on the 
sale of the original equipment was en- 
tirely eaten up by the many calls neces- 
sary to close the deal. This is espe- 
cially true where one sells from a small 
country town and must cover a lot of 
territory to find a customer. The mar- 
gin of profit on a high grade duplicator 
Maybe the manufacturers 


will change that some day 


is small 
let’s hope 


so. 


Work for Outside Men 
An office appliance, like a good dupli 
means a 


machine, necessarily 


work on the 


cating 


salesman to outside, be- 


cause if a customer should walk into 
our store and voluntarily buy such a 
machine, we'd feel like declaring a hol- 
iday—it would be so unusual. To suc- 
cessfully sell any duplicating equip- 
ment the salesman must know thor- 
oughly the mechanical features as well 
as the ways in which that equipment 


can help his prospective customer 


make more money or save more time, 


which really amounts to the same 


thing 
The real test of a salesman’s ability 


lies in that very point—whether he can 


DOTENTIALITY OF DORTABLES 
DEALERS 


Nott The L. ( Smith & Corona 
Typewriters, Inc., put on a summer sales 
contest among Corona dealers during 
July, August and September The re 
sults were announced in November last, 
and constituted a most sattsf wtory show- 


ing. The et celebration of 


twentieth birthday 


ent was m 
anniversar\ ; 


at birthday 


Corona’s 
when the usual procedure 
anniversaries was reversed, the celebrant 


giving the presents instead of receiving 


Over three hundred prizes were 
sold more 


them 
; - 


distributed among dealers who 


; 


machines than the quotas assigned to 
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OFFICE MACHINE SALES 
INFLUENCE STATIONERS 
FOR GOOD 


actually convince his prospect that the 
demonstrated will 
money. 


equipment being 
save him time and make. him 
The salesman must remember that the 
prospect listens to the singing of 
praises of so many things that he may 
have a tendency to be “hard-boiled,” 
and unless he can be definitely con- 
vinced that the dealer 
offers will actually do what is claimed 


And 


salesman to do that 


machine the 
for it, the call has been useless. 
in order for the 
it is absolutely necessary that he know 
his machine 

Another reason for the 
needing to know the 
tures of his machine is that he gets so 
calls from 

Possibly all that is needed is 


salesman’s 
mechanical fea 
many for service machine 
owners 
a new pad or a new roller or some 
slight adjustment, but he should be 
able to render that 
This will lead many times to the sale 


of supplies that he 


service quickly. 


would otherwise 
be unable to sell. 
Keep Inside Men Posted 

The regular inside store salesman 
should know, if 
about the duplicating equipment car- 
ried in stock so that in the 
of the proprietor and specialty sales 


possible, something 


absence 


man any supply customer or possible 
machine prospect can see the machine 
in operation. It is hard to teach every 
inside salesperson all the details of so 
technical a piece of office equipment 
as a good duplicating machine, but at 
least they should know the fundamen- 
tals of operation and where to find a 
catalogue and price list. 
brightest spot in the 
the possible after- 
sale. If the 
touch with 
direct mail, 


To us, the 
whole business is 
effects of the 
keeps in 
customer either by 


original 
dealer constant 


every 


Remarks by John P. Hoff- 
man of the MacTagegart- 
Hoffman Company, Port 
Huron, Mich., with Special 
Reference to the Handling 
of Portable Typewriters by 
Stationers 
them. Each machine sold over quota in- 
creased the value of the prize. Among 
the fortunate ones was MacTagaart- 


Hoffman Company, commercial station- 


ers of Port Huron, Mich. Mr. Hoffman 


Being a Leaf from the Ex- 

perience of W. D. Wiley, 

a Leading Stationer and 
Bookseller of Anna, Ill. 


or outside salesmen, but preferably by 
both, the resulting will be 
highly profitable. And when we say 
“constant touch” we that 
If the purchaser of a duplicat- 


business 
mean very 
thing. 
ing machine is allowed to stray away 
in the purchase of his supplies, it is 
far more difficult to get him back than 
it would have been to keep him in the 
first place. 
Control Supply Orders 

Unless the dealer maintains a close 
watch over his customers, some supply 
who never attempts to sell 
will come along and run 


salesman 
a machine 
away with the supply orders. 

And if the dealer keeps the supply 
business coming his way it is all the 
easier to other equipment 
and other office supplies to that same 


introduce 


customer 

Of course the mail order house, the 
department store, the drug store and 
the other chain stores are working into 
the regular every-day stationery lines 
more and more all the time. Compe- 
tition is harder, prices are being cut 
and profits seem to disappear. So why 
not get into the specialty equipment 
business and work where these other 
fellows are not making life so miser- 
able? manufacturers are still 
keeping aloof from the dealer and some 


discounts, 


Some 

of them allow small 
but if we work this thing hard enough 
day to the 
best bet is the 


very 


wake up some 


that their 


they will 
realization 


stationer. 


is 


STOCKS 


of this house has taken the contest as a 
text for some idcas on one or two of the 
important phases of the sale of machines 
by stattoners. 

N THE recent Corona sales contest 

our results were beyond expecta- 
tions. It interest 
enthusiasm salesmen 


did more to arouse 
and among our 
than any other plan ever presented to 


us—another evidence of what can be 


accomplished by concentrating sales 
efforts 
We often wonder whether dealers 
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avail themselves of all the sales oppor- 
tunities afforded them by manufactur- 
ers’ advertising departments, such as 
envelope stuffers, copies for circular 
letters, to be used at, say, graduating 
time, Christmas and other times of the 
year, too. We find these a wonderful 
help. We never think of sending out 
an invoice or statement without some 
good piece of advertising enclosed. It 
is surprising the prospects they bring 
in. We advertise liberally in our local 
paper and find, that consistent 
advertising pays much better than just 
a large ad now and then. Dealers are 
provided with a variety of newspaper 
mats; all that’s necessary is to add 
name and address. This all helps to 
tie up with manufacturers’ national 
advertising campaigns carried on 
throughout the year. 


Good Service Necessary 


too, 


Another important thing 
for a successful business in office ma- 
is an efficient service depart- 
Go out of your way to put ona 
and wherever a_ mechanic’s 
services are dispatch him 
machine (a 


necessary 


chines 
ment. 
ribbon, 
necessary, 
promptly; loan another 
new one preferably) when needed, be- 








JOHN P. HOFFMAN 


cause here’s an opportunity for a trial 
when you least expect it. 

Now, with regard to window dis- 
play. It’s a hard matter with so many 
things to display to know sometimes 
what is most productive. Quite often 
we have an entire window of typewrit- 
ers, but never do we have a display but 
where, somewhere in the background 
or corner, we have a portable type- 
writer—and what an opportunity this 
is with all the colors provided nowa- 
days! Just a few years back we 
thought we had a complete stock of 
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machines if we had five black port- 
ables; now we have all the colors in 
which the machines are finished, which 
are very attractive. Some, of course, 
move more quickly than others, but 
it is essential to have an assortment of 
colors. You'll soon find out what color 
your customer likes best. Then if you 
don't make your sale, get it in on trial. 
Many a sale is made in just that way 
and especially is this true of portables. 
Keep Business Moving 

When a machine is brought in for 
repairs be sure to loan a new one while 
the adjustments are being made—at 
least call the customer’s attention to 
the latest models. Quite often a new 
one isn’t thought of until the trade-in 
plan is suggested. We believe there is 
a great future just ahead of us in the 
portable typewriter field. People used 
to associate the portable typewriter 
with the traveling man or the minis- 
ter; gradually parents got to using 
them, then students. Now every child 
wants one and we venture to say that 
the time is coming when a typewriter 
will be included as standard equipment 
in every well appointed home. Think 
of the potential sales here! 


Here endeth the Office Specialties Section in this, the January, 1930, 


issue of Office Appliances. 


Herein has been forcefully presented 


the idea that it is profitable for commercial stationers to constitute 
themselves the final link in the chain of distribution of Office ma- 
chines and specialties. Analysis of the foregoing articles shows a 


growing belief among dealers that such machines are destined more 
and more to be distributed by commercial stationers, and that logic 
points to them as the eventual distributors of such lines. As it is 
now universally conceded that office furniture has its necessary 
outlet through the stationery store, so do stationers come more and 


more to the belief that they are also the logical outlet for the ma- 


chines of the office. To be sure, there are matters of detail to be 
worked out; different methods will be tried; not all stores will find 
it necessary to handle every type of machine; but the handwriting 


is on the wall. This time it is no prophesy of woe, but one of 


progress toward better things in our industry. 
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No. 401 No. 402 


NOW YOU CAN SELL A CHAIR 
THAT MEETS EVERY REQUIREMENT 


The awaited chair is here. It is available 
in seven styles and features the Bank of 
England type in oak, mahogany and wal- 
nut. This new chair fits every requirement 
for every business. 


This chair is produced in one of the finest 
and most modernly equipped chair plants 
in the world. In spite of the unusual 
quality the price is attractive. 


It would pay you to send for complete 
details of this new chair. It is the chair 
you have wanted. 


Mew ENDIANA CHAIR COMPARY 


JASPER © INDIANA 


Orders may be pooled with shipments from Indiana Desk Company: carload lots 
require less handling, arrive in first-class shape, and cost less per hundred weight 
than |. c. 1. shipments. 


iE 





PRCA il 
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PRICE IS ONLY TEMPORARY 


Price is only temporary in the purchase of a good desk. 
It may seem paramount at first but if the value is 
returned time and time again, as in an Indiana desk, the 
price is soon forgotten. 


Indiana desks might easily sell for more money. They 
are worth it but our policy of giving a little extra has 
proved profitable all the way through to the user, the 
dealer, to ourselves. The price is certainly only tempo- 
rary in an Indiana desk. Long after the amount paid is 
forgotten the desk continues to repay in service its 
original cost. 


Would you like to sell such a desk? 


INDIANA Desk COMPARY 
JASDER © INDIANA 


Orders may be pooled with shipments from New Indiana Chair 
Company. A pool carload makes a convenient stock, easily 
handled and quickly turned. Ask us. 


iT 
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“Cash In” 
on the 


Save with Stee / 
Campaign 


HE publicity given to ALL 

items of steel equipment 
through the work of the Sheet 
Steel Trade Extension Committee 
makes the Van Dorn Franchise 
more attractive than ever. 


This fine publicity work does not 
stop with merely office furniture 
but includes LOCKERS and 
SHELVING — volume items for 
the Agent affiliating himself with 
the Van Dorn Line. 








A representative near you will give 
you these details. Make 1930 your 
greatest year by joining up now 
with an organization which pro- 
tects your rights on a complete 
equipment franchise. 


1930 is Steel Equipment Year. 


Get that greater volume 
through the Van Dorn Line. 


Complete Details Upon Request 


anor 





VAN DORN METAL FURNITURE 
Division of 
THE BERGER MANUFACTURING CO. 
CANTON .« « « « Gru 
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New Catalogue of “Aico” Products 
The G. J. Aigner Company, 503 South Jefferson street, 
Chicago, Ill, recently published catalogue No. 119, illus- 
trating and describing the complete “Aico” line of index 
tabs, file folders, labels, loose leaf specialties, etc. The 
catalogue measures eight and a half by eleven inches and 
contains sixty pages exclusive of the covers. A convenient 








THE NEWEST AIGNER CATALOGUE 


thumb-index facilitates finding of the items in which the 
catalogue user is particularly interested. 

A striking effect was achieved in the cover through em- 
bossing and the judicious use of color. The cover stock 
is a mottled brown. On the front cover, a depressed panel 
in brilliant blue serves as a background for embossed let- 
tering in black and an embossed reproduction of a loose leaf 
book in gold, red and tan 

Copies of the new catalogue are available to dealers on 
request. 

0 
Contest Helps Introduce New “Divisa” Steel File 

The Steel Fixture Manufacturing Company, Topeka, Kan., 
is introducing its new line of “Divisa” steel filing cabinets 
by means of a contest among dealers. The contest is now 
in progress and will close January 31, 1930. Two prizes 
are offered. The first is a choice of any two five-drawer 
“Divisa” files in any standard finish delivered free of trans- 
portation costs. The second prize is a choice of any one 
five-drawer “Divisa” file in any standard finish delivered 
free of transportation costs. 

The rules of the contest are simple. The dealer merely 
examines the file carefully, considers all its possible uses 
and advantages and then writes a letter to the manufac- 
turers explaining why, in his opinion, dealers should find 
it advantageous to handle “Divisa” files. Any number of 
letters may be submitted by a dealer or by any member of 
his organization for him. The letter adjudged the best 
will win the first prize and the next best letter, the second 
prize. The judges will be three business men not connected 
in any way with The Steel Fixture Manufacturing Com- 
pany. 

The winners of the contest will be announced by mail on 
February 15, 1930, and in the March 1930 issue of Office 
Appliances. 
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The New 


STIKIT 


MUCILAGE BOTTLE 


AND SPREADER 


Feature this new, interesting, useful spe- 
cialty in your window and counter displays. 
Bright nickel and oxidized copper finish 
combine in an attractive article, adding to 
the appearance of any office desk. It makes 
a beautiful gift for use either in office or 
home. STIKIT is now supplied with 
ash tray base at no increase in price. 


Always clean, always convenient, STIKIT 
has no brushes, no sticking tops, no squeez- 
ing, no hardened mucilage. Simply lift 
bottle out of container and use it like a 
brush; a special gauze fabric over the 
mouth regulates the flow of mucilage. Fab- 
ric is always moist and mucilage cannot 
harden. When thru using, drop bottle back 
into container and set cap on, keeping out 
dust and dirt. The tray base is conve- 
nient for ashes, or for pins, clips, rubber 
bands, etc. 


Write, wire or phone for full details 
with prices and discounts to the trade 


The Ault & 
Wiborg Company 


CINCINNATI, OHIO, U. S. A. 


Established 1878 : : Manufacturers of inked rib- 
bons for typewriters and all other machines 
which print thru ribbons; carbon papers for 
typewriter, pen and pencil; Reflex writing inks; 
show card colors; stamping and numbering ma- 
chine inks; office paste and mucilage. 
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POLAR 


OFFICE ITEMS 





Better Furniture 
“ requires * 
Better Accessories 


The continued swing to better furniture, as exem- 
plified in matched suites of fine quality, has developed 
a broad market for supplementary articles. And 
no office is completely furnished no matter how 
expensive the desks, tables and chairs unless the 
fittings which accompany them are of equal quality 


Polar makes a varied line of office specialties which 
are designed to be harmonious for offices of the 
better grade There are handsome embossed panel- 
ed desk pads, leather interlaced-hair cushions 
exquisite screens, leather covered letter trays, and 
similar attractive items, all of the finest material 
and workmanship 


[here is a steady profit in the sale of Polar special- 
ties. If you havent a recent catalog, let us send one 


* POLAR * 
MANUFACTURING CO. 


123 North 4th Street, Philadelphia, Pa. 








If it’s a Polar Product,—Quality is assured 
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Prominent Dallas House in New Location 

The Stewart Office Supply Company, of which W. Neill 
Stewart is president, has moved into its new location in the 
Stewart building, 1521 Commerce street, Dallas, Tex. The 
removal from the old location at 1810 Main street, marks 
the fourth increase which the company has experienced in 
the last fourteen years. The new store will have from 
15,000 to 20,000 square feet of floor space 

In 1915 Mr. Stewart founded the firm in a small office 
on the third floor of the Sam Houston Life Insurance 
Company building on Commerce street. A personal note 
for $250 furnished the initial capital The company is 
now one of the largest exclusive stationery and office supply 
firms in the South. From a company with two employees 
and a third floor office, the Stewart Office Supply Com- 
pany has grown to a point where it carries a pay roll of 
thirty-five employees and occup‘es the larger part of an 
entire building which was erected by a subsidiary firm, the 
Stewart Investment Company An increase in the volume 
of business occasioned the move, Mr. Stewart said. “In 
spite of the fact that gross profits in the office supply trade 
have decreased ten per cent in the last few years while 
overhead expense has decreased but five per cent, a steady 
increase in volume made the assumption of greater oper- 
ating expense necessary,” Mr. Stewart explained. At pres- 
ent Mr. Stewart is chairman of the research committee of 
The National Stationers’ Association, which is making a 
study of the cost of operating. He also served as presi- 
dent of the association in 1917.—M. H. 

————— 
Houston Stamp House Thirty-five Years Old 

Broadcasting their business under the slogan, “A Busi- 
ness of Business Necessities,” the Gribble Stamp and Sten 
cil Company of Houston, Tex., has built up a prosperous 
business, which has shown a consistent and healthy growth 
during its thirty-five years of existence. 

The present business was founded in 1894 under the name 
of the Reynolds-Fisher Company. The firm flourished 
under the able management of C. W. Gribble, Sr., who had 
active charge until 1912, when his son, C. W. Gribble, Jr., 
assumed charge at the age of twenty-two years 

The company manufactures and distributes all kinds of 
rubber stamps and stencils, corporation and notary seals, 
brass tool checks, employes’ work checks, marking cray- 
ons, inks and brushes, small printing and show card out- 
fits, and other similar lines of merchandise 

It is located at 214 Fannin street.—B. C. R. 

———< 


Detroit Metal Specialty Corporation Moves Sales 
Office to Chicago. 


[he general sales office of the Detroit Metal Specialty 
Corporation, 1651-71 Beard avenue, Detroit, Mich., is now 
located at 176 West Adams street, Chicago, Ill. In speak- 
ing of the change, George C. Knight, general sales manager 
of the company, says that the transfer of the sales depart- 
ment to Chicago was made with the purpose in mind ot 
establishing closer contacts with customers and offering 
them better service in the matter of selling assistance 

Mr. Knight plans to spend a good deal of his time out 
in the field calling on dealers in the company of different 
members of the sales staff. It is his purpose to become 
personally acquainted with the trade and assist dealers in 


every way possible to solve their selling problems 


—— . 
Kapfer to Head Sheaffer Atlanta Office. 

Che W. A. Sheaffer Pen Company has opened an Atlanta 
office at 302 Atlanta Savings Bank Building. The office, 
which will serve Atlanta and the state of Georgia, it is 
understood, will be under the direction of Charles Kapfer, 


J. H.R 
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FOR EASIER SALES... 


manufacturers offer 


Duco-finished Office Equipment 


“WTS Duco-finished”. . . these three words add 
| extra value to equipment that’s built to stand 
the wear and tear of office use. 

In every section of the country, Duco is accepted 
as the finish of enduring beauty. Its lustrous, 
flint-hard surface can be cleaned and polished 








Desks keep their good 


lodks far longer when 


Duco-finished. 
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readily. It easily withstands the abuse and knocks , 
that office equipment gets—abuse that ages ordi- ( 
nary finishes after a few brief months of service, ; 
and makes them worn and shabby-looking. ‘ 

In practically every line in the office equipment Duco, durable and : 


field, you'll find manufacturers whose products 
are Duco-finished. Feature them—for easier sales 


Duco finish protects the 
good appearance of fil- 
ing cabinets from wear 


handsome, is the logi- 
cal finish for office 
safes. 


and for the extra profit you are justified in asking. and tear. I: 
Let us send you a list of manufacturers who make 
Duco-finished office equipment. Just write to the 
address below. : 


E.1. DU PONT DE NEMOURS & CO., Ine. 


Industrial Finishes Division, Parlin, N. J. 


Even a coat rack can 
be ornamental as well 
as useful, when Duco- { 





The Duco Oval on tag or seal helps § finished. ¥ 
buyers identify a Duco finish on many 4 \, 
leading lines of office equipment. H 


The Duco finish on an 


electric fan is evidence 














of the manufacturer's 
wish to give utmost 
value. 





A Duco-finished desk 


clock is more pleasant ' 


The Duco finish keeps 
office chairs young, 
looking through years 

of service. 


The Duco-finished typewriter keeps bright 


and shining through years of pounding. to look at, easier to sell. 











Adding machines, built 





Duco-finished office 

partitions offer the ut- 

most in beauty and 
durability. 


for long, hard service, 
Duco-finished smoking stands are gain added value with 


good - looking conveniences that Duco finish. 





add to the appearance of any office. 
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This pleasing example of modern executive 
furniture from the shops of Sikes-Cutler com- 
bines the rich background of over 100 years 
of fine furniture craftsmanship with a keen ap- 


preciation of the dictates of modern design. 


The desk is walnut throughout. The veneers on the panels, 
drawer fronts, and slides are laid in V shape with ebony inlay 
and Sequoia Burl banding. The veneers on the top are highly 
figured walnut with ebony inlay and Sequoia banding. The 
hardware is silver especially designed for this suite and in 
keeping with furniture of this period. Sesamee Keyless Locks 
are used. The suite is complete with desk, table, bookcase, 
costumer, side-arm, swivel, and club chairs, davenport, basket, 
and letter tray. Additional pieces are a lady's check tabie; 
small pedestal table which may be used as a telephone stand; 
and a unique combination telephone stand and cabinet with 
a Sesamee lock protecting the lower space which may be used 


for the safekeeping of valuables. 


THE ROOSEVELT 


by 


SIKES-CUTLER 


equipped with 


SESAMEE 


THE MODERN LOCK 
THAT NEEOCS NO KEY 
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Personnel Expansion by Automatic File 

The Automatic File & Index Company has expanded its 
organization at the home office, 28 East Jackson boulevard, 
Chicago, Ill, and at the New York branch. This enlarge- 
ment of personnel is keeping step with the expansion of the 
company’s lines. 

W. P. Hoy, formerly with the Amberg File & Index 
Company, has become manager of the Chicago branch of 
the Automatic File & Index Company. Mr. Underwood 
has also joined the Chicago branch, coming from Amberg. 

An index and file department has been established, in 


charge of Miss Peterson. This is equipped to render ser- 





WILLIAM P. HOY 


vice to customers in establishing or modernizing corre- 
spondence and record files. 

At New York Miss Hartman has been appointed manager 
of the index and file department, rendering service to users 
of Automatic files in the eastern field 

W. F. 
quarters. 
vens had been engaged in the electric refrigeration field, 
where he demonstrated his fitness for co-operating with 
dealers in securing maximum results from the franchises 
they hold for the sale of merchandise and service. 

PAS ees 


Pedigo Becomes Manager of Jackson Store 
E. Pedigo, formerly with the L. C. Smith & Corona Type- 
writers, Inc., has joined the Chambers Typewriter & Sup- 
ply Company, Jackson, Miss., as active manager. Mr. 
Pedigo has been southern traveler for the Smith-Corona 


Stevens has joined the general sales staff at head- 
His activities will be with the dealers. Mr. Ste- 


organization several years. 

The Chambers Typewriter & Supply Company, which is 
located adjacent to the lobby of the Edwards hotel, was 
established by the late E. T. Chalmers. He was succeeded 
by O. L. Chambers. The company is distributor for the 
L. C. Smith and the Corona typewriter, Corona portable 
adding machines, and the “Ediphone. The store carries a 
complete line of typewriter supplies and used typewriters. 
A comprehensive repair service is conducted. 

Se 
Invincible Opens New Branch Office 

A new Chicago office has been opened by the Invincible 
Metal Furniture Company, manufacturers of steel office and 
bank equipment at Manitowoc, Wisconsin. H. W. Curran, 
well known to the trade in the Chicago territory, has been 
placed in charge of the new office with headquarters at 325 
West Madison street 

A complete warehouse stock of Invincible products is 
being maintained in connection with the new office. This 
permits more prompt shipments to dealers in and near 
Chicago. 
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Number Thirteen 2iapecen® 
of a Series 


Art Moderne Chairs for 
the Newark City Hall 


EVERYTHING about the splendid new addi- 
tion to the City Hall reflects the progressive spirit 
which has steadily carried Newark forward—not- 
withstanding its close proximity to the country’s 
greatest metropolitan district. 


In this same spirit of progressiveness, the chairing 
in the Court Room of this impressive building is 
Art Moderne. Other Sikes models are to be seen 
throughout the various departments—all of them 
chairs of sturdy construction, easy comfort, fine 


finish and good design. 


If your customers need special chairs for an edifice 
of unusual architectural design or strictly practical 
chairs for regular business office use, Sikes stock 
patterns or custom built chairs will meet their re- 
quirements in a way that builds both business 


and good-will. 


THE SIKES COMPANY 
Philadelphia 
Chairmakers for 70 years 
A complete line of matched office suites 
and commercial desks is manufactured by 


the Sikes-Cutler Desk Corporation at 
Buffalo, New York. 







See the 
January 18th 
Saturday Evening 


Post 
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An Important 


Department of the 
Stationer’s Business 


While it is true that there is exceedingly keen 
competition in the manufacture and sale of 
typewriter ribbons and carbon papers, it is 
also true that commercial stationers must 
handle these items in order to give their trade 
a complete service. And the fact that com- 
petition is keen, is an indication that users 
generally are getting a high degree of service 
in this line. 

Selling typewriter supplies is not a matter 
of adjusting your price-list below that of your 
competitor, abusing his policies or maligning 
his judgment. It is just the simple matter of 
offering your trade the best the market affords 
for the particular purpose at fair prices. And 
we have been co-operating with dealers on 
this basis for over thirty years. 


Have you seen our book, “How to Select 
Your Carbon Papers”? If not, write for it. 


THE BUCKEYE 
RIBBON & CARBON CO. 


1466-68 East 55th Street Cleveland, Ohio 
Established 1896 


Sa ee} 
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Oliver Takes Savannah District for Remington 
Rand 


F. Hemans Oliver, who has been with the Remington 
typewriter interests in Savannah, Ga., for the last fourteen 
years, has recently been promoted to the managership of 
the Savannah district of the Remington Rand Business 
Service, Inc. It is announced that Mr. Oliver is to have 
district supervision of the offices of the company in a num- 
ber of counties in Georgia and two in South Carolina. 
The counties in which he operates are in Georgia: Chatham, 
Glynn, McIntosh, Long, Liberty, Bryan, Effingham, Tatt- 
nall, Evans, Bulloch, Screven, Jenkins, Emanuel, Candler, 
Treutlen, Montgomery and Toombs. South Carolina: Jas- 
per and Beaufort. 

The two most important towns in his district outside 
Savannah are Brunswick and Statesboro. 

Some one will be employed to take care of the systems 
department and the Dalton adding and bookkeeping ma- 





Fr. HEMANS OLIVER 


chines departments, so that Mr. Oliver may give his entire 
time to the affairs of the district and the development of 
the typewriter department. Miss Mary E. Crosby, who 
has spent several years with the company, will have charge 
of the Savannah office at York and Barnard streets. 

Mr. Oliver entered the office appliance business with the 
M. S. and D. A. Byck Company as credit man a number 
of years before he engaged in the typewriter business. He 
soon found the selling end of the business more attractive 
than the credit end and therefore began at once equipping 
himself to handle stationery, commercial hardware and 
office fixtures. When the company was incorporated, Mr. 
Oliver being a stockholder, was elected a director. He made 
a fine record in selling the specialties that were in the lines 
carried by the store, including Dictaphones, Yawman and 
Erbe filing devices, Globe-Wernicke bookcases, Boorum 
and Pease products, etc. It was on May 15, 1915, that he 
was appointed resident manager for the Remington type- 
writer at Savannah. In this work he has been very suc- 
cessful and has well earned the promotion which has come 


to him. 
————— 


Charles Rosner Opens Store in Newburgh, N. Y. 

A commercial stationery and office equipment store was 
recently opened at 130 Broadway, Newburgh, N. Y., by 
Charles Rosner, who was formerly for a number of years 
connected with the Rand McNally Company, Chicago. In 
the new store there is plenty of space for display and stor- 
age purposes. 

Mr. Rosner has already secured the agencies for a line of 
steel furniture and a line of ribbons and carbons, which he 
expects to augment soon with other lines that will enable 
him to carry a representative stock of stationery, furniture 


and appliances 
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PRINTING... 


that pays for itself 


Speedy, abundant, economical printing means 
more in business today than ever before. Cir- 
culars to meet today’s keener competition and get 
more business! Office forms to speed up routine 
operations and prevent confusion! 

The Printing Multigraph has made it easier 
than ever before to meet modern requirements 
for a large share of business printing. It makes 
more printed sales helps available at moderate 
cost. It cuts the cost of office forms and simplifies 
the job of keeping adequate supplies at hand. 

How much a Printing Multigraph will contribute 
toward increasing your annual net profit depends 
on your business. Many a Multigraph user will 
tell you that what he saves in printing costs 
combined with what his Multigraphed material 
brings in as sales promotion return makes the 
machine pay its own way with a margin to spare. 

Any Multigraph representative will be glad to 
quote specific figures on results in your own line 
of business. Look up our local address in your 


telephone directory — or write us direct. 


AMERICAN MULTIGRAPH SALES COMPANY 
1836 East 40th Street, Cleveland, Ohio 











88 Folder 58 Folder Lever Addresser 





Addressing Multigraph 


Lever Compotype 





























OFFICE APPLIANCES 





Thousands of keen business people know 
by experience that exhibitors at the National 
Business Shows can be depended upon for the 
most approved methods and equipment; that 
they can “deliver the goods” and render service 


which satisfies. 


There is every indication that this year the 
spirit of enterprise and service which increases 
the demand for better business methods and 
equipment will be more in evidence than ever 
among exhibitors at the 


NATIONAL BUSINESS SHOW 


New York At the Grand Central Palace 
October 20th to 25th, 1930, inclusive 


Chicago At The Stevens Hotel 
November 10th to 15th, 1930, inclusive 


“It’s the personal contact that counts” | 


NATIONAL BUSINESS SHOW COMPANY 


Incorporated 
Frank E. Tupper, President 


50 Church Street . NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager ha 
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Bieneman Resigns from Imperial Desk Company 

Effective December 31, 1929, Walter C. Bieneman re- 
signed from his position as secretary and sales manager of 
the Imperial Desk Company, Evansville, Ind. Mr. Biene- 
man had been connected with the Imperial Desk Company 
for nearly eight years. 

Mr. Bieneman has a wide acquaintance among retail office 
furniture dealers. As sales manager of the Imperial Desk 
Company, it was part of his policy to keep in close per- 
sonal touch with dealers and their salesmen in all parts of 
the country. In conformity with this policy, he spent about 
one-fourth of his time away from the factory, visiting deal- 
ers and assisting them to overcome their merchandising 
difficulties. 

Before going to Evansville, Mr. Bieneman spent about 
ten years in the retail phase of the industry, operating a 
Chicago, through which 


merchandising organization in 





WALTER C. BIENEMAN 


office furniture and specialties were distributed to the retail 
trade. It was during these years that he acquired an inti- 
mate knowledge of the retail dealer’s problems. 

Mr. Bieneman is the inventor and patentee of the Im- 
perial Secretary Desk, formerly known as the Bieneman 
Efficiency Desk for Stenographers. He is president of the 
Evansville Furniture Manufacturers’ Association and a 
leading member of the Standards and Methods 
committee of the Evansville Kiwanis club. 

At present Mr. Bieneman’s plans for the future are not 
definite. He intends to enjoy a vacation in Florida for 
several weeks before attempting to make any decisions. He 
assures us, however, that he will remain in the office furni- 


Business 


ture business. 
—_<——_—_——_—. 


Color in the Rebuilt Machine Business 

The Reliable Typewriter & Adding Machine Corpora- 
tion, 303 West Monroe street, Chicago, IIl., has added a 
new feature to its service in rebuilding office machines. 
This feature is the refinishing rebuilt typewriters, adding 
machines, calculating machines, check protectors, etc., in 
colors. A choice of eight different colors is offered. 

The departure from the of black in 
refinishing office machines is in harmony with the trend for 
color in all classes and types of office equipment. The 
color refinishing service offered by the Reliable Typewriter 
& Adding Machine Corporation is said to be the first of its 
kind ever attempted in the rebuilt office machine industry. 
Because the public, both business and general, is color- 
to believe that this inno- 


use conventional 


conscious there is reason 
vation will meet with favor among dealers and users. 

An attractively finished broadside in five colors 
trating the use of the color idea in rebuilt office machines 
has been prepared by the Reliable Typewriter & Adding 
Machine Corporation for the use of dealers. Copies of 
the broadside, which full information to the 
new service, including prices, are available on request 


every 


illus- 


as 


contains 
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So FAST, 
so VERSATILE, 
so EASILY OPERATED 


























The new Century Protectograph is built for 
speed. ... It is surprisingly versatile .... Its easy 
operation and fine balance distinguish it immedi- 
ately as a different kind of check writer. Business 
throughout the country has given this latest Todd 
machine a very enthusiastic reception. 


The universal acceptance of the new Century 
Protectograph is evidence of how thoroughly this 
rapid, adaptable, new check writer has met every 
modern business need for such an appliance. Its 
quick visibility, its finger-touch control, its perfect 
work, its handsome, sturdy, business-like appear- 
ance—these are all new features doubly welcome at 
such a moderate price. 


You must actually see and try the splendid new 
Century Protectograph to realize what a value it 
is—to understand what new standards of perform- 
ance it establishes for a moderately priced check 
protector. 


Todd Expansion Creates Opportunity 
for Salesmen 


National advertising identifies the Todd name with the protection 
of bank accounts—business and personal. New models are being 
made for a constantly widening market. This era of expansion 
means opportunities for men who can qualify to represent a pro- 
gressive organization. If you are interested, write to us at once. 
The Todd Company, Protectograph Division. (Est. 1899.) 1129 
University Ave., Rochester, N. Y. Sole ers of the Protectograph 
Super-Safety Checks and Todd Greenbac Checks. 


TODD SYSTEM 
OF CHECK PROTECTION 


The Protectograph eliminates a large percentage of all 
amotnts. 


check frauds by preventing rai 


Todd Greenbac Checks, with their patented self-canceling 
features, prevent change of payee’s name, date and num- 
ber and “counterfeiting.” 


Standard Forgery Bonds cover the remaining check-fraud 
possibilities, namely, forgery of signature and forgery of 
endorsement, 
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The GD loose-leaf products of 
W. G. Lloyd Company manufacture, 
outstanding because of advanced me- 
chanical construction and design, to- 
gether with superior quality and 
workmanship, are 


The DCO Chain Post Binder 


(Adapted also to Machine Bookkeeping) 








The ADCO Visible Prong Binder 





Equal in quality and workmanship 
but more standard in general con- 
struction are 


Sectional Post Binders Catalog Covers 
Solid Post Binders Magazine Covers 
) Prong Binders Telephone Book Covers 
Loose Sheet Holders Machine Bookkeeping Binders 


’ . 
Forms, indexes and other loose leaf 
equipment are carried in stock or 
, manufactured to order. 








9 
Blank Books, Ruling and Printing 
Also Made to Special Order 
) 
ADCO 42° PRODUCTS 
i Complete in Line—Competitive in Price 
4 Individual and Alone in Quality 
) and Workmanship 
t For particulars and prices address 
.W. G. LLOYD COMPANY 
Accounting Devices Company Consolidated 
) 


626 SOUTH CLARK STREET, CHICAGO, ILL. 
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McKerracher Remington Rand Accounting Machine 
Manager at Chicago 

J. E. McKerracher was recently appointed by the Rem- 

ington Rand Business Service, Inc., as manager of the 
accounting machine division at Chicago. 


Mr. McKerracher comes to Chicago from the South, 
having had charge of accounting machine sales in that 
territory for the past seven years 

Mr. McKerracher is a self-made man in the usual mean- 
ing of the term. While in his early teens he started work 
with the New York Central railroad at Malone, N. Y., 
being from time to time promoted until his appointment to 
an important supervisory position at New York City just 
prior to the war. 

Entering military service, he was appointed commanding 
officer of the army supply base at Schenectady, N. Y., early 





J. E. McKERRACHER 


in 1917, where he remained until the end of the war 

After discharge from the army, he made a connection 
with the Remington Typewriter Company, now Remington 
Rand Business Service, Inc., where he has made a fine 
record. 

Mr. McKerracher is known as a worker, an organizer 
and a persistent salesman with the reputation of “bringing 
home the bacon.” 

He is a believer in the old rule that “salesmen make terri- 
tories” instead of “territories making men,” and in the merit 
plan of promotion. 

ee 

Southern California Do/More Agency Expands 

Joseph C. Wilson, manager of the Do/More Chair Com- 
pany’s Southern California agency at Los Angeles, has 
taken over additional space in the I. W. Hellman building, 
which space will be occupied the first of the present year. 
This action on the part of the Do/More agency results from 
the growth of the business in Los Angeles. \ complete 
service department has been installed under the direction 
of Fred Hewitt. The inauguration of this department was 
made necessary by reason of the increasing number of 
Do/More chair users in Los Angeles and vicinity. 

George W. Geer and Orin Goree are associated with Mr. 
Wilson as city salesmen. F. E. Thompson has charge of 
the Long Beach territory under Mr. Wilson’s direction, the 
Long Beach territory comprising the Harbor district and 
Orange county. 

The organization is enthusiastic over the new executive 
lines of Do/More chairs recently released by the company. 
Florida Brings Strength Back to W. D. Fox 
W. D. Fox, traveler for Geo. E. Fox & Company, Chi- 
cago, is spending several weeks at Miami, Fla., regaining his 
strength after a serious illness. He is enjoying the climatic 
advantages of Florida at the winter home of F. D. Fox, his 

father, at Miami 
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ennai Your at 


with 1930's 
Business Expansion 


The Roberts Numbering Machine Co. 
Has Contributed Its Share 


To America’s Better Business 


WITH AN INCREASE OF 
THE GREATEST 
DISCOUNTS ON 
NUMBERING MACHINES 
Ever Known To the Trade 











Pn the first time in busi- 
ness history, America’s 
Industry and Business are 
definitely marshalled in 
the interests of national 
progress—better business 


—BIGGER PROFITS! 


More numbering ma- 
chines will probably be 
purchased and used in 
1930 than in any previous 
year—and your turnover 
and profits will be greater 
than ever before if you 
take advantage of these 
ROBERTS GREATEST 
DISCOUNTS! 


All of the usual big-sell- 
ing Roberts models, in- 
cluding the “Famous For- 
ty Nine’’, are included in 
this offer. 
NOW—INVENTORY 
TIME—IS WHEN YOU 
SHOULD PLAN FOR 
YOUR 1930 PROFITS. 


Send for full information 


ROBERTS 
NUMBERING 
MACHINES 








PLAN 
YOUR 


19 3 () numbering machine 
profits NOW! 


TO a JIMOST 





ISFY YOUR CUSto 
TOSHE SMALLEST. STORRS 


BUY 


ROBERTS “BIG SIX” MODELS 


at these new and GREATEST DISCOUNTS! 


here are no “conditions” attached all of the usual and many unusual num- 
to this exceptional purchase offer. 


bering needs. There are models in a 
You may select from this popular, profit- price range which will suit your trade— 
and all are of the same material and pre- 
cision workmanship that have made 
Roberts Machines so superior! 
NOW IS THE TIME TO DO YOUR 
PLANNING—let us send full details of 


this unusual profit-m: aking offer! 


proved group of Roberts Machines in 
any order you wish. These greatest dis- 
counts come in quantities of six or 
twelve machines—select from this group, 
in any combination—those which your 
experience has shown you will sell 
quickest. 

In this group you have machines to suit 


THE ROBERTS NUMBERING MACHINE co. 
694-710 Jamaica Ave., Brooklyn, N. Y. 


TLL 


_ROBERTSaacyize 


ROBERTS NUMBERING MACHINE CO. 694-710 Jamaica Ave., Brooklyn, N. Y. 
Kindly send, your “Lowest Discount Schedule” and other infor- 
mation upon the profit-producing ROBERTS BIG SIX. 


NAME. a 
ADDRESS 
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THE COMPLETE LINE—PLUS! 


THe F. E. Bee-Line is much more than merely complete. It’s 
a filing equipment forecast—a long-studied anticipation of fil- 


ing equipment requirements to fast-changing business needs. 


It’s the line that gives salesmen a plus over competition. “Yes, 


we have it,” makes more sales than, “I'll see if we can get it.” 


Right now, while 1930 is yet new, while sales quotas are rain- 
bows rather than regrets, equip your salesmen with the com- 


plete line plus—the F. E. Bee-Line. 


F. E. B. BINDER 
or 
FASTENER 
FOLDERS 


Safeguard valuable _ corre- 
spondence or documents 
against the loss of individual 
sheets. Also maintain papers 
in any desired sequence. A 
great convenience whenever 
many valuable papers are 
handled. 


Made with three distinct eas- 
ily operated types of fastening 
devices. 





Filing Equipment Bureau 


Manufacturers of the Widest Line of Filing Supplies in the World 
F. E. B. Building a 27 Melcher Street — Boston, Mass. 
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to Display 
is to Sell 


+ + 


VAN Dyke 601 


AN DYKE No. 601 pencil with the patented clamp adjust- 
able eraser sells with stationers who have learned the value 


of displaying it effectively. 

For in the Van Dyke No. 601 Eberhard Faber has given the 
dealer a ten-cent pencil which commands the interest of the 
public. It’s a pencil and an unusual eraser in one—a novelty 
and a practical work pencil. 


The Van Dyke No. 601 is a fine quality Eberhard Faber pencil, 
ideal for every business and professional use. It comes in 5 de- 
grees; No. 1—very soft; No. 2—soft; F—firm; No. 3—hard; No. 4 


—very hard. 


The pencil is equipped with a labor-saving adjustable eraser 
which is firmly held by the clamp and can be adjusted as it wears 
down. /t lasts as long as the pencil lasts. 


The stationers who display this pencil find that it has sales 
possibilities. Customers are interested in the novelty of it as well 
as in the value guaranteed by Eberhard Faber. 


Its many uses are outlined in the Eberhard Faber Pencil- 


Selection Chart. We shall be glad to send you copies in quanti- 
ties sufficient for display and distribution to customers. 
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—The clamp holds the soft high 
quality rubber eraser FIRMLY. 
It will not “jump out” in use. 


VAN DYKE No. 601 
—an ideal pencil for 
business and profes- 
sional use — five de- 
grees: No. 1, Very Soft; 
No. 2, Soft; F. Firm; 
No. 3, Hard; No. 4, 
Very Hard. 





—To adjust the eraser just pull 
out the clamp, release the eraser, 
and move it to position. 





—This quality eraser can be 
adjusted as it wears down, and it 
can be used to the very end. 


RD FABER 


RIGHT PENG Eberhard Faber Pencil Company, Dept. O-130 
for the 37 Greenpoint Ave., Brooklyn, N. Y. 
RIGHT USE ‘ 








Please send me........... copies of the Eberhard Faber Pencil- 
Selection Chart , imprinted with name and address. 





Name ; eh ce etirg edaasnwa | 
| 
Street eta aa rN ah | 
| 
| 


Cay... ie State as thd ee ee 


* B FSERHARD FACES | Dealer’s Name ........cccrccccccseccccesceeecs 
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A good salesman can sell anything— $ 
A good sale is satisfaction— ¢ 
When you sell SILVERGLO you make a ¢ 
lasting friend of your customer—he will 4 
talk about it to his friends, for you have > 
given him eye-insurance and complete eye 3 
comfort. > 
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No. 201 


Silverglo Lamps, Inc. 
300 E. Federal St. Baltimore, Md. 
“The Modern Genii of the Lamp” 


(No replacement of glass lenses or other breakable 
parts required. All parts approved by Underwriters’ 
Laboratories). 
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OFFICE APPLIANCES 
(New Machines and Devices—Continued from page 40A) 


New Line of Leather Upholstered Furniture 
The Furniture Mfg. Co., 119 North Wells 


street, Chicago, !Il., has line of leather 
upholstered furniture for the office, club, home or reception 
room. The and Each 


model is deep cushioned, offering maximum comfort. 


Press Stone 


announced a new 


line is well designed complete. 





ONE OF THE CHAIRS IN 


THE “P-S” LINE 
LEATHER UPHOLSTERED OFFICE FUR 


IN 
URNITUR 

Though the new line of furniture is finely made from 
good quality raw materials, prices for the various items in 
the line are comparatively low. A sample book of the 
leather used is offered to dealers on request. 

Che manufacturer is equipped to fill promptly orders for 
Inquiries for estimates are invited. 
silintuaialliiaccnmiiuiane 

New and Original Kwikstik Mucilage Bottle 

The Kwikstik Company, 3229 South Ashland avenue, Chi- 
cago, starts the New Year with a brand new item consist- 
ing of an unique and original mucilage bottle with a rub- 
designed throughout in the shape of an 


special or contract work. 


ber top, cleverly 





ARROW-SHAPED CONTAINER FOR “KWIKSTIK”" 


MUCILAGE 
arrow. It immediately suggests the name, “Arrow muci- 
lage.” 

Che bottle differs from any other rubber top bottle now 
On either side of the top is a slot through 
will not 


on the market. 
which the mucilage is released. The openings 
clog and the top, it is said, need never be squeezed to re- 
lease the mucilage. A patented feature of this rubber top 
mucilage bottle is that it spreads thin lines by using the tip 
of the rubber top or large surfaces with the sides of the 
rubber top. 

The new bottle is in colorful packings and is accompanied 


by attractive advertising material. 
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JACKSON 600 LINE DESKS 


A Group of the Commercial Type with Exceptional Features of Construction 


For the great medium grade demand, there are no better desks than the Jackson 
600 line. Regularly supplied in oak, walnut and mahogany, they have variety to 
supply any average requirement. The oak desks are of genuine quartered white 
oak all around. Walnut and mahogany are of the genuine wood except legs and 
drawer fronts. The line includes flat top and typewriter desks with double and 
single pedestal, double flat top and pedestal typewriter desks with double pedestal, 
salesman’s desk, table, and roll top models. Hardware, drawer arrangement, tops, 
panels and finish are described in detail in our catalog, sent on request. 


sell 


JASPER OFFICE FURNITURE COMPANY? 
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Ask the man 


who sells phe 


RIBBONS 
and CARBONS 


SOME FACTS ABOUT 
HIS RIBBON AND CARBON BUSINESS 


You will find that many dealers who are operating under the 


Cooperative SELLING PLAN 
OOPERATIVE 
have increased their business on Carbon Paper and Typewriter Ribbons 
from 50 to 500% in a year because 
(1). Columbia Products, nationally known, are EASIER 
TO SELL. 
(2). Columbia accurately analyzes your market for you; 
and 
(3). Columbia cooperates closely with your retail sales force. 
The Columbia Cooperative Selling Plan is definitely productive. It will help 
every retail salesman to sell more Columbia Ribbons and Carbon Papers. 
JUST ASK THE MAN WHO SELLS THEM-—and ASK US ABOUT 
THE PLAN THAT HAS HELPED HIM DO IT! 


COLUMBIA RIBBON & CARBON MANUFACTURING CO., Inc. 
Main Office and Factory Glen Cove, L. I., N. Y. 


Branches and Agencies in all Principal Cities of the United States; also Toronto, Mexico City, London, Madrid and Milan 

















JANUARY, 1930 


J. L. Hanson Co. Announces New Scrap Books 

The J. L. Hanson Company, 554 West Adams street, 
Chicago, Ill, has just announced several new numbers for 
its 1930 line of scrap books, with new and attractive titles. 


i 


Artists employed by the company have completed a cover 


' 





, 
ra 
1 t 
‘ Y 








“CLIPPINGS OFF THE TEE” 





design to be used for a scrap book of golf clippings, entitled 
“Clippings Off the Tee.” Another new design is “School 


4 * 

Day What Nots,” with the lettering stamped in the upper 

left hand corner, balanced by an artistic design in the lower 

right hand corner. e 

The company also announces four new stenographer note | T h a i 

book holders finished in striking colors It is expected n is Ox eS ¢.¢ 

— The attractiveness of this striking box is a big 
help in selling SEMI-HEX PENCILS. But inside 

the box are twelve incomparable reasons for 

SEMI-HEX popularity — the pencils themselves! 








You have only to try SEMI-HEX to realize that 
it’s a leader in quality. And you have to sell 
only one SEMI-HEX to a customer to get that 
customer’s steady business. 


That’s why there’s profit—big profit—for you 
in the SEMI-HEX box. That’s why you ought to 
a sell SEMI-HEX PENCILS. If you’re not, write us. 





‘SCHOOL DAY WHAT NOTS” 


that these new items will earn the same popularity afforded a 
the designs offered to the trade last fall. Hanson salesmen 
will have samples of the new items with them on their first 


trip of this year to show customers. Manufactured by 
>  — 


Bates Starts Night Shift GENERAL PENCIL CO. 


The Bates Manufacturing Company of Orange, N. J., Jorcey. Site Row 20¢ny 
manufacturers of numbering machines, eyeletters and tele- 
phone indexes, have found it necessary to inaugurate a night 
shift to take care of the increased volume of business which 
they are now doing. 

[his company reports heavy sales of numbering machines 
for some months, and are making every attempt to keep 
abreast of the demand so that prompt service in the way 
of deliveries can be maintained. 

a 

Chair Cushions Are Mattresses in California 

A new interpretation of a California statute brings chair 
cushions into the classification of “mattresses” and dealers 
in chair cushions are being required to purchase a license 
of $5.00 annually. The law has been on the books many 
vears, but until recently commercial stationers have not 
heen affected. 


































‘ee. 






WY Wer WE? WE, VEN We 











186 
1AXN@\T@\ i 1@\\/@\ i 16\ 116.116. OV OLAS TON ANEO\ ON ONO ONG 
2 ra 
:. ry 
x = 
2 © 
e ra‘ 
3 °' 
J , ° ° . = 
eS 20 years’ experience built into each style of | 
bi binder we make. x 
y- Al 
se =} 
2) 










QNIT@NIANATONATON ON /6\ "16. 





BUR UROBOMOI 
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| If for no other reason, DEALERS should | 
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| learn more about our COMPLETE line of i 
| Loose Leaf Devices. © 
. .| 
S| A style for every known use with Quality and ER 
KJ; Price as an outstanding feature—Write for (& 
% catalog. eq 
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The extent of our Metal Parts line is so great 
the manufacturing stationer should never fail to 
inquire about our line of 


{Piano and Semi Metal) 
4 Hinge, 4 
| Sectional Post Metals | 
Solid Post Metals 
Spring Back Metals 


ve 


Ya\tve\ivex 


Slotted Lock Metals 
Catalog Metals 


Magazine Metals 
Phone Book Metals 
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OFFICE APPLIANCES 
Some Attractive Calendars 

Columbian Art Works, Milwaukee, Wis., 

friends this year with a large, handsome wall calendar in 


Inc., favors its 


colors Each sheet contains three months. There are 
twelve sheets, the first starting with December, 1929, and 
following with January and February, 1930. On the sec- 


ond sheet January and February are repeated and March 
is added; on the third sheet February and March are re- 
peated and April is added, and so on, the last sheet showing 
calendars for November and December, 1930, and Janu- 
ary, 1931. 

At the top of each sheet is the company’s name and 
address and a brief recapitulation of its lines. 

* * * 

The Standard Products Corporation of New York City 
favors us with a fine wall calendar in four sections, each 
backed with binders’ board and foldably joined with strong 
cloth. The top board contains the company’s announce- 
ment; next comes last month’s calendar, then the one for 
the present month and last the one for next month. Each 
pad is fastened to the board with strong metal buttons. The 
boards are green with silver ornamentation and lettering. 


* * * 

Once more we acknowledge with thanks the convenient 
calendar of the Bourke-Rice Envelope Company of Chi 
It consists of a strong envelope with a rectangular 
Within are six cards, each bearing calendars for 
It may be hung on the wall or fastened with 


cago. 
opening. 
two months. 
a push pin at the inside end of a roll-top desk. 
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OF HONOR AT 
PARK, BECK 


ENGLISH TYPEWRITER MAN GUEST 


OUTING HELD LAST FALL AT EDEN 

ENHAM, KENT, ENGLAND.—Walter D. Morgan, Man 
aging Director of the Visible Writing Machine Company, 
Ltd Royal typewriter representative for the Britis 

Isles, is at the left In the center is A. W. Thomas, a 
director of the Visible Writing Machine Company, Ltd 

and on the right is is E. Barnett On the completion of 


the program of sports, Mr. Morgan presented the prizes 
Three hundred persons attended the outing, which was 
a most successful event 








Meyer Appointed Manager of Jaclin Stationery 

The Jaclin 388 New 
York City, announces that Rudolph Meyer, 
ager of the stationery department of the Biddle Purchasing 


Stationery Company, Broadway, 


formerly man- 


Company, has been appointed manager of the Jaclin Sta- 
tionery Company. 

Mr. Meyer has had a successful career of a number of 
years understands the stationery business. 


and thoroughly 


pill beailines 
Supplement to George L. Lamb Catalogue 

A supplement to catalogue No. 21 was recently published 

Lamb, Nappanee, Indiana. The supplement 

contains twelve illustrating and 

recent additions to the Lamb line of costumers, decorated 

Copies of the supplement are 


by George L. 
pages describing some 
screens and fireplace screens. 
available to dealers upon request 
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SUNNY SPAIN USES 


WORLDS 
QUALITY 
STANDARD 
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ROBARCO 
VERTICAL FILE FOLDERS 


STOCK FOLDERS—Four different qualities, in weights 
ranging from light to extra heavy—sufficient variety to 
meet all filing requirements. Straight cut, or tab cut one 
position or any arrangement of positions. 


SPECIAL FOLDERS—Special sizes, special tab-cuts, 


printed folders, cloth-reinforced folders. Send us your 





specifications. 


ae ea BUILD UP YOUR FOLDER BUSINESS 
Jirsight Gut | New Price List F-829 

| i and set of samples showing all qualities and weights 

| ——}) are now ready. 

Ee = May We Send Them To You? 


ROCKWELL-BARNES COMPANY 


1511 West 38th Street Chicago, Illinois 
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Brower Furniture Company 
Grand Rapids, Michigan 































GUNN DESKS and TABLES 


WITH LINO OR WOOD TOPS 






Write for 


New Bookcase 


Catalog 






Inexpensive patterns for ordinary commercial 
use also richly figured Walnut and Mahogany We carry a large stock of Gunn Lino and 
styles where correct artistic design as well Wood Top Desks and Tables. We _ ship 
as utility is desired. promptly. Write for Catalog. 


THE GUNN FURNITURE COMPANY, Grand Rapids, Mich. 
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Teaching Salesmanship in Schools 
Daily 


the following editorial 


Times of December 19, pub 
the 


The 


lished 


Hartford, Conn., 
on the subject named in 
caption 

lhe action of the Board of Education to include in its high 
school curriculum a general course in salesmanship in addi- 
instruction in retail selling gives effect 


tion to night school 


Gustave Fischer as chairman 


Hartford 


to a plan first sponsored by 


of the merchants’ retail section of Chamber of 
Commerce and subsequently endorsed by its educational 


a whole. 
this 


a group of employers, it opens an 


committee and the chamber as 


Inasmuch as the demand for vocational education 


comes from attractive 
for high school students who desire to prepare 
that this 


may be made even more concretely effective, there is under 


opportunity 


for mercantile salesmanship. In order training 


consideration a proposal to give a one-year intensive course 


with opportunity for part-time work in Hartford stores. Mr 
Fischer may take satisfaction in seeing his ideas adopted 
by the educational authorities and the merits of his pro- 
posals will become further evident as the results of this 
practical training appear. 

A useful service in connection with the theoretical in- 


struction will be the aid which the placement bureaus in 


the high school and in the Board of Education can render 


those who are ready to put their training into practice. 


There is ground for believing that this new course will be a 


saving means for not a few high school students who now 


become casualties so far as completing their high school 


work is concerned and who drop their education before 
It is gratifying to 
the 


a number of 


being fitted for anything in particular. 


moulded to meet actual con- 
the 


students and the opportunity to realize them in a broad field 


see educational facilities 


ambitions of 


ditions as represented i 


of successful livelihood 


———— 

Stable Money Association Issues Pamphlet 
An interesting pamphlet of some fifty odd pages has 
just been issued by the Stable Money Association of New 


The pamphlet is published under the sponsor- 
Frederick A. 


Stamp, Henri Fuss and Carl Snyder. 


York ( 


ship of Owen 


ity. 


. 
D. Young, Norman Lombard, 


Delano, Sir Josiah C, 
The pamphlet contains articles by those already named, 


several Stability of Money, by Owen 


the titles being The 
D. Young; The Approach, by 


Research and Education, by Frederick \. Delano; 


Lombard; 
The First 
Sir 


Scientific Norman 
on Social Questions, by 
Stamp; Monetary 


Fuss, and The Problem of Prosperity, by 


Necessity of Thinking Today 


Josiah ¢ Unemployment and Fluctua- 


tions, by Henri 
Carl Snyder. 
Each article is an extract from some address or paper of 
the author and is preceded by the author's likeness. 
Che Stable Money Association has recently elected a num 
ber of distinguished men as honorary vice-presidents. 


[his association is an educational and research organiza- 


ion whose object is to promote the stabilization of the 
purchasing power of money, maintaining that wide fluc 
tuations in the purchasing power of money are preventable, 
although no particular method or plan is advocated. Many 


men who are leaders in the field of banking, industry, com- 


merce, law, agriculture and economics are members of this 


ass¢ ciati yn 


The Blade Printing & Paper Company Moves 
Members of the trade will be interested in the removal 


Toledo, Ohio, 
at 232-234 


During the week beginning December 23 


of the Blade Printing & Paper Company of 


to more modern and centrally located quarters 


Superior street. 


the company held open house in its new quarters present- 


ing the latest showings in office furniture, office supplies, 


stationery, steel and wood desks, file devices, etc., etc 
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NOTE BOOKS 





LOOSELEAF 


... but they have no rings 





_Can Be Used Everywhere ....That’s Why 
They Sell to Everyone 


EST POCKETS, coat pockets, brief cases, desks, 
are just four of the many places where lack of room 
prevents people who would use a loose-leaf book 
from doing so because the rings of the ordina 
loosesleaf book make it inconveniently bulky. To suc 
people you can now offer NO-RING, a loose-leaf notebook 
as perfectly adapted to their purpose as if made to order 
for them 
A No-Ring Loose-Leaf Notebook is as slim, trim and 
flexible as a fine bound book. The standard-sized filler is 
held in place by a spring brass tube that slides on and off 
on a brass tack. Soft Keratol covers. Hammermill Bond 
filler. Customers buy quickly when they realize that here 
at last is aloose-leaf notebook without rings;—rings that 
add bulk, tear sheets, cause lost notes. Specimen book 
sent on request. Use coupon below. 
| Neva-Clog Products, Inc., 636 Water St., 
| Bridgeport, Conn., Dept. OA-1-30 


Gentlemen:—Without obligation, kindly send a No-Ring Loose- 
Leaf Notebook together with prices and discounts. 
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Write for Catalogue and Prices 


Thaddeus Davids Ink Co., Inc. 
Makers of Fine Sealing Wax—Inks—Adhesives 
95-97 VANDAM ST. NEW YORK, U.S. A. 
ESTABLISHED IN 1825 








| 





A GOOD SAFE TO SELL 





An S. F. SAFE labeled by the Underwriters’ Laboratories will 
meet the needs of your most exacting customers. A variety of 
sizes and interior arrangements is offered 


The construction and finish are the very best—the result of 
more than 50 years of knowing how Our prices allow the 
dealer a nice margin of profit. 


Our Products 


Steel Safes, A and B Label and Commercial, Steel Record 
Cabinets, Safe Deposit Boxes, Vault Doors, Steel Bank Equip- 
ment, Steel Filing Devices 


Catalog and full details upon request 
Write Us Today 


STIFFEL - FREEMAN SAFE CO. 


LITITZ - - - PENNSYLVANIA 
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Quality Park Leases Merchandise Mart Space 

he Quality Park Envelope Company is the first sta- 
tionery manutacturer to report leasing space in the Mer- 
chandise Mart, Chicago’s newest building erected for sales. 
warehousing and light manufacturing. The company will 
occupy the west end of the seventh floor, utilizing 12,000 
square feet of space. This change will be effective May 1, 
1930, enabling the company to give better service to dealers 
in the Chicago area. The building includes facilities for 
receiving and shipping by freight and express, post office 
Station and telegraph lines. This will obviate trucking 
between the freight houses and the warehouse, as is neces- 
sary at the present location, 130 North Franklin street. 





MERCHANDISE MART. CHICAGO, HOME OF QUALITY 
PARK ENVELOPE CO. IN MAY 


Shipments from the Merchandise Mart warehouse will go 
by elevator to the outbound freight tracks or express cars. 
Thus stationers are assured that their orders by mail or 
through the Quality Park traveling men will go forward 
at once and with utmost dispatch. 

The increased space in the Merchandise Mart will enable 
the Chicago branch to make prompt shipments of any quan- 
tities of envelopes of all sorts, filing supplies, etc. The 
present warehouse carries the full line, but space is lacking 
to permit stocking full supplies of the different items. 

Incoming shipments for Chicago warehouses will be re- 
ceived direct from the factory on the trackage of the Mer- 
chandise Mart, facilitating frequent replenishment of stocks, 
and prompt transfer to the warehouse. A branch of the 
factory will be installed for making up hand made en- 
velopes 

——— 
Expansion at “Y and E” Plant 

Important changes have been made at the plant of the 
Yawman and Erbe Manufacturing Company’s plant, 
Rochester, N. Y., following the dismantling of the wood 
furniture departments. The equipment used heretofore by 
the wood department of “Y and E” has been assembled at 
Mohawk, N. Y., in the plant of McLaughlin-Stevens, Inc.., 
which is producing the models in wood formerly manufac 
tured at Rochester. The overflow from the steel plant has 
occupied the 90,000 square feet of floor space released by 
the removal of the woodworking machinery. Several d 
partments, such as employment, the hospital and rest room, 
cafeteria and executive offices, have been moved in compli- 
ance with the new layout, to achieve greater convenience 

ccieneestiiincamenn 
Orr and Fox Made Yacht Club Directors 

Wm. Geo. D. Orr and Geo. E. Fox were elected directors 
to serve two vears by the Columbia Yacht Club, Chicago, at 
the annual election December 18. Mr. Orr is a director of 


the A. B. Dick Company, and Mr. Fox heads Geo. E. Fox 


& ( mpany 
a - 
Some men try to do something and fail, and others try 
to do nothine and succeed.—The Office Cat (The Rich- 


mond & Backus Company). 
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The C. Howard Hunt Pen Company 
(Camden, N. J.) is pleased to announce 
a remarkable addition to the line of 


popular BOSTON Sharpeners ... the 


This new BOSTON model brings pencil sharpening to a heretofore unapproached 
degree of perfection. The efficient mechanism which the ine to 
ITSELF propel the pencil until properly pointed reduces all effort to a minimum. 
It is the most compact sharpener of its type. The ball bearing in which the 
cutter carrier revolves and the long-length cutters—of solid, [~ hardened 


SE F steel—assure durability. The chip receptacle may be removed and emptied in an 
L - instant and this part, base and crank are highly polished, heavily nickeled, rust- 
proof die castings. The BOSTON SELF-FEEDER wr 1 ALL SIZES of pencils, 

may be attached to a horizontal or vertical surface, and is obtainable with trans- 


PENCIL SHARPENER Se a 




















L 
THE GOVERNOR SUITE 


” Cftigemabes 


A distinguished interpretation of the permanent or modified moderne. You will be 





Write for it now. 





interested in folder and price list of the complete suite. 


WAGEMAKER CO. “Stands for Quality” 
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QUEEN BRAND 







ay TYPEWRITER RIBBONS 
ae CARBON PAPERS 








y)? 
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“Impressions that Last 












ay ll Manufacturers of a complete line. 
ay Inked Ribbons for a Variety of Purposes 
Be Carbon in Rolls to Suit Every Requirement 
eo A distinct achievement in uniformity of 
Ars quality. 

S33 

wa. 

< QUEEN RIBBON & CARBON CO.,, tne. 
ae} 360 FURMAN STREET 

SS BROOKLYN, N. Y. 

tes 
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LOOSE LEAF EQUIPNEN 


It is a line of individuality—each item 
with some distinguishing feature. The 
range of construction and price has 
been so carefully worked out, from 
the consumer’s standpoint, that the 
dealer has every possible advantage. 
We are seeking connections with ac- 
In addition to the standard devices’ tive dealers in territory still open. To 
there are two lines of Visible Record such will be offered exclusive agencies 
Books—one for the larger installa- and the full benefit of dealer co- 
tions and one for the smaller units. operation. 


THE C. E. SHEPPARD CO. 


271 Van Alst Ave., Long Island City, N. Y. 


~ 


Judged from any angle, the Cesco 
Line is the logical line for any dealer. 
It comprises a complete array of mod- 
ern business tools—Loose Leaf Rec- 
ords and Devices for most every 
purpose. 
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iT IS 


=< “TRANZPARENT”! 
you can 


INDEX YOUR PHONE BOOK WITH 
“TRANZPARENT” INDEX TABS 
As Easy to Apply as a Postage Stamp. Appli- 
cable wherever a file or index is used, or for 
any book in constant use. 


Upon request from any retailer, jobber or dis- 
tributor for our trade discounts, WE WILL 
FURNISH A SAMPLE PHONE-BOOK IN- 
DEX SET FREE. 

Address 


CELLULOID ADHESIVE CO. 
Narragansett Ave. CHICAGO, ILL. 


at Schubert 
“Let us solve your indexing problems” 
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To have a quiet laugh, put a Neva-Clog Stapling 
Plier in the hands of a prospect who says 
“They're all the same.” Watch him work it 
fast, then slow, on cardboard, leather or wood, | 
on one sheet of paper and on fifty. Watch his 
eyes open. Watch him smile with surprise. HE 
CAN'T CLOG A NEVA-CLOG. No one 
can. It's the one stapling machine you can sell, 
certain that it won't give you headaches. 
Neva-Clog Stapling Pliers retail at $5.50, with 
the usual trade discounts. Send for a sample. 
No obligation. 


NEVA-CLOG PRODUCTS, INC. 
Dept. OA-1-30 BRIDGEPORT, CONN. 


CEOESITID) 


TAPLING PLIERS” 


U.S. and POREIGN PATENTS 
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Ingento Cutters 


for CARD AND PAPER CUTTING 





NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 4. 12% inch blade. 

No. 5. 15 inch blade. 

No. 5%. 18 inch blade. 
24 inch blade. 


No. 1. 6) inch blade. 

No. 2. 81% inch blade. 

No. 3. 10% inch blade. 
No. 6. 





Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
8316-8340 Birkhoff Ave. 
Chicago, Illinois 
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Rapidograph 








a better 
and faster 
hand duplicator 
for the business world 


$25.00 


retai 


Agents and dealers are now being ap- 
pointed. Be the first to introduce the 
Rapidograph in your territory. Write the 


General Stamping Works 
238 East 24th Street 
New York, N. Y. 
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This is the kind of Ribbon 
You’d be proud 
to bear YOUR name 


OU’RE pretty jealous of your 

own name and reputation. And 
so are we. That’s reason enough for 
making IMPERIAL Typewriter Rib- 
bons as fine as they can be made. 
And we make them just that way! 


When you sell IMPERIAL RIB- 
BONS you are sure they’re worthy of 
your store—that your customers will 
like them—that they’ll come back for 
more—that your turnover and profits 
will grow. If that’s what you’re in- 
terested in you'll want to begin sell- 
ing IMPERIALS now. Write us to- 
day and we'll help you get started. 





IMPERIAL MANUFACTURING CO. | 
| 295 Washington St. Newark, N. J. 





















THE 
MODERN 
NOTE ...- 






Series 19 Book Style 


THE TOUCH OF COLOR v 
ON THE OFFICE DESK 


Supplied by Columbian-Success Calendar Bases, gives the 
dealer an added sales advantage. 

Color is the modern note in today’s merchandising. The 
dealer who is alert to this demand will profit in far greater 

measure. Let the handsome. sparkling colors of the 
Columbian-Success line help you win this extra business. 
The Improved Columbian-Success Calendar Bases 
are lacquered in lasting colors of Chinese Red, 

Olive Green, Mahogany Brown and Satin Black. 


Write for complete illustrated catalogue and prices. 


COLUMBIAN 















ART WORKS 
1024 JUNEAU 
MILWAUKEE 
Wis. 


















OFFICE APPLIANCES 


———————SSSSS==SSS=ze, 
PENS AND PENCILS 


Chicago, IIl.—Ed. F. McDonald, who has been engaged in the 
clerical staff of the Joseph Dixon Company branch here, has 
been appointed a junior salesman 

Chicago, It!l._—M. A. Fountain, manager here for The Conklin 
Pen Company will attend the annual sales conference at the 
home office, Toledo, Ohio, January 2-3. 

Chicago, Ill.—W. C. Otto has been appointed comptroller by 
The Wahl Company He succeeds the late W. F. Woodbury, 
who has been comptroller the past eight years 

Chicago, Ili.—Chas. P. Mueller and other representatives of 
the pencil department, Joseph Dixon Crucible Company, at- 
tended the annual sales convention at the factory, Jersey City, 
N. J., the week of December 16. 

Chicago, I!!1.—The local branch of the Eberhard Faber Pencil 
Company has been moved from the Republic building to the 
new Civic Opera House building, 20 North Wacker Drive. The 
office will be located on the thirty-first floor, but pending the 
completion of interior trim temporary space has been secured 
at Room 2245. The telephone number is Randolph 1638. 

New York, N. Y.—E. H. Gorton, who has been connected 
with The Wahl Company here, has been transferred to the 
general offices at Chicago. 

New York, N. Y.—E. A. Mannhardt has been transferred to 
the New York state territory by the American Lead Pencil 
Company He is succeeded in the southern territory by A. D. 
Perry 

New York, N. Y¥Y.—Several new territorial representatives have 
been assigned to the New York branch of the W. A. Sheaffer 
Pen Company They are C. E. Peyton, covering parts of New 
York and Vermont; W. L. Couch, working part of Pennsylvania 
and West Virginia; J. K. Eymann, covering parts of New 
York and Pennsylvania. 

St. Louis, Mo.—The Wallace Pencil Company has purchased 
the Herriott Polish Company, manufacturer of shoe polishes. 
The companies will operate as separate organizations. 

San Francisco, Calif.—Edgar Sparks, manager for the L. E. 
Waterman Company, stated in the middle of December that 
they were ending a good year and that the holiday trade was 
looming up very satisfactorily. 

i — — 
On the Outside Looking In 


Current Comment on the Copy and Plans of the Manufacturers 
and Distributors of This Field, and Brief Reviews 
of Magazine Articles of General Interest 














The American Multigraph Company—Printers’ Ink published 
“How Six Corporation Executives Vote on Employee Stock 
Ownership.” H. C. Osborn, president of The American Multi- 
graph Company, stated that his company has no policy leading 
employees to buy corporate stock. Some years ago a block of 
stock was offered to employees, and subscribed entirely. Stock 
purchases are voluntary on the part of the individuals, and the 
company makes no effort to sell, or to facilitate the purchase of 
stock 

Bakelite Corporation—Sales Management published ‘How 
Bakelite Creates a Market for a New Industrial Product.” This 
concerns the merchandising of doorknobs, which are made from 
takelite. The company’s efforts are spent on the trade through 
business papers and direct mail advertising 

Dictaphone Sales Corporation—L. C. Stowell, president, con- 
tributed “How Teamwork Increased Our Sales 400 Per Cent” 
to System. A part of the teamwork is that “L. C.’s” office is 
open at all times to members of the organization who have 
problems to air. The staff knows that both sides of a disagree— 
ment will be heard before a decision is reached by the chief. 

National FiberstoK Company.—The picture page of The Pub- 
lic Ledger, Philadelphia, often includes illustrations of manu- 
facturing operations in the ‘“‘Workshop of the World.” In a 
recent issue of the Ledger three views were shown of machines 
and operatives producing the FiberstoK items familiar to com— 
mercial stationers 

E. |. Du Pont de Nemours & Company—‘Taking the Gamble 
Out of Style’’ was written for Printers’ Ink Monthly by L. S. 
Utley, manager of this company’s sales promotion and develop— 
ment bureau, “‘Fabrikoid’’ division He told how the influence 
of style has been bestowed on staid lines, confirmed staples of 
drab character. This is not accomplished by chance, but by 
patient investigation and study, until a new character had been 
given to familiar merchandise 

Remington Rand inc.—William F. Merrill, president of this 
company, contributed to a symposium in Printers’ Ink on “Kill- 
ing Profits by Cost Reduction.” This phase was negative to 
the heading, as Mr. Merrill’s plan produced profits. When de— 
tails of the consolidation forming Remington Rand Inc. were 
worked out, the personnel was formed into a staff of specialists, 
each to his own line The aim of serving customers was the 
first consideration, and volume and earnings increased naturally. 

Of General Interest 

Walter F. Wyman, general sales manager, The Carter's Ink 
Company, wrote ““‘Where to Secure Salesmen Who Make Good” 
for Printers’ Ink. Mr. Wyman’s conclusions were based on the 
experience of several manufacturers, as well as on his own 
observations 

‘The Contact Man” in Printers’ Ink Monthly reported that the 
New York agency of the Burroughs Adding Machine Company 
has a piano in its salesmen’s room. The salesmen enjoy a 
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_ in SP iy 
v. amenee a 
THE BIG BUYING SEASON IS HERE— 


AND HERE IS 

















THE BIG SELLING LINE 





Adequate stocks on hand for imme- 


diate delivery. Orders shipped same Fib t K 
day as received. riberston 


National FiberstoK Envelope Company Ci) 
429 to 447 Moyer Street Philadelphia 
Branch Office and Warehouse FILE POCKETS AND FOLDERS 


54 West Lake Street, Chicago 











Are you getting the Factory 
Chair business? |. 


Up-to-date, efficiently run factories ™" 












are discontinuing the use of ordinary x 23 
stools and common chairs— 25” to 31 


28” to 34” 


Royal Factory Chairs are seldom single order chairs. They are bought in 
dozen lots and when established, become standard equipment with repeat 
orders without sales efforts. 


It is easier to sell Royal Chairs because they are adjustable to fit any worker 
and any kind of work. They have become standard equipment in hundreds 
of the world’s largest plants. They are well advertised in factory magazines 
and by direct mail. 





Mechanically they are superior in ease of adjustment and being double 
riveted, they are structurally more 


staunch and durable. The broad seats Bie <p} <3 |i 
extend the length of the energetic ae< J yA 


work day. 
= 
Crenihks 
Continual Purchasers RRS 
. . 
of Royal Chairs Factory Chairs 
and Stools are scientifically built to reduce unnecessary and preventable 
Ss w tiredness caused, for the most part, by chairs that are either 
tewart-Warner Corp. teo high or too low—with ridiculously inadequate seats and 
International Harvester Co. imitation back rests that give no support where most needed. 
General Cigar Co. CATALOG ON REQUEST 
Western Electric Co. 
Shiney Bintan Satine Oo. ROYAL METAL MFG. COMPANY 
American Can Co. Largest Manufacturer of Factory Seats, School 
Westen Cluck Ca. Furniture, Folding Chairs, etc. 


Brown & Sharpe Mfg. Co. 1135 S. Michigan Blvd. CHICAGO 
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STOP! LOOK AND LISTEN! 
Two New Calendars r er ere 


At Prices Never VA be , 
Before Heard Of! Agu ) 





° 


No. 50C Standard Calendar 
One dozen to a box in 4 colors 
Size of Pad 25/16 x 31/6 inches 

Size of Base 5 x 4% inches 

Retail Price Complete Each 40 Cents 


No. 200C Standard Calendar 
Base Dark Green—Six to a Box 


Size of Pad 3% x 4% Inches ROoy 
Size of Base 7% x 6 Inches E ~~) 
Retail Price Complete, Each 75 Cents 


PADS FOR SAME % PRICE OF COMPLETES 


Profits Fine For Both Jobber and Retailer 


Sole Selling Agent for All Standard Calendars and Special Pads 


R. H. (Rube) BAXTER 


50-52 FRANKLIN ST. N. ¥. CITY, N. Y. 























ADIUSTO. TRAT-BINDER *°ORU 


(PATENTED OCTOBER 8, 1918) 


‘“‘THE ORIGINAL FLAT BASE POSTING TRAY’”’ 


Recent improvements have 
placed the ADJUSTO Tray- 
Binder in a class by itself 
[he practical construction in- 
sures satisfactory working 
utility, and the many advan- 
tages over other equipment 
are appreciated by every user 


The ADJUSTO Tray-Binder 
is especially desirable for use 
with the modern machine 
bookkeeping desk. Every claim made for the ADJUSTO 
Tray-Binder is backed up bw actual 
performance— 





There are four standard mod- 
els, with sheet capacity from 
8 inches to 27 inches. Spe- 
cial sizes made to order to fit 
unpunched cards, or ledger 
sheets of any size, and any 
kind of punching. 


Complete in itself 

Quickly adjusted for operating 
Holds sheets correctly 
Eliminates “piled up” sheets 
Provides ample working space 
Speeds up the posting operation 


Send for Folder No. 386 and Dealers Price List 


LEFEBURE CORPORATION 


(Outgrowth of LEFEBURE LEDGER COMPANY) 
ORIGINATORS AND MANUFACTURERS 


) CEDAR RAPIDS, IOWA, U. S. A. 
We specialize in Built to Order Steel Office Furniture 
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around the piano after office hours. Incidentally, the 
New York organization has some good singers, and for the 
1929 salesmen’s convention at Detroit they arranged a song 
rehearsed it in their big room, and presented it at the conven- 
tion ‘“‘without a sour note.’’ 

“Plan Direct Mail Now and Save 
J. Heimer, secretary, The Barrett 
ers’ Ink. The article suggested a 
the whole year, even to an annual contract 
which the Multigraphing and mailing 

“How Exporting Fits into the Current 
was contributed to Printers’ Ink by Walter F 
sales manager, The Carter's Ink Company. Mr 
de* 


“sing”’ 


was written by E. 
Cravens Company, for Print-— 
comprehensive schedule for 
with the letter shop 


Money” 


does 
Economic Picture” 
Wyman, general 
Wyman showed 
of 


how sales are stabilized through the elopment foreign 
markets, and cited as outstanding examples the success abroad 
of The National Cash Register Company, Underwood Elliott 


& Corona Typewriters Inc 


a discussion on the power of 


Fisher Company and L,. C. Smith 
Printers’ Ink Monthly published 


the printed word in advertising copy, “You Say They Won't 
Read the Copy!’’ To make his point the author showed the 
layout of a handsome paneled office with period furniture, und 
this caption: “In this office a man found inspiration.” The 
author held that the illustration and caption would lead the 
business man’s eye and attention to the text of his advertise— 
ment. 

“Sliding Stock Prices and Dealer Stock-ownership Plans” in 
Printers’ Ink discussed the November bear market in Wall 
street, and its influence on dealer stock ownership, such as 
has been made available by the W. A. Sheaffer Pen Company 
and other manufacturers The Sheaffer company was quoted as 
urging dealers to hold their investments, and arranged to con 


tinue selling stock to dealers in accordance with the established 


plan 


we 


Commerce Department Trade Opportunities 





Inquiries sent to the U. 8. Commerce Department from represen- 
tatives abroad. Recognized business establishments can secure 
names and addresses on application to the Bureau of Foreign 
and Domestic Commerce at Washington, or to the district and 
co-operative offices, mentioning the file number of the trade 
opportunities wanted. 
— 

Accessories, typewriter, Dresden, Germany.—No. 42,740; agency 

de sired 


Appliances, office, Sydney, Australia.—No. 42,454; agency de- 
sired 

Binders, loose leaf, Sydney, Australia.—No. 42,454; agency 
desired 


Cases, filing, Oslo, Norway No. 42,734; agency desired 


ae 


Equipment, office, Frankfort, Germany.—No, 42,742; agency 
desired 

Erasers, rubber, Medan, Sumatra No. 42,584; purchase con 
templated 

Machinery, wood working, especially for office and school 
furniture, Tegucigalpa, Honduras No. 42,453; purchase con- 
templated 

Machines, accounting, Frankfort, Germany.—No. 42,472; agency 
desired 

Machines, accounting, Lyon, Francs No. 42,690; purchase 
and agency contemplated 

Machines, calculating, sixty required, Darien, Manchuria 
No. 42,459; purchase contemplated 

Machines, calculating, Lyon, France.—No. 42,690; purchase and 
agency contemplated 

Machines, check writing, Sydney Australia No, 42,454; 
agency desired 

Machines, gummed paper sealing, Hamburg, Germany.—No. 
42,588: purchase and agency contemplated 

Machines, numbering, 100 required, Darien, Manchuria No 
42.459: purchase contemplated 

Machines, typewriter, Budapest, Hungary.—No. 42,585; pur- 
chase and agency contemplated 


Machines, typewriter, Dresden, Germany No. 42,740; agency 
desired 

Machines, typewriter, Tela, Honduras No. 42,548; agency 
desired 

Novelties, office, Milan, Italy No. 42,714; purchase and agency 
contemplated 

Paper, bond, foolscap, blotter, ete., and envelopes, Medan, 
Sumatra No. 42,584; purchase contemplated 

Paper, carbon. including hektographic, good and fair quality, 
3.000 boxes required, Darien, Manchuria.-—No, 42,459; purchase 
contemplated 

Paper, carbon, Medan, Sumatra No. 42,584; purchase con 
templated 

Conveyors, belt, for letters, small parcels, etc., The Hague, 
Netherlands No. 42,443; agency desired. 

Pencils, automatic, Medan, Sumatra.—No. 42,584; purchase 
contemplated 

Pens, fountain, Calcutta, India No. 42,636; agency desired 

Pens, fountain, medium priced, Buenos Aires, Argentina No 
42.818; purchase and agency contemplated 

Pens, fountain, Medan, Sumatra No. 42,584; purchase con 
templated. 

Pens, fountain, Milan, Italy No. 42,859; sole agency desired 

Platens, typewriter, Budapest, Hungary.—No. 42,585; purchase 
and agency contemplated 

Ribbons, typewriter, Budapest, Hungary No. 42,585; purchase 
and agency contemplated 


Ribbons, typewriter, good quality, sixty dozen required, Darien, 
Manchuria No. 42,459; purchase contemplated 
Ribbons, typewriter, Medan, Sumatra.—No 
contemplated 
Safes, with 


$2,584; purchase 


index systems, Oslo, Norway.—No, 42,734; agency 


de sire ad 


Sundries, stationers’, and fancy goods, Melbourne, Australia 
No. 42,590; agency desired 

Supplies, office, and stationery, for office and school use, Ro- 
sario, Argentina No. 42.689; purchase contemplated 

Supplies, office and school, including ink, paper clips, pins 
pens, slates, slate pencils, pencil boxes, school bags, library 
paste, etc., Medan, Sumatra.—No. 42,584; purchase contemplated 
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Quality Satisfies Customers 


Berkshire Typewriter Papers are at once the best and most 
economical for office use. Loft dried and seasoned well, they 
have great tensile strength for work which must be handled fre- 
quently. The smooth, close finish gives an excellent erasure sur- 
face. Berkshire papers will give 2 to 13 copies, depending on the 
weight. They are well packed, with extra-wide bands, to prevent 
curling or buckling in the box. Every box is numbered, and the 
weight indicated to make reordering easy. Eaton, Crane & 
Pike Co., Pittsfield, Mass. 


BERKSHIRE 


TYPEWRITER PAPERS 
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CROWN PRODUCTS, for more than 

a quarter century, have been making 

“Good Impressions” and afford: 
Exceptional durability. 

2: Excellent opportunity for energetic 
and capable distributors. 

3: A large percentage of repeat orders. 


They are backed by nearly thirty 
years of manufacturing experience. 


Samples and exclusive sales propo- 
sition upon request. 


Crown Ribbon & Carbon Mfg. Co. 


Rochester, N. Y. 
U.S. A. 

















Announcing the 


New CONRADES 


MATCHED OFFICE SUITES 


Believing that we have an opportunity of service to 
the business public in the distribution and populariz- 
ing of matched furniture for executive offices, we 
have produced several suites consisting of 72 and 66 
inch desks, with chairs, costumers, waste baskets, 
tables and telephone stands to match in period styles. 


Dealers who handle office furniture will find it to 
their advantage, to have full information of this new 
line. Whether or not you now handle this kind of 
equipment, send us your address so that you may 
receive detailed description, also information on our 
new franchise to dealers. 


CONRADES 


Manufacturing 
Company 


1942 N. Second Street 
ST. LOUIS, MoO. 








OFFICE APPLIANCES 


—SSSS ———— 
TYPEWRITERS 


Baltimore, Md.—H. L. Collomb has joined the local sales 
oganization of the Royal Typewriter Company, Inc. He has had 
several years’ experience with office appliances, and is well 
founded for his new duties. 











Blytheville, Ark.—-The Blytheville Office Equipment Company, 
210 West Main street, has become a dealer in Royal portable 
typewriters 

Boston, Mass.—C. H. Perrin has rejoined the local sales staff 
of the Woodstock Typewriter Company, following an absence 
during which he toured the country 

Chicago, Ill.—W. J. Hausman, general sales manager of Vari- 
typer, Incorporated, visited the Chicago branch in December. 

Chicago, IIl.—The Co-Operative Office Supply Company, 1303 
South Spaulding avenue, is a new dealer in Royal portable type-— 
writers 

Chicago, Ilil.—A. A. Airie has been appointed district manager 
for Pennsylvania and the northern section of West Virginia by 
the Woodstock Typewriter Company. 

Chicago, IIIl.—C. V. Viss. manager of the Typewriter Exchange, 
San Antonio, Texas, was a December visitor at the general 
offices of the Woodstock Typewriter Company. 

Chicago, Ill.—F. H. Morse, manager of the Chicago branch, 
Woodstock Typewriter Company, has assigned William W. 
Cooper and William J. Spence to important city sales territories. 

Chicago, ill.—Arthur L. Morf, recently with the Chicago 
branch of the Woodstock Typewriter Company, has joined the 
Chicago Elevated Advertising Company, which places display 
advertising in the elevated cars of Chicago, as well as in the 
suburban cars of several of the steam lines serving the Chi 
cago territory 

Chicago, ili.—W. B. Larsen, general sales manager for the 
toyal Typewriter Company, Inc., visited the Chicago branch in 
December during the course of a trip to the major branches 
in the central west—including Kansas City and St. Louis Mr. 
Larsen finished his business in the Mississippi valley in time 
to spend Christmas with his family at Montclair, N. J 

Des Moines, lowa.—C. A. Hedlund has joined up with the 
Royal Typewriter Company, Inc., having been connected for- 
merly with the Los Angeles branch. He had been in the office 
machine business at Seattle previously. 

Eau Claire, Wis.—Fred W. Ripley has secured the Woodstock 
franchise for several counties in northwestern Wisconsin. He 
has been selling another make of typewriter, and knows the 
possibilities of his territory. 

Erie, Penna.—C. V. House, distributor here for the Wood 
stock Typewriter Company, has added F. C. Keller to his sales 
staff Mr. Keller has been selling typewriters the past fourteen 
years 

ithaca, N. ¥Y.—C. D. Bills has joined the Barr—Morse Corpora- 
tion as special representative in the typewriter field. He was 
formerly a speedster for the Underwood Typewriter Company 
and more recently with the educational and sales departments 

Jackson, Miss.—E. Pedigo has joined the Chambers Type- 
writer & Supply Company as active manager He had been 
southern traveler for the L. C. Smith & Corona Typewriters 
Inc. a number of years 

Kansas City, Mo.—Paul Jones, manager here for the Royal 
Typewriter Company, Inc., took some blue ribbons and a silver 
trophy won by his entries at the local dog show. Mr. Jones is 
noted for his Boston terriers 

Louisville, Ky.—The Standard Typewriter Supply Company 
has moved from 438 South Fifth street to 105 South Fourth 
avenue 

Madison, Wis.—The Frank A. Jones Typewriter Company, 514 
State street, features the scarlet finish Corona as the “U. W. 
Corona.’ as it is finished in the cardinal color of the University 
of Wisconsin 

Madison, Wis.—Frank H. Meyers has joined the George Beil 
Typewriter Company, local representative for the Woodstock 
Typewriter Company Mr. Meyers has had experience both in 
the sale and repairing of typewriters 

Marshfield, Ore.—-B. K. Werner, 157 Curtis avenue, has been 
appointed a dealer in Royal portable typewriters. 

Minneapolis, Minn.—W. E. Smith, who had been a salesman 
with the local branch of the Royal Typewriter Company, Inc., 
has been appointed manager. 

Muncie, ind.—Allen Burgauer, son of J. D. Burgauer, proprie 
tor of the Muncie Typewriter Exchange, demonstrated a Royal 
portable and came back with the signed order after the first 
business call he has made in his sixteen years. He had com 
petition on thi job, too. 

(Continued on Page 202) 
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SMITHTYPE 


Rebuilts Rentals 
































The Outstanding Select 
Typewriter Values |} Rough LC Smiths 























REBUILDING SERVICE—EXCHANGE SERVICE 





Write for Latest Price List and Complete Details of Our Service 


Endorsed by the Manufacturers 


Smith Typewriter Sales Corporation 
469 EAST OHIO STREET CHICAGO, ILL. 


World’s Largest Rebuilder of the L C Smith 
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Tell City hits the mark of public preference at the densest spot. 
The winning combination of style, selection, durability and mod- 
erate prices evokes the welcome endorsement, “I'll take it.” The 
WILLIAM TELL suite (desk of which is here illustrated) in- 
cludes also typewriter desks, tables, waste baskets, etc. It is a 
popular group. And we have others, described in our catalog 


No. 39. Ask for it. 


Tell City ~~ ~ 
DeskCompa pan 


TEtLt CiTy, INDIA 
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Permanent and Profitable 


The demand for built-in fur- 
niture is constantly growing. 
The dealer who is in a po- 
sition to bid favorably on such 
special installations is in line 
for a good profit. With the 
Imperial Steel line, the dealer 
can confidently promise the 
quickest service and the fin- 
est installation at the lowest 
price. An immediate profit 
and a steady customer ac- 
company every Imperial in- 
stallation. It will be a pleas- 
ure to send you full particu- 


lars about our service. Write ' 


us today. 


Tie 
BReRERRRBE 
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IMPERIAL STEEL CABINET COMPANY 


CHICAGO, ILL. 


2130-2152 Fulton Street 
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SSS 
FURNITURE 


Baldwin Park, Calif.—The Steel Furniture Company 
ing an addition to its plant, which, with the equipment installed, 
will represent an investment of about $75,000. 


Baltimore, Md. 


is erect 


Carl Baatz has been appointed manager of the 


local branch, The General Fireproofing Company. 
Chicago, I!l.—The Invincible Metal Furniture Company has 
opened a new Chicago branch at 325 West Madison street H 


A complete warehouse stock is carried 
convenience of local dealers. 
Wilbur M. Elles 


W. Curran is in charge 
at Chicago for the 


Evansville, Ind. has been elected president 


of the Evansville Desk Company 

Fort Worth, Texas.—Jack Kerr has joined the sales staff of 
E. R. Conner & Company He had been previously with the 
Wichita Office Supply Company and the Railey Printing Com 
pany, Wichita Falls, Texas. 

Hartford, Conn.—The Trinity Stationery & Office Equipment 
Company, 251 Asylum street, has expanded its store and in 
creased its window display facilities 

Indianapolis, ind.—The Aliied Store Utilities Corporation (a 
Missouri corporation) has been licensed in Indiana to deal in 


store and office furniture, including refrigerators and refriger-— 
ating machinery; capital stock represented in Indiana, six 
shares; Jacob S. White, Indiana agent, Merchants’ Bank build 
ing, Indianapolis 

Los Angeles, Calif.—The Business Appliance Company has 
leased store space in the building at 924-28 South Hill street 

Memphis, Tenn.—The L. B. Bachanan Company, Inc., has 
opened a new store at 266 Madison avenue. The lines carried 
include Shaw-—Walker, Horrocks desks and Taylor chairs. 


New York, N. Y.—Ammann-Goertz has been chartered to 


deal in office furniture; capital stock, $200,000; M. M. Kreindler, 
charter representative, 1133 Broadway 
Philadelphia, Penna.—The Metal Card Table Company, Real 


building, has been registered as a commercial title 
by Samuel H. Schaeffer, 1631 North 


Estate Trust 
in the common pleas court 
Thirty-second street. 
Pottsville, Penna.—The United Meta! Products Corporation has 
been chartered to furniture; capital stock, $5,000; 
J. P. Murray, charter representative, West Philadelphia. 
Providence, R. |}. Inc., formerly in the Industrial Trust 
building, is now located at 353 Weybosset street, corner Burrill 
Rochester, N. Y.—The Yawman and Erbe Manufacturing Com- 


manufacture 


Bené's, 


pany has installed a “Simplex” printer, receiving and sending 
telegrams over a private Western Union wire 

San Francisco, Calif.—Jack C. Deibel has joined the local 
branch of The General Fireproofing Company. He had been 
identified several years with the home office at Youngstown, 
Ohio 

San Francisco, Calif.—F. W. Wentworth, for years president 
of the F. W. Wentworth Company, Library Bureau, etc., has re 
turned from a year spent in Europe and Asia Minor, having 
visited the important places of interest throughout those parts 
of the world Mr Wentworth was accompanied by his wife 
and family On their return Mrs. J. Sturdevant, secretary of the 
old F. W Wentworth Company, entertained Mr. Wentworth 
and the former Wentworth employees at her beautiful home 
in Forest Hill Mr. Wentworth was the honored guest and told 


of his trip abroad, also showing moving pictures of places vis- 
ited. Mr. Wentworth is still unconnected in office equipment 
activities He resigned from Remington—Rand Inc. a year and 
one-half ago 

San Francisco, Calif.—H. T. Brooke, formerly manager of the 
Phoenix (Ariz.) branch of C. F. Weber & Company, has been 
made vice-president and director of sales of the company, and 
has removed to this city The company reports that it has 
enjoyed a large business, particularly in office and school equip 
ment during the past year. The main offices in this city were 
recently moved from 609 Mission street to 650 Second street, 
where it has taken a long lease on a six-story and basement 
building The contents of three warehouses, Townsend street, 
Bluxome street and Fremont street, have been moved to the 
new address, which concentrates the stock in a building with 
spur trackage and adds greatly to the efficiency of handling 
orders, especially during the busy season. The office furniture 
and equipment department, however, remains at 609 Mission 
street, corner of Second street, where the firm has been located 
for a number of years 

San Francisco, Calif.—From being a recognized expert in vis— 
ible records to phonograph records is the change in activity 


made by H. E. Ingram, who was formerly vice-president in 


charge of sales for the Rand Company at North Tonawanda, 
N. Y., and more recently has been manager of the Acme visible 
record department for Schwabacher-Frey. The latter took over 
the Acme line following the incorporation of Remington—Rand 
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Hold 
Every Thing! 


A new group of posture chairs 


(ee See SePrSeRaRERSEOREREROSOSOeO we eee 


appears on the horizon. 


They will be ready for the trade 
January 10th. 


Your inquiries are welcome. 


Crocker Chair Company 


Sheboygan, Wisconsin 
New York Oakland 


ee ee ee ee ee ee ee 


Chicago 
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FLASH-O-BRIEF 
For Simplicity and Speed 


The present day demand of business is for 


the direct method — FLASH-O-BRIEF 
provides it. No fumbling with catch and 
straps, no juggling and balancing to get at 
the contents. A flash of the talon fastener 
—FLASH-O-BRIEF is wide open, con- 
tents at the finger tips—another movement 
and it is securely closed. 


FLASH-O-BRIEF is the ideal brief case. 


Various sizes for lawyers, salesmen, 
bankers, insurance men, etc. Cata- 
log and prices on request. 


Therman Leather Goods Co. é 


25-27 West 30th Street New York 
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Ine Mr. Ingram was also advertising manager for Schwa- 
bacher-—Frey Stationery Company He has now associated him 
self with C. P. Macgregor and A. J. Perry, both well known 
in San Francisco, and they are making all kinds of records for 
broadcasting and for business use by commercial houses For 
f the sales manager of a chain of stores has a talk 


instance, 
he wishes to give to the sales force of a number of stores in 
different sections of the coast, he makes a phonographic record 


of his address As many records are pressed as are needed 
for the units in the chain of stores. One record is sent to 
each store and by means of a phonograph the address is deliv- 
ered to eactl sales force, while the sales manager can Stay at 
the home office This is one of the many uses which the new 


organization plans to make of its record pressing business. Mr. 
ingram is secretary-treasurer of the new organization, the 
trade name of which has not yet been announced. The head- 
quarters are at 865 Mission street 

Toledo, Ohio.—-The Blade Printing & Stationery Company has 


moved from 320 St. Clair street to 232-34 Superior street 


2 
Office Machinery Exposition at Berne 


Commerce Reports] Office machinery and equipment of Amer- 
ican, English and Swiss manufacture was displayed at an ex- 
hibit held under the auspices of the Swiss Rationalizaticn As-— 
sociation the second week of October, 1929 The lisplays were 
housed in the Casino at Berne, and included typewriters, book-— 
keeping machines, adding and calculating machines, addressing 


machines, et Many of the appliances were operated by elec— 
tricity There were twenty exhibits in all, but many of the 
exhibitors demonstrated more than one machine Similar exhi 
bitions have been held heretofore in Switzerland, but this was 
the first in which the displays were shown in us: Visitors 


were allowed to operate the various machines under the guid- 
ance of the demonstrators 


A 
(Typewriters—Continued from Page 198) 
New York, N. Y.—G. H. Cagley has joined the metropolitan 
sales staff of the Royal Typewriter Company, In¢ 
New York, N. ¥Y.—The Mayfair Piaythings Store, 9 East Fifty- 
seventh street, has been appointed a dealer in Royal portable 
typewriters 


d R d Philadelphia, Penna.—The local sales organization of the 
Sen Your equest To ay Woodstock Typewriter Company has added A. R. Gaul and Dr. 
Henry Snyder. The former is an experienced typewriter sales- 
man; Dr. Snyder comes into the typewriter field from educa- 





tional work 


¥ Pueblo, Colo.—The Woodstock Typewriter Sales Company has 
The Papers Were There But ser siete wens oe ates stare omens 


San Luis Obispo, Calif.—H. J. Nelson, local dealer for the 


enn UD AunmNny Sf Wmtman Srosraee Comoe eo nent ©. v. w. Ree 


Seattle, Wash. — The Gray's Harbor Typewriter Company, 
Aberdeen, has purchased the stocks and fixtures of the Type- 
writer Corporation of Washington, located formerly at 1105 
Fourth avenue 

San Francisco, Calif._-Wm. T. Robinson, proprietor of the 
Robinson Typewriter Company, has been suffering for some time 

from an attack of lumbago He is recovering rapidly and able 
ES to be around again, attending to business as usual 
fA San Francisco, Calif.—The American Writing Machine Com- 
pany, 506 Market street, is engaged in moving the rebuilding and 
repair department from 420 Market street to 522 Market street, 


Has No B usiness where the entire second floor will be used. On and after Feb 


ruary 1 the store, now located at 506 Market street, will be 


in Business moved to 522 Market street The idea is to consolidate the 


shop and the store, using a section of the entire building con 


at 


sisting of the first and second floors and the basement 

San Francisco, Calif.—The new Underwood Noiseless type- 
writer was first placed on sale in San Francisco December 9 
ind has met with a very enthusiastic welcome, both from the 






sales force and from many customers of the Underwood, who 


have been waiting for deliveries F. G. Fink, San Francisco 


Thats Why lmportant manager, says that they received their first extensive shipment 


of machines December 9 and made deliveries to a very large 


n< Records ave Usually number of customers, many of whom took one Noiseless Under- 


"—— 

wie’ f) 

SANFORD: a , wood and then re-ordered Customers have especially praised 

VE REMIL Written with the wonderful action and neatness of “write.’’ Mr. Fink said 

VRE PNY, ~ ~ that he and the members of the sales force are more than elated 

{ UID) ‘ at the enthusiastic reception and the re-orders accorded to the 
uo aw <= machine by customers 


San Francisco, Calif.—After undergoing a serious operation, H. 
lI. Hastings, president of the San Francisco Typewriter Dealers’ 


e Association, was back at his San Francisco Typewriters’ Ex- 

change in good time to give personal attention to the holiday 

FORD S business. The operation was a success. Mr. Hastings is agent 
for the Royal portable typewriter in San Francisco and during 


he showing of “‘Flight”’ at a local theater, his store, 595 Mar- 
“Th fate -vryiag Wes aby ad - mono yy S a cn snthiny tacking wandow, ara up with 
eln at i1as 
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GUNLOCKE FURNITURE 
Appropriate in the Finest Offices 


For many years it has been the privilege of the Gunlocke 
Chair Company to aid in fitting furniture to the needs of 
executives. Gunlocke furniture inspires confidence in 
others and confidence in the user. Gunlocke dealers are 
equipped to assist in the proper selection of office furniture 





for executives. 

Consider the No. 2427 chair, two views of which appear 
in this advertisement. Comfortable to the point of luxury, 
smartness of design, rivaling the most unique productions 
of the art moderne . . . Quality in every detail. 


Gunlocke furniture is good furniture for your 
trade. We shall be glad to supply full in- 


formation. 


THE W. H. GUNLOCKE CHAIR CO. 
Wayland, N. Y. 
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the old eye-sore---the office wash 
basin---becomes a thing of beauty in 


the new BASINOLA 


Attractively finished in grained mahogany, wainut, 
grained oak, or olive green, the BASINOLA transforms 
the unsightly sink or basin, cabinet, towel rack, etc., into 
a beautiful piece of office furniture in complete harmony 
with the remainder of the office installation. 


Fits any standard plumbing installation. Installed in a 
second. Just push it in position against the wall. 


Lifting the top reveals a complete and handy toilet 
equipment, shelf, mirror and so forth, always ready for 
use. The cupboard below provides space for clean and 
soiled towels. Made of pressed sheet steel, the BASI- 
NOLA will last a lifetime. 


Progressive and enterprising office outfitters will recog- 
nize in this first announcement of the BASINOLA an 
opportunity. Be the first to introduce it in your terri- 
tory. Send for information, prices and discounts. 


AUTO-OVEN, inc. 


OPEN—Complete toilet equip- 122 East 42nd Street New York, N. . CLOSED —4 atone of furniture to 


ment instantly ready for use. 
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DESKS 


a new and modern line 


E V ANSV ILLE DESK CO. 








Every refinement known to desk construction is in- know how well present day requirements ar 
cluded in this extensive group. Desks for the executive vil rm 1 for. Our new catalog illustrates and describes 
‘fice, for salesmen, ste Sceeeners, clerks, etc., all with these new desks, gives details of materials, finish, con- 
reater comfort, quality and convenience. Whether or _ struction, etc. It will be sent you on request. 

yt u handle EDCO DE SKS now, you ought to 


here pro 


EVANSVILLE, INDIANA 

















No. 5151 


LETTER FILE—DRAWERS EXTENDED 





22 YEARS 


Of Experience and 
Conscientious Effort 
in the manufacture of Steel Office Equipment have 


developed our line into ONE OF THE BEST. 





And Now We Announce 
SOMETHING DIFFERENT IN 
5 DRAWER FILES 


MANY NEW FEATURES THAT MAKE 
THIS FILE OUTSTANDING IN THE FIELD 


Write for descriptive literature. 





Get in on the Prize Contest we are conducting. If 
you haven't heard of it, write at once for informa- 
tion as time is getting short. 





THE STEEL FIXTURE M’PG. CO. 
TOPEKA, KANSAS 
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Graves and Lila 
Type 


two stars, Ralph 
Speaking of the 
Sunday 


this picture and showing the 
Lee, using the Royal portable Royal 
writer Company's coast hook-up with the night organ 
recitals, Mr. Hastings says he has checked up with many people 
to find their reaction to this fine organ music, and on every 
hand he has found appreciation and enthusiasm for this half 


hour of music. The Royal's advertising message is also good 
San Francisco, Calif.—No meeting of the San Francisco Type 

writer Dealers’ Association was held in December Speaking 

of this, Lester Secor, the secretary, said that they were all 


customers and 
each day Alluding to some 
said that those who 
absolutely noth 
idea of 
for some friend 
with the 
expects to 


too busy attending to the typewriter prospects 


exhausted at the close 
“shoppers” Mr. 


were 
of the 
exhaust the 


plumb 
special holiday Secor 
salesmen most are those who know 
typewriters, and come in, either with the 
cheap for a gift, or just to inquire 
post card 


ing about 
buying one 
in the country who has written him on a 
word ‘“‘cheap” underlined. This class of “‘shopper”’ 
get a rebuilt typewriter for $3.00 or $4.00 and nearly has heart 
failure when told that a new typewriter is worth $100 With 
grim satisfaction Mr. Secor that this Christmas was the 
last of cheap typewriters, since the typewriter manufacturers 
old typewriters, instead of selling 
Next Christmas the cheapest re- 
around $40.00, Mr 


said 


have agreed to demolish the 
them to dealers to rebuild 
built typewriter is going to cost Secor said 


Geo. C. Rose has been appointed manager 


Smith & Corona Typewriters Inc. He 
at Syracuse, N. Y 


Scranton, Penna. 
of the local branch, L. C 
had been a salesman with the branch 


Wilmington, Del.—The Delaware Typewriter & Supply Com- 
pany, 925 Market street, has been appointed dealer in Royal 
portable typewriters for several counties in Delaware 

Youngstown, Ohio.—Scott Andrews is back with the Royal 
Typewriter Company, In here He was a salesman in Youngs 


town in 1927. 
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ACCOUNTING MACHINES 


inagel 











Chicago, ltli.—J. E. McKerracher has been appointed mi 


of the 
Business Service Inc. The past seven years he had been hand 


accounting machine division here by the Remington Rand 


ling the same type of sales in the southern territory 
St. Louis, Mo.—The General Office Ex 
branch from 8l¢ 
1218 Olive boulevard 


juipment Corporation has 


moved its local Buder building to the Plaza- 


Olive building 
San Francisco, Calif.—Th« 


Howard Sealander, 


Remington—Rand organization re 


cently welcomed who came here from east 


ern headquarters to take charge of the corporation's accounting 


department, with headquarters in this city Remington—Rand 


recently opened a new store at Butte (Mont.), which is part of 
the Pacific coast division. James A. Murphy is the manager at 
Butte 
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ADDING MACHINES 


added by th 
Company: N 





Several new salesmen have been 
Marchant Adding Machine 
been with Burroughs and with 
Burroughs, and A. P. 
field 

Sundstrand division, Genera! 


Chicago, Il. 
local branch of the 
Whittaker, 
O. Rowe, 


who had Monroe; L 


who had been with Gares, a 


newcomer to the calculating machine 

Chicago, Ili.—The address of the 
Office Equipment C: 
Wabash avenue This does not 
bundled up his effects and 
Wabash a 
continues to 


rporation, has been changed to 864-66 North 
that P. N. Sea, the 
moved Cass street has 


Sund 


indicat 
manager 
Nort! 
strand dit 


become venue through ordinance, and the 


ision occupy its commodious location 


facing a bit of park, with the same inspiration of the morning 


sun 


e 
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OTHER MACHINES 


iding Ma 


business 


Schipman, of the Baum F* 
Federal street, 
trip to Tampa, Fla., in December 

Chicago, tll..-The Hedman Manufacturing 
stalled a ‘““Telty? system for the rec 
telegrams via the Postal Tele 
Chicago, Itll._—The United Autographic Register 
start this month on a new factory 
Fiftieth street Site and building will 
represent an about $1,000,000. When 
the United Autographic Register Company and The 
ister Company of Cincinnati will occupy the plant The 


Mass.—E. L 
Company 16 


Boston, 


Service made a 


chines 
Company has in 
eipt and dispatch of 
graph lines 

Company will 
construction building at 
California avenue and 
investment of completed 
Globe Reg 


general 
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» Office furniture dealers now can offer their customers a 
“new, attractive and popular priced line of upholstered chairs 
"and davenports—a line which embraces a full variety for 
“, office, club, reception room, home, etc. 


‘3 The line is priced so that you can give your customers 
handsome and comfortable leather furniture 
A sample book showing leather used 
Write us today and get our 


«’ custom made, 
* at moderate cost. 
i! will be sent on 
oo) Booklet. 


request. 


< PRESS-STONE MEG. Co. 


i! 119 North Wells Street 


* We will also gladly furnish estimates on special or 
” contract work. 


Chicago 








to ANY Worker 
oreman 

President 

Executive 


Free 
Quick— 


If you work on ANY product that is used by 
concerns that serve the public; or used in 
business or homes, (for utility, beauty, or 
luxury)—GET THE FACTS that are back of 
this Tidal Wave of new quick thinking in 
all industries. .. A Look AHE AD, in manufac- 
turing, in methods, models, competition, costs, 
prices, Standards of Living. . . How—right 
i far 





easier, faster, at lower cost; and “‘righter.”’ 


Fact-Sheets of 
Industry 


will give you a look AHEAD that will start 
you thinking; probably amaze you. Full 
CONTENTS OUTLINE is free; no obligation. 
Just state your name, address, company's 
name and products, and whether you want 
the Facts for self or company. Postal will do. 
Or margin of this page. Save this. Do not 
trust to find it again; write NOW. Address: 
Fact-Sheets of Industry; N V F Co., Dept. M-1, 
Wilmington, Del. 


NV F 


Offer is by NATIONAL VULCANIZED 
FIBRE Company; its Divisions and Associated 
Industries. Special working methods; special 
Phenolites; “‘righter’’ Bakelites; parts, ma- 
terials, and ways; Material Handling; etc.; 
besides Vulcanized Fibre. Serving America’s 
Industries, from Smallest to Greatest. 



























101 YEARS OF MANUFACTURING EXPERIENCE 
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There is a swivel 
chair to match 


This chair is 
No. C 3004 CX 
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STYLE AND STAMINA 


HIS modern H-W chair has the style 

that better offices demand today— 

and the stamina to serve which every 

purchasing agent seeks. Of course, it 

is guaranteed by Heywood-Wakefield 

—and, of course, it will make money 
for you. 


Heywood -Hihefild 


> 








Baltimore, Md. 
Boston, Mass. 


Los Angeles, Calif. 
New York, N. Y. 
Buffalo, N. Y. Philadelphia, Pa. 
Chicago, Ill. Portland, Oregon 
Kansas City, Mo. St. Louis, Mo, 

San Francisco, Calif. 


DRESTO 


As Easy to Sell 
As It Is to Use 
















The 
the moisture 
you want 
amount of 
quickly re 
Remains sar 
A parts 
rosive 


$6.00 per 
doz. list. 
Liberal dis- 
count to 
the trade. 


As Handy As 
Your Fountain Pen 


Prest a stener is as easy to sell as it is to use, 
I a By Ly attracts many or lers 
Prest moistener is popular because it is so easy 
is \ patented valve regulates the flow of water 
rhe moistener spreads just the right amount at al 
“ It emains sanitary and all parts are non-cor 
ve It is as handy as a fountain pen 
You wil ke to sell this moistener If you haven't com- 
plete details, write us today 


BACHRACH SPECIALTY CO. 


2275 THIRD AVENUE NEW YORK 
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Ohio, will have 
Cleveland will 


offices of The 
space in the 


Mani-Fold Company, Cleveland, 
The Mani-Fold plant at 
be continued to serve the company’s trade in the 

Chicago, itll.—The Gerrard Company, Inc., has started building 
operations on a structure 130x250 feet at 2915 West Forty 
This building will be high, 
house the office and factory 

San Francisco, Calif.—C. E. L 
Addressograph Sales Company, paid a 
headquarters of the company just prior to the holidays 

San Francisco, Calif.—R. M. Reid of the Pacific Office Machine 
headquarters, Sutter street, near Kearny, is 
rebuilt 


building 


east 


sev- 


enth street two stories and wili 
Shaw, western sales manager, 


visit to the Chicago 


Company, at his 
ranging from typewriters and 
reputation of 


doing well in machines 


adding machines to color presses He has the 


grasp the intricacies of any make, shape or style 
and to judge from the wide rang: 
f “Let Reid do it.”’ 
Gesner, director of service from 
Corporation, Bridgeport, 


e corporation in 


being able to 
of office 
found in his 
San Francisco, Calif.—E. E 

the factory of the Dictaphone 
Conn., visited all the Pacific coast offices of tl 
December He spent some time in San Francisco, 

headquarters with J H Best, Pacific coast manager. T. E. 
Petersen, traveling auditor for the Dictaphone Sales Corporation, 


machine, of machines 


office it is a case 


Sales 


making his 


was in San Francisco at the same time as Mr. Gesner 
—— 
Tariff Changes by Australia 

The United States Department of Commerce reports that the 
Australian parliament has passed a bill increasing import duties 
on about 300 articles or classes of articles. Included are articles 
wholly or partly of felt, manufactures of celluloid, xylonite, 
papier mache, indurated fibre; inks and ink powders, glue and 
other adhesives, leather manufactures, including wallets, rubber 
manufactures, paper manufactures, including playing cards, sta- 
tionery and catalogues. 

Details as to the precise classifications and rates of duty can 
be obtained from the division of foreign tariffs, United States 
Bureau of Foreign and Domestic Commerce, or the district 
offices at Boston, New York, Chicago, St. Louis and San Fran- 











STATIONERY 


Bakersfield, Calif.—Gordon & McFarlan have opened a com- 
mercial stationery store at 1919 Eye street. 


Bismarck, N. Dak.—Harris & Woodmansee will occupy their 


new building across the street from the old store early this 
year 
Breckenridge, Texas.—The Peeler Printing Company, which 


conducts an office supply department, has moved to the West 


Walker building. 


Brooklyn, N. Y.—Kennard Stationers, Inc., has been estab- 
lished at 1 Nevins street by Irving Schneider and Harry Hirsch. 
Brooklyn, N. Y.—Charles M. Higgins & Company has been 
chartered to manufacture inks; capital stock, 10,000 shares 


common; S. V. Ryan, charter representative, Albany. 


Brooklyn, N. Y.—-The Sherman Office Supply Company has 
been established at 58 Schermerhorn street by H. Sherman, 
formerly with L. Landsberg, 162 Greenwich street, New York 

Charlotte, Va.—Mr. and Mrs. William Pricket have joined 
Jarman, Inc They had been formerly with the Caldwell-Sites 
Company. Roanoke At Charlotte Mr. Pricket is city salesman, 


and his wife is engaged in store duties 
Chicago, tlil.—S. W. MacDonald, of the Commercial Stationery 
Company, 178 West Madison was seriously ill late last 
year, but is making a good recovery The company enjoyed a 
showing substantial increases over 1928. 
The Stationery 


street, 


trade, 
Ohio. 


good holiday 


Cincinnati, Company has 


Pounsford 


ibsorbed the Sellers-Davis Company Elisworth Davis, senior 
member of the Sellers-Davis organization has retired; Edward 
G. Sellers continues in the new setup as a director of The 


Pounsford Stationery Company. 


Dallas, Texas.—The Stewart Office Supply Company has in- 
creased its capital stock from $50,000 to $75,000 
Fort Worth, Texas.—W. E. Lowe who had been with the 


charge of the 
White & 


L, \ stationery 
department 
7 Throckmorton street. 

Killingly, Conn.—Dowe's, Inc has been chartered to deal in 
stationery, confectionery, etc.; capital stock, $50,000 incorpo- 
rators—John M. Dowe, and others 

Marshalltown, ltowa.—The Marshall Office 
incorporated. It will be under the direction of the 
Company and G. E. Nelson, formerly of 
The capital stock of $25,000 will be owned 
ointly by the Marshall Printing Company and Mr. Nelson. 

Mittineague, Mass.—Sheldon Bradley has appointed 
manager of the sales promotion department, Strathmore Paper 
Company He Elbert M Hughes, who is now a 
representative for Strathmore. Mr. Bradley has been 
member of 


Barnes Company, is now in 


and sales promotion for E. L Company, 


Supply Company 
has be en 
Marshall 


Albert Lea 


Printing 
Minn 


bee n 


succeeds 
traveling 
with the company nine years, and was formerly a 


the advertising department 
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This New 
DISPLAY CONTAINER 


will sell 


MORE 





i — 


HIGGINS’ DRAWING INKS 


RY displaying Higgins’ Black and Colored 
Drawing Inks in this new sales-compelling 
carton, and watch your volume grow ! 
This attractive new packing is offered to the trade with the 
combined purpose of invitingly displaying the new individual 
bottle cartons, and of definitely suggesting the sale of the colored 
inks at the same time as the blacks ! 


This display container packing is stand- 
ard on all future shipments. Place your 
1930 order today. 





CHAS. M. HIGGINS & CO., 271 Ninth St., Brooklyn, N.Y. 


Makers of the World's Finest Drawing Inks for Half a Century 
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PRODUCTS 


Always Convenient 


Everyone in business needs these 
durable envelopes for filing, mail- 
ing and carrying records, mem- 
oranda and various papers. In 
window or counter, these envel- 
opes displayed in actual use, 
demonstrate their protection 
against loss, misplacement or ob- 
literation. 





Ask for samples and catalog 
No. 30 


John F. Diemer Co. 


Established 1869 


519 Broadway 
New York, N. Y. 
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The February issue of Office 


Appliances will carry our ex- j; 
pansion announcement and  } 
details— NN 
i) 

; i! 

A Bigger Line i) 


More Pleasingly Designed 
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Improved and Stauncher r 
Construction rN 

Lacquer Finished with i! 
Durability : 
i 
i! 


‘ “SEASON'S 
y GREETINGS" 
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i) Western Furniture Company 
St. Louis 


Branch Offices: 4 
1206 Santee Street " 
Los Angeles i) 


_—-* 
¢ 


NY 344 West 34ch Street 
a New York City 
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Elsane office accessories 


present an entirely new line of hand tooled leather ... appeal- 
ing to the discriminate . . setting new standards of quality 
‘ . reflecting the finesse of old craftemen .. . assuring the 
dealer of new customers and new profits. Our new catalog 
and price list will interest you. 


SAINBERG & CO., - 77-79 E. 130th St., NEW YORK 
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CHAIR CUSHIONS ARE NEEDED 
IN NEARLY EVERY OFFICE 


Most offices are incompletely furnished with 
respect to chair cushions. Here and there a 
model office is 100% equipped but changing 
conditions in most businesses leave many open- 
ings for new sales. 

Esco chair cushions and pads should be on 
display both in the stationery and furniture 
department supplemented by a window dis- 
play if possible. Salesmen should be on the 
lookout for chairs without cushions when mak- 
Many sales result. Check up 


ECONOMY 
PRODUCTS 


CORPORATION 
2901 Indiana Avenue 


CHICAGO 


ing their calls. 
your requirements now. 

















ARE YOU SELLING 
DESK ACCESSORIES? 


A well furnished office requires 
many accessories to complete the 
picture 
into a large volume and many 
dealers have found the profit in 
them equivalent to that of the 
larger pieces of furniture. 


[hese accessories run 


A desk to be well equipped 
needs a good lamp [he 
Amronlite is a fitting acces- 
sory for any desk because 
the artificial light it gives 
rivals that of daylight. It 
ind free from 


3011 


iS sott cleat 


glare 


Amronlite has a patented slip-on 
hade which permits the instant 
interchanging of all Amronlite 
Decorated shades. Use a Mazda 
Inside Frosted Blue Daylite 
Bulb for Daylite effect. 


Our booklet O-A gives detailed 
rn 


information. Send for it 


Faries Mfg. Co. 


Decatur Illinois 


cuspidors which 
with both dealer 
and user are illustrated and 
described in booklet O-A 
which will be sent on request. 


Faries bras 
are popular 
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A CARBON FOR EVERY PURPOSE 
INKED RIBBONS FOR ALL DEVICES 
CARBON ROLLS—ALL PLIES 


MULTIGRAPH, TIME STAMP, TIME 
CLOCK, RIBBONS 






We offer exceptional facilities to the stationer 
who appreciates high grade ribbons and carbons. 


Packed in attractive lithographed boxes 
bearing your imorint. 


Old Town Ribbon & Carbon Co., Ine. 
General Office and Factory 
BROOKLYN, NEW YORK 


PEwRITER 
cG HONEA 
EATING ALWAYS FEES 
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W here space 
is very 
valuable 


it will the office 
equipment dealer to 
display these light dur- 
able and stands 
and it pays the user to 
buy them. 


pay 


stools 


Furnished with rubber 
tips, steel caps or cast- 
ers. Descriptive mat- 
ter and prices on 
request. 


Searles Electric Welding Works 


Manufacturers 


1850 Fulton Street Chicago 
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New York, N. Y.—The New York Price Card Corporation has 
been chartered; capital stock, $10,000; M. Kosut, charter repre- 
sentative, 1776 Broadway 

New York, N. Y.—The Hudson Stationery Corporation has 
moved to a larger store at 40 West Twenty-eighth street; the 
former location was 36 West Twenty-eighth street. 

New York, N. ¥Y.—The Thaler Stationery Company, 205 West 
Thirty-sixth street, has remodeled its store, making it an up- 
to-date commercial and social stationery establishment 

Portiand, Ore.—Earle Loydgren has been appointed chief of 
the bureau of educational research of The J. K. Gill Company 
His predecessor, Dr. Herbert Salmon, has left Portland, and is 
residing at San Francisco 

Oakland, Calif.—The Piedmont Stationery & Gift Shop, 4008 
Piedmont avenue, Piedmont, has been purchased and is now 
being operated by Bert Wheatley, who was formerly with Smith 
Bros well-known Oakland stationery house More recently 
Mr. Wheatley has been with Peters & Pofahl, representatives 
of the Henderson Lithographing Company. 

Philadelphia, Penna.—Office Service, Inc., has been chartered 
in Delaware to deal in new and second-hand furniture; capital 
stock, $5,000 and 100 shares no par value; J. Vernon Pymm, 
charter representative, Philadelphia, 

Quality Park, St. Paul, Minn.—The Quality Park Envelope 
Company has in preparation some new items in its expanding 
enve lope lines. 

Reno, Nevada.—A. Carlisle & Company of Nevada has re- 
modeled its store front, and taken a long lease on the premises 
occupied. 

St. Louis, Mo.—The George LD. Barnard Printing Company, 
Laclede and Vandeventer streets, has laid a new floor through- 
out its establishment, at an approximate cost of $15,000 

San Francisco, Cal.—A. Carlisle & Company, which is moving 
in January from 251 Bush street, to a large location on Post 
street, will continue to operate the stationery store at Reno, 
Nev. It is announced that a long lease has been taken on the 
Reno location 

San Francisco, Calif. According to announcements of San 
Francisco bankers, made through the press, approximately 
$10,000,000 was released, presumably for spending by Christmas 
clubs of the various banks Stationers undoubtedly reaped a 
fair share of the money spent for Christmas gifts, especially 
in Christmas greeting cards, pens, desk sets and a host of 
other stationery specialties fitted for gifts Without exception 
the stationery stores were very atractively decorated and had 
inviting window displays of holiday merchandis« 

Seattle, Wash.—Joe O'Hara has joined the A. E. Fransen 
Stationery Company, handling outside sales He had been with 
the Crescent Office Supply Company. 

Tucson, Ariz.—The Field-Parker Company, El Paso, Texas, has 
opened a store here, the third in its group serving this section 


E. J. Benavides, manager of the Tucson store, is vice president 


of the corporation 

Welch, W. Va.—L. B. Harrah, of the Home Office Supply 
Company, was elected secretary of the Community Builders of 
McDowell County This organization was formed to combat the 
chain stores, and is composed of retail merchants 


—_ —— oe 
LOOSE LEAF 


Chicago, ltll.—James H. Davidson has been transferred by the 
Wilson-Jones Company from Hollywood, Calif., to the general 











offices, 00 Franklin boulevard, Chicago. 

Chicago, Itll.—L. L. Bigley, who had been representative here 
for the Proudfoot Loose Leaf Company, is now representing 
the successor company, Grand Rapids Loose Leaf Binder Com- 
pany His office is in Room 706, 189 West Madison street: 
Dearborn 0233 

Holyoke, Mass.—The National Blank Book Company has 
installed a seven-spindle and an eight-spindle Wright drilling 
machine 

New York, N. Y.—The Coppage Printing & Loose Leaf Com- 
pany, In has moved its offices to 395 Broadway, on the four- 
teenth floor The plant continues at 47 Walker street Both 
office and factory have been expanded materially as a result 
of this change 

San Francisco, Calif.—Thomas Moore, manufacturers’ repre- 


sentative, has added the lines of the Feldco Loose Leaf Corpo- 
ration and the Modern Manufacturing Company. 
—<—_—_— 
Normal Office Equipment Trade at Rio 
Commerce Reports] Toward the close of 1929 specialty lines, 


ncluding office equipment, have had normal volume at Rio de 
Janeiro; conditions were fair in other districts. 
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DOUBLE-DUTY CASE 
FOR MEN 


The new “Karyall,” in finest leathers, will 
be welcomed by business men for over- 
night trips, especially for airplane travel. 
A brief-case and travel bag in one. Am- 
ple compartment for wearing apparel and 
toilet articles, completely concealed from 
brief case section of case. 

Sturdy, serviceable, light-in-weight, yet 
folds to the size of an ordinary brief case. 
To retail from $15.00 up. 


Send for new catalog 


NATIONAL BRIEF CASE MFG. CO. 
500 S. PEORIA. ST. CHICAGO, ILL, 


















1830 Fereecraft }1930 


After 100 years of | 
conscientious _ ser- 
vice to the trade is 
again wishing you 
A Happy and Pros- 
perous New Year 
—_ 6 

ONLY ONE 
OF AN AT- 
TRACTIVE, 
sturdily con- 
structed, well 
finished line 
of office | 
chairs, built | 
on the expe- | 
rience of a 
century. Ask 
for Catalogue 
No. 53 of 


PIERCE- 
CRAFT 
OFFICE 
CHAIRS 


S. K. PIERCE & SON CO. 


Gardner, Massachusetts 
Boston Philadelphia 
Brooklyn San Francisco 















2369-1W 





No, 
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mands for the newest and best are 
satisfied with GUTH TABLES. 


A comprehensive line from the simple 
squared leg designs to the most elab- 
orate—in stock sizes from 3 to 16’. 


Henry L. Guth Associates 


Allentown, Pa. 





OFFICE APPLIANCES 
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RIBBONS AND CARBONS 


Brooklyn, N. Y.—The Old Town Ribbon & Carbon Company 
is operating two Mack trucks as an addition to its transport 
facilities. 

Robert R. Hengge has been appointed man- 
and ribbon division, The Ault & Wiborg 
succeeds R. W. Smith, who has 


Cincinnati, Ohio. 
ager of the carbon 
Manufacturing Company. He 
been elected vice-president of the corporation. 

Rochester, N. Y.—G. F. Yancey, sales manager of the Phillips 
Ribbon & Carbon Company, held a conference with the 
New England sales staff at the Boston office a short time ago. 

San Francisco, Calif.—Stanley J. Pymm has been appointed 
sales manager of the Pacific Carbon & Ribbon Manufacturing 
Company, 1451 Harrison street. 

San Francisco, Calif.—The Carbon and Ribbon 
ciation of Northern California abandoned all business at its 
December meeting, held December 12 at the Bellevue hotel. 
The proceedings, which were conducted by Francis O’Connor, 
vice president of the association, took the form of a dinner, 
followed by a Christmas tree. There were gifts for all present 
and everyone had a thoroughly enjoyable time. The January 
meeting will see the resumption of the educational program to 
which the latter half of 1929 and the first six months of 1930 
have been dedicated by the present officers and directors. 

Toledo, Ohio.—P. H. Caldwell has appointed manager 
of the new Miller-Bryant-Pierce service center, 417-18 Nicholas 
building. 


= ——— 
STAMPS—STENCILS AND SEALS 


Chicago, Ili.—W. Farr, manager for Wm. A. Force & 
pany, Inc., made his final trip to the Pacific coast late last year. 
He found conditions very encouraging, and the trade stable. 
Mr. Farr will probably make a trip east to the factory early in 
January. 


sales 


Dealers’ Asso- 


been 











Com- 


Houston, Texas.—The Gribble Stamp & Stencil Company, 214 
Fannin street, has celebrated the thirty—fifth anniversary of the 
establishment of this business 

—— 
Distribution Statistics for American Business 

Marked impetus was given to the movement now under way 


elimination of waste in distribu- 
the Commerce Department that a 
handbook of market data for the entire United States had been 
completed and is now available American business men, it is 
pointed out, are more and more coming to a realization of the 
need for statistical information on which to base their mar- 
keting operations. It was in response to this demand that the 
department undertook to bring together in one volume pertinent 
statistics indispensable to a scientific appraisement of markets. 


in this country looking to the 
tion in the announcement by 


In the belief that the city was too limited on the one hand 
and the state too large on the other, the county was selected 
is the most satisfactory unit for statistical information and all 
figures are therefore presented on this basis In this connec- 


tion, it is pointed out, steadily increasing competition with the 
resulting narrowing of profit margins has made it necessary for 
the distributor of merchandise to refine his methods of opera-— 
tion to meet conditions in each unit of his trade territory 
Three general types of markets are considered in the new 
handbook—the general consumer, the farm, and the industrial. 
In each instance, figures on the factors which determine sales 
potentialitic are presented, thereby permitting an accurate 
evaluation of each particular territory. Among these factors 
considered in the general consumer market are income-—pro- 


lucing activities, bank deposits, postal receipts, newspaper and 


magazine circulation, automobiles registered, and trade outlets 
For farm markets are given figures on such items as cash in- 
come from farm sales (the first time ever presented), acreage, 
value of crops and livestock products, ete. Under industrial 


markets are given the number of plants, wage earners, 
paid, value of products and value added by manufacture 
\ unique feature of the handbook is the showing by countries 
f manufacturing plants in each of the 340 industries reported 


wages 


to the Bureau of the Census, making it possible to localize 
manufacturing industries more definitely than heretofore and 
trace the concentration of these industries by counties rather 
than states The desirability of having this information by 


counties is indicated by the fact that 73, or 2% per cent, of the 
3,073 counties of the country, account for more than 60 per cent 
of the total value of our manufacturing output 

That business is showing an increasing tendency to co-operate 
with the Government for the general welfare of industry was 
strikingly revealed in the compilation of the data in this hand- 
book. Not only were federal and state agencies called upon for 
advice and assistance, but many private organizations enthu- 
siastically agreed to permit the use of material which had been 
gathered by them at great expense. 


In making available this 535-page handbook of market data, 
Commerce Department officials stated that it was probably the 
most comprehensive compilation of its kind ever published. 
By using the statistical information here presented as a guide, 
it was pointed out, it will be possible for distributors to plan 
more effectively their sales quotas, allocate advertising expen- 


ditures, and outline sales territory 

Copies of the hand book of distribution can be purchased for 
$2.50 from the Superintendent of Documents, Government Print- 
ine Office, Washington, D. C. 
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The “Aluminum” Pocket Seal 
and other MARKING DEVICES 


Eto 








POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 

p| as) i z 
Cooke Self - Inking Numbering 

Rotary Dater Rubber Stamps Machines 





NAME PLATES 


BADGES METAL CHECKS 


MANUFACTURED BY 


MEYER & WENTHE- CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 





















For Memo 
and Ring Book 
Metals— 


MANUFACTURING STATIONERS use 
our metal parts service to advantage in 
handling quantity orders for memo and 
ring books, loose leaf catalogs, price 
books, etc. Many firms would use this con- 
venient, economical method of cataloging 
their goods if the proposition was prop- 
erly placed before them. We shall be glad 
to send full details of our extensive as- 
sortment of these metals, as well as our 
complete line of book rings, posts, keys, 
end lock metals, etc. 


Write for illustrated catalog and price-list. 


Loose Leaf Metals Co., Inc. - 


6816-6824 Arsenal Street 
ST. LOUIS, MO. 
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Sherman-Manson 
Stands are made of Tu- 
bular Steel to make 
them Stronger . . . In- 
cidentally they are 
Cleaner and Lighter. 


In Black, Green or Ma- 
hogany with Oak or 
Mahogany Tops. 


Mail the coupon for full particulars and 
our New Lower Prices on O New Models Style 
to meet every office and factory demand. 23-A 


SHERMAN-MANSON MEG. CO. 


621-31 S. Kolmar Ave., Chicago 
Please send folder with full information regarding your new, lower prices. 
Name. = 


City 





State 




















CHECK 
WRITER 
MEN! 


Have you seen SPEEDRITE? 


Anyway, it’s just the figure, set-up mach- 
ine you have been waiting for. Indeed, 
it makes the whole world VIRGIN terri- 
tory again! 

Striking colors—unquestionably, the most 
beautiful device in whole appliance field. 
Two color imprint with ink reservoirs. 
Novel payee name protection. Sturdy 
construction, easy quiet action. 


AND, for all its quality, beauty and 
value, SPEEDRITE carries the LOWEST 
distributor cost! 


A collect wire from any REAL check 
writer man will bring mighty interesting 
details. 


HALL-WELTER COMPANY, Inc. 
180 St. Paul St. Rochester, N. Y. 
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MULER= BRAND 
DESK ACCESSORIES 





There Is Business 
in Every Building 


Office buildings small and 
large, everywhere, house 
many adding machines. 
These are using mile after 
mile of paper rolls. 
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For clean, sharp impres 
sions, good paper is essen- 
tial. UU. S. Certified add- 
ing machine rolls are made 
of tough texture to prevent 
tearing and to yield sharp, 
clear impressions. Samples 
and prices on request. 


U. S. Lace Paper Works 


163 Union Ave., 
Brooklyn, New York 
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Catalog On Request 


THE MILLER BROS. PEN CO. 


MANUFACTURERS 
305 Broadway Meriden, 


New York City an ADDING MACHINE ROLLS 
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LAD Iicns 


QUALITY 
CARBON PAPER 


HES 


Stencil Paper 


Inquiries solicited from reliable 
dealers interested in building a 
permanent duplicator and supply 
business. Sold on exclusive plan. 


Ask for information on complete 
line including Ellams Rotary Du- 
plicator, Stencil Papers, Inks, Cor- 
recting Fluid and all supplies used 


Ribbons and carbon paper a line of . . . . 
charac offering best value tee anyone's e in duplicating. 

money, ‘ime own and demande ed by name: . 

Cobweb and Satin Finish Carbons * 

Satin Finish and Gola a R ibbons. | 
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ne RP 7 MARR DUPLICATOR COMPANY } 
The “Lfttle” line offers exceptional op ‘| 
portunity to high grade salesmen of ex- a 


a. oe oe New York San Francisco 
53 Park Place 121 Second Street 


Ac Pe. Rie 8 eee LC. ——— 
ROCHESTER, N. Y. - Ellams Duplicator Co. Ltd, London, England 
New York Office: Bible House, Astor Place , 
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CATALOGUES 


Paragraphic reviews of current issues from the catalogue and 
allied fields, classified for convenient reference. 





Manufacturer 

Ed. Jones & Company, Oakland, Calif., has issued catalogues 
on rubber stamps and marking devices 

The Consolidated Stamp Company, 87 Maiden lane, New York 
N. Y., has circulated Catalogue No, 25, with cll items priced. 

The L. C. Smith & Corona Typewriters Inc. furnished dealers 
for distribution a six—page folder in colors inspiring interest in 
“Corona for Christmas.’ 

From The General Fireproofing Company, Youngstown, Ohio, 
comes Catalogue No. 291 devoted to the new line of “Allsteel 
sectional bookcases for the office and the home 

R. A. Stewart & Company, Inc 80 Duane street, New York, 
N. ¥ has issued Catalogue No. 53, 190 pages with comprehen 


sive index This shows the company’s full lin running into 
hundreds of items 
From the Automatic File & Index Company, 28 East Jackson 


boulevard, Chicago. II! comes a four-page bulletin descriptive 
of the “International” file, a commercial grade product embody- 
ing the company’s “V-expansion” drawer fronts 
Direct Mail—Manufacturer 

The American Loose Leaf Corporation, 137-41 Varick street, 
New York, N. ¥ has circulated a handsome portfolio descrip 
tive of its new merchandising plan for stationers seeking to 
develop their business in loose leaf devices and supplies 

The Wahl Company, Chicago, IIL, told the trade about the 
‘Personal Point fountain pen as a convenient feature in gift 
sales The writing ni n be changed at the convenience of 
the recipient if that selected originally by the giver is unsuited 


The American Electric Company, Inc., State at Sixty-fourth 


street, Chicago, Ill., mailed a four—page picture letter to dealers 
emphasizing the seasonal demand for telephone brackets and 
‘Burns” copy holders Specimens were shown of 1 various 
advertising electros w re furnished to dealers n request 
A letter in colors and a bright folder accompanying t was 
sent to portable typewrite rospects by the branch nd deal 
ers of the L. C. Smith & Corona Typewriters In The lettel 
told of the delights of gift “Corona,”’ illustrations in bold out 
line made on a Coro serving to add life and interest to the 
letter 
An attractive mailing two colors by the Addressograpl 
Company showed penholder and a pencil, “the pri is 5c eacl 
the cost is tho inds of dollars.’ This mailpiece devel 
oped the thought that money is wasted writing names and 
addresses repeatedly | hand, when work can be Addresso- 
graphed cheaply and with positive accurac) 


Direct Mail—Dealer 

The Office Supply Company. 1114 Main street, Houston, Texas, 
sent a letter and blotter t ts list about “A New Store Dedi 
cated to You The company's new store is done in the mod 
é stic manner, witl ip-to-date facilities for the service of 
customers 

Typewriter Contest Material 

The January copy in the Underwood expert typing f 
discourse on attaining speed and accuracy on the typewriter 
Valuable suggestions re made, all expressed simply, so that 
the contestant can absorb the informative material while typing 
tl test 


test is a 


<o—__—__ 
China’s Import and Export Trade 
The United States Department of Commerce division of re 


gional information, Washington, D. C., has issued No. 89 in the 
Far Eastern Series This is a mimeographed report sent free 
to business houses, giving detailed comparisons of China's in 
port and export trade for the first six months of 1928 and 1929 
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HOUSE ORGANS 


Paragraphic reviews of current issues from the house organ 
field, classified for convenient reference. 











Manufacturer 


Lightning Flashes Hedman Manufacturing Company) com 
mented on the persistency f a salesman who closed an order 
after soliciting a lumber company ten years 

Why Bosses Fail by Floyd W. Parsons, in Graphite (Josep 
Dixon Crucible Company) narrated some of the faults of man 


rement which peril the success of the business 

Weston'’s Record (Byron Weston Company) printed ‘Good 
Form in Addressing Important Personages” in which proper us¢ 
age in corresponding with official characters was indicated 


Typewriting contest winners at the annual industrial expo 
sition of the Washington Chamber of Commerce used Royal 
machines, according to The Royal Standard. The three winners 
received a Royal portable each 

The “Y and E” Idea always gets behind the Red Cross roll 
campaigns. The cover of the November issue showed a Red 
Cross worker in colors, urging that individuals join in “Ameri 
ca’s Answer to Humanity’s Challenge.”’ 

A detailed description of the remodeled Marshall—Jackson 
store in Chicago was printed by The Lyon Standard (Lyon 
Metal Products, Incorporated). This is an excellent example of 
the effective use of steel shelving in retail stores 

Typing Tips (The Miller—Bryant-—Pierce Company) seeks the 
opinion of its readers on the best items or articles published 
during 1928-29. A list of titles was printed for each issue of 
that period and a typewriter erasing shield offered each con 
tributor to this appraisal 

Rayon in Business Offices appearing in The Du Pont Mag 
azine (E. I. du Pont de Nemours & Company), told how this 
synthetic silk is employed in fine offices for hangings and other 
furnishings. Another article showed a number of Christmas gifts 

cl on j 


in whi “Pyralin” enters as material decoration 








PEERLESS SANITARY LINE 


PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all sizes, 
mail and tape baskets, space baskets, built up 
trays, locker baskets, PEERLESS paper burn- 
ers, wire globe guards, office partitions, wire 
guards, etc. SPECIAL WIRE GOODS 
MADE TO ORDER. 





GOODS CO. 


2720 Ferry Street 
EXC LAFAYETTE, 


Vesey eee INDIANA 


PEERLESS SANITARY LIME 














QUICK AS A FLASH! | 


End Mistakes—Double Speed with 
Precalculated Verified Answers | 


Meilicke ready-made answers to routine problems cut 
calculating time in half for Western Union, Western Electric 
employee can use Meilicke 


and many other users. Any 
Systems without training There are no keys to punch, no 
levers to pull, Just turn the card and copy the answer 


The Meilicke line con- 
sists of the following 


devices 


Interest Calculators 
Savings Bank Calcu- 
lators 
Time Calculators 
Pay Roll Calcutators 
Bonus Calculators 
Unit Basis Calculators 
Dozen Basis Calculators 
Freight Calculators 
Express Calculators 
Lumber Calculators 
Coal Calculators | 
Commercial Calculators 
Butter-fat Calculators 
Yard Goods Calculators 
Discount Calculators 
Water Bill Extenders 
Electric Bill Extenders 








Price Checkers 

Vertical Cataloging 

Phone Indexes 

The Dictaform for let- 
ters, paragraphs and 
all data. 

Meilicke Systems meet every need, and special Calculators 
can be supplied to meet any special requirements Let us 
show you without obligation how Meilicke systems can save 
money for your business Dealers, send for our new catalog. 

Meilicke S I 
ystems, Inc. 
Ty . > * 
3471 No. Clark St. Chicago, Illinois 




















THE WELL 
THAT WILL 


deliver just the right amount of ink at 
each dip of the pen. 


ECLIPSE iewet 
INKWELLS 
work on the _ pneu- 
matic principle as illus- 
trated here. Preferred 
by banks, railroads and 
other large users. 


Write for Dealer Offer 





ECLIPSE 
CO. 


Dept. A 
Danielson, 
Conn. 








SWALLOW 
Silk Skin Dry Stencils 


| Some Advantages 





Non-Cellulose Stencil Sheet. 
Centers of O's do not cut out. 
Freedom from pin-holes. 

Perfection of work obtained. 
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" 

| Causes no damage to typewriter. 
i} ‘ 

H Perfect fitting on machine. 

| No trouble stencil tearing. 

i 


Unlimited number of copies from 
i each stencil. 
I Does not deteriorate. 





Live dealers send for 


territory proposilion. 


SOUTHERN CARBON & RIBBON CO. 
| Moore Building 
i FORT WORTH 





TEXAS 











samples and our protected i 








OFFICE APPLIANCES 


“Progress, in Woodstock—The Typewriter (Woodstock Ty pe- 
writer Company) narrated the achievements of the company’s 
personnel during 1929, and expressed the appreciation of the 
ompany for their accomplishments. 

Helpful technical information regarding the testing of paper, 
and the instruments used, was given in “‘Steel—-Strong”’ Dealers’ 
Every—Month (The C. L. Downey Company). Every shipment 
from the mill is tested by representative samples, so that the 
converter can maintain the integrity of his reputation 

Key Notes (Smith Premier Typewriter Company) devoted a 
page to the branch at Brussels, and its manager, R. E. Clarens. 
Mr. Clarens has spent twenty-eight years with the company in 
Belgium. His early sales efforts were largely educational, for it 
was necessary to convince the prospect that typewriting was 
quicker than longhand 

Bernard Ward, manager of the S. D. Childs store at Chicago, 
told about “Tie in with Advertising of Products” in Eversales 
(The Wahl Company). The Childs window displays are timed to 
appear when manufacturers of specific items are running ex- 
tensive advertising campaigns in Chicago A close check is 
kept on sales, and the window continued as fong as sales result. 

Weston’s Record Papers (Byron Weston Company) told of 
“The Berkshire Home of Oliver Wendell Holmes.” That beau- 
tiful place, ‘“‘Holmesdale,”’ has but recently changed hands; the 
fourth time since the original grant from the Indians in the 
eighteenth century Truly, the natural beauties of that place 
tinged the writings of the poetic doctor 

“Tempus Does Fugit" explained It’s Said and Done (Dicta- 
phone Sales Corporation) in commenting on changes in office 
procedure since the ‘90s. The span of years from stenographic 
notebooks filled with pothooks by young ladies in balloon sleeves 
ind other attire of the period to that of the trim young miss 
of today with her transcribing machine has brought about 
heightened efficiency and better working conditions 

W. J. Montgomery prophesied “Another Splendid Portable 
Year” in The Royal Standard (Royal Typewriter Company, 
Inc. ) As manager of the portable machine department Mr. 
Montgomery is in a position to assure dealers that there will be 
plenty of steam behind Royal portable sales in 1930 He sug- 
gested constructive policies for dealers which will assure them a 
goodly share of the portable typewriter business this year. 

It's Said and Done (Dictaphone Sales Corporetion) remarked 
that many men who do not take work home, keep a Dictaphone 
there so that any ideas, plans or directions for subordinates can 
be recorded while “hot,” resulting in an intelligible record in 
complete detail This arrangement was contrasted to the 
memos made frequently by business men when away from the 
office, which are difficult to interpret after they ave become 
cold 

Retailers’ Review (W. A. Sheaffer Pen Company) explained 
the value of business reverses in “Slumps Serve Good Pur- 
pose.”’ Prolonged slumps tend to depress merchandise prices. 
Several times during the past years the Sheaffer line has been 
expanded when the unit of sales of the retailer has been threat-— 
ened, and higher priced merchandise offered to consumers 
These have been salable, and the dealer had increased his 
net instead of having it reduced 

“Take Time to Read About Your Business’’ in The Coach 
(published co-operatively by the Boorum & Pease Company, 
Eberhard Faber Pencil Company, C. Howard Hunt Pen Com- 
pany and Sanford Manufacturing Company) suggested lines of 
reading for folks in business to give them broader viewpoints 
and enhanced contacts with the world, and that slice of a 
which concerns the individual's business Intelligent reading of 
a few good daily newspapers, national periodicals and business 
papers will keep the mind stored with useful material 

Association 

The Todd check signing machine was featured by Making 
Markets (trade research division, National Association of Fat 
Rolled Steel Manufacturers). The machine was characterized 
as a representative office machine in which sheet stee) forms 


the bulk of material used 
Dealer 

Stationery Suggestions (A. Carlisle & Company) was brimful 
of holiday merchandise hints, including ‘“Steelart table and 
‘hairs for Mother 

Common Sense (Corlies, Macy & Company, Inc.) opined that 
the amount of water squeezed out of stocks last fall should 
make the ensuing season wet 

Phunnygrams (Lester Book & Stationery Company) printed a 
very convincing statement why the business man should get at 
least some of his Christmas presents from the stationer 

The Office Cat (The Richmond & Backus Company) printed a 
novel recipe for home brew that should be used in every family 
Merely some of the attributes of wholesome family life and 
ideals, mingled in a compound that exhilarates but does not 
intoxicate 

The Blank Book News (The Columbus Blank Book Manufac- 
turing Company) announced that inventory time and transfer 
time are here, and offered suitable forms and Art Metal transfer 
cases for this service 

‘Osco” Business Ideas (Office Supply Company, Inc.) published 
a detailed story about the South Texas Cotton Oil Company 
a leading industry of Houston, which produces annually $10,000, 
000 worth of quality food products made from the humble 
seed of the cotton plant 

The Office Co-efficient (Charles G. Stott & Compay, Inc.) 
permitted a few suggestions about Christmas to creep into its 
December issue Page after page showed items for gift pur- 
poses, demonstrating that the stationer can supply gifts that are 
useful, long lived and certain of appreciation 

Baer Facts (Baer's of Canton) has been up in the air, judging 
by “The Sky Writers” and “Ether Waves” published in the 
current issue But there was much solid substance in that issue, 
what with Baer’s own advertising and the envelope enclosures 
provided by leading manufacturers in the commercial stationery 
field 


Internal 
The Dixonite (employees of the Joseph Dixon Crucible Com- 
pany) announced that the 1929 “Dixon Gayeties”’ wouid be pre- 
sented December 18 at the Bergen Lyceum 
An editorial in The Gill—-O-Gram admonished the sales staff to 
get in step with the Christmas trade and see that customers 
ire served promptly, and guided accurately to other depart- 
ments in which they are interested 
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An Office 
Piece of 
Real Quality |: {DESK TRAY SUPPORTS 


HIS Sanymetal Costumer, Walnut, Mahogany, Oak and Brass Finishes 


built entirely of steel, to match the trays 
lasts indefinitely. It is so con- 
structed that it won’t tip over 
or come loose at the base. Fur- 
nished in walnut or mahogany 
grained; green, or white 
enamel. At an average retail 
price of $10.00 it is an easy 
seller. Write for folder and Send for sample set. 
discounts. 


The SANYMETAL PRODUCTS CO. 
1695 Urbana Road, Cleveland, O. 








Have you price list No. 36? 


IMPERIAL METHODS CO. 
FOREST PARK, ILLINOIS 
Western Wholesale Stationers, Ltd. 






STEEL 
COSTUMER. 











228 S. Los Angeles St., 580 Market S&t., 
Los Angeles San Francisco 
Gerard D. White 
l 323 N. Moshulu Parkway New York City 

















Good Impressions 


In the field of You can recommend No. 2....3%x6% inches 
typewriter stands VICTORY Stamp Pads to No. 3....4%x7% inches 
“Satellite’ is a your trade with full assur- No. 4....4 x9 inches 
star seller. The ance of satisfactory service. Supplied uninked, or inked 


Made of high quality ma- 
terial, they wear long and 
retain a smooth inking sur- 
face despite the most severe 
pounding and scraping. 
Made in six sizes as follows: 


steady, solid-piece 
top, the accurate 
adjusting mech- 
anism, the large 
quiet rollers, all 
combine to make 


in red, black, blue, violet 
and green. We have a 
price-list and details of our 
line of stamp pads, inks, 
mucilage, paste and sealing 
wax for stationers on ap- 


a stand that sells Junior ..2 x3% inches Plication. We can furnish 
on sight and re- No. 0....2%x3% inches any of these items for 
mains sold when No. 1....2%x4% inches your own private brand. 

in use. All “Sat- 

ellite’” users are | U -_ H i> R INK AND STAMP PAD 
ee oy satis- COMPANY 

ed because 

“Satellite” stands 55-57 East Park St. Newark, N. J. 


give the perfect 
service desired. 
Model 2X, illus- 
trated above, is a 
simple stand, 
made entirely of 
metal except the 
top, which is a 
solid piece of 
Oak wood six Model 2X 
teen inches 
square. The tops 
@re also finished 
in Mahogany or 
Walnut and “if 
desired, can be had in all metal which is adjustable. 
The metal top is supplied im a baked ebony enamel. 
Write for complete information. 


Adjustable Table Company 


Grand Rapids, Michigan 
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One Dealer writes: 


“T have sold Moore Push-Pins 

for 25 years, but in all that time 
I have never sold as many as your 
new Style “S” Counter Display is 
now selling for me. 


THREE MONTHS 


‘1929 — a 1929 AT A GLANCE 


4 2 3 4/8. CALENDAR 


6 rT 8 9 ‘10 11 12 This calendar consists of 
13 14151617 18. 19 an oak frame 14 inches 
20/21 22 23.24'2526 BE Wis ih spaces fo 


high with spaces for 
27 28 29 30) 31) three calendar cards 

9x12'4 inches showing 
the past, present and fu- 
ture months. Openings 


1929 FEBRUARY 1929 on the right hand side of 


SUN MON TUES WED THUR . FRI SaT 








the frame permit the 


1 ! 2 cards to be changed 


3456789 


readily. The frame is 
stained dark mission to 


10 1112 13 141516 harmonize with Batre 
of any color or shade. 

17 1819 20 21 22 23 They are standard This is the little blue Style “S” Display the 

24 25 26 27 28 ete in the offices dealer referred to. It is something new 

of one of the largest , . ° 

corporations in the and takes up very little space. Contains 12 

meee cards, 2 sizes, Moore Push-Pins; 8 cards, 





1929 MARCH 


eh ee et. 4 colors, Moore Decorative Push-Pins; 18 
1'2 DEFIANCE cards, 3 sizes, Moore Picture Hangers. All 
3456789 Sales Corporation jobbers report big sales. Order yours to- 
10 111213 141516 — -<ggepoeall day. Extra profit in each case. Your 
1718192021 22230 iiieac ss" | jobber will supply refills, too. 
Specialties 
**31 29 26 27 28 29 30 “ Moore Push-Pin Company 


72 Spring Street 
New York Wayne Junction, Philadelphia 


Established 1900 























Wanted --- Visible Record A 
Salesmen and Dealers Better FELT 


Exclusive Agency to Experienced Men 


Handifax Sheets of Cards m e 
% the cost of other ee ass — h Pp d 
systems aah = Pr. ™~ C alr a 








Half inch visible space “ #57 - ©, 
Compact—Flexible—Simple ve - ~\“2, BETTER FELT.... 
Steel Files or Ring Binders / \e - tii, 
Write for illustrated folder iy Yu PIGSKIN STRAPS.... 
“Ny WIZ, “4 last longer 
Mijge 
Ba ave | / TACKS and INSTRUCTIONS for attach- 
| — ee | To a Ts ing He yp Nong momen with each pad— 
ess. ludwocliele | ble Record selling an added selling feature. 
re Ly Be A aii Rrtt td te experience, we of- 
7 —_— —# . TWO QUALITIES ... all wool and wool 
s = 7 ter an attractive, , i 
2 J profitable, exclu- mixed. 
aa. «mm | sive sales agency. FIVE SIZES ... to fit any chair. 
—_ . ' W e are building 
gg — I yp ATE, | national Handifax THREE COLORS . . Tan... Maroon 
pe a “ floc Sales organization and Green 
| a ine lat em ar aber an d want more : 
—— ia tt t salesmen and dealers Send for folder and prices to the trade. 





t—~seo ee SS capenl e of earning 
——s TL us money—profit- 
1 Pe OP itt an + t it able permanent 
t+—. oe \ 4 agencies open in 
<—-- \ 72 8 8 F large 
rs + f-+ - EN cities. Write 
oe | es JS Sees for our propo- ° 
_ Tr sition, giving ntinen m 
| . — details as 
- ‘ ] to your past 
LZ ' , + “| 





Visible Record selling 
experience 





Manufacturers 


°f) Ross-Gould Co. 890 Broadway New York City 
Gi) tl “48 N. Tenth Street Felt for Every Purpose, by the 
r St. Louis, Mo. piece or cut to size 
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The “Y and E” News (employees of the Yawman and Erbe 
Manufacturing Company) reported the long service of “Chris” 
Ebert, foreman of the steel enameling and finishing department 
at the “Y and E’ plant. He has been with the company forty 
years, starting when one small building housed the factory and 
its hundred employees. 

The rag room of a paper mill offers excitement at times. The 
Strathmorean (Strathmore Paper Company) reports the finding 
of a 50,000 mark (German) bill in the rags Visions of high 
wealth disappeared when it was found that the bill was worth 
twenty-five cents in 1925, but the law of diminishing returns 
made the 1929 value but that of the paper on which it was 
printed 

— —— <—_————_ 


House Organ Philosophy 
in talking yourself up don’t talk others down. — Quality 
(Clarke & Courts) 
. > > 
The helping hand is the one that takes the jack pot The 
Office Cat (The Richmond & Backus Company). 
* . 


Honest now, in building air castles do you always put the 
same person in them?—Bramwords (The Bramwood Press). 
> 


Every married man thinks he would be rich if he had tre- 


mained singk Fritz—Cross Service (The Fritz—Cross Company). 
> 
If you owe a debt, pay it; if you owe a grudge, forget it.— 
The “Y and E” Idea (Yawman and Erbe Manufacturing Com- 
pany). 
> > > 


Self—pity is the most effective narcotic yet discovered Like 
the drug habit, it grows on one Berloyalist (The Berger Man- 
ufacturing Company) 

> > > 

Nowadays some of the most prettily varnished heads seems 
to have the worst inside fittin’s—The Coach (published co- 
operatively by the Boorum & Pease Company, Eberhard Faber 
Pencil Company, C. Howard Hunt Pen Company and Sanford 
Manufacturing Company) 


EXPORTS 
Typewriters 


United States exports of typewriters by countries during September, 
1929. In experts under this classification where the machine is driven 
by an electric motor, the value of the motor is included with the machine. 
By the Division of Statistics, Department of Commerce. 


Standard, New Portable, New Used & Rebuilt Parts of 
) No. 

















Countries No. No. 

Austria 148 $ 10,393 600 $ 23,390 135 $ 5,666 $ 175 
Belgium ...... 227 13,396 121 4,077 2 1,050 4,087 
Bulgaria ........ see oe 15 540 ae niainns 
Czechoslovakia 529 26.510 762 30,164 60 1,783 125 
Denmark ..... 66 4,571 45 1,676 37 1,564 789 
Estonia ...... . ll 413 - ~- see ocee 77 
ED. seeceess 10 953 30 1,180 ope ~— 414 
Wramce ........ 772 56,016 1,255 49,820 975 32,230 8,246 
GermMeey ccceces 344 22,690 124 4,564 40 1,406 4,381 
Gibraltar ...... 4 320 ‘ ‘ e cees eves 
Greece ..... 10 800 17 612 30 480 eses 
Hungary ....... 222 10,910 100 3,600 72 1,750 240 
Iceland .... 8 534 13 532 we oeee ocee 
Irish Free Stat 27 1,890 . rae eee - eses 
Pe seeeeeds 304 23,661 385 14,690 29 1,251 512 
Deh weseseses 10 800 én nee oes oes oes 
Malta, Gozo and 

CYPTER accccce a4 eas 10 360 _— o% eaa8 
Netherlands .. 237 16,990 32 4,804 271 4,285 1,077 
EGG sccesces 112 7,897 27 1,163 wax sens 1,874 
Poland and Danzig 155 11,938 102 4,041 pes o6ee 495 
Portugal pee 4 6,727 187 7,016 , seas eces 
Rumania ...... 106 6,992 38 1,368 21 683 19 
Soviet Russia in 

Europe ...... , 2 74 - 
Spain 462 18,634 263 
Sweden... 516 19,011 50 
Switzerland : 583 403 15,225 95 

Unit. Kingdom 3,508 949 30,3383 652 

Yugoslavia and 

Albania : 2 5 180 
Canada .... 517 225 8,216 497 14,878 
Brit. Honduras 1 2 a 
Costa Rica...... 57 30 1,290 
Guatemala. : 71 25 935 oi 
Honduras ....... 8 15 589 50 
Nicaragua ...... 39 4 1,314 2° 
POMRERR 3 cccccces 4s 16 638 7 257 17 
Salvador ...... 12 oe a6 50 
Mexico .......::; 504 064 », 601 19 704 419 
Newfoundland and 

Labrador .... ; 4 144 1 34 
Bermudas 9 2 75 1 25 
Barbados 5 eons 
Jamaica .... 27 1 5O ee 
Other B. W. Ind 1 — pied 2: 
Cuba .... : 101 186 6,608 ‘ aéee 487 
Dom. Republic 4 B20 chen - e's cose oean 
Neth. W. Indies 26 1,908 34 1,344 1 57 117 
Fr. W. Indies.. 4 350 ons see : cess sien 
Haiti, Rep. of... 1 70 41 1,490 - : ead 
Argentina oe 1,085 76,797 549 15,452 146 5,424 6,293 
Dt ocreces 65 4,990 87 1,515 aue — sees 
Brazil . ie 765 56,772 476 19,810 : - 1,305 
Chile . im 465 82,077 623 24,426 20 1,118 1,137 
Colombia .. 162 9,300 158 5,948 22 907 329 
Ecuador ...... 27 1,890 40 1,440 11 408 ates 
Brit Guiana. 3 186 , — sf) 286 beee 
Surinam ...... 3 216 awe en 1 20 38 
Paraguay ..... : , , a a en : — 49 
DE “sc. eneed.00 183 12,049 89 3,676 22 992 572 
Uruguay ...... 82 5,917 30 1,080 21 976 i 
Venezuela .... 76 6,119 41 1,857 12 425 198 
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STURGIS 
POSTURE CHAIRS 


Quick, positive 
back  adjust- 
ment to any 
size individual 
in 30 seconds. 


WITHOUT 
THE USE 
OF TOOLS. 


Think it over. 


Sold ONLY 
thru legitimate 
Office Equip- 
ment Dealers. 





4 


Write forour } 
dealer 
proposition. 





STURGIS POSTURE CHAIR COMPANY 
Sturgis, Michigan 
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THE NEW RUBBER TOP 
MUCILAGE BOTTLE 
---100% PERFECT 


REG. U. S. PAT. OFF. 


Works without eezing Rub- 
ber Top. S$ WILL NOT 
CLOG. ..they open automat- 
ically, releasin mucilage, 
when either side Rubber Top 
is pressed lightly against paper. 


Spreads THIN lines b 


tip of Rubber Top. ds 
LARGE surface - hy by 
using sides of Rub Top. 


ARROW Ma is the ideal 
requisite for school children 


++. a necessary adjunct to every 
office ...and a welcome contri- 
bution to every household. 


The 25c ARROW bottle is 
the most logical and eco- 
nomical size for office 
use. You will aim to 
feature thisfor BIGGER 
SALES and GREATER 
PROFITS. 


Product of 


KWIKSTIE 
COMPANY 
3229 South Ashland Av. 


Made in two sizes to retail 
at 10c and 25¢ 























When you sell ADD-A-UNIT “FRIENDLY” 
type Partition for small banks, financial and loan 
offices you are giving your trade very up-to-date 


equipment. The widespread use of these “*Friend- 
ly’’ Partitions proves the adaptability and economy 
of this modern arrangement. 


The pleasing result pictured on this page tells its 
own story—a very attractive loan office. We would 
like to send you complete details about ADD-A- 
UNIT “FRIENDLY” partitions—please write 


for them. 


App = A sas Unir Partition Company 
INCORPORATED 


872 West North Avenue 
Single-Fluid 


N Eradicator 


ONE APPLICATION 
INSTEAD OF 3 or 4 


Indispensable in the Office—Essential in the Home 


Removes ink, fruit and medicine stains quickly and 
effectively from paper, linens, clothing, rugs, 
hands, etc. 
LARGE SIZE S@c Each $5.00 per doz. 
SMALL SIZE 25< Each $2.50 per doz. 
We deliver to your door at above prices if your 
dealer cannot supply you. 
To introduce Inkout, the wonderful single fluid erad- 
icator, we will give one Eradovial Free with each 
bottle ordered at above established prices. 


CARDINELL 


Chicago, Ill. 
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Liu 


CATENTED HOSA CANADA ENULANO FRANCE (TALY @f LGeurt 


SINGLE FLUID 


Eradicator 


JAPAN AND OTHER COUNTIES 


A New and Convenient by =. of Removing Ink 
and Oth Stains. 


CARDINELL INKOUT MFG. CO., INC. 
MONTCLAIR, NEW JERSEY 
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Standard, New Portable, New Used & Rebuilt Parts of 
Countries No. No No. 
Brit India 520 37.505 wo 14.498 49 1.771 582 
Brit Malaya 48 3,007 105 1,200 12 60 1,734 
Ceylon ..... 44 3,189 3A 929 i. ° 239 
China 3 137 9,200 44 1,944 33 1,213 432 
Java and Madura 163 11,828 145 5,273 195 
Other Netherlands 
E. Ind 6 420 ‘ 15 654 
F Indo-( hina. 55 5.505 10 Ho - 
Hongkong , 117 7 234 161 
Japan Ss S48 41 1,900 1% 61 105 
Kwantung .... edeee . 1S 10 - 
Persia 7 490 5 180 ese 
Philippine Is vil 23,145 240 8,65 1 1,1 1,280 
Syria =5 2,092 ” 369 ee 
Turkey U 740 + 
Australia 717 48,372 11 14,446 su 1,339 10,237 
F. Oceania 1 i . 
New Zealand 171 11,995 20 744 12 is 2,522 
Belgian Congo oh) Pra 20 1,000 ; 
Brit. E Africa 25 1,600 20 7 31 
Un. of 8S. Africa 148 0,874 24 SO4 : 320 
Gold Coast ; , ‘ 6 OG = 
Nigeria ; 216 6 235 
Other B. W Afr 19 1,346 
Egypt ot) 2,925 26 40 
rrinidad and Tob 15 921 7 252 os 
Algeria and Tun, 6 6,720 170 6,120 7 BS 15 
Morocco i" 241 
Mozambique 11 963 7 257 due ee 
Other P. Africa Ss “60 15 40 
Canary Islands S 476 
Other 3S Africa 6 Oo 
rotal 15,865 $1,100,969 11,0660 $454,516 3,821 $113,767 $80,741 
Shipments from the United States to: 
Hawaii 41 $ 2.451 111 $ 4,928 6s A) 
Porto Rico ae 6,754 44 1,643 2 150 $ 6 


Adding—Calculating—Billing—Tabu- 
lating—Machine Exports 
adding, calculating, bookkeeping and billing 


August, 1920. In exports under this 
is driven by an electric motor the value 


States exports of 
countries in 
machine 


United 
machines, etc., by 
classification where the 











of the motor is included with the machine. Parts of adding and calcu- 
lating machines are not shown separately. They are included under a 
general classification, “‘Other machinery and parts of,’’ which is not 
segregated for publication. By the Division of Statistics, U. S. Depart- 
ment of Commerce 
Listing Typewriter, 
adding bookkeeping Non-listing Listing 
bookkeeping billing adding adding 
machines. machines machines. machines. 

Countries. No. No No No 
Austria .. . 1$ 1,014 8$ 2,256 g 20 $8 2,718 
Belgium ° : eee ° i2 32,362 168 1,167 113 12,800 
Bulgaria 2 2,160 ‘ : we 2 
Czechoslov akis ‘ ‘ : oh 6.314 
Denmark 1 1,044 1 139 9,990 
Finland : ‘ eevess 1 oceces 
France 19 21,897 32 12 4: 517 1T 506 
Germany 14 14,390 79 8 6,404 
Cereece s ° 1 - 210 
Hungary 28 « oeanee 1 72 
Irish Free State : 1 ae 
Italy : ; 2.92% 5S 5,107 152 
Netherlands o« 4,223 s 18S 
Norway 3,539 ” 996 2 
Poland and Danzig ‘ - 1,350 mt) 
Soviet Russia in Eu ,anees . 1 
Spain ..... se 4 3,283 7 41.34 s« ones 70 
Sweden ent ” 1 a <¢e esesse 235 
Switzerland 7 11 10,720 57 
United Kingdom 96 17 95,037 22 
Yugoslavia and Alb 1 10 
Camada ...cccsess “ a0) 8.932 138 870 60 
Costa Rica , , ‘ 22 
Honduras essees f 
Nicaragua : : 7 
Panama ; 2, 493 2 


Salvador saeoeeee eeeces ° 
Mexico 2 1,524 3 25%) 18 1,075 i 
Newfoundland and 





Labrador . 6 
Bermudas eeenas on ouseee , 2 
Jamaica ; Ss 
Cuba ; . ‘ 244 18,068 1 
Netherland W. Ind : —— 

Argentina 10 8,985 s 3.086 ° 184 

Brazil ; 2,128 1 817 5 20 6o 
Chile 1 65 42 
Colombia 1 495 1 150 28 

Ecuador 11 

D-  s¢adeaeeteedsee 60 <osaoes ‘ 195 12 

Uruguay oes 27 
Venezuela 2 1.232 34 

British India 14 ITS se 
British Malaya 2 381 - 
Cevlon ° 1 277 
China 2 20 =e 
Java and Madura 6 1.788 l 4,599 
French Indo-China , ‘ 400 
Hongkong 1 166 
Japan , 297 
Philippine Islands 1 348 1 ™ 1 76 
Australia 20 25,925 i) 1,212 14 8,134 
New Zealand 14 065 ‘ 345 
Union of 8S. Africa : 26 2,082 
Algeria and Tunisia ‘ } S18 

Canary Islands . 1 ‘88 

Total 222 $206,613 535 $242,112 386 $29,920 O57 $277,930 
Shipments from the United States to: 

Hawall 4$ 3.823 218 2.502 
Porto Rico 1 921 28 1,686 : 14 1,492 
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IncREASE YOUR PROFITS 


in printed forms 


You can add to your profit in selling printed 
torms by directing attention to the Free 
Hand Binder. It is useful wherever printed 
forms are used 

The Free Hand Binder requires only one 
hand to operate it. Papers are held securely 
but released instantly. It is ideal for in- 
ventory sheets, bills of lading, stock lists, etc. 


The use of the Free Hand saves hours of 


time and prevents much loss from spoilage. 
Send for circular and prices. 


FREE HAND BINDER CO. 


227 Pearl Street NEW YORK 
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HOLDER 
FOR LOOSE LEAF RECORDS 


The F-B loose leaf holder is the most economical and 
efficient device for transferring loose leaf records in book 
form. The simplicity of the device permits immediate 
transfer of records into permanent binders by any 
office help. It is adjustable to width of records and 
distance of centers. The capacity is regulated by inter- 
changeable posts. More than ten years of use among 
firms, large and small, has proved the efficiency of this 
device. 








For descriptive circular and prices write us today. 


F-B Manufacturing Co. 


1228 Intervale Ave. New York, N. Y. 


























Profitable Specialties 


for the Stationer 





AMERICAN REPEATING 
ORDER BOOKS 


The favorite for forty years 
Six sizes in both duplicating and triplicating styles. 
Send for our catalogue of Notes, Drafts, Receipts, 
Columnar Pads and other profitable items for the 
Commercial Stationer. 


Kalamazoo Stationery Co. 


DIVISION OF 


WESTERN TABLET AND 
STATIONERY CORPORATION 


Kalamazoo, Mich. 




















Hi-@z:AS $ 
ADDING MACHINE RO(TS 


ed (C(O eae a 


WHITE BOND & 
25 50-100 roll lla 


Pd kages ty the 


HANDY HALF DOZEN 
eee ee 


YANKEE PAPER & SPECIALTY © MenashaWis 











MODERS DESK PAD 
A REAL PROFIT MAKER 


LOW PRICE 


QUICK SELLER 


Refills slide in 
easily and quick- 
ly. Every sheet 
perforated for 
the user’s con- 
venience. Orders 
for refills bring 
a steady income 





Choice of 4 colors—2 sizes. 


Refills edged to match. 


Cover made of finest grade 
imitation leather. 


Write for samples and price 
list of this indispensable 
desk accessory. 





MODERN MFG CO. 


307 W. Monroe Street, Chicago, Ill. 
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George L. Lamb 
MANUFACTURER 


Nappanee, Ind. 


See our new additions of 


COSTUMERS, DESKS, 
SCREENS, UMBRELLA 
HOLDERS 


at the 
American Furniture Market, 
Chicago, Jan. 6 to 25, 1930, 
Space 639 
New York Furniture Exchange, 


N. Y. City, Jan. 20-31, 1930 : 












SCREENS 
DESKS AND I 
COSTUMERS i 


























Our “600 Line,” low 

priced commercial 

grade four drawer 
filing cabinet 


Substantial and hand- 
somely finished; all hard- 
ware brass, in satin brass 
finish. 


Each drawer operates 
on two anti-friction roll- 
ers at the front. This 
value is also available in 
the four drawer legal cap 
size and in the corre- 
spondence unit. 


Very adaptable for in- 
active files or files not in 
use every day. 





Write for our catalogue 


601 Without Lock 2 
and prices. 


602 With Lock 


Corry-Jamestown Mfg. Corp. 


CORRY, PENNSYLVANIA 
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THE PRESIDENT SUITE 





No. A66F 
66 x 38 inches. 


| 


The President Suite, consisting of desk, 
table, costumer, waste basket, telephone stand 
and bookcase, is the newest development in the 
attractive line of office furniture made by 
Dietz—makers of good desks since 1881. 
Made of the finest selected walnut. An ar- 
tistic harmony that appeals to the eye and 
builds sales volume. 


Write for catalog and price list. 


THE J. F. DIETZ COMPANY 


CINCINNATI, OHIO 


The Dietz plant is centrally located for 
quick, direct shipping to most business centers. 
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No. No. 
Card 
punching, sorting Other 
Calculating and tabulating including used 
machines machines and rebuilt. 
Countries No. No. No. 
Beet ccccce $ $ a a ee 
Zelgium ...... 104 22,452 i $ 800 15 $ 1,901 ag 
Czechoslovakia . 5 500 f 5,900 5 2,062 
Denmark . see » 105 
WORN eccceces 1 100 sedi 
France . o« 182 6,238 10 2,272 2 256 
Germany sees 123 17,860 1 55 13,946 
Greece se 11 —— =  i« -essss “ee "aaa 
Hungary 2 360 
Italy _ s 18,890 26 
Netherlands . eee 47 4,145 16 14,670 3 
Norway , 11 1,440 10 
Poland and Danzig 10 1,350 g 
Portugal . ben 12 1,020 18 
Rumania . l ie ee eee ee 
Soviet Russia in Eu 41 10,630 9% | 
Spain ...... : 6 725 7 1,508 
Sweden ... on ‘ 4 2,400 ‘ 1 189 
Switzerland oa 13 4,705 1 300 2s 2,657 
United Kingdom vs 26,956 6 S6S 16 532 
Yugoslavia and Albania 6 660 oa0se «+ - emis 
SE. oscecoocsase : 3 9,125 14 6,514 11 1,187 
PP 2 255 oe )060CCOti(ié«é 
Panama e© 206s 10 1,862 ‘. acne 
Salvador eecesaeen , 2 330 ere ee a 
Mexico . ie oceseenc 7 986 27 2,325 
Newfoundland and Labr | 450 
Cuba seeeroeeeteeees owes 22 66 esees 
Netherland W. Indies 4 635 osese 
Argentina - 22 26,917 6 —_e0UC<C ltée 
fees : a DOUBLE PROFITS 
Colombia ~~ : 17 2,826 : ‘6 4 §«=_ 
Ecuador ee 5 349 _. €shen 
Uruguay ..... 5 600 . +s tee You have Guides tag-board, press-board, plain and metal 
Venezuela .... z 610 . +e eee tipped. All prices, all kinds, A-Z alphabetical, 1-31 
British India . ess ee ovens 2 4360 8 8... twee monthly and plain folders. 
British Malaya .... 12 600 senee ‘o 86 - eenne 
GRR ce coccsesccsce _ 15 1,860 ses so 82=—sa oe 
Java and Madura:::<')) 11 © 1,057 : ie = | She ALL EATING UP INTEREST 
Other Neth. E. Indies oenen 3 a. «x “see 
a) ee 2 : } 456 Sell the CURMANCO SORTING TRAY and move this 
Philippine Islands . ; 1 6 630 inventory. Others do, so can you. This strong, durable 
SiaM ...-eeeeceeccess | || tray is made of 24 gauge Art-Steel electrically welded 
Turkey «...seeeees . A 6s tom fe” | together, finished in Olive Green Lacquer, made to bring 
BUEBCIRTR cescccccceess 5 J - nee repeat business. 
British BE. Africa..... 3 — = eeu oo 8 8=—- 6 80 
Inion of 8S. Africa.... 4 700 204 -. “eens 
oe ccs 2 240 3 96 NOTHING BETTER FOR THE POSTING MACHINE 
_ Perce etry S 1078 $212,159 132 $80,283 272 $33,328 LETTER SIZE WITHOUT INDEX, $3.50 
Shipments from the United States to: CAP SIZE WITHOUT INDEX, 84.50 
OS Porn 15 $ 3,120 ° adda oo | enue 


Porto Rico .......... a 125 oon ae i $ 9% CURRIER MANUFACTURING COMPANY 


Wri ting Instrument Expo rts 14 N. W. Terminal Minneapolis, Minn., U. S. A. 





United States exports of writing instruments during September, 1929, by 
the Division of Statistics, United States Department of Commerce. 


Refillable 


























pencils and Pencils Metallic pens, 
pencil Fountain pens. except metal except gold. 

Countries leads Number. Dozen Gross 
Be nc kbeecres eses 164 $ 2,532 ‘ secse 8 860eeene 
Belgium ........ $ 227 ° ese oe she Sant 
Czechoslovakia ... .«.. 73 TT ees The resilient Si 
DEE ccccesses 9,841 356 1,275 $ 6 450 $ 581 . oles, 
Finland ........ 302 2 60 15 1,235 619 urniture shee. 
France . rere 2,874 248 4,529 1,572 oe 
Germany ° 417 36 100 45 
Greece. : ° 41 oe.” Wa ieaseae  ‘Seeees: deans wane 
Iceland . Ee se 61 >- 2 @uese 60602. ds0de “Guten 
Dy sssdesnccens 1,840 10 100 GB secee cecce 
Latvia ones e 109 7. —Qeome ‘“eaanen 
Netherlands ... 3,188 208 16 aaa. 
OGEWET . cocess 0 3 4 TP escee 8 eves 
Poland and Danzig : ; — Qe? sete! “eheed Sedum See 
Portugal ..... ; | <2  ebeca . obese (oeune 2 eee 
Oo ee ea 10 83 : 674 838 om 
Sweden 38 2 4180 - aa ae Pe 
Switzerland nen 1,493 172 5,293 : - ‘ane seees 
United Kingdom... 13,081 3,067 x} 41,687 9,891 41,28 12,756 
a es “Se SS ee SS ee EVERY OFFICE A PROSPECT 
Canada : . 6,628 493 3.786 107.896 22.400 825 471 
Brit. Honduras 57 2 B1 2.637 238 52 48 
Costa Rica. 54 62 768 1,440 432 200 74 7 ‘ ‘ 
Guatemala . 561 126 3,004 42 ) ¢neae eben — >» I¢ r r > 
Sealeres S % “Sh st am 6S Yes there is a place in every office for 
Nicarag nénans 56 17 505 354 104 3 2 T sik 4 
a Ss F oe thm 1b ue hl NO-DENT the resilient furniture shoe. 
Salvador... 125 12 399 1,924 ae econe 
Mexic : 5,98 263 9,082 67,307 6,795 124 97 NC AT . 
a ace a : NO-DENTS offer the best protection to 

Labrador . 16 14 291 100 127 7 ° ° 

oe . Se oe et. floor covering of all kinds from dents 
Barbados , 149 scoek 0. ban 
Jamaica. . a 23 ne ee and gouges. 
Trinidad and Tob.. 12 ) 153 GB iccose 8 seces 
Other B. W. Ind. . otekes 69 18 16 ° 
Cuba... 2216 “ise * 1.955 10,830 1,016 800 Recommended by floor covering manu- 
Dominican Rep 16 3 250 60 1 50 , . . 
Neth. W. Ind... 10 275 an” einte Shnane facturers. Keep furniture in place. 
Argentina pectene 5,054 57 15,137 — eS . Lay ae! . 
a :: cn a | Gata a ee Se Deaden noise and building vibration. 
Chile ..... +908 170 3,359 881 122 R28 
Colombia ...... 1,088 4 2.223 3,658 85 71 : 
Beusdor ....... 49) Ol 86 ee rok: Dealers everywhere are finding them a 
Surinam ...... 46 90 see ecess 600te e0nes o2° : ° 
Paraguay ii 12 298 reenter profitable addition to their line. 
a. sceee 565 22 894 1,876 3 520 247 
Uruguay . 6 73 1,389 2.266 oeas err , 
Venezuela 500 86 2.664 4,53 240 207 Send for samples to-day. 
Aden .. 25 oibas a =e6e eae oéeee 
Arabia . 8 158 : sane ieuee N 
Arie ie at oll te te SS THE RICE PRODUCTS CO. 
Br. Malaya 1,119 106 3,339 1,200 ae esass. sanas 
ga eneeeteipigepaeeaate 23 27 881 660 TY Kineton: ‘nende 1158 E. 146 St. 
China . oarieate a 1,246 479 8,263 14,244 3,200 300 176 . 
Java and Madura 3.706 567 14,600 - 6400 éunee Cleveland, Ohio 
Other Neth. E. Ind 645 46 1,084 110  seeée estou 
Fr. Indo-China ; 2 49 500 75 cos 06086 
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Refillable 
pencils and Pencils Metallic pens, 
pencil Fountain pens. except metal except gold. 
Countries leads Number. Dozen Gross 
Hongkong sesuen 75 132 7.800 982 
Irat - . 2 
Letter Trays Sapen ne St) 15.810 6,375 
Persia 71 ” _ 
Philippine Islands 333 14,544 2,051 1,365 S06 
Siam : 196 hu Oo 6 a 
Letter Baskets Syria 16 27 3,000 78 ove 
Australia 20,079 726 34,159 4,008 » wit 
Br. Oceania 1 ceca e668 
New Zealand 8,205 34 966 1,237 580 
Waste Baskets Br. BE. Africa 72 ~« : 83 a) seese 
Union of 8S. Africa 3,811 100 2,052 },174 2.002 100 59 
Other B. W. Africa eeces 149 72 
® Egypt 527 4 134 , 
Mail Baskets Liberia ° ; 18S 1,443 46 
Morocco , 2 1 91 oe 
Mozambique oes 6 188 120 53 
Filing Hooks Other P. Africa 47 3 81 
Total .... $106,288 10,440 $201,180 466,607 $88,475 50.151 $18,518 
Shipments from the United States to: 
Ne. 62 Letter Tray Hawaii .eeee$ = 888 75 $ 1.556 13.786 $ 1,869 20$ T2 
~ Porto Rico . : 508 165 3,637 26,713 3,272 300 154 
Worcester Wire Novelty Co., Inc. 
: Metal Office Furniture Exports 
Baltimore, Md. 
United States exports of metal furniture by countries during 
July, 1929. By the Division of Statistics, Department of Com-— 
merce 
Baskets and Safes Bank 
' and and 
Trays retinned cabinets, safety Othe 
‘ fire deposit office 
after making. and vaults furni- Other 
burglar and ture metal 
Filing cases proof equip— and fix— furni- 
All T Countries No No. ment tures ture. 
rays come Azores and Madeira 
° Islands ..... . ; $1,659 
with rubber Belgium 388 $7,829 166 $3.500 : 
Czechoslovakia 53 2,225 $12 
feet attached. Denmark 81 2 905 IR5 73 
Finland 31 1,778 922 100 
France 16 288 130 3.864 11,277 2.210 
Write Germany 32 620 17 809 266 O55 
Greece . 15 s4 10 82 
for Catalogue Hungary eoee ees oes eee ees 113 eee 
Italy 7 327 164 1,553 
Netherlands $23 7,055 213 6,963 $3,976 1,723 600 
Norway 175 =13,692 105 1,438 4,329 
Poland and Danzig 6 191 ‘ ree 73 - 
Portugal : . 199 
Rumania 11 325 400 hos 
ET Spain 120 2.911 285 9,957 8.864 355 
SS Sweden - 7 613 130 470 1,510 
Switzerland 2 154 286 600 
United Kingdom 846 15,964 300 «612,142 16,986 6,069 
Canada 725 22,275 394 13,940 1.615 13,721 46,768 
British Honduras 10 237 <n 72 
Costa Rica. : 15 928 14 654 , 861 425 
Guatemala ... ; 508 54 2,321 392 1,033 
Honduras . 6 236 7 £38 ; 543 729 
Nicaragua : 23 1,171 19 1,009 50 712 
Panama .. 18 1,556 1 1,106 : 7,421 4,042 
Salvador . 29 654 9 327 ‘ 379 581 
Mexico 432 17,33 162 8.347 840 5,202 7,599 
Newfoundland and 
Labrador . : 7 355 , 55 1,203 
Bermudas : 2 10) ; 329 186 340 
Barbados ........ wT aa sii a? ~ 124 ae 
Jamaica ... . 23 491 8 262 372 24 
Trinidad and 
Tobago 4 1 ° 84 
Other British West 
Indies .. 13 436 ; 115 40 
Cuba 187 3,790 64 1,860 1,787 4.732 
Dominican Republic l 24 6 334 : 298 194 
Netherland West 
Indies 16 1,822 7 1,020 96 475 
Republic of Haiti { 148 1 62 , 1l¢ 149 
Argentina 152 3.569 518 18,251 15,280 6.178 15,450 
Bolivia ” 176 1,052 144 SSS 386 
Brazil 96 2,786 5,762 95 24,197 
Chile 29 855 1466 498 », 298 
Colombia 123 4,462 6,750 3.994 1,268 2,838 





Ecuador 13 195 7 291 235 
Surinam , 
Peru 18 635 124 


Uruguay iS 1,638 9 «| «1533 1.175 3.97% 
Venezuela in) 386 75 2,771 , 
British India 12 81 142 3,615 220 1,138 1,26 


British Malaya 


Ceylon 0 «1,084 25 37 
China 4 1,095 10 697 209 1,349 3.086 
Java and Madura 7 208 So 3.024 5,132 2.312 


Other Netherland 

















. = East Indies 6 336 a 668 187 

in All Finishes French Indo-China ty i 12. 

Hong Kong.. . i) 612 560 87 5,237 

Wood or Upholstered Seats Japan ........... 90 5,265 120 8,015 60,106 2,297 7,280 
Kwantung 4 147 ve : 756 

Palestine . ‘ as - os 60 aes 

V 7 A RK BE A CON Philippine Islands 79 2,741 114 5,636 539 +e 6,458 
Siam . ‘ it 37 2,760 38 we 

. Syria eee os hue 198 

ITURE CO fre aro ree 

STEEL FURN , A ids 1943 511,228 is 3,988 
British Oceania 2 104 ‘ ‘ 4 

1410 S. Wabash Ave. CHICAGO French Oceania.. ... | 3., jf ii tt gee aes 
sew eealand, 4 L,wve é moo o° o »? 

1,347 962 


British E. Africa 
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Sencils 


STABILO 


Thin lead colored pencils, 24 colors 
They Do NOT Break 


ULTIMO 


Thin lead colored pencils, 12 colors 


GOLDEN SWAN 
DRAWING 


OTHELLO 
COPYING 
FLORA 
COLORED 


FORTUNA 
DRAWING 


Prices and Samples on Request 


SWAN PENCIL CO,, Inc. 


221 FOURTH AVENUE 
NEW YORK, N. Y. 
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REGAL REBUILT 
ROYALS 


Trade-marked \ 


Approved by the M 


ROUGH TYPEWRITERS 


Stock in 82 Cities 
All Models 
All Types 


All Makes 
All Series . - 


Lowest Prices 


Regal Plan 


Write for the 


REGAL TYPEWRITER COMPANY, Inc. 


524 Broadway, 12-14 So. Jefferson St., 
New York, N. Y. Chicago, Illinois 


Cable Address: REGALTYPE, N.Y 


















EYELETER 


For All Around Satisfaction 





A permanent binding, pleasing in 


appearance and smooth to the touch 


| . 
“ ys 

nee ite -S is provided by this efficient device. 

) All edges of the eyelet being firmly 


SVVT VEIT reese 





pressed into the paper, there is 
nothing to catch on other papers or 


to hinder handling. 


Loaded with fifteen eyelets on a 
strip, I D L operates with minimum 
A single stroke of the 

forward the 


movement. 

handle feeds eyelet, 
cuts it off, punches a hole in the 
paper, inserts and clinches the eye- 


let without skip or miss. 


With the THOROCLEAN Brush, 
any typewriter can be entirely 
cleaned in a moment or two. The 
wooden handle provides firm grip, 
the small brush cleans type, the 
large one is for general dusting. 


Office supply dealers can handle 
these I D L specialties successfully 
and profitably. And there are many 
other useful, quickselling items in 
the line. Prices, discounts and 
further details on request. 


ae Gree SALES CORP 


50-52 FRANKLIN ST. NEW YORK, N. Y. 

















The Price Buyer 
is Worth 
Cultivating 





Those who can't afford to pay much for a desk 
have been known to prosper. Why not cultivate 
their trade now with a low priced desk of proven 
value? 


It's so much easier to keep an old customer than 
it is to get a mew one. Alma Desks will get new 

“price customers” for you and through their 
goodness—hold them until they are able to 
spend more. 


If this sounds like a good idea to you, ask for 
our catalogue and price list. 


Alma Furniture Company 
High Point, N. C. 


@ 





No. 1160-F—OAK or MAHOGANY 
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STANDARDIZED 


PILING «xo CARD INDEX SUPPLIES 


_ 


MADE 


res CABINETS 4x0 SYS ml 


1930 


We approach the New Year 
optimistic and enthusiastic 






































With increased facilities we are going ahead 
under full steam in order to give more value 
and better service, and to enable all of us to 
get our full share of the wonderful business 
coming this year. 


If you are not familiar with our product 
you are missing opportunities for greater 
profits. 





A REMARKABLE PENCIL 
SAMPLES GLADLY FURNISHED 


THE DUNLEAVY CO. UNITED STATES PENCIL CO. 


Manufacturers 
r MANUFACTURERS 
167 Oliver Street Boston, Mass. PHILADELPHIA, PA. U. S. A. 


Let us send you samples. 
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Always Good— The Furnas calculating machine table is | 
correct. It is correct because it holds a 
cale ulating machine in the proper position 


Now Better than ever fer eflialenh werk.  Brsldes, &t hes plenty 


of room at the left for papers. 


The universal satisfaction rendered by Coit's Ball It is exactly the right height and when 
Bearing Lettering Pens led many to feel that these not in use the calculating machine may be 
pens could be no better. But an improvement has covered and the entire surface of the table 
been effected. So the popularity of these pens is used for other purposes. 


greater than ever. ; 
You can make no mistake selling the 


The new improved Coit's Lettering Pens enable any- Furnas calculating machine table because 
one with little practice to make attractive signs. it is correct for the job. ; . 
Learn for yourself the salability of Coit’s pens by : 
writing for the sales trial assortment, prepaid. 


Betdgepert Pon Compeny FURNAS FURNITURE COMPANY 
239 John St., Bridgeport, Connecticut Indianapolis - - - - - Indiana 
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Safes Bank 
and and 
cabinets, safety Other 
fire deposit office 
and vaults furni-— Other 
burglar and ture metal 
Filing cases proof. equip-— and fix— furni- 
Countries No No. ment tures. ture. 
Union of S. Africa 252 3. 386 29 2,394 , 2,887 1,965 
Egypt . 89 3,103 229 5,880 see ina 4,400 
Algeria and 
Tunisia . , 1 151 165 
Mozambique 7 369 . 
Other Portuguese 
Africa ‘ . 552 
Canary Islands 3 126 
Other Spanish 
AEVECR cccces 18 269 2 50 
Total 4,585$120,847 4,460$178,905 $88,904$117,893$190,800 
Shipments from the United States to: 
Hawaii 182 $6,421 101 $5,327 $14,507 $7,080 
Porto Rico.. 74 2,051 26 587 . 1,978 4,302 


United States exports of metal furniture by countries during 
September, 1929. By the Division of Statistics, Department of 
Commerce 


Safes Bank 
and and 
cabinets, safety Other 
fire deposit office 
and vaults furni- Other 
burgiar and ture metal 
Filing cases proof equip— and fix— furni- 
Countries Ni No. ment. tures, ture. 
Austria .. > §$ 96 ice ' we ees 
Jelgium .. 294 SS4 64 $1,894 ‘ $513 $386 
Bulgaria . ‘ 500 ae 
Czechoslovakia .. 83 679 : 50 wee 
Denmark 2 51 106 3.933 206 230 
eo eae 18 50¢ ‘ , 63 1,025 
France 20 647 50 4.401 $10,920 4.775 278 
Germany 51 2,521 1 25 , 5,722 505 
Greece 8 264 l 200 386 456 
Hungary . . ‘ 18 a 
Italy ‘ S 648 t 2038 953 2,272 
Latvia 141 
Netherlands . 201 4,591 162 5,530 soe 1,214 eee 
ROPE cccccse oe 6 1,418 89 3,434 . 22 10 
Poland and 
Danzig .... ° 82 1,666 100 
Portugal .. lf 2,070 “le 69 
a Pee i 148 31 
Soviet Russia in 
BD. cenacaee ) 197 on — 362 rT 
Spain .. a 1,251 94 3,599 aes 2,214 953 
Sweden 15 615 38 1,395 1,631 3,027 
Switzerland .. 8 225 225 652 
United Kingdom 223 9.721 363 15,649 233 9,351 10,790 
Yugoslavia and 
Albania ... 16 600 142 
Canada 680 18,202 244 10,642 442 7,684 96,375 
British Honduras 5 135 . 60 
‘osta Rica 6 176 7 507 716 216 
Guatemala 10 252 42 1,645 111 142 
Honduras 13 562 4 165 165 132 843 
Nicaragua 16 202 22 1,058 501 1,191 
Panama .. 7 2,832 10 1,190 1,100 4,144 
Salvador .. 1 75 91 7 
Mexico ‘ 628 18,58¢ 151 7,492 363 2,522 9,366 
Newfoundland 
and Labrador 2 161 6 172 21 95 
Bermudas ‘ 1 51 ‘ 43 237 
Barbados . ne : 32 TT 
Jamaiea . l 26 9 386 ‘ — 1,562 
Trinidad and 
Tobago 4 106 96 33 
Other British 
West Indies l 58 . vr 200 
aa 136 2,489 19 865 1,862 1,570 
Dominican 
Republic 2 126 21 885 . 303 668 
Nether'and West 
Indies .. 2¢ 722 17 1,263 1,146 540 
French West 
Indies . : cnn - . “a 131 
Republic of Haiti 15 628 24 4,703 648 4,641 
Argentina ‘ 219 7,375 520 28,859 3,011 6,927 
Bolivia 15 462 29 1,170 93 763 
Breen ... 40 > ae 2,963 38 6,860 ; 888 13,851 
Chile ... 28 811 260 8,856 1,567 3,183 
Colombia . 138 5,755 99 4,461 6,613 904 4,908 
Ecuador , 14 678 11 549 . 22 552 
Te saesce 55 889 69 2,811 175 718 906 
Uruguay - 70 3,691 : 45 1,292 
Venezuela ‘ 77 2,292 114 5,136 : 1,402 5,664 
British India 71 497 27 13,334 . 632 2,223 
British Malaya... ‘ 4 23 : 33 ba 
Ceylon ..... : — : vo 12 
China . eT , 19 1,844 1,275 151 3.431 
Java and Madura 77 1.745 134 4,046 206 535 
Other Netherland 
East Indies.. 18 67 21 534 : en 632 
Hong Kong ; 4 108 one 153 
Japan ows 3 441 37,467 1.684 2,909 
Kwantung 2 12 as : se 853 ad 
Palestine “a ; wa ‘ cathe 168 533 
Persia . 1 50 . a . 
Philippine Islands 112 2,887 219 10.687 8,074 2.554 4,184 
eee 11 473 ; 137 267 
ae 1 40) : 228 
Australia .... 64 1,917 102 >. 383 1,085 S5¢ 
British Oceania et oy wae ; 59 oe 
New Zealand.. 17 713 32 1,889 _ 349 3,126 


British E. Africa | 40 1.369 a 


Lost On an Uncharted Sea 


The good ship “Efficiency” has little 
chance in some offices—as illustrated by 
the time wasted in finding the right pages 
in ledgers and other books. 


Graffco 
VISE INDEX TABS 





Point the way alphabetically, numerically, 
and by months. Adjustable and transfer- 
able from page to page as you work. 
Celluloid windows come printed, or plain 
to take markings. 2 sizes, steel frames. 
Write for catalog. 


GEORGE B. GRAFF COMPANY 
64 Washburn Ave. Cambridge, Mass. 














Test ARLAC 


for 
Endurance 


Don’t hesitate to call on Arlac 
Dry Stencils for long runs. They are 
noted for maximum endurance. For 
your own satisfaction compare the 
6000th copy or the last of a larger run 
with the first and see if you can notice 
any difference. Arlac has many advan- 
tages. We will suggest other inter- 
esting tests when you write for your 
free sample. 

A few profitable territories are avail- 


able for alert dealers—Write today for 
the Arlac Plan. 


ARLAC DRY STENCIL CORPORATION 
418 FOURTH AVENUE PITTSBURGH, PA. 


RN Neher e< cha ccduahaces 


Address ..... 


owthaneneamaeeee Duplicator 


Send for samples of ARLAC Stencils and make the tests. 
Important—Name your Duplicating Machine. 
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EUREKA 


The Old Reliable Sanitary 
Copying Cloth and Bath 


This standard equipment for the letter press copy 
method is of good repute with all users of that type 
equipment Features of the EUREKA Bath include non- 


construction, and an arrangement prevent- 
EUREKA cloths are non-ravel- 
ing and treated so as to insure clear-cut, sharp copies 
and absolutely accurate results. Now supplied in new 
office green in addition to the standard aiuminum finish. 


DON'T TURN DOWN 


rusting metal 
ing mustiness or mildew 





we'll fill them 


for these goods—just forward them to us; 
trouble. 


satisfactorily with neat profit to you and no 
Write for the EUREKA booklet. 


The EUREKA Blotter Bath Co. 


3732-34-36 South Wallace St., Chicago, U. S. A. 





ORDERS 








The glass sur- 
face can easily 
be raised 





To the Man at the Desk 
there is but one accessible 
means to charts and data 
The ROSCO Vis-A-Memo Desk Pad 


Ravenswood Office Specialties Co. 
1800 Newport Ave., Chicago, III. 


ROSCO Vis-A-Memo 
Combination Desk Pad 
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Safes Bank 
and and 
cabinets, safety Other 
fire deposit office 
and vauits furni- Other 
burglar and ture metal 
Filing cases. proof equip-— and fix— furni- 
Countries. No. No ment. tures. ture. 
Union of 8. Africa 61 1,369 4 313 ine 2,349 996 
DE sdenensseen hes 1.833 16,265 
Algeria and 
TD s6008see 10 929 16 784 614 
 pivcheacus den oat on oe sae 16 it. 
Morocco iatees 540 146 
Mozambique ..... ; 6 224 one 
Other Portuguess 
REE os ccvcner 3 102 ‘ os oa ° 40 
Total .3,795$110,928 3,823$175,274 $66,227 $67,737$177,252 
Shipments from the United States to: 
0 a 72 $6,943 37 $8,720 $823 $18,937 $5,017 
Porto Rico ‘oo oe 1,709 29 919 360 3,447 15,177 


Carbons, Ribbons and Filing Supplies Exports 


United States exports of carbon paper, typewriter ribbons, 
filing folders, index cards and other office forms in September, 


1929. By the Division of Statistics, United States Department 


of Commercs 
Filing 
folders, index 
cards and 


Carbon Typewriter 


other office paper. ribbons. 

Countries forms. Pounds. Dozen. 
Belgium $973 552 $400 175 $430 
Bulgaria eae + at 6 18 
Czechoslovakia ... 49 ' , — ane 
Denmark mikes 117 915 637 418 1,043 
Finland ade hee ee a6 ‘ 100 427 
France 112 2,792 1,154 574 1,401 
Germany ..... 488 3,610 4,178 12 42 
Hungary ..... oe hy - 120 310 
Iceland , scadudas —_ , és 12 65 
Italy erry ere Tees 2,215 1,168 807 600 1,472 
Malta, Gozo and Cyprus. 13 : - 8 23 
Netherlands hokbbed 779 1,667 912 425 1,255 
Norway 1,023 201 107 349 
Portugal , wa 240 1,109 
Rumania riwonees 32 oat ° 
Soviet Russia, Europe... 6,500 : eae 1 10 
Spain Py PES 61 1li 106 144 583 
Sweden .. 246 1,578 1,287 174 471 
NS CTT Cre : 1,377 1,067 97 262 
United Kingdom......... 6,554 19,293 15,211 >, 850 7,829 
Yugoslavia and Albania. sik 206 113 ait 
PE. 2 iehi ns oe eb eeewed 9,430 13,091 6,593 811 2,698 
British Honduras........ 123 dai si 
SD ns 6 nun 0c ndecs 904 100 116 3 209 
SEED sccceseoneense 351 100 93 11 53 
Honduras rarbithd iets 912 155 118 52 97 
Nicaragua ... a 597 129 403 1 12 
DEED Gcccedseneessddes 1,381 1,613 1,193 39 151 
OD ccsceaes a 1,448 7,369 4,365 1,088 3,372 
Newfoundland and Labr. 221 52 234 
Bermudas ....... ‘on 50 i — 
EE on od ce eueawnt 551 228 178 ve 
Trinidad and Tobago.... 316 354 250 9 102 
Other British West Indies 323 3 108 sible aya 
CO dnkos secdaricacesees 517 5,542 4,870 994 2,622 
Dominican Republic..... 293 72 73 26 93 
Netherland West Indies. 418 80 99 55 201 
Republic of Haiti........ 197 sh - —_ 220 
Argentina 96 2.536 2.975 1,398 4,394 
OS SS ‘ 258 227 257 10 36 
Brazil 432 1,415 1,610 1,040 3,899 
Chile . ; « Rae 2,132 2.470 1,164 3,325 
Colombia ; ices 2,423 682 426 235 637 
Ecuador teak talerwe 37 65 78 18 66 
SEED on cccee consudatee 311 és , ; ne 
i na (ieee wees ne eedee 912 $51 698 152 825 
Uruguay 148 213 209 <a ini 
Venezuela ....... 358 522 1,453 212 692 
British India... pases 18 4,525 3,075 1,221 3,560 
British Malaya. add 45 167 373 39 185 
DGD cerstdasdnewodedcas 23 145 27 80 
La sil ds Seen 164 3,425 2,173 276 1,228 
Java and Madura. os 717 194 146 74 329 
Other Netherland East 

Se 2 canis paws t's 15 25 86 228 
Hong Kong , 134 121 22 79 
Japan 1,950 550 5,173 - — 
Kwantung : 470 223 oe 
Palestine 32 ne : -_ 
Persia eee 5 19 eee ee e- eee 
Philippine Islands. 733 1,984 1,800 265 766 
Siam 5ébceoceecs 90 eee eee re: ees 
Turkey hdateed i“ , ee 3 28 
Australia . diane es 324 6.813 5.251 1,396 3,881 
British Oceania 36 4 —- aie 
New Zealand..........-. 157 ».32 1,277 554 1,458 
British East Africa... 198 111 60 150 
Union of South Africa 1,075 364 275 81 293 
Other British S. Africa ' ion 18 76 
DN 6 a cenndaweteebet : 210 102 24 103 
Algeria and Tunisia... 73 . _ 
Other French Africa..... : 10 16 31 
ON FR 40 oss : ae 

50 35 


Moroc« 7 « 


98,228 $75,366 


Tn wschkeceeueeneneees 
Shipments from the United States to: 
ON ee ery $6,031 700 $ 753 4 $24 
Porto Rico. 2,489 2,217 1,208 58 151 
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NOW — Executives are planning Sales and Advertising Campaigns! 
ee HEY'LL use maps, charts and 
| KANSAS 22k SE graphs in their work. And they'll 
OAS need ‘‘Swing-Wing’’ Displayors to 
Ate Seca keep this important material con- 
; A Eee stantly accessible ... . always within 
L ma =a IO vaniencies a} NES eye-range! 

Hie UES Catalog OE30 tells you how to cash 

. ii s oth Fae Sf . . . 
;, in ona real demand without investment. 

Write for it! 








UNIVERSAL FIXTURE CORP. 


Sales Campaigns Visualized with ““Swing-Wing™ Displayors 135 W. 23 Street, New York City 








> 


Sy Eas 8 sag 
MANUFACTURERS OF 


OFFICE DESKS SINCE 1890 


Office and Factory: 2527 Moffat Street, Chicago 
CATALOGUE ON REQUEST 





ee 
pa eee 4 
2 . i = a ee 











BALTIMORE INDEX MFG. CO. | 


(Specialists in Metal Tab Guides) 
AN ASSORTMENT OF FIVE COLORS 


RED - BLUE - ORANGE - GREEN - BLACK 


Your Name Can be Stamped in the Metal Tab 





WRITE FOR 


THE STEEL ENGRAVED BLANKS 

FOR BONDS AND STOCK CERTI: 
FICATES AND ALL PAPERS OF 
VALUE - THE BLANKS THAT 


« LOOK LIKE REAL MONEY , 
KIMN BROTHERS BANK NOTE ENGRAVERS 205-209 W.19== ST. NY. 


} BLANK 








OFFICE APPLIANCES 








U. S. TYPEWRITER RIBBON MEG. CO. 
; —/ ee on 





RIBBONS CARBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 














Sansom at Tenth Street Philadelphia, Penna. 
STEEL DIE ENGRAVED IDEAL 
LINOLEUM FAST SELLING 


Business DESK TOPS *** DESK PADS 


Motto Cards A Special Sales Plan on 
; Each Line.—Dealers Making 
can be used to good advantage in your Bio P : : 
correspondence especially where quota- | ig Profits. Write for details. 
tions are being made. They are steel die 

engraved on a paneled card, size 3}x4} IDEAL LINOLEUM TOP CO. 
inches, and are enclosed in folded wed- 109 W. Austin Ave., Chicago 


ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 
Cost is measured by the results eeee HER EIS A 


eee eres tee See ae | WESTON PAPER FOR ANY USE 


It’s what you get, not what you i 
pay. | THAT DESERVES THE BEST 

Anybody can cut prices but it THE BEST.... 
takes Brains to make « better DEFIANCE BOND for any of the 


article. : a 
many uses to which a fine Bond 
Paper is put in the business world. 





























We have samples and price list ; send for them 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street | Buffalo, New York Byron We StON (company 


DALTON, MASSACHUSETTS 





WRITE FOR SAMPLES 


























eer mrmme s ee 




















ECONOMY IN TYPEWRITER RIBBONS! 


THE TYBON RIBBONER will produce a ribbon of exceptional quality in 15 sec- 
onds and at a substantial saving. No ink, dirt or trouble. Extremely simple in oper- 


ation. As easy as sharpening a pencil. 


THE OFFICE APPLIANCE OF REAL MERIT 
Used by schools, colleges, offices, large and small, stationery stores 
and typewriter repairmen. Machine and ribbons guaranteed. Circu- 
lar on request. 
To the Dealer: A new and better method of merchandising rib- 
bons and carbons. A specialty possessing tremendous repeat possi- 
bilities. Samples and particulars on request. 


“HIGH QUALITY” 
TYPEWRITER RIBBONS AND CARBON PAPERS 
TYBON CORPORATION 













1026 FILBERT ST. PHILADELPHIA,PA. 
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SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 








NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 


Roger A. Simonson & Co. 










Manufacturers 


PATENTED 

METAL TIP GUID ES 
Posting Trays, Card Systems and 
Indestructible 








Send for Free Sample and 
Dealers’ Discount 


122 S. Michigan Ave., Chicago 












SELF I NKING 
STAM P PAD 


CLARKE Ps 
INK. TURN PAD UPSIDE DOWN INTO COVER 
Telti- me) [a ae nO) OM Le oo ae 


Re commend SOLO for perfect rubber stamp impressions at 

a times Cannot become flooded—insures first-class service 

from ibber stamps under any atmospheric conditions Not 

a felt pad—the secret is in the self-inking ribbon. 

PEERLESS CARBON & RIBBON MFG. CO. 
476-478 Broome Street, N. Y. 


os 


ree SeeBR ERS SRRRSRRSERERSESRSESR SERRE SY 
Segue gegeegeeegeeeeeeeeeeeeeeeeee eee 

















TO THE TRADE: 


Your customers often ask for a simplified bookkeeping 
system. GREENWOOD'S BUSINESS & INCOME 
[TAX RECORD provides in one easy-to-keep “Book” a 
place for everything, purchases, sales, cash receipts, ac- 
counts receivable, bank deposits, etc. By means of unique 
arrangement entries are grouped so that the user can tell at 
a glance just how he stands. The printed instructions at the 
top of every column, make clear just where and how to 
enter every transaction. 


THE GREENWOOD COMPANY 
712 Federal Street 
Chicago Illinois 














Do You Know 


Germany’s 
best organized 
Enterprises ? 
ee 


Under the collective title 
“Model German Industrial 
Enterprises” we have pub- 
lished a series of publica- 
tions, which describe in de- 
tail Germany's typical industrial enterprises. Numerous full- 
page tables and charts give a comprehensive understanding of 
the branch described. 


The volumes describe for instance: 
(Supply of Benzine and Oil) 


Die Benzin-und Oelversorgun 
Rhenania-Ossag Mineralélwerke A. G., Diisseldorf 
(Production of all kinds of Meters) 
Die Zahlerfabrikation 
AEG-Zahlerfabrik, Berlin 
(Agricultural Machines) 

Der Landmaschinenbau 
Heinrich Lanz A. G., Mannheim 

(Industrial Plant-Building) 
Der Industriebau 
Rationelle Fertigung im Schaltwerk-Hochhaus der 
Siemens-Schuckertwerke A. G., Berlin 


(Automobile Industry) 





Band VII: 


Band IX: 


Band X: 


Band XI: 


Band XII: Die Automobilindustrie 
Daimler-Benz Aktiengesellschaft, Stuttgart-Unter- 
tirkheim 
Price of each volume, if ordered singly...... 2.75 Mk. 
If whole series is ordered ...............45+ 2.50 Mk. 






Organisation - Verlagsgesellschaft 


(S. Hirzel), Leipziger Str. 115/116, 
Berlin W 8. 




















Your uk * Theos Castell Gest 


PROFIT: S 






Note smooth 
edge of card 
when detached 


Wiggins Patent Scored Cards printed in 
your shop and put up in neat Wearwell 
Lever Binder Cases will prove big money 
makers for you. 

Filling an already established demand 





Printers everywhere are averaging a 50 

oad cent profit on these cards and cases. 

can get started at once towards this 

big extra profit. Send for one of our three 
sample orders today! 


they practically sell on sight. Protected 
by Wearwell Cases, Wiggins Cards are 
always fresh and clean and detach from 
case with a smooth, straight edge. There 
is, therefore, no waste from spoilage. 


THE JOHN B. WIGGINS CO. 


1157 Fullerton Ave. CHICAGO 705 Peoples Gas Bidg. 
No.3—2500 “ 4 “ s *.¢ > ae 


Onder Now direct from this Advertisement Wiggins Patent Scored Cards » Wearwell Lever Binder Cases 


— = — = — a — 2 — 2 2 — 2 














Stubsof cardsheld firm- 
ly by lever binder in case 











Trial Assortment Order oy 


No. 1— 200 cards, 2 styles, and - 2 styles, ‘10 00 
No.2—1200 “ 4 “* 6 5.00 
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Azora air cushions and twirlers, two 
highly practical accessories, are 
making typewriting easier for thou- 


sands of users. Sales, both new and 
replacement, are large. Write for 


prices and discounts. 
AZORA RUBBER CO. 
S4th and 20th Streets, 
CICERO, ILLINOIS 
Abeve 
THE AZORA 
| bi enim AIR I CUSHION 
= I 













PAT. DECEMBER 21, 1916 
















OFFICE APPLIANCES 






Thousands 
Use Harvey's 


AUTOMOBILE EXPENSE 
BOOK 
Big Profits 
Get Your Share 
It Repeats 
SEND FOR A SAMPLE 


FRED W. HARVEY CoO. 


206 E. Genesee Syracuse, N. Y. 





wae 


= 





“NUT VPs” 


NON-INFLAMMABLE 
Typewriter Type Cleanser 





_ 





33 1/ 3% ~tmarenss in sales meant larger quarters. Our new 
address is 3 Commerce St., Baltimore, 
Order “Nutype” today. 


WALTER CG. GIES SCSOMPANY 











DESK PADS EVER POPULAR 


You should have a good supply of Hoffman's Never 
Warp desk pads at all times. They are made in some 
sixty styles—variety enough to suit the most exacting 
customer, in all standard sizes, with corners in leather, 
Fabricoid, suede, Ecrase, brass, etc., and with stiff and 
flexible backs. Good profit the year around, because of 
constant turnover. Let us send our catalog with prices 
and discounts 


LL. HOFFMAN “Nove 


Hoffman manu- 
factures a line 
of stationery 
specialties, all 
of which are 
year around 
business pro- 
ducers. 












































| Loose Leaf Rings 
Ne Large T Nickel Plated 

Joint to Tear 
Paper ane oo 
Ovsg, Ren ies: 
Securely d 1%" —2.65 > a 








For leese leaf books, binding reports, blueprints, etc. 
Write for information T nose Leaf Metals 









ONKEN } 





“Make ee Show Windows 


Pay Your Rent” 
“Don’t Forget! Many Sales 
Are Made on the Sidewalk.” 


ONKEN TOWER Merchandise 
Displayers make Window Trim- 
mings Effective and Easy. 
ONKEN TOWERS are Wonder- 
ful for making quick changes in 
yom. windor 
ONKEN TOWERS have inter- 
c eble Features, Two-in-one. 
EN TOWER Merchandise 
Window Dis players are made in 5 
sizes from 27” to 48° high and 12° 


to 36” Wide. 
ONKEN TOWERS range in price 
Som SO.59 Up and made like a 
Write for Description Matter No. 24 
THE OSCAR ONKEN CO. 
624 W. 4th St., Cincinnati, O. 

















=>. SS So SSS 5 


AUTO-COPY INDEX CARDS 








0] 

| spotted behind the salutation of ycur | 
letters will copy date, name, address, | 

file reference, individual for att 2ntion, 

subject matter, etc.—a saving of $10.00 l 

per 1000 typing labor for filling in in- 

dex cards after letters are written. 


THE STYLOGRAPH CORPORATION 
Rochester, New York 


>> SS | 






J (———_——_ |} 









SILICATE BLACK BOARDS 


Made of the best material thoroughly 
seasoned—Framed or Unframed—aAll 
Frames are Oak Finished. U.S. Gov- 
ernment Contracts and New York City 
Board of Education Specifications for 










40 Years. 
CORK BULLETIN BOARDS 







Dealers write for catalogue 


N. Y. SILICATE BOOK SLATE CO. 
20 VESEY STREET NEW YORK CITY 
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Quick Sellers—Big Money Makers 


“Instant” Des 
od andy Files 
Their pocket pages keep 
papers in order but instantly 
accessible, indexed A to Z, 1 to 


31, or gpecially classified by 
celluloid covered, removable in- 


dex tabs. 
Idea Books 


with pasteless pocket pages for 
news clippings, striking advte., 
etc. The storehouse for val- 
uable ideas, instantly accessible. 
Albums for Every Purpose 
Autograph, Camera, Portrait, 
Postcard, Disc Record, Greeting 
Card, Memory, “Each Day's 
Doings.”—Girl’s 6-yr. Diary. 


Scrap Books a 
Double Dummy Bridge Boards 
Write for prices and special discounts 


W.C. Horn, Bro. & Co. 2s:; 200 5th Ave., New York 





THE COLYTT “REDI-ROLL” 













A neat, compact writing shelf, , 
with paper roll, for attaching ~ 
to the telephone stand—for , 
memorandums, Y, 
Has continuous writing sur- ) 
face for standard paper roll. 
Sharp cutting edge for tear- 

ing off 

Takes up small space, 

leaving room for 

hand grip on tele- 


phone 


Easily attached. PRICE 


Nickel and black 


finish $1.00 


Dealers Write for Discounts 


THE COLYTT LABORATORIES 565 w. Washthgton St. 
(Engineering ) Chicago, Ill. 











LEON ISAACS & CO. TURNER & HARRISON 
GLUCINUM PENS SILVER-ALLOY PENS 


The Slickest Pens Ever Made 


SPECIAL IMPRINT 


PENS 
FOR THE TRADE 


LET US QUOTE OUR PRICES 
Established 1876 
The Turner & Harrison Pen Mfg. Co., Inc. 


FALCON PEN WORKS 
(Westrated cataleg on application. PHILADELPHIA, PA, 














Sell This 


A bathroom or health scale 
that can be sold for $12.. At- 
tractive, with appealing 
lines. Colors; six-spring 
mechanism—250 Ibs. capac- 
ity. This scale cannot tip. 
Write for prices on this 
popular holiday item. 


Hanson Scale Co. 


525 N. Ada St., Chicago 















arkil, 


> ALI-VISIBLECS 


Celluloid Envelopes with chemically welded edge 
seams. 

The Markilo Indexer Strips for Tabs. Transparent 
Signals, Celluloid Card Cases, etc. 


Samples on Request 
MARKILO ©0O., 936-C West 68rd Street Chicago, U. 8. A. 

















MEET THE DEMAND 
Profitably 


In Apex, Summit, and Xtragood, the dealer has 
three qualities of ribbons and carbons to offer 
customers which cover the whole gamut of 
demand. In the supreme test of use, Union 
Ribbons and Carbons are in the front ranks, 
continually creating profitable business for 
Union dealers. Do you wish to meet the 
demand—profitably? Write us. 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 
PHILADELPHIA, PA. 








STOPevercastinc NOISE 





Made for L. C. Smith, Remington, Royal and Underwood 


ty *ewriters. . , - 
When ordering state make of machine. 
Saves repair calls, does away with desk drumming, makes 


typewriter more quiet and snappy. 

The typewriter is quickly and automatically attached and as 
quickly removed, without tools, from the desk. 

Sold at all offices of The L. C. Smith & Corona Typewriters, 
Inc. Ask for trial. 

Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
383 Kellogg Street Syracuse, N. Y. 








BOEHNER 


Improved 


CARD HOLDER 


Stationers and printers 







use it to build up their 

volume on business and 

personal cards. It takes 

the regular loose cards, 

holds them firm, keeps 

them clean. Holds 

one as securely as a 

full case Imported morocco binding—metal parts highly 


nickeled—28 different sizes. 
We manufacture leather novelties only—we do not compete 
with engravers or printers. Please mention size in asking 
for prices. 

Address, Department OA, 


Improved Boehner Binder Co. 
142-1 Fox Street Aurora, fllinois 
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MARKIT TICKET PRINTER 


Every 


Store and Stockroom should have it 









For 


price 


printing 
tickets, 
numbering 
boxes, 
shelves, etc. 





bins, 





HOLDERS MAY BE FASTENED TO ANY ARTICLE OR 
SURFACE wood giass tin, paper, etc., by means of a 
lasting adhesive materia! furnished, Made in two sizes, 
Write for prices and discounts to 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 


READEASY 


World’s Greatest Copyholder 
Made in four standard sizes: 





stan 
With line guide....... 4.50 
BURRS 2.cacccesccsce 3.50 
With line guide....... 5.00 


Liberal trade discount. All READEASY 
Copyholders shipped ready for imme- 
diate use. No adjustments nec 

Not a screw on them. Standards col- 
lapsible. Fixtures of brass and alumi- 
num and are not affected by weather 
conditions. 

New dealers advised to make first order 
on approval. 


Address READEASY 


223 Grand Ave., West Highland Park 
DETROIT U. 8. A. 








OFFICE APPLIANCES 





Gardner’s Pull Tab Leather Lines 





Card Cases, Bill Folds, 
Playing Card and Cig- 
arette Cases. Keep 
contents absolutely 
clean. Easy to get at. 





GARDNER’S HOT 
GOLD LETTERING 
MACHINES 























CARD and PRICE 
TICKET HOLDER 
No. R7 








STAYS PUT 


Special Rudor Clamp with 5/8" 
opening assures rigidity. Bal- 
ance prongs extending to the 
rear hold the device in correct 
positions on Bins, Glass Divid- 
ers, Boxes, etc. For prices on 
this and other items send for 
descriptive circular. 


SPECIALTY CO. 
R. ORTHWINE 
344 West 34th St. N. Y. C 


THE ADJUSTIT DISPLAY 


NAL 


as 





_~..,rYrrrrrrrrerrYrYrererYrYrYrYrYrrryry,ryryryryrryryryrvevVY 


TIP TOP 
TRADE-MARK 


3S sizes 


7 
a 


_rrrrrrrrrrrrryyryryfyr,rYryrfgfet?, 


LOOK 


I 
FOR THE ToP 
trace 
—the guide to qual- 
ity im paper clips 
: made of brass 
or steel. 







NO.0 


Sample display 
carton for Sta- 
tienes 


NO.2 
THE TIP TOP MPG. CO., Inc., Se Mm Y¥. 
Canadian Agents: Brown Bros., Toronto 


_—--—-----------eeeeeeeeeeeeereeeeeeeeeee* 





‘wTwwwvewyeeeeeeeeeeeeeeeeeeee 











Write for Samples and 
Prices 


P. A. GARDNER 
LEATHER WORKS 


Inc. 
709 Pine St. St. Louis, ee 











“SECURITY” 
Pen and Pencil Clips 





STA-FAST 


Paper Clips 
in sizes No. 0, 1, 
2, 3 and 4. ‘ 








Holyoke Mass., U.S.A. 


L.D. VAN VALKENBURG CO., 








LISTO Choice of a Million Users 
The Friendly BUSINESS PENCIL 


for Every Pocket—for Every Desk 
Listo exclusive center-turn with the locked-in mechanism— 


[* the 

here is perfect balance. Its slender, aristocratic barrel of non- 
metallic material, ouch as fine fountain pens are made of, gives— 
light weight. The “‘easy-grip” of its knurled lower bar rel com- 
assurance of the utmost comfort ar 
relaxation—-greater writing ease than can be obtair red PRICED 
in any other mechanical pencil LOW AT 


Made in a variety of colors and color combinations. 
Leads all colors. Address Dept. F. 50c 


LISTO PENCIL CORPORATION 
ALAMEDA, CALIFORNIA 


Eastern Distributor: C. P. Willems, 202 S. State &St., 
Chicago, Ill. 


EASY-GRIP - - - - OCENTER-TURN 


pletes positive 


























Efficient and economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A _ very profitable 
item for stationers. 
















Stanley R. Bristow 
24 Central Ave.West Orange, N, j. 
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DEALERS WANTED 


for a patented typewrit- 
er cushion key, with 
advantages and merits 
no other key possesses. 
You'll get MORE key 
business by selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
29 Columbus Place 
Brooklyn N. Y. 


Chicago Distributor, Commercial Stationery 
Company, 173 W. Madison St., Chicago, Ill. 














THOMPSON TIME STAMPS 


Record the hour and 
minute A.M. &P.M., 
firm name and char- 
acter of the transac- 
tion—such as Re- 
ceived, Sent Out, ; 

Started, Finished,etc. Prints os Top of Paper 


TELLS WHEN THINGS HAPPEN 
Special Seth Thomas Movement with Jeweled 
Balance. No soft metal used in construction. - 

Used by prominent firms all over the world. Toes 
Repeat orders willfollow the first sale. Write for folder 5 piece bed plate. 


THE THOMPSON TIME STAMP CO., Inc- 
240-2 West Z3rd Street New York, N. Y- 





LJ 
HUNDREDS OF THOUSANDS USE 


cLARO-TY Pe 


ARE YOU SELLING YOUR SHARE? 


Are you thinking about profits for 1930? 
You can make a greater profit for the 




















year on Clarotype than you will on hun- 
dreds of items you will carry in stock 
this year. 

For ten years Clarotype has been ac- 


cepted as the most efficient and simple 
method of cleaning type on typewriters 
and all other business machines. 

There is a steady demand and a good 
profit for every stationer who stocks 
Clarotype. It sells itself. And every sale 
brings a repeat order. Write us. Let us 
give you the facts without obligation. 


THE CLAROTYPE COMPANY, Inc. 
16-A Hudson Street, New York 




















PREFERRED 
wherever modern busi- 
ness needs good pens. 

ESTERBROOK PEN CO. 




















EASILY DISPLAYED 


Put Beach's “Common 
Sense” Expense Books out on 
your counter or in your win- 
dow and they will sell them- 
selves. We will send you a 
display emanate 
if you will just say the word. 





Beachs 
(ommonSens, 








Expense 
BEACH PUBLISHING CO. Book 
1351 Book Bldg. Detroit, Mich. 
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The 
FULTON MAN 


Says: 


Juvenile Type Novelties, made 
by Fulton, are useful, educa- 
tional, interesting. Display 
this outfit frequently—demon- 
strate it. The idea goes 
over big. 


Write, phone or wire 


Fulton Speciality Company 


Elizabeth, N. J. 








‘*Steel-Strong”’ 
The Quality Line of Coin Handling Supplies. 


4 Styles Coin Wrappers 
2 Styles Bill Straps 
Coin Bags—Coin Storage Trays 


Coin Bag Seals — Seal Presses 
Manual Coin Counters 
Currency Racks—Tellers Moisteners 
Handy Wrapper Cabinets 


Nationally advertised in Leading Bank Journals. 
Sold eualachvaly Gheenals deniers 
Write for Catalog oa Salesman’s Sample Case 


The C. L. Downey Co., 943 Clark St., Cincinnati, 0. 








© NEWS O 


Banks, Bankers, Brokerage Houses, Insurance Com- 
panies and others are using more Amestyle Envelocks 
every day. This famous patented envelope for regis- 
tered mailings continues to grow in popularity because 
it (1) Provides supreme security in the mails; (2) 
Makes the use of sealing wax unnecessary; (3) Saves 
clerks’ time; (4) Is distinctive in appearance; (5) Is 
surprisingly economical. 


And these are the reasons the Amestyle Envelock 
will mean rapid turnover and substantial profits for you. 


Send tor free samples and you will see for yourself. 











AAMES SAFETY ENVELOPE Co. 


55 SUDBURY ST., BOSTON, MASS. 
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Full Size 


It Takes 
The Eye 


A Stout 
Frame 


Capable 
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Attention, Dealers: 





dell 
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AN ORPIN DESK 





Here is clean dignity of line, smooth, simple carv- 
ing, withal a high power desk for a vigorous pro- 
ducer. It is made either in mahogany or walnut, 
and regularly equipped with the Sesamee combi- 
nation lock—no key to lose, just flick the wheels. 
It is priced at a figure in range of practically every- 
one needing office furniture, a great desk for office 
equipment dealers. Write the Orpin Desk Com- 
pany, 121 Medford Street, Charlestown, Mass., 
for details. 
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“Storms Carbonized Rolls for Underwood Book- 
keeping Machines have been standard quality for years. 


The time is ripe for active solicitation of this business. 


We will supply samples for consumer's test. 


“Stormbest’’ Rolls for Elliott-Fisher Machines will 
give satisfaction where other rolls fail. Made of paper 
tough enough to withstand type-cutting tendency, these 
rolls give maximum service. Solve your Elliott-Fisher 
problems with ‘‘Stormbest”’ Rolls. Write for samples 


and convince yourselves. 


H. M. STORMS COMPANY 


(THE COMPLETE LINE) 


Carbon Papers Typewriter Ribbons 


561 GRAND AVE. BROOKLYN, N. Y., U.S.A. 
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GOOD TO LOOK AT---_ 


Practical to work with 


Even a wrapping counter can com- 
bine good looks with speed and con- 
venience. Every feature of this ex- 
clusive Linoleum Top model has its 
own efficiency value. Many adjust- 
able combinations make it adaptable 
to any store or business. 


When acquiring this counter you in- 
vest in a time, labor and material 
saver that reflects your pride in eff- 
cient dispatch. 





These counters are covered with 

a Special Service Standard 
Counter Top Linoleum, noted 

for resistance to hard wear and long 
service. Full bronze binding. 


The clerk’s side is arranged for paper 
racks, tags and label drawer unit, space 
for tissues, counter envelopes, etc. 
Either part or full depth may be used, 
as desired. On the customer’s side 
adjustable shelves or nests of drawers 
can be furnished. 


hick Tp Wee Seer Service Steel Products Corporation 


Customer's side is shown, with full Pioneers in De Luxe steel-and-glass show cases. 


moulded panel Note the beauty of design; consider 912-918 Ww. North Ase. CHICAGO 


its effect m your customers. 








BUSHNELL ENVELOPES 
Are always MADE OF HEMP ROPE 


Time, competition, “big jobs’”—have no effect whatever on our estab- 
lished policy of maintaining a quality formula —a formula that calls 
for an all hemp rope fibre paper trademarked “Paperoid.” 


While BUSHNELL ENVELOPES are the most advertised in their field, 
their demand and ready acceptance by the public has resulted from 
consumer usage. They are known to WEAR — without exception. 


This is transfer time. Stock up. 


ALVAH BUSHNELL COMPANY 
13th and Wood Sts. PHILADELPHIA 
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The Line of Lowest Ultimate Cost 
















An authority on the subject says--- 


“Science in purchasing is the ability to dif- 
ferentiate between initial and ultimate cost.” 


Science in Carbon Paper and Inked Ribbon making is the ability to pro- 
duce with perfect accuracy a range of qualities to uniformly give the 
exact results desired with all kinds of machines and writing paper. 


“The Line of Lowest Ultimate Cost’’ meets the requirements of each 
Science. You cannot know what it will do for you until you investigate. 
Without any obligation on your part, we will be glad to send you 
samples for any requirements you describe. 


Manufacturers 


Burlington, N. J., U.S. A. | 


NEIDICH PROCESS COMPANY 


——— 
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Ts 99 To us “M. B.” stands for “MON BUREAU” 
Toyou“M. B.” stands for “MORE BUSINESS” 








MON 
BUREAU 


LE MAGAZINE DE ORGANISATION 
COMMERCIALE & INDUSTRIELLE 
wrt 


0 te 
“ee mothe mele 








This magazine has been in France the pioneer of modern 
business methods; it is the reason why it has gained so high 
a reputation among the most progressive business men of 
this country 


If you advertise your goods in M. B. you are sure to reach 
the very public that is interested in your goods: office fur- 
niture and general modern office equipment of every descrip- 
tion. Not only will your ads be read by a large and 
sympathetic public but your copy stands every chance of 
being believed, as M. B. in its capacity of an expert in 
sound business methods has won the confidence and affec- 
tion of its readers. 


If you want to appeal to the most progressive French firms, 
M. B. is the very medium for your advertising. You need 
not apply to any other. Just concentrate in M. B. Remem- 
ber that its initials stand for ‘‘MORE BUSINESS” for you 
and write today for a free copy of this live wire publication. 


The Advertising Manager 


“MON BUREAU” 


~ 186, Faubourg St-Martin 


PARIS Xéme Arrt. (France) 
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HE new improvements and new 
advantages recently added to 
Memo 


these already popular 
Books have greatly increased thei 
Standard B & Pp — greatly increased their 
emorandum Rooks The new metal adds much to their 
appearance and durability. The 


covers are more pleasing in design, 
| BsP | 
Bee eee | 


new enhanced by the new metal booster, 
Gey 














yeasons which is more efficient and opens 
AS more easily; by the neater shield, 
buying and by the solid arch rings, which 
are stronger and rounder in form. 


Do not fail to examine these new 
features. Satisfy yourself that here 
at last is a Loose Leaf Memo Book 
which will please your most exact- 
ing customers and build repeat busi- 
ness for yourself. 






new 
sales Start the New Year right by 
pointers offering these new Memo 
Books, and enjoy a Prosperous 
New Year. 
a Shape of new metal booster is more 
attractive, flat with shield and non- 
protruding The gs ¢ yunder 
P. O. Box 272, City Hall Station, New York City 
84 Hudson Avenue 212-214 South 7th Street 29 Otis Street 349 Broadway 500-532 So. Throop St., at Harrison 
Brooklyn, N. Y. St. Louis, Mo. Boston, Mass. New York City Chicago, Ill. ae 














During Transfer Time Feature 


BENTSON tites 


These popular steel cabinets and transfer 
cases will add to your profits during transfer 
season. Strong ‘construction, easy, quick 
operation, various sizes for all requirements, 
attractive olive green, mahogany and walnut 
finishes, are features. 


Stationers interested in good grade steel files 
of moderate cost, should write us for descrip- 
tive matter, prices and discounts. 





Bentson Mfg. Company {si2.u" sim: 


full size drawers. 





Aurora, Illinois 





, A. H. DENNY, Inc., 
Bentson 800 line 4-drawer 356 Broadway Near Leonard Street, 
letter cabinet. Also made Eastern Wholesale Distributors 
counter height and in cap size. 

FRED C. FUNKE, 


P. O. Box 244, Detroit, Michigan 
Michigan and Ohio Representative 


VERNON J. SELFRIDGE 
800 N. Spring St., Los Angeles, Calif. 
Western Representative 










The Bentson Transfer Case with 
stacking, interlocking feature. 
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A-PROFIT-BUILDER 


THE NEW AURORA “700” LINE 
A Super Transfer Case 


The latest features embodied in this “700 Line’”—the Super 
Transfer case, will quickly recommend themselves to 
your customers. Notice these points in 






particular—Exclusive stacking fea- 
tures. No legs necessary—com- 
pletely inclosed, dust proof con- 
struction—greater filing capacity 
(2634” depth)—roller drawer ac- 
tion (9/16" rollers) —various draw- 
er arrangements, cover every type 


of filing need. 


To dealers, Aurora “700 Line” offers a business builder in modern office 





equipment 





45 
i, ay Send for full details and prices. 
oY, x 
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ENS A 
KAURORAILL USA URORA METAL CABINET WORKS 
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|| As pioneer desk makers of Jasper, We are large enough to serve you and the 
Indiana, we can offer you the service we offer will meet the most exacting a 
|| best in high quality desks, time requirements. Our customers are the judges I 


|| tried and quality tested for fifty- and they have been satisfied. The Jasper 
two years. Chair line is the outstanding line. 


I 
| THE JASPER DESK CO. and JASPER CHAIR CO. 
| 


ePeER. CHAIp = 
JASPER oce INDIANA 
JOHN W. MESSIMORE, Chicago Representative, telephone Longbeach 4821, 1467 Catalpa Avenue VS 


| 
— 


SPER, INO 




















Desks and chairs can be purchased from us in pool cars at carload discounts, lower freight rates and 

the assurance that goods arrive in frst class condition, without damage. We solicit your inquiries. (@ » ( 
CHICAGO, ILL. 
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The vital news of your business 
delivered every day 


Each department ’s record every 24 hours 


yoy can’t keep abreast of the news if you read to- 
day’s paper a month from now. Neither can you 
keep abreast of your business when figures on which 
you must base decisions are days or weeks late. 

Vital figure-facts, such as orders received, sales 
billed, unfilled orders, accounts receivable and pay- 
able, bank balances . . . all should be delivered to your 
desk every morning at nine. Only by having up-to-the- 
minute figures before you, can you plan your course 
intelligently and safely. 

With Elliott-Fisher you can get a daily report from 
every department of your business . . . a report posted 
up to last night’s closing that tells you exactly where 
you stand TODAY. You can compare today’s position 
with your position on the same day a week ago, a 
month ago, or a year ago. 

Even when you are away from the office ... on business 
affairs or vacation ...a complete, concise Elliott- 
Fisher summary may be placed in the mail to keep you 


Elliott-Fisher 


Flat Surface Accounting-Writing Machines 


GENERAL OFFICE EQUIPMENT CORPORATION 


Division of Underwood Elliott Fisher Company 


342 Madison Avenue, New York City 
“Underwood, Elliott-Fisher, Sundstrand, Speed the World’s Business” 


posted quite as effectively as if you were at your desk. 

Without adding a man to your payroll, or in any way 
disturbing your present accounting routine, Elliott- 
Fisher combines the figure facts of every activity into a 
single easy-to-read report. Hundreds of business firms 
that are distinguished by efficient management are 
Elliott-Fisher owners. 

We'd like to tell you more about the part that Elliott- 
Fisher fact-finding machinery 
plays in their success. 

Use the coupon below and 
weshallbegladtosendyou _ 93m 
detailed information. 



















General Office Equipment Corporation 

342 Madison Avenue, New York City 

Gentlemen: Kindly tell me how Elliott-Fisher can give me closer 
control of my business. 


Name 





Address 











The leading 
trade paper 


for the office equipment 
industry in 


Germany 





BB 
R 





“Biiro-Bedarf-Rundschau” 
(Office Equipment Review) 


Founded and Edited since 1908 
by Friedrich V. Schack 


Issued Weekly 
Circulation in all German 
Speaking Countries 


Subscription Rates 
$4 per year $6 for 2 years 
Specimen copy free 


Biiro-Bedarf-Rundschau 


Berlin-Charlottenburg 5 
Germany 
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ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


if so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


BRITISH STATIONER 


a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest 
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All over the country—in hundreds of dealers’ 
businesses, Terrell’s Storage equipment is daily 
proving a real profit line. Terrell cupboards are 
adaptable to so many different storage require- 
ments that their popularity is easily understood 
—and easily capitalized upon. 


CTER RELL 


STORAGE EQUIPMENT 


Twenty-five styles and sizes make the Terrell line 
complete—every storage need is successfully met. 
They are sturdy in construction—good-looking in 
mahogany, oak, walnut, and olive green finish— 
and priced to sell at a moderate price with a good 
profit margin for you. 





Look into this Terrell proposition now; 


it has made money for hundreds of TERRELL’S EQUIPMENT COMPANY 


dealere—it will make money for you. 


Note that word now! GRAND RAPIDS MICHIGAN 


eee i ee 
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Accounting Machine 


Completes an entire accounting job 
as one operation 


Where calculations and extensions are required to prepare figures for post- 
ing, after which the posting must be made, the Burroughs Accounting 
Machine performs both the calculations and the posting as one operation. 
It is the only machine that multiplies directly, prints results and totals by 
a single key depression, typewrites, adds, subtracts, accumulates totals and 
posts several related records at one time. 

These features make the Burroughs Accounting Machine particularly 
adaptable to such work as combination billing and ledger posting, payrolls, 
purchase records, cost records, pro-rating, et cetera. It completes the en- 
tire accounting job in less time, more efficiently and effects substantial 
savings in the cost of bookkeeping. 

Call the local Burroughs office for a demonstration of 


the Burroughs Accounting Machine on your own work. 


BURROUGHS ADDING MACHINE COMPANY 
6351 SECOND BOULEVARD «+ -* DETROIT, MICHIGAN 





BILLING 





* CALCULATING AND 





BOOKKEEPING 





MACHINES 
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‘A’ iNeater Letter — 
Quicker, Better” 
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The Woodstock Typewriter is compact, simple, sturdy, 
POTS ihm) sloetice Mr siilele dima litiliarartatemr lene iticohmeselcaterte to 


4 ... it is the versatile machine built for a long, long life 


L of Good Work... Well Done. 
= “‘A neater letter — quicker, better’’ 


WOODSTOCK TYPEWRITER COMPANY 
Ce Oe an | oe ee ee On oe a ee ee Os o Os Ov. CO Pamm n n 


Represented in the British Isles by Woodstock Typewriter Company, Ltd., 46 Kingsway, W. C. 2, London, Eng. 














KEEP AN 


UNDERVVOOD 
AT YOUR 


FINGER TIPS 


At school or college—in the home—the office—or 
when you travel—keep an UNDERWOOD at your 
finger tips. You will find it an indispensable key to 
easy, accurate writing. {Through dependable service 
in speeding the world's business the UNDERWOOD 
Standard machine has proved its unfailing superiority. 
§Because of its lightness, flexibility and durability, the 
UNDERWOOD Portable is ideal where a lighter 
weight machine is required. It is now available in 
attractive colors. §No matter what your typewriter 
needs may be an UNDERWOOD at your finger tips 
will solve your problem. $An UNDERWOOD dealer 


is nearby — ready to give you a demonstration 





UNDERWOOD TYPEWRITER COMPANY 
J iwision of (Underwood Olliott 


342 MADISON AVENUE, NEW YORK, N. Y. 


Underwood 


Standard and Portable Typewriters and Bookkeeping Machines 


. . p , y : “ 
lundstrand — Iprooel l I. i( orld $ MYiusiness 


é hisher ( ompanyu 


TL c T. 
Underwood Collioll bisher, 





| 





_ O E E 








CHILD TRAINING 
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